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MESSAGE FROM THE FEDERAL PRESIDENT AS THE GERMAN FOOTBALL
ASSOCIATION BIDS TO HOST UEFA EURO 2024.

Millions of people still fondly recall Germany’s “Sommermérchen”, or summer fairy tale, of
2006. It was the year when black-red-and-gold flags adorned window sills, rear-view mirrors
and smiling faces, the year when Germany found a new way of looking at itself thanks to foot-
ball. We had not had such an uninhibited attitude towards our flag for decades, and it felt good
to hear fans from all over the world tell us that it was nice to be here with us.

Football brings people together and nurtures cohesion. It has the capacity to overcome geo-
graphical, social and mental borders. Anyone who has experienced this knows that this is about
more than sport. It is about our interaction with one another.

My support for the UEFA EURO 2024 bid stems from my desire to experience another “Sommer-
marchen”. Not only for us Germans, but above all for the European family - and especially for
those who have doubts about our cohesion. The power of football should go far beyond the
realm of sport and inspire what the head knows well, but what the heart no longer feels now
and then, namely that we are a community. We play in, with and for Europe

Germany wants to give back some of the joy of 2006. For Europe, it would be a time to make
friends.

ok s

Dr Frank-Walter Steinmeier
Federal President of the Federal Republic of Germany
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MESSAGE FROM THE FEDERAL CHANCELLOR AS THE GERMAN FOOTBALL
ASSOCIATION BIDS TO HOST UEFA EURO 2024.

The German Football Association is bidding to host the 2024 UEFA European Football Champion-
ship. I very much welcome this decision, for which | and the Federal Government offer our full
support.

Millions of people will look forward to this unique sporting event. This comes as no surprise,
given the fact that this celebration of football brings together the skills of top European players
and the passion of fans, promising a unique atmosphere. Indeed, football fascinates its fans
in many different ways. Sporting talents, spectacular teamplay, astonishing strategies and
unadulterated excitement - that and much more arouses emotions, unites people from differ-
ent regions and cultures, and makes football a sport that promotes virtues such as fairness,
team spirit and tolerance.

Germany is exceptionally well prepared to host a European Football Championship, and ideal
conditions are in place for staging this major sporting event. We have modern stadiums, excel-
lent infrastructures and a wealth of experience of hosting international competitions. Fans
from Europe and from all around the world are warmly invited to join us for this event and will
be made to feel at home in our cities. After all, Germany is both a nation that loves sport and
a globally-minded country that is always a welcoming host

As a footballing nation, it would be a particular pleasure and honour for us to be able to host
UEFA EURO 2024, which promises to be an amazing experience. We are most willing and able
to make good on this promise.

ot Lot

Dr Angela Merkel
Chancellor of the Federal Republic of Germany
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MESSAGE FROM THE PRESIDENT OF THE GERMAN FOOTBALL ASSOCIATION AS THE
GERMAN FOOTBALL ASSOCIATION BIDS TO HOST UEFA EURO 2024.

The Deutscher FuBball-Bund is bidding to stage UEFA EURO 2024. And our candidacy centres on
football and football's values. We aspire to host a happy football festival in the heart of Europe,
in a country that has nine different borders and acts as the interface between East and West
Europe, a fest in the context of which fans from all corners of the continent will meet up and
experience the power of universal values such as freedom, respect and a sense of companion-
ship. In the form of UEFA EURO 2024 we seek to build new bridges between people from all over
Europe and strengthen existing ties. The vast array of different encounters in the stadiums and
Fan Zones in our country will, we hope, spawn friendships that endure well beyond the dura-
tion of the tournament. And at a time when in some places eyes are turned once again more
strongly and nationalistically inwards, and when individualism and isolation are on the increase,
such an approach is perhaps more important than ever. Which is why we have chosen “United
by Football - Vereint im Herzen Europas” as the slogan for our bid.

We wish to welcome the entire football family to Germany and provide a perfect platform for
UEFA and its member associations. A stage on which everyone will experience for themselves
football's power to integrate, where everyone can contribute and realize their ideas and values.
We want to celebrate an unforgettable festival of football together. We set out to offer all the
participants in the European Championships, one of the world's most important sports events,
optimal conditions for a superbly organized tournament, drawing on our experience as the host
of UEFA EURO 1988, the FIFA World Cups 1974 and 2006 as well as the FIFA Women's World
Cup 2011. We very much want all the fans to feel united and at home in the heart of Europe.
And | can promise you that the DFB, and with it all the citizens of Germany, will be superb and
heartfelt hosts.

Our bid also centres around the idea of transparency and sustainability. We want our bid to
show that it is possible to bid successfully to host a major sports event on the basis of compli-
ance, good governance, respect and fair play. We therefore firmly believe our bid strengthens
the integrity of the sport.

UEFAEURO 2024 is a lighthouse project for all of German football, whose members are already
looking forward with great anticipation to the tournament. We seek together to advance football
in Germany and Europe alike, and in light of the challenges it faces, place it on strong foun-
dations for the future. To this end we would like to most cordially welcome you to Germany.

Vil %A-f

Reinhard Grindel
President of the German Football Association
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MESSAGE FROM THE SECRETARY GENERAL OF THE GERMAN FOOTBALL
ASSOCIATION AS THE GERMAN FOOTBALL ASSOCIATION BIDS TO HOST
UEFA EURO 2024.

Back in the summer of 2016, Germany was already firmly in the grips of European Champion-
ship fever. Taking as its motto “The Rising Stars”, the Deutscher FuBball-Bund (DFB] hosted the
UEFA European Under 19-Championship in the state of Baden-Wiirttemberg. And a resound-
ing success it was. More than 160,000 spectators followed the games live in the stadiums, the
opening match attracted almost 55,000 fans, meaning it was not just sold out but also the best
attended match at a European Under 19s tournament ever. Those European Championships
really intensified the joyful anticipation of UEFA EURO 2024. We firmly intend to master the
honourable task and responsibility of staging the Championships again, and once more set new
benchmarks. With a sustainable tournament by everyone and for everyone.

Perhaps in the summer of 2024 we will welcome some of those “rising stars” again - on the
pitch and in the stands. And they will meet up under the new motto of “United by Football -
Vereintim Herzen Europas”. Because the European Championship brings together people from
all over the world and enables them to celebrate an enjoyably carefree football festival together.
Our bid itself is a united project that is the result of our all pulling together — interacting with
the Host Cities who emerged in a transparent tender as the ten best in Germany. And with the
support of all of the German football world, from the elite through to the grassroots, from the
pros and the members of the national team right through to the young amateurs, and with
strong support from society as a whole.

In 1988, Germany and the DFB last staged a UEFA EURO. In a country which at that time was still
divided into East and West. The unified country is long since characterized by true unity. United
Germany has since been both World and European Champions, and the 2006 FIFA World Cup
as well as the FIFA Women's World Cup 2011 both underscored the friendly and joyful picture
of a new, open, colourful and hospitable Germany.

In 2024, we aspire to unite all Europe in Germany as our guests. We are convinced that thanks
to our outstanding infrastructure, our experience staging not only sports mega-events, and
our culture of peaceful and enthusiastic fans make us the ideal host for UEFA EURO 2024.

2

Dr Friedrich Curtius
Secretary General of the German Football Association
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MESSAGE FROM THE AMBASSADOR AS THE GERMAN FOOTBALL
ASSOCIATION BIDS TO HOST UEFA EURO 2024.

A European Championship tournament can create identities - a European Championship “on
home turf” can change an entire country. Every young player who experiences such a festival
of football in his home country has a dream - of becoming a national team player and repre-
senting his country at a EURO. I was only 20 years old when | was called up for the first (of what
eventually would be three) European championships. | have great memories of this incredible
moment. Many more valuable experiences followed, and | would be happy for as many people
as possible to share them. This is what motivates me to support the DFB’s bid to host UEFA
EURO 2024 in Germany.

I have football to thank for much of what | have been privileged to experience. A new generation
has grown up that is now ready to grasp the same chance. Once again, we dream of packed-
to-capacity stadiums, of crowds cheering on the national team with joy and enthusiasm... and
perhaps even winning the European champion’s title. In my capacity as ambassador of the Ger-
man bid, | can contribute to making these dreams come true. This makes me proud because
| was fortunate to live my dream, and because | saw and experienced peoples’ joy and enthu-
siasm at the 2006 FIFA World Cup.

Football was not only the source of sporting success, it also taught me discipline, fair-play, team
spirit, and respect - values that make sport an essential element in our lives and that should
apply throughout our societies. Football has the power to transmit these values and make
them publicly visible; it transcends boundaries, be these real or just imaginary. In stadiums
and Fan Zones, a truly international crowd of people from all walks of life will meet and min-
gle, united for and by football.

Bidding to host UEFA EURO 2024 in a transparent and consistent way, we would like to share
these values with Europe. A European championship tournament is able to drive positive change,
it can provide a valuable stimulus to show Germany as it is: open, warm, and welcoming. Chil-
dren and teens will be attracted to the game and - who knows? - there may be a chance for
the one or other German player to become European champion, too! People in Germany will
carry the EURO in their hearts.

Sz

Philipp Lahm
Ambassador for the DFB’s UEFA EURO 2024 bid, honorary national team captain
and captain of the 2014 FIFA World Cup-winning team
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MESSAGE FROM THE GERMAN HEAD COACH AS THE GERMAN FOOTBALL
ASSOCIATION BIDS TO HOST UEFA EURO 2024.

The 2006 FIFA World Cup in Germany was not a fairy tale for just one summer. It was much
more - and its effects can be felt even today.

The teams in the Bundesliga would otherwise not be playing in modern and regularly sold-
out arenas. And our 25,000 clubs in Germany would have fewer players and volunteers who
week after week make sure - quite literally - that the ball stays in the game. The tournament
initiated a development that culminated in 2014, with Germany winning the World Cup trophy
in Brazil. I am grateful and proud that | was privileged to be part of it all. And | hope that we
will be able to write history again almost 20 years later - all together, in the heart of Europe.

Football connects people who might otherwise never meet. Our national team features players
of different origins, religious beliefs, and ethnic roots, and yet they form a unity on and off the
pitch, they accept and respect each other, keen to succeed together. This is what makes foot-
ball with its integrative power so special, and | am convinced that UEFA EURO 2024 will be a
unique and unifying experience for all participants.

In the year 2024 we would like to invite Europe to Germany as open and welcoming hosts.

G

Joachim Low
German head coach, 2014 World Cup winner
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SECTOR 02 — VISION, CONCEPT AND LEGACY

1. MOTIVATION TO HOST
THE TOURNAMENT

QUESTION 01

What is your primary motivation for hosting UEFA EURO 2024
in your country and in the Host Cities? Describe your motiva-
tion, and how you see it befitting the overall vision of the UEFA
European Football Championship.

We believe in the power of football.

Our motto, ‘United by Football, illustrates our belief that foot-
ball has the unigue ability to unite people, no matter what their
background.

Our motivation to host UEFA EURO 2024 is based on our belief in
football to unify. European football is the origin and the pinnacle of
the sport across the world, and there is no better way to demon-
strate its uniting ability than by hosting its leading tournament,
the European Championship.

Crucially, our motivation to host perfectly supports the vision of
the UEFA European Championship to create an enduring legacy
for European football.

Not only does Germany provide the necessary infrastructure,
technical know-how and organizational expertise, but hosting of
UEFA EURO 2024 in the country will offer a unique opportunity to
UEFA, its National Football Associations, and the fans, to bene-
fit from the power of football to unite, across generations, com-
munities and borders.

We will achieve this by focusing on three key pillars: Grow, Share,
and Celebrate.

GROWING THE GAME

Germany is the right partner at the right time for UEFA to grow
the game, providing stability and the opportunity to build the
UEFA brand with a comprehensive, sustainable approach. Ger-
many, with an estimated volume of 2.8 million tickets available
for public sale, will ensure sizeable and reliable revenues includ-
ing excellent VIP-facilities in- and outside of the stadiums sur-
rounded by a powerful hospitality market in Germany. The tour-
nament hosted in Germany offers UEFA the ideal opportunity to
show its values in action, with fair play, respect and human rights
being central to German sport and German society. Importantly,
hosting UEFA EURO 2024 in Germany will also enable UEFA to
illustrate to all of its Member Associations the value of a sus-
tained commitment to grassroots football, with Germany being
a powerful example of the close connection between grassroots
development and elite level success.

SHARING THE GAME

UEFA EURO 2024 in Germany should not, and will not, be only
about Germany. Rather, we believe that the occasion of the Euro-
pean Championship should directly benefit all 55 European Foot-
ball Associations that are members of UEFA. With an atmosphere
of hospitality and friendliness, and a focus on the integrating cul-
ture of football, UEFA EURO 2024 in Germany will showcase the
best that football has to offer, providing all UEFA Member Asso-
ciations with the ideal inspirational platform to engage their
own fans and communities. Practically speaking, the Deutscher
FuBball-Bund (DFB) will actively involve all other UEFA Member
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Leisurely and cosmopolitan: UEFA EURO 2024 will
be a football festival for fans from all over Europe.

Associations in the preparation, organization, delivery and leg-
acy of their event, providing knowledge-sharing programmes and
workshops before, during and after the tournament.

CELEBRATING THE GAME

Ultimately, football is about the fans, and UEFA EURO 2024 in
Germany will be the biggest celebration ever for football fans.
Through a combination of easy access to and within the coun-
try, and Host Cities welcoming fans of all backgrounds, Germany
will be a home for everyone throughout the tournament. These
aspects, when added to the festival atmosphere of Germany, the
original creator of the Fan Zone, will ensure that UEFA EURO 2024
is the biggest football party ever seen - a party uniting European
football fans like never before.

By combining these core elements of Grow, Share and Celebrate,
hosting the UEFA EURO 2024 in Germany will enable UEFA to
strengthen football across the continent and ensure that its vision of
an enduring legacy for European football can and will become reality.

SECTOR 02 — VISION, CONCEPT AND LEGACY m

0TBALL.
1N THE HEART OF FIROPE

QUESTION 02

What is your concrete plan as to how you will contribute mean-
ingfully to the celebration of the 2024 edition and how this would
benefit the future of football in your country?

A fan-focussed approach, with the overarching goal of Celebra-
tion, is one of the key pillars of Germany’s UEFA EURO 2024 can-
didature.

Germany has a strong history of putting its fans first, and plans to
host a tournament that does the same. Throughout the planning
and organization of the candidature, the DFB has worked along-
side a diverse group of stakeholders, laying the foundations for
a seamless transition into an inclusive, successful tournament.

EASY ACCESS

A European Championship in Germany, in the heart of Europe,
provides millions of passionate fans easy access to attend the
tournament. With Germany boasting nine neighbouring countries,

and 16 international airports, UEFA EURO 2024 in Germany will
be the most accessible European Championship ever. Additional
programmes have been developed to facilitate access for all fans,
including the "Fan B&B" programme, whereby local citizens will
be opening their doors to travelling fans and show the true nature
of German hospitality. While some fans will stay for the duration
of the tournament, easily moving from one Host City to another,
others will stay for just one match and return the same evening.
In any case, with UEFA EURO 2024 in Germany, it will be easy.

WELCOMING HOST CITIES

Thanks to its exciting, vibrant Host Cities, Germany will provide
a truly inspiring basis for celebration, offering warm hospitality,
open minds and exceptional service, all in a safe environment.
Special programmes will also be developed for UEFA EURO 2024,
including the creation of Fan Embassies for travelling fans in each
Host City for each competing nation. With Germany's strong prin-
ciples of freedom and tolerance, all fans will feel truly at home
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at UEFA EURO 2024 in Germany, regardless of their nationality,
gender, race, religion, or sexual orientation.

A FOOTBALL FESTIVAL

UEFA EURO 2024 in Germany will be a true festival atmosphere.
As the birthplace of the Fan Zone, cities all over Germany will
ensure a nationwide UEFA EURO 2024 party, where fans are able to
enjoy the action in an open and fun environment. This, combined
with the existing fanbase in Germany, which includes the highest
attended football league in the world (namely the Bundesligal,
will ensure a unique fan experience that collectively celebrates
the beauty and the power of football like never before.

THE BENEFITS FOR GERMANY - AND BEYOND
This fan-focussed approach has many benefits for the future of
Germany.

Younger generations of Germans, no matter what their back-
ground, will be inspired through a collective festival atmosphere
to see the true power of football. Through Germany’s grassroots
infrastructure, which includes more than seven million members
and 25,000 amateur clubs playing in more than 80,000 matches
every week, Germany will be able to capitalize on such an effect
and ensure that the short-term inspiration of the European Cham-
pionship turns into long-term enthusiasm and commitment to
the game, stimulating a collective mentality of volunteerism and
cooperation for generations to come.
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Football is the future:

In Germany, every
weekend more than
80,000 football
matches are played -
and won.

What is more, the benefits of hosting the Championship in our
country, will be visible far beyond our borders.

Indeed, Germany considers it a priority to make certain the bene-
fits of UEFA EURO 2024 are shared and felt across Europe, so that
young boys and girls throughout the continent will be involved in
the great game. By providing an inspirational showcase of Euro-
pean football, and with the DFB’s UEFA EURO 2024 Sustainabil-
ity Concept coming into force, all Member Associations across
Europe will have the tools they need to promote the game in an
efficient and effective manner, encouraging greater participation
and interest.

Moreover, by developing very specific programmes and work-
shops open to all Member Associations and volunteers across
Europe, before, during and after the Championship, Germany
will encourage knowledge sharing between all UEFA members
on topics including tournament organization, grassroots devel-
opment and elite level support. By working together, UEFA EURO
2024 in Germany can act as a catalyst for each Member Associ-
ation to achieve their goals and ensure the strong, sustainable
development of the game across Europe.

SECTOR 02 — VISION, CONCEPT AND LEGACY m

2. LONG-TERM DEVELOPMENT AND
POST-TOURNAMENT LEGACY

QUESTION 03

What will be the long-term benefits of staging UEFA EURO 2024
in your country and in the Host Cities?

UEFA EURO 2024 will give Germany an opportunity to show to
Europe, and the world, the power of football, with long-term bene-
fits not only for Germany and its Host Cities, but also for UEFA,
European Football Associations and the fans.

FOR GERMANY

To host UEFA EURO in Germany for the first time as a unified coun-
try would be a historic moment for the country, and a significant
step forwards in terms of providing further inclusion and inspi-
ration to our diverse population. Across Europe and the world,
cities are facing the challenges of growing populations, migra-
tion, demographic changes and technological revolutions. In this
challenging environment, Germany has the opportunity to bring
all parts of its multicultural society together and inspire a new
generation with togetherness and unity at its core.

For the Host Cities in Germany, UEFA EURO 2024 will provide
all ten with the crucial opportunity to showcase their assets
and become true cities of the future. With the design of spe-
cialized programmes, including a EURO Future Lab, an innova-
tion-focussed initiative allowing cities to address their own spe-
cific issues, Germany will show how cities can be transformed
by technology and sustainability, attracting a new wave of tou-
rists for future generations. With proposals ranging from a barri-
er-free environment to new mobility concepts, UEFA EURO 2024
will show how major events don't have to be burdensome and
costly, but can rather be the crucial catalyst in inspiring long-last-
ing, environmentally-friendly progress.

And this impact will not be limited to Germany.

Indeed, it is a priority of Germany to ensure that the effects of
UEFA EURO 2024 are not just felt within one country. Under the
main pillars of Grow, Share and Celebrate, we believe that the
occasion of the European Championship should, and will, ben-
efit UEFA, all European Football Associations, and the fans, for
years and generations to come.

FOR UEFA

For UEFA, UEFA EURO 2024 in Germany provides the perfect plat-
form for future development. Not only does Germany guarantee
long-term, sustainable revenues with full stadiums, elite hospit-
ality services and almost unparalleled commercial networks with
world-renowned brands, but it will also allow UEFA to demon-
strate its values in action, such as fair play and human rights.
UEFA EURO 2024 in Germany will also help UEFA to powerfully
illustrate the value of grassroots investment to all its Member
Associations and highlight the close links between grassroots
and elite level success.

FOR EUROPEAN FOOTBALL ASSOCIATIONS

UEFA EURO 2024 in Germany will involve all the other 54 Mem-
ber Associations in the organization and delivery of the tourna-
ment, with specialized programmes being developed for National

Association officials and volunteers to share knowledge amongst
one another so that all Member Associations of UEFA feeling a
true part of the tournament and its success.

FOR THE FANS

For football fans across Europe, Germany will provide a home
away from home. With easy access, welcoming, international
Host Cities, and a fun and friendly party atmosphere throughout,
UEFA EURO 2024 in Germany will create memories of a lifetime
for fans across the continent, no matter what their background.

UEFA EURO 2024 in Germany will truly be a EURO for everyone,
and the long-term benefits will be felt in communities across
the continent.

QUESTION 04

Indicate the most important legacy initiatives related to UEFA
EURO 2024 and how these are linked to the long-term planning
and objectives of your association and the Host Cities.

Football is the future. This has been the slogan of the DFB for
many years and continues to serve as a guiding principle for the
Association and its work. Whether it be investing in a new national
Academy centre, the largest construction project in its history, or
by forging ever-closer links with its more than seven million mem-
bers, the DFB has shown its commitment to the future growth of
football, ensuring that all future generations grow up with football
in their hearts. UEFA EURO 2024 in Germany, and the legacy ini-
tiatives that have been established alongside it, provide the ideal
platform for future development.

The power; of football: It unites pel
and creates a strong shared bond.
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Just as our key pillars for UEFA EURO 2024 candidature are Grow,
Share and Celebrate, clear and sustainable legacy initiatives have
been developed under each pillar.

A LEGACY OF SUSTAINABLE, PROGRESSIVE GROWTH

The legacy of UEFA EURO 2024 in Germany will focus around sus-
tainable, progressive growth. Germany will raise all standards
of organizing a major tournament in a sustainable manner, with
a range of technological sustainability projects all outlined in
the DFB's UEFA EURO 2024 Sustainability Concept. These pro-
grammes, which include the development of eco-friendly trans-
port systems, free use of public transport network for fans, the
introduction of a systematic energy management system in all
stadiums and the use of 100 % renewable energy, will combine to
make UEFA EURO 2024 the true standard bearer of sustainable
growth for all major sports events in the future.

Another important aspect of growth of UEFA EURO 2024 in Ger-
many will focus on the progressive development of modern soci-
ety. Customized programmes have been designed to create a truly
inclusive stadium experience, with DFB’s “Inclusive Stadium 2024
Vision' at its core. Wheelchair users will no longer be assigned
to a particular-reserved area but be fully integrated, while sta-
diums will become fully tobacco-free, and healthy food and bev-
erage offerings will be mandatory. Combined with healthy living
programmes such as 'Fit at UEFA EURO 2024", UEFA EURO 2024
in Germany promises to leave a powerful legacy of a healthier,
more inclusive society.

A LEGACY OF COLLABORATION AND SHARING

The DFB is truly committed to a collaborative approach in the
organization of UEFA EURO 2024. Strong connections between
the DFB and a variety of domestic stakeholders, including sports
clubs, NGOs, local authorities, private companies, charities, foun-
dations and schools, have already been made far stronger, and a
key legacy of hosting UEFA EURO 2024 will be the continuation of

this close collaboration, establishing football as an indispensable
part of German society for generations to come. With the DFB's
‘DiverCity” initiative, Host Cities will be closely involved through-
out the organization of UEFA EUROQ 2024, designing their own
customized programmes to best address their needs.

The sharing of the game will also be spread internationally. By
providing knowledge-sharing programmes before, during and,
importantly, after UEFA EURO 2024, Germany will ensure that
all other 54 UEFA Member Associations are actively engaged in
the tournament and are able to benefit from Germany’s experi-
ence in organizing tournaments and developing the sport from
the grassroots up.

A LEGACY OF CELEBRATION FOR ALL

Core priorities for the DFB such as fair play, respect and
human rights, will all be showcased throughout UEFA EURO
2024 in Germany, enabling a true celebration for all attending.
Programmes such as '2:0 for Welcoming’, an integration project
for refugees, will be able to build upon their successes to date,
while all Host Cities and the DFB have planned the tournament
with a firm commitment to the UN Guiding Principles on Busi-
ness and Human Rights. Such aspects will ensure that UEFA
EURO 2024 will leave a legacy within Germany as a catalyst for a
celebration of diversity and respect.

This celebration will also extend beyond the country’s borders. By
offering easy access and welcoming Host Cities for all, UEFA EURO
2024 in Germany will provide fans of football from across Europe
with everything they need to feel at home. This, when combined
with the party atmosphere prevailing in Fan Zones in all the Host
Cities during the tournament, will leave the most important leg-
acy of all - generations of football fans across Europe, united by
their committed to the development and enjoyment of the great
game. United by football.

DISTANCES BETWEEN HOST CITIES (KM)

Berlin Cologne Dortmund  Diisseldorf Frankfurt Gelsenkirchen Hamburg Leipzig Munich Stuttgart
Berlin 578 496 559 553 521 293 191 585 636
Cologne 578 97 38 190 84 426 506 575 372
Dortmund 496 97 72 224 36 346 419 607 424
Dii f 559 38 72 226 51 409 485 on 407
Frankfurt 553 190 224 226 255 496 388 393 209
Gelsenkirchen 521 84 36 51 255 356 462 636 442
Hamburg 293 426 346 409 496 356 394 776 656
Leipzig 191 506 419 485 388 462 394 432 472
Munich 585 575 607 611 393 636 776 432 232
Stuttgart 636 372 424 407 209 442 656 472 232
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3. HOST COUNTRY OVERVIEW MAP

NETHERLANDS

FRANCE

DENMARK

CZECH
REPUBLIC

SWITZERLAND

POLAND

AUSTRIA

@ Host City

Motorway ~+—+—+ High Speed Railway @

100km

UEFA EURO 2024 — BID BOOK — GER

23






SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS

PROMOTING SUSTAINABILITY ON AND OFF THE PITCH
The Deutscher FuBball-Bund (DFB) aspires to stage UEFA EURO
2024 in the heart of Europe. In line with the values of UEFA, the
DFB will emphasize the social, economic and ecological aspects
of the tournament based on internationally recognized standards.
The goal for UEFA EURO 2024 in Germany is not only to activate
established current practices but also set new standards as
regards the sustainability of mega sports events together with
the Federal Government, the selected Host Cities and all German
cities, local authorities, the seven million DFB members and the
country as a whole.

For years, the Federal Republic of Germany has increasingly
become a tourist magnet and an economic hub, sparking inter-
est from citizens from around the world. By using this experience
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and building on tried-and-true collaborations with Host Cities and
stadiums - that were effective during the 2006 FIFA World Cup as
well as in countless international matches and friendlies - the
DFB will ensure long-lasting continuity in a range of activities
from stadium use through green initiatives to corporate social
responsibility projects.

SETTING NEW STANDARDS IN SUSTAINABILITY

The Deutscher FuBball-Bund (DFB] takes great pride in promot-
ing sustainable initiatives on a day-to-day basis - including activ-
ities that promote diversity, respect human rights and combat
discrimination. These initiatives are not just found in the national
team but are spread equally in collaboration with regional and
sub-regional associations all the way down to the grassroots.

Transparency is also very important at the DFB. For example,
given the UEFA EURO 2024 bid in Germany, the opportunity to
have an open and comprehensive dialogue about a sustainable
UEFA EURO 2024 tournament with engaged stakeholders from
all walks of life was initiated. As a result, a separate UEFA EURO
2024 Sustainability Concept has been created for the bid in order
to stage an event that is destined to maximize its impact long
after the final whistle blows. Furthermore, the bid has also been
used as a tool to promote the DFB, unite and strengthen ties
with stakeholders and the DFL Deutsche FuB3ball Liga to develop
a concept that will support human rights and shape the face of
German amateur and professional football alike. Furthermore,
compliance and good governance standards have from the outset
formed an elementary strand of the bid process DNA for UEFA
EURO 2024, which has been monitored by Transparency Interna-
tional Germany. For example, the selection of the Host Cities itself
took place on the back of a transparent, readily comprehensible
process based solely on objective criteria and the UEFA require-
ments. And last but not least, health, environmental protection
and the use of renewable energy sources have been emphatically
addressed by effective sustainability management and broad cam-
paign projects, as well as fair play, healthy lifestyles and respect
on and off the pitch. Specific examples for each can be read in
the UEFA EURO 2024 Sustainability Concept.
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The German national team
championing fair play and diversity.

In Germany, UEFA EURO 2024 is designed to be a model for sus-
tainability. With investments in areas like transport and infra-
structure already scheduled, the tournament can be staged under
optimal and ultra-modern conditions. For example, with the
“Inclusive Stadium 2024 Vision - Barrier-free and No Reserved
Zones”, the DFB sets out to put permanent structures in place
to ensure the greatest possible participation not only during but
also after the tournament.

CREATING OPEN DIALOGUE WITH PARTNERS

UEFA EURO 2024 will be a unique festival of football that will have
an enduring impact on sport and society as a whole. In order to
ensure that the structure is set up for long-lasting success, the
DFB has been working from the outset to create open dialogues
with its partners mentioned above, the professional clubs in the
Bundesliga, the vast world of German amateur football (25,000
clubs & 157,000 teams), the partners, agencies and TV stations
that are all involved in this united bid by Germany.

All partners from the world of sport, politics, business and media
have sent countless support letters, endorsements and commit-
ments - especially from key influencers and decision makers in
each of these areas - for the bid by Germany for UEFA EURO 2024.

UEFA EURO 2024 — BID BOOK — GER 27



SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS

1. POLITICAL AND ECONOMIC ASPECTS
POLITICAL AND FOOTBALL STRUCTURES

QUESTION 01

Describe the political structure in your country at national level.
Indicate which institutions will be involved in the planning,
organization, running and dismantling of UEFA EURO 2024 and
their respective responsibilities and jurisdiction.

The Federal Republic of Germany is a federation and a parlia-
mentary democracy. Government powers are divided between the
Federation, as the overall state, which also represents Germany
externally, and the 16 federal states as members of the Federation.
Both the Federation and the states have their own government
executive and legislative organs and judiciary.

EFFICIENT COOPERATION OF THE

FEDERAL GOVERNMENT

While the Federal Government will be involved and is supportive
of UEFA EURO 2024 in Germany, the primary governmental insti-
tutions that will be involved in the planning, organization, run-
ning and dismantling of UEFA EURO 2024 are: Federal Ministry
of the Interior, Federal Ministry of Finance, Federal Ministry of
Justice and Consumer Protection, Federal Air Traffic Coordinator,
German Federal Foreign Office, Federal Ministry of Labour and
Social Affairs and Federal Network Agency.

FEDERAL MINISTRY OF THE INTERIOR

The Federal Ministry of the Interior will guarantee all security ini-
tiatives - a key precondition for the success of UEFA EURO 2024.
Implementing the government “security guarantee” requires the
efficient cooperation of the Federal Government, the states, the
Host Cities, UEFA as the organizer, and the DFB and all other orga-
nizations that are involved in the security preparations and meas-
ures for the duration of UEFA EURO 2024. In the past, Germany
has on numerous occasions demonstrated that it can accomplish
this superbly in the framework of hosting major sports events,
for example the 2006 FIFA World Cup, the FIFA Women's World
Cup 2011 or the UEFA Champions League Finals in 2012 and 2015
were all successfully coordinated with the Federal Ministry of the
Interior. The Federal Ministry of the Interior together with the
afore-mentioned security partners lays the conceptual and struc-
tural framework for the successful implementation of the gov-
ernment “security guarantee”. In this context, the German Fed-
eral Government together with the states ensures realization of
the security measures by the police inside and around the stadi-
ums and in public spaces. To this end, the Federal Government
and the states in question draw up the necessary specialist police
and civil and emergency protection plans. Moreover, the Federal
Government, the states and the local authorities ensure that in
keeping with the guarantee issued by the Federal Ministry of the
Interior, there is due medical support at hand in the stadiums.
Furthermore, in line with the guarantee it provides, the Federal
Ministry of the Interior fully supports UEFA as regards the lat-
ter's anti-doping measures.

Irrespective of the obligatory border controls at Germany's outer
borders [sea and air), in the event of a serious threat to public
order or internal security, the Federal Ministry of the Interior is
fully entitled to introduce temporary border checks at the internal
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Schengen border points to the extent that the factual conditions
of Regulation EU 2016/399 (Schengen Borders Code] obtain. The
scope and intensity of possible temporary internal border con-
trols would not exceed the scale of measures required to handle
a serious threat.

The Federal Ministry of Finance

The Federal Ministry of Finance has, as the apex federal author-
ity, issued extensive declarations on taxes, customs duties and
foreign exchange transactions. The Federal Ministry of Finance's
key responsibilities lie in fiscal and budget policy and in Euro-
pean financial policy. Among others, the Federal Central Tax
Office comes under the aegis of the Federal Ministry of Finance
and is likewise a paramount Federal agency. The Federal Cen-
tral Tax Office is, among other things, responsible for conducting
procedures for VAT reimbursements to enterprises not domiciled
in Germany, for conducting procedures for reimbursing, credit-
ing and waiving capital gains tax, and for conducting the taxation
process for foreign artists and athletes.

In the states, in particular the local tax offices act as the state
fiscal authorities responsible for raising taxes, just as the State
Tax Offices and the State Ministries of Finance are responsible
for general tax matters. For UEFA as a Swiss corporation, itis not
the local authorities but due to a specific regulation the Konstanz
Tax Office that is responsible.

The Federal Ministry of Finance is the uppermost federal author-
ity and, among others, responsible for customs tariffs. Beneath
it come the Customs Directorate General as the uppermost fed-
eral authority as well as the Main Customs Offices and the Ger-
man Customs Investigation Services as the local authorities who
discharge the operational duties.

Federal Ministry of Justice and Consumer Protection

With regards to the guarantees furnished by the Federal Minis-
try of Justice and Consumer Protection protecting UEFA's brand
rights it is primarily the German Patent and Trademark Office
(DPMA) that will be the focal point; the DPMA is an authority
that comes under the aegis of the Federal Ministry of Justice.
The obligations arising from the Federal Ministry of Justice and
Consumer Protection guarantee to assert the property rights to
UEFA's intellectual property, including measures to prevent ille-
gal ambush marketing, will be fulfilled by the local authorities
in the respective Host Cities acting within their own jurisdiction.

Federal Air Traffic Coordinator

The Federal Air Traffic Coordinator comes under the specialist
and legal supervision of the Federal Ministry of Transport and
Digital Infrastructure and has assured the DFB that he will pro-
vide support when arranging take-off and landing slots as part
of flight operations for UEFA EURO 2024. Otherwise the relevant
supervisory authorities are in charge of the ATC for the respect-
ive airports.

German Federal Foreign Office
The German Federal Foreign Office and its foreign missions will
take all the necessary steps in the run-up to and during UEFA

EURO 2024 to ensure in line with the government guarantee pro-
vided that visa issuance processes are swift, have a service focus
and are free of charge for certain groups - it has in the past proven
very capable in this regard on many occasions with large events
in Germany. Indeed, in the context of UEFA EURO 2024 only citi-
zens of a few states will have to have a visa. Precisely foreigners
who are citizens of an EU or EEA member state do not require a
visa owing to the freedom of movement guaranteed under Euro-
pean law and also require no special work permit. Moreover, the
Federal Foreign Office assures UEFA, with the agreement of the
Federal Ministry of Labour and Social Affairs and the Federal
Ministry of the Interior in a guarantee declaration that UEFA offi-
cials and other accredited personnel involved in the organization
of UEFA EURO 2024 have access to the German labour market.
This will be achieved by issuing corresponding residence per-
mits. For the details on these points please consult the answers
to Questions 22ff. in Sector 04.

The Federal Network Agency, which comes under the specialist
supervision of the Federal Ministry of Transport and Digital Infra-
structure has guaranteed to make available all the frequencies
required for UEFA EURO 2024.
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QUESTION 02

Describe the political structure in your country at regional, local
and Host City level. Indicate if the mayors of the Host cities are
elected or appointed.

Indicate which institutions will be involved in the planning,
organization, running and dismantling of UEFA EURO 2024 and
their respective responsibilities and jurisdiction.

The way the administrative authorities are structured within the
Federal Republic of Germany is defined by the system of a fed-
eration of federal states. The federal states are thus themselves
subdivided into smaller administrative units that, depending on
the federal state, involve a two- or three-tier administration. The
state ministries or chancelleries are the paramount state author-
ities, and cover the entire territory of the respective federal state.
Subordinate to them are more local administrative units, that
cover either larger sub-regions (three-tier structure, so-called
administrative districts as second-level authorities) or directly (the
two-tier structure) local authorities [counties and cities that con-
stitute districts) as the lower level of state authorities.
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1. POLITICAL AND ECONOMIC ASPECTS
POLITICAL AND FOOTBALL STRUCTURES

At the local level of the Host Cities the administrative authorities
are headed by the respective (Lord/Lady) Mayor - they are elected
by direct vote, with the exception of the three city-states. Their
period in office differs by federal state, but is always between five
and ten years. With the exception of the city-states of Berlin and
Hamburg (as well as Bremen), where the mayor is also the head
of the state government and is elected by the respective city par-
liament, the mayors of the other Host Cities are elected directly by
the citizens. Alongside the mayors, the Host Cities have a Munic-
ipal Council (sometimes called a city council, etc.), whose mem-
bers are likewise elected by the citizens for a period of between
four and six years.

TOGETHER FOR THE SUCCESS OF UEFA EURO 2024

By agreeing to the content of the present "Bid Book”, by signing
the requisite undertakings, guarantees and declarations, and also
by the numerous additional documents submitted, all the politi-
cal powers at the different levels in the administration (including
most of the opposition parties) have again and expressly demon-
strated their support for Germany's bid to host UEFA EURO 2024.
Future elections will have no impact on preparations for and stag-
ing the UEFA EURO 2024 matches. All political and administra-
tive institutions will, as was the case with comparable events in
the past, work together constructively and efficiently to ensure
the success of UEFA EURO 2024.

The DFB selected the ten venues, i.e., the Host Cities for UEFA
EURO 2024 in the framework of a transparent National Tender
Procedure. During the tender process, among other things local
conditions on the ground (such as existing regulations and com-
petences] that have a bearing on staging UEFA EURO 2024 were
polled and evaluated. In particular, declarations were obtained
at the local authority level that are destined at an early point in
time to guarantee effective collaboration with UEFA and the DFB
and the successful staging of UEFA EURO 2024.

QUESTION 03

Describe the political and organizational structure of your asso-
ciation (organizational charts, organs and bodies, decision-
making powers, quantity of staff, etc.).

The Deutscher FuBball-Bund (DFB) unites them all: Pros and
amateurs, members of the men’s and women’s senior national

arisen. Since 1904 the DFB has been a member of FIFA, and in
1954 was one of the founding members of UEFA. Outstanding
DFB officials have long since played a decisive role on the vari-
ous boards and bodies of the international football associations,
and there is now a long tradition of their participation.

Since 15 April 2016 Reinhard Grindel has been at the helm of the
largest single-sport federation in the world in terms of member-
ship size. As DFB President, he has prioritized upholding the unity
of professional and amateur football in Germany. Another core
task for the future development of football is to create the frame-
work in which children and young people continue to enthusiast-
ically take part in sports at the club level - football as a school
sport and the qualification of coaches are key aspects in this
regard. In Germany there are around four million active players
competing for points, to avoid relegation or win promotion. Week
in week out there are more than 80,000 refereed matches on the
schedule. Coach education, promoting young talents and sports
jurisdiction are other key focal points in the lengthy and varied
list of DFB duties. Under the aegis of the DFB come five regional
associations with 21 sub-regional associations. These provide
the administrative support for the mass of clubs. Yet football as
a "people’s movement” is only possible thanks to the 1.7-million-
plus volunteers who not rarely devote their entire leisure-time
to the service of football and dedicate themselves to their clubs
with all their heart - completely free of charge.

Inthe DFB’s 118-year history there have been countless decisions
and resolutions of great importance; the DFB-Bundestag is the
body that deliberates on them and passes the resolutions. The
body is essentially a football parliament and as the legislative
assembly is the paramount DFB organ. The DFB-Bundestag is
now made up of more than 250 delegates with voting powers,
among them members of the DFB Presidential Board and the
DFB Executive Board as well as delegates of the sub-regional
and regional associations, the DFL Deutsche FuBball Liga, which
is in charge of professional football in Germany, and members
of the judicial bodies, namely the Internal Audit and the Ethics
Committee, and the various other DFB organs.

Alongside the election of the Presidential Board and the Executive
Board, the Bundestag also resolves, among other things, changes
to the DFB Statutes and Standing Orders. A resolution is effec-
tive if passed by a simple majority of the votes cast. Changes to
the statutes and standing orders that affect the league associa-

Judicial Bodies

Ethics Committee

Compliance and Data Protection
Security Commissioner DFB

MSNT/WSNT head coach

President

Presidential Board
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tion must be passed by a two-thirds majority. Public Relations

and Fans

Communications CSR and
Management Fan Relations

teams and hobby footballers, coaches and referees, committed
volunteers and equally committed fans. There is room beneath the

common roof for football in Germany for more than seven million
members, 157,313 teams and 24,958 clubs. Here, all the decisions
on the structure of football in Germany are taken within a demo-
cratic, self-sustained organization and it is here that all games in
Germany are organized. The goal: to make football as attractive
as possible for players and spectators alike, fairly and sustainably.

Founded on 28 January 1900 in Leipzig, the Deutscher FuBball-
Bund can look back on an unprecedented success story. From
the early days, with 86 clubs, a true movement of the people has
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5 REGIONAL AND 21SUB-REGIONAL ASSOCIATIONS

The President is the DFB's highest representative, and together
with the Treasurer, the General Secretary, and the respective spe-
cialist Vice Presidents bears overall responsibility for DFB. The
General Secretary, who is appointed by the Presidential Board and
confirmed in office by the DFB-Bundestag, the representative of
the national teams, and the Sports Director are the only members
of the Presidential Board who are full-timers. The Treasurer as
the responsible head of finance manages the DFB’s assets. The
various duties of the Presidential Board, which is also responsible

Finance, Human
Resources and
Central Services

Responsibility / Aggregation of functional tasks
(without dedicated management)

Controlling

ELG

Human
Taxes Resources

Properties
and Logistics

UEFA EURO 2024 — BID BOOK — GER 31



SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS m

1. POLITICAL AND ECONOMIC ASPECTS
POLITICAL AND FOOTBALL STRUCTURES

REGIONAL AND SUB-REGIONAL ASSOCIATIONS

Western
Pomerania

Hamburg
[ ]

Brandenburg

Saxony-
LULEN
Lower West-
Rhine phalia
Middle
Rhine
Rhineland

Saars\ hata-
tinate ["Baden

Wuerttemberg

Bavaria

mmmm Nordostdeutscher FuBball-Verband
Norddeutscher Fufiball-Verband
mmm Siiddeutscher Fufiball-Verband
mmm Sidwestdeutscher FuBball-Verband
mmm Westdeutscher FuBball-Verband

for implementing FIFA and UEFA decisions, include informing the
DFB Executive Board about its activities. The Executive Board in
turn advises the Presidential Board on the fulfilment of its duties.

The DFB has a pyramid-shaped organization and structure,
headed by the DFB Central Administrative Office in Frankfurt.
There are some 400 full-time staff members employed who, along
with the responsible members of the DFB bodies, implement all
key decisions as well as the relevant objectives. They are, among
otherthings, in charge of the national teams, international player
transfers, CSR, organizing the league matches and the DFB Cup,
and communications strategies. The DFB’s business activities
have since 2017 been concentrated in its DFB GmbH subsidiary.

The five regional associations, North, West, South, Southwest and
Northeast are made up of the 21 sub-regional associations, which
inturn are sub-divided into districts and groups, to which the clubs
and their members then belong. The DFB and its regional and
sub-regional associations are thus responsible for making cer-
tain that week in week out some 160,000 teams in around 25,000
clubs take to the pitch.
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QUESTION 04

Describe the (legal) relationship of your association with the Sta-
dium owner in terms of respective responsibilities, competences,
etc. as well as the current practice [if applicable) when you orga-
nize national team matches, cup finals, etc. at the Stadium?

In Germany, a regular distinction must be made between stadium
owners and the companies that operate the stadium (so-called
stadium operators). Stadium owners and/or operators may be
clubs, cities/local authorities, and other private or public corpora-
tions. There are no mandatory stipulations in this regard nor are
there regulations under association law.

In principle, stadium owners/operators and the DFB act inde-
pendently of each other. Contractual agreements are entered into
for areas in which they collaborate as DFB matches are played
in the relevant stadiums.

This is the case, for example, for the annual DFB Cup final played
in Berlin. The DFB and Olympiastadion Berlin GmbH as the oper-
ator of Berlin’s Olympiastadion sign a corresponding stadium

Events & Operations
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Operations

Media Rights &
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Media Rights - Hospitality
Sales Operations

Event Operations &
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Account Mgmt. &
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usage contract. Internationals played by the senior national team
in Germany come under a framework stadium rental agreement
concluded by the DFB and the Vereinigung Deutscher Stadion-
betreiber (VdS), the association of German stadium operators.
VdS is a coalition of the operators of Bundesliga and 2. Bundes-
liga stadiums with a proven capacity of a minimum of 20,000
spectators. The agreement forms the basis for any stadium use
contract to be signed with the relevant stadium owner/opera-
tor prior to an international played by the senior national team.
For years, a uniform contract drawn up by all sides involved has
been used; it guarantees smooth workflow and a clear alloca-
tion of responsibilities.

There will also be contractual agreements in place between the
DFB as the stager of UEFA EURO 2024 and the owners/operators
of the ten stadiums for UEFA EURO 2024: in line with the obliga-
tions under items 5.18 ff. of the Staging Agreement between the
DFB and UEFA, the so-called Stadium Agreement will be con-
cluded for each stadium between the DFB, the relevant stadium
owners and [if existent) the relevant stadium operator. The Stadium

Strategy, Finance &

IT & Digital Business Support

DFBnet & Technology &
Products Operations

DFBnet Football
Management

Software
Development

Strategy, Finance &
Business Support

Infrastructure Administration &
Services & Business Office
Applications Management
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Digital Business Infrastructure
Development & Services &
Services Support

Project Manage-
ment & Quality
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Development
Business
Applications
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Support

Agreement as per items 5.18 ff. of the Staging Agreement between
the DFB and UEFA covers the organization and staging of UEFA
EURO 2024 matches as regards key aspects relating to the sta-
diums, such as the form and concrete terms of and duration for
which the stadium is made available, the assignment of domicil-
iary rights to UEFA and/or the DFB, regulations for advertising
and naming rights as well as commercial and IP rights during
UEFA EURO 2024, the number and specifications of the media
workstations, cooperation in the field of hospitality marketing,
carpark requirements, liability and exemption regulations and,
of course, the scale and payment modalities for the stadium rent
including all related cost statements, etc.
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1. POLITICAL AND ECONOMIC ASPECTS
POLITICAL AND FOOTBALL CLIMATE

QUESTION 05

Key football stakeholders

FOOTBALL STAKEHOLDER NAME* SUPPORT** i
UEFA EURO 2

Federal Republic of Germany Very high Economic effects, Very high
Dr Frank-Walter Steinmeier, Federal President general support for sport

Federal Republic of Germany Very high Economic effects, Very high
Dr Angela Merkel, Federal Chancellor general support for sport

Federal Republic of Germany Very high Economic effects, Very high
Dr Thomas de Maiziere, general support for sport

German Federal Minister of the Interior

Standing Conference of State Ministers Very high Economic effects, Very high
and Senators of the Interior general support for sport

Standing Conference of the Ministers for Sport (SMK] Very high Support for all sport activities Very high
Klaus Bouillon, Chairman in Germany

German Football Association (DFB) Very high Support for all football activities Very high
Reinhard Grindel, President in Germany

German Football Association (DFB) Very high Support for all football activities Very high
Dr Friedrich Curtius, General Secretary in Germany

DFB Regional and Sub-Regional Associations Very high Support for all football activities Very high
Dr Rainer Koch, Deputy Vice President DFB in Germany

[Grassroots Football)

Deutsche FuBball Liga (DFL) Very high Support for all football activities Very high
Dr Reinhard Rauball, President and Christian Seifert, CEQ in Germany

and the 36 Bundesliga and 2. Bundesliga clubs

Philipp Lahm Very high Support for all football activities Very high
DFB Honorary Team Captain and Ambassador in Germany

for the Bid

Joachim Low Very high Support for all football activities Very high
Germany Head Coach, 2014 World Cup winner in Germany

Association of German Stadium Operators (VdS) Very High Stadium management High

Dr Christian Hockenjos, Chairman of the Board

The Capped-Players’ Society Very high Support for all football activities Very high
Andreas Moller, European Champion 1996, in Germany

1990 World Cup winner

Association of Professional Footballers (VDV) Very high Support for all football activities High
Florian Gothe, President in Germany

Fan Organizations Very high Support for all football activities High
German National Team Fan Club and in Germany

Fan Projects Coordination Centre (KOS)

German Olympic Sports Confederation (DOSB)*** Very high Support for all sport activities Very high
Alfons Hormann, President and Veronika Ricker, CEO in Germany

The Deutscher Behindertensportverband (DBS)*** Very high Support for all sport activities Very high
Thomas Urban, Secretary General in Germany

ARD and ZDF Very high Public television broadcaster Very high
Ulrich Wilhelm, Chairperson ARD and

Dr Thomas Bellut, Programme Director ZDF

SKY, RTL, DAZN, sport1, Constantin Medien AG, Very high Private television broadcaster Very high
Deutsche Telekom AG

Association of German Sports Journalists [VDS) High Sport journalism High
Erich Laaser, President

Association of German Cities and Towns Very high Economic effects and structure High
Markus Lewe, President enhancement

German Airports Association (ADV) High Airport management High

Dr Michael Kerkloh, President

Association of German Transport Companies (VDV) High Economic effects and structure High
Jirgen Fenske, President enhancement

German National Tourist Board (GNTB) Very high Economic effects and destination High

Petra Hedorfer, CEO

marketing
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FOOTBALL STAKEHOLDER NAME* SUPPORT**F ;
UEFA EURO 202!

German Hotel and Restaurant Association [(DEHOGA) Very high Economic effects and destination High
Guido Zollick, President marketing

German Youth Hostel Association (DJH) Very high Economic effects and destination High
Bernd Dohn, CEO marketing

Stroer Deutsche Stadte Medien GmbH*** High Commercial marketer High
Dirk Gessner, Managing Director

adidas AG Very high Support for football/sport activities  Very high
Kasper Rorsted, CEQ in Germany

Commerzbank AG High Support for football/sport activities High
Martin Zielke, CEO in Germany

Deutsche Bahn AG Very high Support for football/sport activities Very high
Dr Richard Lutz, CEO in Germany

Deutsche Post AG Very high Support for football/sport activities ~ Very high
Dr Jurgen Gerdes, Member of the Executive Board in Germany

Deutsche Telekom AG Very high Support for football/sport activities Very high
Timotheus Hottges, CEO in Germany

Lufthansa AG Very high Support for football/sport activities Very high
Carsten Spohr, CEO in Germany

SAP SE Very high Support for football/sport activities  Very high

Christian Klein, Member of the Executive Board in Germany

Volkswagen AG Very high Support for football/sport activities Very high
Dr Herbert Diess in Germany

Football Stakeholder Host Cities and Host Sites High Stakeholder High

and Sustainability Stakeholders***

* For example: board/executive committee, amateur football, professional clubs, leaguels], players’ union(s), National Olympic Committee, etc.

** Use: very high, high, neutral, low, very low
***These are listed as 1

QUESTION 06

Supportive letters from the main football stakeholders

— In total, 82 Supportive Letters have been provided to UEFA.

QUESTION 07

List all elections planned in your association at all levels (e.g.,
president, general secretary, board members, regional asso-
ciations) until July 2024.

The DFB holds its general assembly, the “Bundestag”, (- see
Question 3] every third calendar year. The next Bundestag is
scheduled for 2019, in Frankfurt. In line with this cycle, the next
ordinary convention would then be in 2022. The Bundestag is
made up of delegates from the regional and sub-regional asso-
ciations, the League Association, the members of the Presiden-
tial Board and the Executive Board, honorary members and the
members of the judicial bodies, the Internal Audit, Ethics Com-
mittee and committees. In particular, the Presidential Board and
the Executive Board are both elected by the Bundestag. Resolu-
tions are passed by a simple majority of the valid votes cast. The

Supporting Letters from various other stakeholders have been provided to UEFA.

Presidential Board can convene an extraordinary general assem-
bly for a good reason.

PRESIDENT AND TREASURER

Nominations for the election of the positions of President and
Treasurer are submitted to the DFB by the sub-regional and
regional associations as well as the League Association. Both
are elected by and at the Bundestag.

EXECUTIVE BOARD

The Executive Board consists of the members of the Presidential
Board, the presidents of the regional and sub-regional associa-
tions, and 12 representatives of the League Association. During
their time in office, the presidents of the regional and sub-regional
associations are ex officio members of the Executive Board if con-
firmed by the Bundestag. The members of the League Associa-
tion are nominated by the League Association and also need to
be ratified by the Bundestag.

PRESIDENTIAL BOARD

The vice-presidents nominated by the League Association must
be ratified by the Bundestag. The Bundestag elects the other
members of the Presidential Board.
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GENERAL SECRETARY
The General Secretary is appointed by the Presidential Board and
the appointment ratified by the Bundestag.

The DFB’s regional and sub-regional associations’ statutes envis-
age general assemblies every 2-4 years where the delegates then
decide on the composition of the respective executive boards and
the nominations for other positions.

QUESTION 08

Provide any evidence (opinion polls, referendums, awareness
campaigns, etc.) of the support of the national and local popu-
lation, in particular in the Host City for your bid and the possi-
ble staging of UEFA EURO 2024 in your country.

The bid by everyone precedes the tournament for everyone. The
Deutscher FufB3ball-Bund bid to host and stage UEFA EURO 2024
is a candidacy by the united German football community, sup-
ported by the very pinnacle of the sport and by its grassroots,
from a massive swath of the population across all strata of soci-
ety, by the more than seven million DFB members and by more
than 82 million people in Germany. In fact, the official logo for
the bid was chosen by the football fans themselves. In an open
design competition, no less than 990 designers from 82 differ-
ent countries submitted a total of 2,076 entries. After a shortlist-
ing by a jury of outstanding experts, the final choice was made by
the users of the amateur football platform FUSSBALL.DE, where
every day all German football results, tables and statistics (from
the Bundesliga down to the district leagues] are posted. Within the
space of only a week, more than 50,000 fans came out in favour
of the design proposed by Serbia’s Igor Petrovic, which hinges on
two hearts in the German national colours of black, red and gold
and creates a “24". German men’s senior national team and 2014
World Cup winning coach, Joachim Léw, commented at the pre-
sentation: “The logo the fans have selected fits our candidacy for
UEFA EURO 2024 just perfectly. We want to invite all of Europe to
Germany and, as in 2006, be a warm, welcoming and cosmopol-
itan host. All of football Germany is united behind this bid, and
that of course includes the entire national team. European Cham-
pionship in your own country, now that is a highlight that we all
really want to experience again as 1988 is now some time back.”

SUPERSTARS FROM ALL OVER THE WORLD

UNITED BEHIND THE DFB BID

The logo also strongly reflects and supports the wide-rang-
ing communications campaign “UNITED BY FOOTBALL. IN THE
HEART OF EUROPE.” Each and every fan can upload a photo onto
the official Website (the digital home of the candidacy) and share
it under the hashtag #UnitedByFootball in the social networks
defined for use by the campaign, in this way showing his or her
support for the German EURO bid and from the very beginning be
an active part of the campaign. Thousands of fans have already
publicly demonstrated their support for the DFB bid - and their
number is surging by the day. Colleagues who work together in
Germany but hail from different European countries are support-
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ing itarmin arm just as are local football teams that have recently
welcomed refugees on-board. And as many people as possible are
slated to take part not just in UEFA EURO 2024 itself, but to team
up and participate along the way there. This inclusive approach
forms the very heart of the bid. It is driven and advanced by all
those numerous people and not simply defined from on high.

Prior to kick-off of the last-16 matches for the DFB Cup, the lon-
gest standing of all German club competitions, in each instance
the opposing teams stood together on the pitch to support the
German candidacy. For example, the superstars from FC Bayern
Munich and Borussia Dortmund, top players celebrated through-
out Europe and the world, linked their arms behind the banner
displaying the logo and the claim "UNITED BY FOOTBALL. IN THE
HEART OF EUROPE." Players from all over the world thus united
behind the DFB bid. And they are not alone: Up to and including
the first round of the 2018-19 edition of the Cup, all of the partici-
pating teams will, prior to the first whistle of each game, stand
together for a team photo together with the bid banner.

Other celebrities have likewise stood for photos in front of the bid
logo at special events and public appearances - and in this way
championed UEFA EURO 2024 in Germany. Among them have
been famous international sports personalities such as tennis
hero Boris Becker and German football greats such as 1990
World Cup winners Andreas Méller and Uwe Bein, 1974 World
Cup winner Bernd Hélzenbein and 1996 European Champions
Stefan Kuntz and Fredi Bobic as well as former Croatian inter-
national and coach Niko Kovac.

The German national team with football greats such as Mesut
0Ozil took to the field in November 2017 in Cologne for the inter-
national friendly against France with the bid logo on their jerseys
- and millions of TV viewers in Germany and throughout Europe
not only caught a frequent glimpse of the now well-established
marque, but also heard the message that the DFB and Germany
wish to convey with their bid to host the EURO - a European Cham-
pionship from the heart of Europe for the hearts of Europe. The
national team will play all its home friendlies during the period
of the candidacy wearing the EURO bid badge on their sleeves, as
will the Women'’s senior national team (twice World Champions
and eight times European Champions as well as reigning Olym-
pic champions), and so will the U 21 national team, the current
European Champions.

FULL SUPPORT OF THE GERMAN FEDERAL GOVERNMENT
For ten whole years Philipp Lahm was a member of the German
national team before retiring from international football at the
height of his career. After the World Cup Final in Rio de Janeiro,
where in the role of captain he led his team to victory over Argen-
tina in the legendary Maracana stadium, Lahm hung up his boots
after an impressive time in the DFB side. And now he has returned
to the great football stage to support the DFB candidacy for UEFA
EURO 2024. As the official ambassador of the bid, the honorary
DFB captain (the sixth alongside football legends Fritz Walter, Uwe
Seeler, Franz Beckenbauer, Lothar Matthdus and Jirgen Klins-
mann), will be the immensely well-known face of the German bid.

A logo by fans for fans: DFB-President Reinhard Grindel,
national team player Leon Gorgtzka and Joachim Low,
coach of the 2014 World Cup winners, (from left to right)
unveiling the logo that came out-top,in the Internet voting.

Given his exceptional popularity, the DFB's bid and its content will
not only immediately be accessible to football fans in Germany,
but to the entire population. The “Club der Nationalspieler”, a
network of capped players past and present who regularly meet
up to watch international matches, is also strongly and actively
supporting the bid, and their extensive contacts far beyond the
bounds of sport will be tapped for this purpose.

The DFB bid has been enthusiastically received outside the sports
world, too. German Federal Chancellor Dr Angela Merkel, forever
a great fan of the German national football team, has promised
the full support of the German Federal Government. The German
Federal Ministry of the Interior, which is responsible for sports, has
from the outset been closely supporting the bid. The Host Cities
have declared the candidacy and the tournament to be a mat-
ter of special interest. Alongside the sports and political heavy-
weights in Germany and the Host Cities, countless figureheads
of corporate Germany as well as representatives of a huge vari-
ety of groups in society have compiled letters supporting the bid.

Even prior to their being chosen as venues, in the Host Cities the
inhabitants advocated the bid, with representative surveys show-
ing in part massive majorities; for example, the poll revealed that
88 percent of the Disseldorf population supported the bid and
welcomed staging UEFA EURO 2024 in Germany. If the bid wins
and as the tournament grows closer, such figures will climb even
further, driven in no small part by the cities” own campaigns involv-
ing local stakeholders. The ten venues have developed their own
bid logos and are very successfully campaigning for support for
the event in their respective regions. Again, participation is the
order of the day, and inclusive formats are designed to give citi-
zens of the city or region in question ample opportunity to input
ideas and ask questions. The representatives of the worlds of
politics, business, sports and culture in the ten Host Cities all
firmly champion the bid.

SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS

GERMANY

CANDIDATE FOR
UEFA EURO 2024

STRONG SUPPORT FROM FANS AND FOOTBALL CLUBS

It is not just in the ten Host Cities selected that enthusiasm for
UEFA EURO 2024 reigns supreme. Almost double that number
of venues applied to the DFB to host matches, with a transpar-
ent selection process then ensuing. Local authorities from all
the regions of Germany have applied to host Team Base Camps
and in this way participate in the tournament. In a representat-
ive survey by opinion pollsters Forsa in 2018 almost 90 percent
of those interested in football who were polled went on record
saying they found the DFB bid to stage the EURO “really good".
In a nationwide poll conducted across all groups of society the
figure was almost 70 percent.

Among the fan base there is unequivocal support for the bid. The
Fan Club Nationalmannschaft, for example, the official club of
fans of the German national team, has expressed its supportina
most impressive way: with the gigantic choreography right across
the stadium prior to kick-off of the Germany vs. Brazil friendly in
March 2018 in Berlin.

In September 2018, no less than almost 25,000 football clubs
in Germany and thus a total of more than 157,000 teams intend
to emphatically demonstrate their support for the bid. During a
nationwide campaign day from the uppermost echelons of the sport
down to the grassroots, from the Bundesliga, which expressly sup-
ports the bid, down to the amateur teams in the regional district
leagues, not only all of football Germany intends to give the DFB bid
areal send-off, but also once again convey its values and content,
reaching out and uniting all the football players in Germany. In a
similar vein, the UEFA EURO 2024 Sustainability Concept devel-
oped in consultation with countless stakeholders from all walks
of life, will enable the rest of the population to take part along
the path to a sustainable European Championship. To put it sim-
ply: Everyone united on behalf of a UEFA EURO 2024 in Germany.
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PUBLIC INVESTMENT PROJECTIONS

QUESTION 09

Provide a breakdown of the areas where government invest-
ment is projected or required at national, regional and city level
to host UEFA EURO 2024, with approximate estimates expressed
in million EUR.

INVESTMENTS IN NATIONAL TRANSPORT
INFRASTRUCTURE

Germany has an outstanding infrastructure that has frequently
proved its worth when it comes to hosting mega-events such as
UEFA EURO 2024. Thanks to the regular expansion and mod-
ernization measures, the Federal Republic of Germany and all
the Host Cities as well as the Host Sites are already fully able to
stage the tournament today. Additional investments are only nec-
essary on an economically and ecologically meaningful scale in
order to ensure that the tournament not only complies with the
UEFA stipulations but also takes place under perfect conditions
using ultramodern technology.

Each of the ten Host Cities has both an international airport
close at hand, a railway station serving the national high-speed
rail system, and connections to the autobahns that link through
to neighbouring countries. All transport routes will be advanced
further by the year 2024 to meet the then prevailing technolog-
ical and infrastructure standards enabling a UEFA EURO to be
staged under optimal conditions. UEFA and all guests will be
networked by innovative, progressive and sustainable means of
transport, meaning they can move swiftly and easily within and
between the cities and rely on comfortable accommodation. The
teams will play in ultramodern stadiums, which are all superbly
connected to the transportation network, and train under super-
lative conditions. Planned innovations in the national, regional
and local infrastructure will ensure the tournament is staged in
2024 under state-of-the-art conditions and, in the wake of the
2006 FIFA World Cup, new benchmarks will once again be set.

Through 2021, the German Federal Government is planning annual
investments of around 14 billion Euros - these sums will be com-
mitted to the Federal railways, long-distant roads and the inland
waterways. Furthermore, local authorities will be allocated an
annual figure of just under 1.7 billion Euros up to and including
2019 for the improvement of transportation links. In addition, the
Federal Government is promoting the expansion and moderniza-
tion of public local transport. The federal states will receive some
8.5 billion Euros to this end in 2018, with the agreement being that
the figure rises annually by 1.8 percent through 2031. The Federal
Government alone will thus invest almost 60 billion Euros in pub-
lic transportation through 2024, something of major significance
precisely as regards the fans in the context of UEFA EURO 2024.

The Federal Government will make available approximately 5.6 bil-
lion Euros in the 2020-2023 period for construction work on the rail
tracks. Moreover, Deutsche Bahn AG is investing more than 60 bil-
lion Euros in the German rail infrastructure until 2024, in the most
comprehensive modernization programme in its history; an abso-
lutely new rail station is currently being built in Stuttgart. In the
federal capital of Berlin a new airport with the size of some 2,000
football fields across six stories is scheduled to be commissioned
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by end of October 2020 and would be ready in time for UEFA EURO
2024. Its planned capacity of in excess of 20 million passengers
is expected to be doubled in the years following its inauguration.

Allin all, according to the Federal Transportation Network Plan
the Federal Government will invest around 296.6 billion Euros in
the maintenance, expansion and new construction of the trans-
port infrastructure by the year 2030.

INVESTMENTS IN EXPANDED BROADBAND

AND SECURITY

Thanks to the Federal Programme for Broadband Expansion,
the technical infrastructure is being improved further with the
objective of ensuring all of Germany is provided with fast Inter-
net access. Approximately 320,000 kilometres of new fibre-optic
cable is being laid, delivering net speeds in the Gigabit range.
To this end, the Federal Republic of Germany is investing more
than 3.45 billion Euros. The advancing broadband expansion in
Germany will set a new communications standard. With 80-per-
cent-plus superfast access coverage, according to the EU Com-
mission Germany is one of Europe’s leaders in this regard.

Digitization is being driven not only by the Federal Government but
also by large corporations and SMEs, and alongside expanding the
network countless innovative products are being developed and
future projects such as nationwide introduction of digital travel
or entrance tickets being financed.

INVESTMENTS IN THE HOST CITIES AND REGIONS

The ten Host Cities are also planning a whole raft of wide-ranging
measures to make their city centres and the prevailing transport
infrastructure even more appealing and comfortable for guests
from all over the world. Alongside multi-billion investments in
mobility infrastructure (see Sector 7), including countless meas-
ures in the field of sustainable and future mobility, bicycle usage
and barrier-free facilities, from all of which UEFA EURO 2024
will benefit directly, the cities are investing millions each year in
upgrading and maintaining their sports infrastructures. By the
year 2024 several hundred million Euros will have been dedicated
to modernizing stadiums in the ten Host Cities (- see Sector 6).

Many of the Bundesliga clubs that are at home in the respective
stadiums are busy building new, highly modern training centres
that will be available by the time the tournament commences
(> see Sectors 6 and 8]. For example, the DFB’s “project of the
century”, its new academy, is scheduled for completion by 2021.
Existing budgets already include firm components to promote
mass sports. Given the growing popularity of the Host Cities, many
new high-end hotels will be built in all ten of them by 2024, in
addition to the array of renowned hotels already available (- see
Sector 8). In addition, all the necessary measures are being taken
to guarantee public safety and security (- see Sector 5). The Fed-
eral Government intends to create about 8,400 new police jobs
by 2020 and invest about 294 million Euros in additional intangi-
ble and tangible Federal Police resources. In this way, it is also
clearly taking into account the increased need for security when
staging sports mega-events.

AMAkzig,
e BESEL gy,
VERANTY,

In addition to all these measures, large
sums are being invested to advance sus-
tainability and innovation and in social proj-
ects, on the basis of which UEFA EURO
2024 will be ecologically compatible and
create a lasting economic and social legacy.
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY
SOCIAL RESPONSIBILITY AND SUSTAINABILITY CONCEPT

QUESTION 10

Propose a concept to organize the Tournament in a socially
responsible and sustainable way taking into consideration the
Sector 03 - Political, Social and Environmental Aspects of the
UEFA EURO 2024 Tournament Requirements and the following
questions related to the key considerations.

UEFA EURO 2024 SUSTAINABILITY CONCEPT

UEFA EURO 2024 aims to not only unite football in Europe but
also leave a legacy for future generations throughout the contin-
ent. Two DFB imperatives are the social responsibility of football
and sustainable action by all its members and organizations. For
this reason, this Bid Book features a special annex: a comprehen-
sive UEFA EURO 2024 Sustainability Concept that reflects all the
political, social and ecological aspects UEFA stipulates in Sector
3 and derives from them firm recommendations for action and a
wide array of individual measures. In this specially devised UEFA
EURO 2024 Sustainability Concept, all the core themes of sustain-
ability management for large-scale sports events are taken into
account pursuant to the international standards set by the United
Nations, 1SO and the Global Reporting Initiative (GRI). The DFB
will build on its extensive experience in sustainability, proposing
forward-looking ideas to strengthen its core areas of action start-
ing with innovative concepts for smart mobility, issues of renew-
able energy usage, and services for healthy lives, including initia-
tives for proactive anti-discrimination efforts and the promotion
of diversity through to management of social and ecological risks
in procurement activities across the entire supply chain.

PROMOTING SUSTAINABLE DEVELOPMENT AND
RESPONSIBILITY AS A LIVED PRACTICE

In 2024, the German Football Association (DFB) wishes to invite
people and especially young people from all over Europe to attend
a sustainable festival of football in Germany. In line with our
slogan "UNITED BY FOOTBALL. IN THE HEART OF EUROPE.",

the idea is to overcome boundaries and barriers, and to foster
a lived sense of community. UEFA EURO 2024 will at the same
time be a flagship for sustainable development with regard to the
social, ecological and human-rights aspects related to hosting
and staging the tournament. Compliance and good governance
form an integral part of the holistic UEFA EURO 2024 Sustain-
ability Concept in which the DFB brings together all its goals and
measures for both the tournament and beyond. The DFB aims
to protect the integrity of football and at the same time make a
contribution to achieving the United Nation’s Sustainable Devel-
opment Goals (SDGs).

Alongside staging a perfect tournament, it is the DFB’s express
goal that by staging UEFA EURO 2024 as a truly unique multiplier
it will even more strongly promote the socio-political potential of
football. The tournament provides a unique opportunity to kindle
even greater enthusiasm among children and young people for
active football, to persuade more girls and women to work actively
in clubs, associations and regional and sub-regional associations,
and by deploying attractive offerings strengthen sustainability
themes such as diversity, the environment, fair play and respect.
The UEFA EURO 2024 Sustainability Concept presents projects
covering all the key socio-political issues, from the combined
entrance-&-transport ticket plus to promote environmentally-
friendly mobility between and to the Host Cities through to ini-
tiatives to support diversity ("Welcome Diver-City”).

That said, they will likewise promote collaboration between
UEFA's member federations and Host Cities and city partners
in Europe. In a playful way, an open and constructive dialogue
will be encouraged in particular with young people and everyone
who raves about football. All these measures will no doubt also
impact favourably on the image of the DFB and UEFA and all the
other actors involved in staging the tournament.
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SOCIAL RESPONSIBILITY AND SUSTAINABILITY CONCEPT

SUSTAINABILITY GOALS DEFINED IN

STAKEHOLDER DIALOGUE

The DFB's UEFA EURO 2024 Sustainability Concept for UEFA
EURO 2024 was developed on the basis of an extensive process
involving dialogue with numerous internal and external stake-
holder groups from politics, business and civil society, and also
including existing committees such as the DFB Commission for
Social Responsibility and the DFB Diversity Working Group. More-
over, actors who have a critical take on organized football were
able to contribute ideas thanks to the various workshops and dia-
logue forums arranged. The DFB’s CSR department then assem-
bled the resulting package of measures and the DFB Presiden-
tial Board formally approved its implementation.

ESTABLISHING SUSTAINABLE PROCUREMENT
PROCESSES

A central issue addressed in the UEFA EURO 2024 Sustainabil-
ity Concept is organizing sustainable procurement processes.
Sustainability in the supply chain not only means the conscious
management of risks, but also provides an opportunity to share
and communicate values and principles. The DFB therefore con-
siders sustainability in the procurement process not just as an
“additional” workload, but rather as a strong contribution to the
sustainable staging of the tournament (see on this also Question
18). Supply chains are becoming increasingly large and complex,
which is precisely why compliance with international standards
as regards respecting human rights, HSE norms, environmental

&
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In 2016, the DFB published a
comprehensive Sustainability
Report for the second time.

40 UEFA EURO 2024 — BID BOOK — GER

protection and promoting ethical and non-corrupt business prac-
tises must be strongly upheld in one’s own procurement activ-
ities as well as those of service providers and manufacturers.

Acentralrole is played here by regular interaction with suppliers
and experts in sustainable procurement. As part of the bid pro-
cess, the DFB has already engaged in dialogue with current spon-
sors and potential suppliers and this will form the basis for the
planned measures. It will lead to a Working Group on Sustain-
able Procurement /Responsible Sourcing being established that
includes all the main suppliers, licence-holders, contractors and
stadium operators.

The DFB firmly believes sustainability in procurement means
managing ecological, social and economic impacts while also
promoting good governance across the entire life cycle of the pro-
ducts. Therefore, it seeks to ensure that the minimum standards
set out in the UN Global Compact are applied across the entire
supply chain - from the respect of human rights, the avoidance
of all child or forced labour, to the promotion of eco-friendly tech-
nologies and a rejection of all forms of corruption.

Promoting sustainable procurement will hinge on a series of due
diligence processes the DFB will conduct. In addition, training ses-
sions will be held for suppliers who are of strategic importance
to the overall project. Regular monitoring of suppliers across the
entire procurement cycle will serve to document key figures as
part of sustainability reporting.

SECTOR 03 — POLITICAL, SOCIAL AND ENVIRONMENTAL ASPECTS m

2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY
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QUESTION 11

Outline the existing, or planned capacity to deliver sustainabil-
ity strategy for the Tournament that takes into account industry
standards such as IS0 20121:2012 Event sustainability manage-
ment systems - Requirements with guidance for use.

In order to achieve the sustainability goals successfully, clear
and substantive responsibilities will be created, and this includes
providing the required personnel. The German Football Associ-
ation (DFB) will rely here on its established structures; there are
already nine members of the permanent CSR staff and many
more in other departments who work to address all the various
issues of social responsibility in football. By means of a broad

DFB STATUTES - COMMITME

The DFB Statutes already show its clear commitment to pro-
actively promoting sustainability in football. As a result, along-
side organizing football, sustainability is one of the federation’s
key tasks, anchored in the DFB statutes. Thus, structures
were put in place to enable the federation’s countless social
and socio-political interests to be pursued in all manner of
ways. Within the DFB’s Presidential Board, it is the duty of
Vice President Eugen Gehlenborg to make certain these tasks
are performed. The DFB’s central CSR Department plays the
main role in such activities; it now has a permanent staff of
nine. The CSR Department performs a cross-divisional func-
tion; its boards and working parties include other depart-
ments and players, within both the DFB and in the German
football world as a whole, in pursuit of the over-arching goal
of strengthening the attention to social responsibility when
organizing football matches.

The CSR Department coordinates the work of the voluntary
bodies, such as the DFB Commission for Social Responsibility
(made up of representatives of the sub-regional associations,
the DFB head office, and outside experts) and the working
groups (so-called AGs), namely the AG Fair Play and Preven-
tion of Violence, AG Diversity and the Commission for Sports
Venues and the Environment.

SOCIAL RESPONSIBILITY - ORGANIZATIONAL STRUCTURE

Presidential Board

develops
resolutions Management  —
for decisions informs
T informs
Commission for Social Responsibility S E——

coordinates
T present work findings for selection

«

coordinates

Working Groups and Project Groups

and inclusive process, the first steps have been taken to introduce
the international standards for event sustainability management.
This process will be consistently advanced and, moreover, opened
up to other European national football federations.

SUSTAINABILITY OBJECTIVES FIRMLY ENSHRINED IN
THE DFB STATUTES AND ORGANIZATIONAL STRUCTURES
Today, the DFB already shares its social and socio-political duties
in the context of a wide array of projects. For the details of exist-
ing DFB structures and capacities, please consult the text box.

ANNUAL SOCIAL RESPONSIBILITY CONFERENCE

Since 2015 the CSR Department has organized the Annual
Social Responsibility Conference at which permanent staff and
volunteers from the 21 sub-regional associations, DFB partners
and other stakeholders interact with the DFB Social Responsi-
bility officers, its social responsibility ambassadors, and rep-
resentatives of the foundations - the DFB-Stiftung Egidius
Braun, the DFB-Stiftung Sepp Herberger and the DFB-Kul-
turstiftung. Another special feature of the conference: It is also
open to persons and organizations from outside the world of
football, such as NGOs, social groups, academics, etc. and
incorporates their views and expectations.

GRI-COMPLIANT SUSTAINABILITY REPORT PUBLISHED
Communicating and documenting the work done and the suc-
cesses achieved in the various fields of sustainability is done
in several ways. Since 2010, every three years a detailed Sus-
tainability Report is compiled and published that meets the
international standards of the Global Reporting Initiative (GRI).
Furthermore, regular current publications are posted on the
DFB Websites and various brochures brought out on focal
themes, such as countering homophobia, integrating refugees
into amateur football clubs, or protecting children in club life.
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SUSTAINABILITY

THE CORE OF THE SUSTAINABILITY STRATEGY:

A TRANSPARENT APPROACH IN THE BID

Responsible action entails a strong measure of credibility. And
to strengthen the credibility of the UEFA EURO 2024 bid during
the very selection process for the ten Host Cities, the emphasis
was on a transparent procedure supported by the internationally
recognized NGO Transparency International Germany. Together,
an evaluation matrix was developed to render the selection pro-
cess for the Host Cities readily comprehensible and ensure broad
acceptance for the decision. At the same time it identified the
situation on the ground in each Host City and reached out to the
relevant focal points responsible.

SUSTAINABILITY MANAGEMENT INTRODUCED
ACCORDING TO IS0 20121:2012

Clear and binding management structures within the Organizing
Committee are needed in order to realize the vision of a sustain-
able UEFA EURO 2024. ISO 20121 on event sustainability man-
agement provides an all-in standard in this context. Applying the
management structures outlined therein forms the basis for all
sustainability efforts in the UEFA EURO 2024 setting.

The first steps towards implementing the standard were initiated
in the bid process: In a comprehensive inclusion process, as part
of several events the needs and expectations of interested stake-
holders in society were identified. From that knowledge base we
then derived the action fields of Environment, Diversity, Fair Play,
Health and Digitization for UEFA EURO 2024. The comprehen-
sive stakeholder involvement took place on the one hand within
existing DFB structures, and, on the other, through specially
established stakeholder dialogue and project groups. The par-
ties already included in the bid process come from the worlds of
amateur football, NGOs, government, sponsors, and the media
- Supportive Letters have been provided to UEFA].

SUCCESSFUL FIRST STEPS TOWARDS
SUSTAINABLE EVENT MANAGEMENT

Inclusion of interested parties / stakeholders |
mplemen-

Definition of fields of application tation steps
for the Bid
Guiding principles

Implemen-
tation steps
after the
successful
Bid

42 UEFA EURO 2024 — BID BOOK — GER

OPEN THE NOW ONGOING DIALOGUE UP TO OTHER
NATIONAL FOOTBALL FEDERATIONS IN EUROPE

The dialogue with the stakeholders involved has by no means
come to a close. If Germany wins the bid to stage UEFA EURO 2024
then the participatory process will be continued and in particular
opened out further to include other national football federations in
Europe. The discussion will then focus on what football in Europe
can contribute to the sustainable development of society. Paths
will be outlined and joint steps identified that can be taken prior
to and after UEFA EURO 2024.

NEXT STEPS

The structures of sustainability events management will be defined
to ensure effective and efficient operations in line with a socially,
ecologically and ethically responsible approach. This will include
setting up organizational units and defining clear responsibili-
ties and competences. To this end, the following basic structure
will be put in place:

Special importance will be attached to the Department for Sus-
tainability within the UEFA EURO Organizing Committee. The
department will be staffed by 3-4 full-timers with experience in
sustainability issues and events management. The department
will be in charge of managing and coordinating the sustainabil-
ity activities, collaborating with UEFA and the executives in the
ten Host Cities. It compiles and implements the Guidelines for
Sustainable Development for UEFA EURO 2024 and coordinates
the realization of the measures in the fields of Diversity and Fair
Play, Environment and Health (with the focus clearly on the tour-
nament] and Human Rights (with the focus clearly on the supply
chain). Other duties include: documentation and communication;
developing training programmes to transfer expert knowledge
to the Organizing Committee members and representatives of
the Host Cities; a materiality analysis (identifying and evaluating
fields of action); implementation of an appropriate opportunity/
risk management system including definition of sustainability
KPls pursuant to the GRI standards for all core measures during
UEFA EURO 2024, as well as per focal theme.

The Steering Committee supervises the actions of the Sustain-
ability Department. The committee will be chaired by the DFB
President and includes representatives of the DFB head office,
the Host Cities, and UEFA.

The Advisory Council with representatives of internal and outside
stakeholder groups such as the DFB, UEFA, partners and spon-
sors, fan group representatives, academics, and external experts
from the worlds of football and politics. The task of the Advisory
Council: to keep a critical eye on the actions of the Sustainability
Department and recommend measures to be realized.

The Working Group on Sustainable Procurement / Responsible
Sourcing including all the main suppliers, licence-holders, con-
tractors and stadium operators. The working group's task is to
prepare criteria for sustainable procurement and monitor com-
pliance with them.
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ideas for UEFA EURO 2024 are destined to have

1‘ Interaction with stakeholders: The sustainable
¥
1 animpact well after the final whistle.

An ongoing Stakeholder Dialogue will continue the participatory
process with external stakeholders already launched. The dia-
logue will serve above all to network all the committees and their
representatives for UEFA EURO 2024 with outside parties. Regular
dialogue formats will be held in order to take into account out-
side views and experiences and ensure opinions can be shared
and controversial topics discussed in an effort to find solutions.

TENTATIVE ORGANIZATIONAL STRUCTURE

DFB BOdies

Advisory Council

recommends recommends
controls
reports ‘ \L \L ‘ reports
recommend coordinates

Stakeholder Dialogue < e Sustainability Department < e Working Groups

stages sets standards

consults /
consults / coordinates coordinates consults / coordinates
Other actors - f A
(UEFA, fans, third parties) Cities & stadiums involved Partners & Sponsors
J/ realizes realizes J/ realizes realizes J/ realizes
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY

SMART MOBILITY

QUESTION 12

Develop a concept that maximises the use of sustainable means
of transportation for the fans arriving at the Tournament.

The UEFA EURO 2024 experience starts with the fan experience,
including travelling to Germany, the Host Cities and the stadiums.
To maximize this experience, the DFB wants to unite with fans
on their way to every match. The use of eco-friendly means of
transport, such as buses and Light Rail Transit (LRT) systems,
is a well-established practice in German football and an excel-
lent sustainable way for fans to get to and from matches. And by
2024 the objective is to make certain that 75 percent of all visi-
tors use eco-friendly means (buses, rail, bicycles and Walkmgl to
access the stadiums. This will occur not only during UEFA EURO
2024, but also for league games in its wake.

GERMANY, THE IDEAL HOST AT THE HEART OF EUROPE
Thanks to its central location, the Federal Republic of Germany
is quite naturally a main intra-European transport hub. It is
extremely easy to reach from any direction and optimally linked to
supra-regional, eco-friendly transport systems. Inside Germany,
the local infrastructure is already very well developed. All the
Host Cities can be easily and swiftly reached by long-distance
trains with local public transport similarly serving the stadiums.
Distances between the venues can be swiftly covered thanks to
Germany’s optimal infrastructure and size.

Each year, Germany smoothly hosts countless large-scale events,
and not just in the world of sports. Events managers, the author-
ities and transport operators have immense experience in inter-
acting. In the form of the DFB's in-house travel agency, the DFB
can ably assist fans in choosing and booking mobility services.
One instrument long since in use by the German football com-
munity are the combined transport-&-entrance tickets that allow
holders of entrance tickets to use the local public transport sys-
tem free of charge on the day. Such tickets were already in use
during the 2006 FIFA World Cup and the FIFA Women's World
Cup 2011 in Germany and have for many years been the stan-
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dard practice for Bundesliga games. It is thus only obvious to
offer such combined transport-&-entrance tickets to visitors to
UEFA EURO 2024. First discussions with German Railways and
the local transport executives and corporations have reinforced
the DFB’s decision to continue this approach.

APPEALING, ECO-FRIENDLY MOBILITY SERVICES

AT ALL LEVELS

Realizing environmentally-friendly mobility services for UEFA
EURO 2024 starts with the organizers” mobility requirements and
also covers spectators’ travel to the matches. The Mobility Con-
cept is based on four different levels: firstly, travel by members
of the Organizing Committee; secondly, arrivals/departures of
spectators from outside Germany; thirdly, travel within Germany
from one Host City to another; and fourthly, the “last mile” to the
stadium in each Host City. Additional measures will be brought
to bear at all four levels in order to reduce transport volumes for
UEFA EURO 2024 and make sure passengers enjoy eco-friendly,
favourably priced and highly comfortable mobility services.

The Mobility Concept thus devised is based on a balanced mix of
different eco-friendly means of transport and drive technologies
as well as walking as the cheapest of all alternatives: The sheer
range this covers indicates the broad field of actors involved,
extending from Deutsche Bahn AG, local transportation authorities
and corporations, shared-car platforms, transport services and
local traffic offices. Key multipliers to boost acceptance of these
mobility services will be fan groups such as Football Supporters
Europe and of course the national football associations in Europe.

THE ORGANIZING COMMITTEE WILL TRAVEL BY RAIL

The mobility needs of Organizing Committee staff members
will be met by means of environmentally-friendly solutions. In
other words, the national railways will be the most frequently
used means of transport for travel to and from meetings, venue
inspections and official dates. Wherever practical, use will be

Deutsche Bahn's long-distance trains are
exclusively powered by eco-electricity.

All the stadiums c8be reached \ i

swiftly and smoothly by LRT or by bus.

made of video conferencing and telcos. Mobility behaviour will
be monitored by auditing transport performance and choice of
means of transport.

TRAVELLING TO GERMANY

As regards incoming travel from abroad, the emphasis will be
on creating special offers for train and coach travel with reduced
fares. This will be achieved by cooperation between travel pro-
viders in Germany and those in neighbouring countries. The idea
is for UEFA member associations to communicate these special
trips to their members when the latter buy a ticket; moreover,
fan representatives and existing proven structures such as the
DFB inhouse travel office, with its international activities, will be
involved in the process.

TRAVELLING INSIDE GERMANY

For trips inside Germany, visitors to UEFA EURO 2024 will be
offered preferential terms when using long-distance and local
transport services in the form of the combined transport-&-
entrance tickets-plus. The model will have various levels. Level 1
will cover cheap use of the long-distance rail system between Host
Cities for the entire duration of UEFA EURO 2024. Level 2: the
cost-effective use of the entire German Railways’ long-distance
network. Level 3: the complete free-of-charge use of the exist-
ing German Railways network for the entire duration of the tour-
nament. In the form of “BahnCard 100", such an offering already
exists for corporate and private clients. This offer will be expanded
to include a service for football fans lasting four weeks. All levels
include on registration use of the additional rail services of Call-
a-Bike and Flinkster, which provide simple and swift access to
bicycles and cars.

THE LAST MILE TO THE STADIUM

Pride of place in the Mobility Concept goes in the Host Cities to
the combined transport-&-entrance tickets. They will allow ticket
holders to make free use of the public transport network on the
day of the match in the relevant venue. The combined transport-
&-entrance ticket's features will be offered to spectators when
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they first buy an entrance ticket. Parallel to this, countless ser-
vices will be offered to enable stadiums to be reached by bicycle
or on foot. Via the central UEFA EURO 2024 Website and the indi-
vidual Host City homepages all information will be available sys-
tematically online: For example, routes, public transport net-
works, or cycle hire companies. Each stadium will be reachable
by cyclists and pedestrians from at least one central Fan Zone;
a uniform design in the UEFA EURO 2024 colours and logo will
make it easy to find the way. Spectators will primarily be routed
digitally in 2024: The official UEFA EURO App will provide central
navigation to the stadium for spectators arriving by foot or bicycle.
The routes will be safe and attractive, and interesting stops along
the way will offer great insights and add to the appeal. Cycle use
will be promoted by introducing at least 2,024 guarded cycle racks
at every stadium. When zoning parking spaces, busses, bicycles
and electric cars will receive preferential treatment to underpin
eco-friendly parking space management. Digital stadium ser-
vices will enable cars heading for the stadium to be better shared.

BARRIER-FREE ACCESS TO/IN STADIUMS

The Federal Republic of Germany is a signatory to the UN Con-
vention on the Rights of Persons with Disabilities and is putting
its stipulations into practice. This includes guaranteeing the best
possible independence for mobility-impaired persons. Imple-
mentation of the convention has led to Germany enacting laws
to ensure that access to all public transport will by and large be
barrier-free by 2022 (- for further details, please consult Sec-
tor 07 - Mobility).

THE OBJECTIVE: 75 % OF ALL SPECTATORS USE BUSES
OR RAIL-BASED TRANSPORT

UEFA's express goal for the field of mobility will become a reality:
75 percent of all visitors will travel to and from the stadiums by
an eco-friendly combination of bus, rail-based systems, bicycles
and walking (please consult Sector 07 - Mobility for the details).
The measures will all be in place by UEFA EURO 2024 and in the
wake of the tournament be expanded to include other venues in
addition to the Host Cities.
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2. SOCIAL RESPONSIBILITY
AND SUSTAINABILITY
ENERGY TRANSITION

QUESTION 13

Provide a concept that maximises the use of energy from renew-
able resources and optimises water and generators types/usage
by switching to grid when possible and choice of eco-friendly
types of fuels.

The selected Host Cities for UEFA EURO 2024 all possess modern
and efficient stadiums. However, in order to ensure a more effi-
cient use of energy and resources, the UEFA EURO 2024 opera-
tors will interact and exchange insights with experts in the field
in order to bring energy and water efficiency to a new level. The
collaboration of Host Cities, stadium operators and the Orga-
nizing Committee will lay the foundations for a creative environ-
ment in which technological innovations for football stadiums
can be developed. Using the Green Goal 2011 eco-concept, it was
ascertained that a joint certification process for introducing an
environmental and energy management system affords many
advantages and helps swiftly spread innovative ideas. Alongside
the stadiums, advisory services will also be offered to hotels
and hospitality outlets in order to ensure that in these segments
energy and resources are used in as eco-friendly and efficient a
manner as possible.

THE ENERGY TRANSITION SETS THE PACE

The Federal Republic of Germany’s Renewable Energies Act (EEG)
laid the basis for the energy transition and has blazed the trail
worldwide for the use of electricity from regenerative sources. At
present renewable energy accounts for some 29 percent of power
generated in Germany and the figure will probably be more like
48 percent by the year 2024. All the stadiums in the ten Host Cit-
ies are already in intensive use and for that reason all operational
and technical processes for everyday sports are long since tested
and well-established. The efficient use of energy, especially elec-
tricity, is obviously a simple economic imperative for the stadium
operators. The strategy for efficient energy usage during UEFA
EURO 2024 is based on a two-pronged approach of using renew-
able energy and avoiding unnecessary energy consumption. This
approach will be applied in all the sectors relevant to staging
UEFA EURO 2024: in the stadiums and temporary buildings and
in the International Broadcasting Centre (IBC), in the hotels and
hospitality outlets, and in the Organizing Committee’s offices.

JOINTLY STRIVE TO ACHIEVE THE 1S0 50001

STANDARD IN ALL STADIUMS

The main focus is on the UEFA EURO 2024 stadiums: In order to
improve energy usage efficiency still further, by UEFA EURO 2024
a systematic energy management system (certified according to
1SO 50001) will be put in place in all stadiums. The process will
be calibrated to reflect the specific requirements of football sta-
diums and will show where there is individual potential to save
energy. By consistently tapping these potentials, operating costs
will be reduced and competitiveness boosted. Such an energy
management system influences the organizational and techni-
cal processes and behavioural patterns. It lowers overall operat-
ing energy consumption from an economic point of view and the
consumption of basic resources and additives, while constantly
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improving energy efficiency in the stadium. A functioning energy
management system enables operators to consistently improve
the energy balance in a systematic way. The idea is thus to make
certain that those measures are proposed and realized which
are most efficient and customized to the respective venue. Given
the diversity of the Germany UEFA EURO 2024 stadiums and the
active energy management measures they already have in place,
no specific measures will be emphasized individually and man-
dated for all stadiums. As part of Green Goal 2011, the environ-
mental programme for the FIFAWomen's World Cup in Germany,
much know-how was gained in handling such a batch certifica-
tion. The interaction between the technical experts in the vari-
ous stadiums will be opened out to include interested parties in
other European national associations.

UEFA EURO 2024 WILL RELY 100 % ON ELECTRICITY
FROM RENEWABLE SOURCES

The proportion of renewable energy in the German electricity mix
will have risen further by 2024, but we will insist on additional
measures being taken to boost the usage of renewable energy

Stadiums as power plants: In
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Dortmund, the solar power plant

on the roofs of the stands sup-
plies sustainable energy.

A e

for UEFA EURO 2024 to 100 %. This could be achieved by position-
ing solar PV plants on the stadium roofs to further increase the
proportion of renewable energy used locally. As part of system-
atic energy management, feasibility studies will be conducted to
this end in all the stadiums. Alongside the internally-generated
power, the plan is for additional power requirements for the ten
stadiums to be entirely sourced from renewables during UEFA
EURO 2024. To this end, the idea is to use 100% certified eco-
electricity. If, given existing contractual arrangements, no direct
supply with certified eco-electricity is possible, then possible sub-
stitutes will be sought.

DEPLOY TECHNOLOGICAL INNOVATIONS IN THE

ENERGY SECTOR IN FOOTBALL STADIUMS

Countless technological innovations fostering efficient energy
usage also apply to stadiums, alongside, for example, LED tech-
nology and sensor-based building management systems, the field
of energy storage and redundant connections to the local power
grid bears mentioning here. As part of a EURO Future Lab (= for
further details on the EURO Future Lab please consult the UEFA

EURO 2024 Sustainability Concept) we will assess to what extent
battery-based power storage is feasible in stadiums in order to
meet the requirement uninterruptible power supply (UPS] units
and eliminate the need for the diesel gensets.

INVOLVE THE UEFA EURO 2024 HOTEL AND HOSPITALITY
OPERATORS AS KEY ACTORS

In addition to energy management in the stadiums, hotels and
hospitality outlets in the Host Cities will be integrated into the
energy concept. To this end, a process will be kick-started to
optimize energy usage in the hotels and restaurants in the ten
cities. In cooperation with the state energy agencies and the sector
business association, all companies participating will be offered
personal advisory services. This measure will buttress the exist-
ing energy management programmes by the Hotel and Restaur-
ant Association and is destined to strengthen local sustainabil-
ity drives in the venues.
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY
CIRCULAR ECONOMY AND WASTE MANAGEMENT

QUESTION 14

Provide a comprehensive concept that is based on waste mini-
misation principles (“Reduce - Reuse > Recycle”), gives ade-
quate consideration to the circular economy model and advanced
waste sorting principles.

When big crowds come together for a major event, an effective
waste management concept with visible results is the best demon-
stration of sustainability in action. Using experiences from prior
eco-programmes during tournaments and football matches, the
DFB plans to save valuable resources and protect the environ-
ment while at the same time inspiring fans from all over Europe
to "Reduce, Reuse and Recycle” - with the ultimate goal of having
these initiatives spill over into the fans’ everyday lives.

GERMANY - INTERNATIONAL TRAILBLAZER

ON THE RECYCLING FRONT

Since 1996, the Recycling Economy Act (KrWG) has been enforced
in the Federal Republic of Germany. The purpose of this fed-
eral law on waste is to promote recycling in order to spare nat-
ural resources and strengthen the recycling business and other
material reutilization of waste. The latest amendment to the
KrWG adapted it to conform with the hierarchy of goals innate in
the EU waste directive: Avoidance has priority over processing for
reuse, over recycling (reuse of the materials), over other uses, in
particular the use as an energy source and refilling before dis-
posal. In other words, the principles of avoiding waste are already
enshrined in German law. The proportion of recycled packaging
waste in Germany is higher than in any other EU member state.
Today, around 70 percent of all packaging waste arising is recycled.

At the same time, Germany is almost top of the EU league tables
as regards volume of packaging waste per citizen: 219 kilos of
packaging waste arise per citizen per year. The waste strategy
for UEFA EURO 2024 therefore seeks to have a sustained impact
nationwide: The focus is on consistent avoidance of waste, in par-
ticular packaging waste.
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RETURNS SYSTEMS - THE KEY TO SUCCESSFUL

WASTE AVOIDANCE

The single most important measure in the UEFA EURO 2024 waste
concept is the consistent implementation of a returns strategy
throughout each stadium. There will be a strong focus on making
it as easy and simple as possible for fans to return reusable pack-
aging. UEFA EURO 2024 will be staged such that there will be no
shortfall of acceptance points for returns or long queues at them.
Innovative solutions to simplify returning reusable packaging will
be developed as a cross-cutting measure by the EURO Future Lab
(= for further details on the EURO Future Lab please consult the
UEFA EURO 2024 Sustainability Concept]. In the hospitality out-
lets the focus will likewise be on reusable packaging: Meals will
be supplied in reusable containers and reusable transport pack-
aging, such as returnable crates, tubs and baskets. Beverages
will also only be available from reusable sources and not from
disposable bottles.

Qpening cgrepionyfor. the FIFA Women'
Cup,2011, Whichiwas'accdmpahied hy, the

highlyssuccessful Breen'Gaaikenviron:
programme. =

CENTRAL WASTE MANAGEMENT

The plan is to devise a uniform and mandatory waste concept
to be put in place during UEFA EURO 2024. The measures will
be centrally planned - for example the number of waste cate-
gories separately collected, the related colour coding and picto-
grams for the waste containers and how this matches the F&B
packaging. Alongside this central waste separation and collec-
tion backbone, only low-waste packaging will be permitted in
the stadiums: Multi-unit packaging not single-item packaging.

To reduce waste, no flyers, give-aways, ad brochures or the like
will be published, and instead only digital channels used. Detailed
planning by caterers should minimize food wastage. Any food left
over will be donated to suitable organizations and/or charitable
institutions. In all its operational areas, the Organizing Com-
mittee will seek to run paperless offices, with all information
solely updated and distributed by electronic media. Unavoidable
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printed matter will throughout be printed on both sides, mainly in
black&white, on recycling paper. All temporary office infrastruc-
ture, such as room dividers, carpets and cabling, will be rented
and thus reused. This can be guaranteed by running a public
auction, resale to and reuse by other events. All flags and dec-
orative materials can be reworked to make shoulder bags and
thus given a new lease of life.

— For further details of the waste minimization concept please
consult the UEFA EURO 2024 Sustainability Concept.
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY

ACCESSIBILITY

QUESTION 15

Provide an accessible Stadium concept allowing disabled a
complete Matchday experience guided by Access for all V.01,
UEFA and CAFE Good Practice Guide to Creating an Accessible
Stadium and Matchday Experience

The aim of the DFB for UEFA EURO 2024 is to spark a paradigm
shift with regards to the accessibility of major events. By expand-
ing existing capacities for wheelchair users, sanitary facilities, and
audio coverage, radio signals and transport systems in the ten
UEFA EURO 2024 stadiums - these facilities will be ready to wel-
come the needs of all fans. The project “Inclusive Stadiums 2024
Vision - Barrier-Free and No Reserved Zones” is intended to unite
visitors with all levels of abilities in the stadiums as well as the
public viewing spaces. This initiative will fundamentally improve
the inclusion efforts in Germany and leave a lasting legacy in the
Host Cities and beyond. In the lead up to UEFA EURO 2024, the
DFB intends to put in place sustainable structures, systems and
participation forums for people with disabilities and in the pro-
cess include all the key actors and establish a DFB representa-
tive for disabled fans covering all national team matches. The
ideais to inspire a paradigm shift for all of society - one that will
make an impact beyond Germany and follow the motto "UNITED
BY FOOTBALL. IN THE HEART OF EUROPE."
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FOOTBALL PROMOTES INCLUSIVENESS

Football is immensely appealing to people from all walks of life.
For all the unique power of football to integrate, in some areas
there are still tendencies to exclude parts of the population. One
way in which participation is restricted is by isolating structures
remaining in place, such as barriers inside and around stadiums
and clubs. Effective holistic inclusiveness as a cross-cutting topic
with a view to social inclusiveness of everyone in sports and soci-
ety focusses on eliminating social and infrastructural barriers as
well as isolating structures for all people with disabilities or who
are disadvantaged. The notion of being disadvantaged is an import-
ant linguistic extension in the context of the intended paradigm
shift as it expressly includes all those people who, although they
do not have a [visible] disability, are nevertheless wholly or in part
unable to take part in social activities or only to a limited extent.

German football has for many years engaged in dialogue with
groups fostering participation - and advocates inclusiveness and
the creation of barrier-free facilities. Moreover, it supports the
foundation and expansion of inclusive club structures. In addi-
tion, it promotes establishing an advisory office for inclusiveness
in football and the Centre for Reporting for the Partially Sighted
and Blind. These potentials will be moved forward innovatively
down the path to UEFA EURO 2024.

Clear view: Wheelchair users
at the arena in Leipzig.

Access for all: Barriers need to be
dismantled en route to the stadiums
and in the city centres, too.

IMPLEMENTATION OF THE UEFA STANDARDS

FOR SUSTAINABLE USE

The DFB undertakes to expand the existing capacities for wheel-
chair uses and the number of barrier-free sanitary facilities in the
stadiums permanently to accord with the UEFA and CAFE recom-
mendations and in line with projected requirements. Together with
the stadium operators in time for UEFA EURO 2024 in the ten sta-
diums a total of over 850 additional wheelchair user viewing areas
as well as the corresponding additional number of sanitary facil-
ities will be retrofitted to comply with all recommendations. One
special focus in this regard (as with ensuring barrier-free access
to other stadium services] is to eliminate ‘reserved areas’, mean-
ing stadium sections that are isolated as designated only for use
by people with disabilities or who are otherwise disadvantaged.
Instead, creating corresponding access by means of convertible
structures that are fit-to-purpose should be guaranteed if at all
possible in all stadium zones.

Existing audio-services for the partially sighted and the blind
(audio-reporting / audio-description) are already available
throughout the German Bundesliga and are therefore already
in place in the ten Host City stadiums for UEFA EURO 2024; they
will be expanded for the tournament to feature polylingual ser-
vices. Part of this process will be to set up radio signal systems
to enable the audio coverage to be received on mobile handsets.
Technological solutions will be developed that can be used in
the Bundesliga after the tournament, creating a lasting legacy
of coverage reception throughout stadiums.

Furthermore, today many German stadiums already provide sign
language services for people who are hard of hearing or deaf in
line with the recommendations set out in the UEFA and CAFE's
“Access for all” brochure. Plans envisage further expanding these
services with a view to UEFA EURO 2024 in particular in the Host
City stadiums as part of the “Inclusive Stadium 2024 Vision -
Barrier-Free and No Reserved Zones™.

In line with the new regulations as per the German Public Trans-
port Act, Germany and its cities and local authorities have under-
taken to guarantee that by 2022 barrier-free access to the public
local transport network will be in place that conforms to the UN
Convention on the Rights of Persons with Disabilities. Today,
barrier-free long-distance travel is in principle possible and the
ten stadiums largely provide barrier-free access routes for per-
sons using public transport or private cars. However, together with
the relevant parties an effort will be made to optimize structures
and move this forward in line with the UEFA EURO 2024 Sustain-
ability Concept and as part of the efforts to foster the “Inclusive
Stadium 2024 Vision - Barrier-Free and No Reserved Zones” (in
the UEFA EURO 2024 Sustainability Concept and below) specif-
ically as regards improving barrier-free access to/from public
transport and the elimination of ‘reserved zones'.
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FLAGSHIP PROJECT: “INCLUSIVE STADIUM 2024 VISION -
BARRIER-FREE AND NO RESERVED ZONES”

The DFB seeks in the context of the stakeholder dialogues not
only to activate institutions that have an impact throughout soci-
ety but encourage them to go down the path to UEFA EURO 2024
with the DFB, thus reaching out via feedback to countless walks
of life in German society today. The DFB will not only meet the
UEFA standards as regards barrier-free access but also develop
other sustainable and innovative solutions for barrier-free social
inclusiveness in football and in society in general. The focus will
be on eliminating ‘reserved zones', i.e., barrier-free but socially
isolating zones for people who are disadvantaged or have disabil-
ities. To this end, together with stakeholders, the DFB has devel-
oped two flagship projects in the field of inclusiveness.

The DFB will realize the “Inclusive Stadium 2024 Vision - Barri-
er-Free and No Reserved Zones” programme and the “Inclusive-
ness Initiative for Active Football Players 2024" with the assistance
of leading expert organizations and key players. These include
“Aktion Mensch”, the leading social lottery and organization pro-
moting aninclusive society in Germany, the national advisory agency
forinclusiveness in football and the Arbeiterwohlfahrt along with
T_OHR - the Centre for Reporting for the Partly Sighted and Blind.
Bringing people with and without disabilities together is an obvi-
ous part of this process. A special role will be played in this regard
by the DFB's representative for disabled fans who, as the expert
national and international focal point, provides regular support for
fans and associations and is fully familiar with all the structures.

The primary objective: guaranteeing a barrier-free infrastructure
on UEFA EURO 2024 match days and in everyday Bundesliga oper-
ations as well the continued inclusion of people with disabilities or
who are disadvantaged. The following measures will be brought
to bear in order to realize the “Inclusive Stadium 2024 Vision™:

1.Execution of the infrastructure brief to ensure barrier-free
access in the stadiums.

2. Targeted contact with football enthusiasts who are disadvantaged
or who have disabilities as the potential users / spectators and
volunteers.

3.Expansion of existing standards and services relating to
Inclusiveness & Barrier-Free Access in Football (e.g., in the
field of European football travel, public viewings).

4. Expansion of existing sensitization campaigns / public awareness
campaigns for inclusiveness and barrier-free access in football,
in sport, and in society as a whole.

5. Creation of long-lasting participation of people with disabilities
or who are disadvantaged in society and the primary labour
market (> for further information please consult the
Sustainability Concept).
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY

ACCESSIBILITY

ESTABLISHING INCLUSIVENESS AS THE KEY PROCESS
The impact of UEFA EURO 2024 as a major football event will be
felt in the run-up to the tournament not just in the Host Cities,
but in the approximately 25,000 football clubs in Germany and
among the football-crazy population as a whole. This fact is duly
reflected in the motto “UNITED BY FOOTBALL. IN THE HEART OF
EUROPE." and the potential will be tapped emphatically.

Inclusiveness has hitherto been construed reductively mainly
as creating barrier-free access and has often meant reducing
people with disabilities to their physical or mental deficiencies.
As part of the “Inclusiveness Initiative for Active Football Play-
ers 2024", the DFB-Stiftung Sepp Herberger will together with
Bundesarbeitsgemeinschaft Werkstatten fir behinderte Men-
schen e.V. [BAG WfbM; the Federal Association of Workshops
for People with Disabilities) initiate a system of clubs acting as
patrons of workshops for people with disabilities and highlight
the participants’ skill sets.

The inclusive, competence-oriented process will be pursued as a
cross-cutting issue and thus, firmly in line with the UEFA EURO
2024 Sustainability Concept, the fruits will also be reaped by other
social groups. Therefore, the realization of inclusive measures,
such as the use of simple language (which can reach as many as
21 million people in Germany alone) or barrier-free infrastruc-
ture will, among other things, foster the participation of children,
young people, migrants and senior citizens in both sports in par-
ticular and society as a whole. This holistic view of inclusiveness
will be a clear element of the groundwork for UEFA EURO 2024
and will be strongly underscored in the PR drives and the work
of the various committees. In this way, a paradigm shift will be
initiated in favour of diversity and inclusiveness as the core of
peaceful coexistence.

STIMULATING SUSTAINABLE AND INNOVATIVE
SOLUTIONS

The “Inclusive Stadium 2024 Vision - Barrier-Free and No Reserved
Zones” and the “Inclusiveness Initiative for Active Football Play-
ers 2024" project seek to stimulate innovative and sustainable
solutions at several levels by:

Establishing an understanding of barrier-free access with no
reserved zones in football;

Advancing existing infrastructure with a view to creating
sustainable, flexible and fit-to-purpose solutions for everyday
football life in clubs;

Promoting the development of innovative technological solutions
to manage inclusive needs in football, for example in the field
of ticketing;

Developing innovative standards on issues of inclusive travel
and communication forms in European football in the wake of
digitization;

Encouraging a paradigm shift in how we address diversity in
society and skills in order to advance sports and society.
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For detailed outlines of the inclusiveness flagship projects and
two other flagship projects in the field of diversity please consult
the UEFA EURO 2024 Sustainability Concept.

TOGETHER WITH PARTNERS AND STAKEHOLDERS
Along the path to a barrier-free UEFA EURO 2024 the DFB is in
dialogue with and is supported by:

* DFL Deutsche FufBball Liga

DFB-Stiftung Sepp-Herberger

BIF - the advisory office for inclusiveness in football

BBAG - federal working group for fans with disabilities

The clubs’ officers for fans and for fans with disabilities
AWO-Passgenau - T_OHR - Centre for Reporting

for the Partly Sighted and Blind in Sports and Society
Members of the Handicap Fanclub Nationalmannschaft
DDDF - Dachverband deutscher DEAF-Fanclubs
International fan organizations

Bundesarbeitsgemeinschaft Werkstéatten fiir behinderte
Menschen e.V. (BAG WfbM)

Aktion Mensch

DOSB - German Olympic Sports Confederation

Other partner organizations and stakeholders in the DFB’s
UEFA EURO 2024 Sustainability Concept who are active in the
field of inclusiveness

CAFE - Centre for Access to Footballin Europe, as the European
partner of BIF, T_OHR and BBAG (will be involved in realizing
the project tasks through its national partner organizations in
the field of barrier-free access after the DFB’s bid is declared
successful).
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2. SOCIAL RESPONSIBILITY AND SUSTAINABILITY

HEALTHY LIFESTYLE

QUESTION 17

Provide a concept for a tobacco-free environment on Matchday
(based on Tobacco-Free Stadia Guidance: Main Guide), healthy
food options and walkways to and from the Stadium.

Football makes people move - be it by practicing sport themselves,
meeting friends to watch the game, or going to live matches. UEFA
EURO 2024 will extend the positive impact football can have on
health and contribute to a campaign for increased awareness -
addressing the positive effects of sport and risks of unhealthy
lifestyle choices.

With UEFA EURO 2024, football's potential in this respect will
take centre stage. Two major health campaigns aimed at offer-
ing numerous opportunities for participation are scheduled and
will act as key stimuli to get millions of people active.

The “Fit for UEFA EURO 2024" campaign, which will start approx-
imately one year before the start of UEFA EURO 2024 addresses
members of the 25,000 or so clubs, and by extension all foot-
ball enthusiasts in Germany and beyond. UEFA EURO 2024 will
act as the key stimulus to get thousands of people to be active.
Supported by testimonials from famous players, fitness and foot-
ball offerings for everyone are being developed that will sensitize
them to the importance of a healthy diet. Attractive incentives will
motivate people to take part - and all of this will come under the
overarching objective of getting fit for the big day. For details on
the campaigns, please consult the sustainability concept.

The beginning of the tournament will coincide with the launch of
a second campaign: “Fit during UEFA EURO 2024". It will bring
together three different strands: an end to smoking, healthy nutri-
tion, and lots of movement.
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TOBACCO-FREE STADIUMS - THE GOLD STANDARD

AS THE OBJECTIVE

Even if since the WHO Tobacco Framework Convention came into
force in 2005 the number of smokers and with it the strain of pas-
sive smoking has decreased, the topic is still acute. Each year,
more than 600,000 people die the world over of the consequences
of passive smoking.

In Germany, there is so far no general prohibition of smoking in
stadiums such as is in part the case in other European countries.
Nevertheless, in recent years all the clubs have voluntarily elected
to protect stadium visitors from the negative health impacts of
passive smoking. A few of the clubs already completely forbid
smoking in the stands. A large proportion of the other Bundes-
liga clubs have also introduced special non-smoking blocks in
their own stadiums. Frequently these zones are the family areas
where an above-average number of children sit.

With the assistance of UEFA EURO 2024 this trend can and will
be moved forward. This commitment will rest on the “Guidelines
for Tobacco-Free Stadiums”, developed by the European Healthy
Stadia network together with UEFA.

The objective is to achieve the EURO - GOLD STANDARD in all
UEFA EURO 2024 stadiums, meaning tobacco-free stadiums in
which smoking is prohibited in all indoor and outdoor areas and
the sale and advertising of tobacco products is likewise prohibited.

Close specialist support by experts, e.g., from the Healthy Stadia
network, will help ensure that all the framework conditions are
met for successfully implementing the project. This includes
embedding it in stadium rules & regulations, advance infor-
mation for fans, and emphasizing it in the training sessions for
volunteers, stewards and staff. In the stadiums, there will be
highly visible signage and information via the public-address
system. Well before the beginning of the tournament, the goals
of a tobacco-free stadium will be backed up by a holistic com-
munications strategy that repeatedly highlights the goals of the
programme, namely to protect fans and in particular children
and young people against health damage from passive smoking.

The commitment to tobacco-free stadiums will not be restricted to
the ten UEFA EURO 2024 stadiums, however. In a supplementary
process, the active commitment to protection for non-smokers
will be emphasized in the UEFA EURO 2024 Host Cities, in all the
other upper-division stadiums and [this being especially import-
ant] at the grassroots level in the 25,000-0dd stadiums.

In close collaboration and consultation with the experts in the
Healthy Stadia network and the DFB's long-standing coopera-
tion partners, namely BzgA, the Federal Centre for Health Edu-
cation, and Deutsche Herzstiftung, the German heart Foundation,
initial pilot projects will launch ready for the 2019-20 football sea-
son. The high standards to be set by UEFA EURO 2024 will in this
way become a permanent fixture in German football structures.

Exemplary: The plan is for the EURO - GOLD STANDARD
to apply in all the German arenas in 2024.

1"'1
®
FOOD
CHECK

The FIFA Women's
World Cup 2011
already campaigned
for’healthy nutrition.

ALTERNATIVE FOOD & BEVERAGE OFFERINGS IN THE
STADIUMS - SUSTAINABLE AND HEALTHY

The food & beverage offerings in the UEFA EURO 2024 stadiums
will be designed to encourage spectators to prefer healthy food
and enhance their wellbeing. The selection of service providers
will itself involve corresponding concepts being tabled for what
spectators, volunteers and staff as well as visitors in the VIP sec-
tions, should be offered in terms of food and beverages, and this
will be a factor in the companies that get chosen.

The over-arching goal is to develop new, innovative nutrition offer-
ings that give every spectator an opportunity to enjoy healthy food
atareasonable price while in the stadium. This will include a wide
range of different offerings that in particular focus on regional
cuisine and products. Among other things, sugar-free food will
be available and meals clearly marked by a traffic-light system
[red, yellow, green) to give guests a better orientation.

When it comes to beverages, the focus must be on favourable pri-
cing for mineral water. To create a real stimulus, buying a glass
of water should be cheaper than buying lemonades. Alternat-
ively, other mega sports events have shown that the use of free-
of-charge water dispensers makes real sense. Combined with
reusable glasses, this would make a key contribution to UEFA
EURO 2024 eco track record.

Italso bears considering the sale of lemonades in smaller drink-
ing cups, as cups that are 0.5 litres or larger in size are simply
too big in particular for children.

To ensure a holistic approach, together with the experts at Healthy
Stadia "Healthy Match Mark” processes will be put in place. Close
support, back-up and monitoring will help make certain that all
aspects are taken into account and viable concepts developed.

Taking as their motto “Fit fans attend the matches”, the accom-
panying communications efforts will spotlight the services avail-
able and also sensitize fans to healthy nutrition. In this context,
a testimonial from the German national team chef will be used.

To ensure UEFA EURO 2024 has a sustainable legacy, too, in addi-
tion to these measures offerings will be prepared together with
Federal Centre for Health Education for the some 25,000 ama-
teur clubs and for use in schools. For the details please consult
the UEFA EURO 2024 Sustainability Concept.
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MOVEMENT ON AND OFF THE PITCH

One decisive factor when it comes to leading a healthy life is to
make certain you move enough. UEFA EURO 2024 in Germany is
designed to motivate fans to be active both en route to the sta-
diums and in the stadium grounds.

There will be real incentives for fans to head to the stadiums by
foot or by bike. For example, all stadiums will offer special “maps”
outlining different route options. These "EURO Routes” will be
especially signposted and attractively designed, featuring info-
steles and small quiz boards. In addition, for each match, spe-
cific Fan Walk routes will be offered for fans of both teams. The
stadiums will boast sufficient (lockable] bike racks and charging
stations for e-bikes. An extra tried-and-tested incentive: "Bike
Repair Stations” in the stadiums operated together with social
institutions. All the information on active routes to the stadiums
will be communicated to fans well ahead of time, with online route
descriptions and map materials being made available.

These activities will be organized in close cooperation with the
respective local authority and will be embedded in an overall PR
strategy relating to “Football & Good Health".

Almost incidentally, these activities also spare the environment,
as the more incentives there are to travel by foot or bike, the
lower the CO, emissions and the noise pollution. Other mobility
offerings are planned for the stadiums. In the stadium grounds
and surrounds there will be fitness trails with tips for “everyday
fitness” for everyone. Once the national teams start warming up
on the pitch, there will also be a special warm-up for the spec-
tators conveyed, using the video screens.

Supported by our central national cooperation partner, the Fed-
eral Centre for Health Education and many other international
actors, such as the experts from the Healthy Stadia network, UEFA
EURO 2024 will offer very many people incentives and stimuli to
lead healthy lives.

— For further information on both campaigns and the planned
activities, please consult the UEFA EURO 2024 Sustainability
Concept.
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3. HUMAN RIGHTS

QUESTION 18

Describe your global strategy of how you are going to integrate
the United Nations’ Guiding Principles on Business and Human
Rights: Implementing the United Nations 'Protect, Respect and
Remedy’ Framework for UEFA EURO 2024

Respecting human rights is a key priority for the DFB. In this
regard, UEFA EURO 2024 is the ideal platform to promote the
eleven values of UEFA, including unity and leadership, good gov-
ernance and autonomy, respect and solidarity. Respect for human
rights will be achieved through a clear commitment by the DFB
and the Host Cities, putting in place an action plan based on a
detailed human rights due diligence process in line with the UN
Guiding Principles on Business and Human Rights (UNGP), and
supporting effective remedy where negative human rights impacts
occur related to the tournament (including the supply chain).
The DFB is aware of its great responsibility to deliver a tourna-
ment with human rights embedded, particularly given the sym-
bolic fact that UEFA EURO 2024 will be the first major football
tournament to be organized and carried out on the basis of the
UN Guiding Principles on Business and Human Rights. This is
why the DFB, in close cooperation with stakeholders, partners
and especially the DFL Deutsche FuBball Liga has used the bid-
ding process to already put in place the foundations for a suc-
cessful and effective human rights strategy - not only for UEFA
EURO 2024, but also as a benchmark for future major events as
well as in their daily work.

COMMITMENT TO RESPECT HUMAN RIGHTS AS A
FRAMEWORK AND FOUNDATION OF THE HUMAN RIGHTS
STRATEGY

Football has a tremendous potential for overcoming boundaries,
bringing people together and promoting dialogue. UEFA EURO
2024 will be a celebration of football, and a celebration of friend-
ship - "UNITED BY FOOTBALL. IN THE HEART OF EUROPE." For
the DFB, the success of hosting UEFA EURO 2024 is therefore
measured not only in athletic and organizational aspects, but
also and especially in the tournament’s contribution to address-
ing social issues.

For this reason, the DFB and the ten Host Cities are committing
themselves to respecting and upholding human rights in the con-
text of UEFA EURO 2024 (Human Rights Declarations of all Host
Cities have been provided to UEFA]. This commitment provides
both the foundation and the framework for UEFA EURO 2024's
human rights strategy, which forms part of the integrated UEFA
EURO 2024 Sustainability Concept. Together, the DFB and the
Host Cities will carry out a detailed assessment of possible human
rights impacts that may be related to staging the tournament in
Germany, develop strategies to mitigate identified risks in coor-
dination with affected and relevant stakeholders, and thus con-
tribute to a lasting positive legacy of UEFA EURO 2024. Import-
ant steps have already been taken, or are under way, including an
initial human rights risk analysis and stakeholder consultations
carried out both by the DFB and the Host Cities.

Engaging with human rights issues is not new to the DFB: Key
values such as respect, diversity, integrity, transparency, fair play
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and solidarity are anchored in the DFB Statutes and Code of
Ethics and are already being promoted by the DFB and actively
embraced in German football. The DFB is currently developing
a human rights concept in close cooperation with the DFL and
with the engagement of internal and external stakeholders; it will
culturally embed guidelines for respecting human rights as part
of the DFB's social responsibility efforts and mission. Together
with the DFB’s comprehensive UEFA EURO 2024 Sustainability
Concept, this represents a milestone not only for German foot-
ball, but also sets new standards on an international level and
with regard to the effective and consistent integration of human
rights considerations into football operations and the organiza-
tion of major football tournaments.

EARLY IDENTIFICATION AND ASSESSMENT OF HUMAN
RIGHTS RISKS

From a human rights perspective, Germany offers ideal condi-
tions as a host country. The strong rule of law, democracy and
stability are key contributors to the effective protection and pro-
motion of human rights. German constitutional law guarantees
inalienable rights and freedoms, and Germany is a signatory to
all the relevant human rights instruments at European and inter-
national level, including, but not limited to, the European Con-
vention on Human Rights, the treaties that form the International
Bill of Rights, the Convention on the Rights of the Child and other
instruments. The Federal Government's National Action Plan
on Business and Human Rights provides the framework for the
implementation of the UN Guiding Principles on Business and
Human Rights in Germany.

Major events such as UEFA EURO 2024 can have an impact on
the human rights of various people. Potentially affected groups
include spectators, players and delegations, employees and ser-
vice providers, volunteers and supply chain workers, but also the
general public - including children and adolescents, journalists
and human rights activists. The DFB is convinced that, the earlier
salient human rights risks are identified, the better the prospects
are for developing adequate and effective measures for mitigation
and forming partnerships for their implementation.

For this reason, and with the support of an international agency
specialized in developing human rights concepts for public and
private institutions, the DFB has already carried out an initial
assessment of potential human rights risks associated with host-
ing UEFA EURO 2024 [the"Results of an initial assessment of
human rights risks” have been provided to UEFA]. This analysis
represents a first step towards a comprehensive human rights
strategy for UEFA EURO 2024. It is neither exhaustive nor final,
but forms the starting point and basis of a more in-depth analysis
and assessment of the most salient human rights risks, in line
with the UN Guiding Principles on Business and Human Rights,
which the DFB commits to carry out should Germany win the
right to host the tournament. This assessment will focus partic-
ularly on the likelihood of identified human rights impacts hap-
pening and will review these findings regularly and on the basis of
engagement with key stakeholders and potentially affected groups.

Academia
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INTEGRATED APPROACH TO MITIGATING HUMAN RIGHTS

RISKS AND PROVIDING EFFECTIVE ACCESS TO REMEDY -

TOGETHER WITH PARTNERS

To ensure that human rights are respected in the context of UEFA
EURO 2024, the DFB will develop and implement an appropri-
ate action plan. Mapping the potential human rights risks iden-
tified in the initial, preliminary analysis against existing struc-
tures and initiatives of the DFB suggests that German football is
already well positioned. The DFB already has well-established
and tested approaches in place for the majority of issues that
have been identified, often in cooperation with DFL clubs and
stakeholders as well as through the activities of the DFB foun-
dations. In particular, the DFB has strong policies and systems
with regard to security in and around stadiums (= see also Sec-
tors 05 and 06), promotion of a tolerant and respectful fan cul-
ture, transparency and compliance, the safeguarding of children
and young people, as well as combating all forms of discrimina-
tion and racism (= for further details please consult the UEFA
EURO 2024 Sustainability Concept). The hospitality of the Ger-
man people, fans, cities and volunteers was shown during the
2006 FIFA World Cup and the FIFA Women'’s World Cup 2011 and
made a lasting impression. Moreover, six of the ten Host Cities
are already members of the European Coalition of Cities against
Racism, and the remaining four cities are currently considering
joining the coalition in order to further strengthen national and
international cooperation networks on combating racism, includ-
ing with a view to UEFA EURO 2024.

However, this does not mean that the job is done. The DFB will
thoroughly review, improve and develop existing approaches in
light of identified risks, taking into account UEFA's human rights
requirements, for example through the development of codes of
conduct for fan behaviour in stadiums; the insertion of labour
and human rights clauses in contracts with suppliers, service
providers and licensees; responsible sourcing measures (- see
also Sector 03 Question 10); as well as the provision of training
on human rights issues for volunteers and staff. Valuable inputs
will also be provided by the human rights concept currently being
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* Representatives of external stakeholders
on DFB sustainability / ethics bodies

* Commission for Social Responsibility,
Ethics Committee

 Stakeholder consultation on planned
Dialogue DFB human rights concept
* Regular dialogue with stakeholders

 Project-based cooperation on human
rights issues with various stakeholders
* Working groups

Cooperation

Holistic concept to ensure human rights are respected: The DFB is engag-

ing in constructive dialogue with internal and external stakeholders, with
representatives of the worlds of sports, politics, and public administration,
with members of the police and security forces, with the DFL and the Bundes-
liga clubs, with fan projects, civil society organizations, with sponsors, stadium
operators and service providers.

developed at the DFB institutional level. The fact that key steps in
this regard are undertaken jointly by the DFB and DFL provides
the opportunity to have a positive impact beyond UEFA EURO 2024
and enable football's contribution to the respect and promotion
of human rights in the longer term.

Initial strategic analysis and planning is also taking place regard-
ing the effective management of complaints. The DFB will ensure
that those whose human rights may have been negatively impacted
by the planning and organization of the tournament have access
to appropriate grievance mechanisms. The exact design will be
determined in close coordination with experts, partners and UEFA
and will build upon mechanisms that already exist, including within
the DFB. The key priority for the DFB in this context is to make
sure that appropriate channels are available and accessible for
different types of grievances with a view to providing timely and
effective remedy.

UEFA EURO 2024 is intending to create lasting and sustainable
positive impacts before, during and after the tournament. There-
fore, the human rights strategy is a central component of the
overall UEFA EURO 2024 Sustainability Concept, which includes
monitoring and assessing the effectiveness of measures taken
on the basis of adequate indicators as well as regular reporting
in line with international standards [such as the GRI standard).
This is central not only to the implementation of the UEFA EURO
2024 human rights strategy. It also enables the capturing and
sharing of key lessons, which will benefit not only UEFA EURO
2024 and the DFB, but also other organization, including UEFA,
FIFA and organizers of future international football tournaments.

CLEAR ALLOCATION OF RESPONSIBILITIES AND
EFFECTIVE MANAGEMENT STRUCTURES

The creation of robust governance structures and the clear alloca-
tion of responsibilities are essential for the efficient manage-
ment of major events, including with regard to ensuring respect
for human rights. Early on, the DFB and the ten Host Cities will
decide on an effective distribution of responsibilities and robust
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governance structures for the implementation of various aspects
of the human rights strategy for the UEFA EURO 2024.

Important steps have already been decided in this regard. If Ger-
many is awarded the right to host the tournament, a Sustain-
ability Department will be established within the overall tourna-
ment structure. In coordination with UEFA and the Host Cities,
this department will be responsible for environmental, economic
and social sustainability issues, including ensuring the respect
for human rights and the implementation of the human rights
strategy as important priorities. With the responsible procure-
ment task force, the DFB is also planning to establish a forum
focussing specifically on compliance with labour and human rights
standards in supply chains associated with the organization of
the tournament. The Sustainability Department will be assisted
by an advisory board composed of experts and representatives
of key stakeholder groups (= for more information on the orga-
nizational structure, please refer to Question 11).

CONTINUOUS ENGAGEMENT AND DIALOGUE ON

HUMAN RIGHTS ISSUES

Teamwork is a key value in football, both on and off the pitch.
Here, too, UEFA EURO 2024 aims to set an example. This is why
engagement and dialogue on human rights issues with stake-
holders from various fields, including sport, politics, civil soci-
ety and business, is a central and indispensable part of the UEFA
EURO 2024 Sustainability Concept.

During the bidding stage, both the DFB and the Host Cities have
actively sought stakeholder views and inputs on social issues,
including human rights, through extensive stakeholder consul-
tations and dialogue. In addition, the DFB regularly engages with
representatives of human rights NGOs, trade unions and other
social groups, who have accompanied Germany's bid for UEFA
EURO 2024 from its very beginning. The DFB also attaches par-
ticular importance to continuous and open engagement with rep-
resentatives of fan projects as well as NGOs and associations
working to tackle discrimination and exclusion of certain groups,
such as disabled persons or migrants, and promoting tolerance
and diversity in football. Both in the context of UEFA EURO 2024
and beyond, these partnerships play a vital role in the promotion
of human rights and related prevention activities.

The dialogue-focussed approach adopted by the DFB has bene-
fitted significantly from the valuable experience gained in host-
ing the 2006 FIFA World Cup and the FIFA Women's World Cup
2011. Close partnerships already exist not only between the DFB
and the Host Cities, but also with other actors - including poli-
tics, administration, police and security forces at federal, state
and local level, as well as the DFL and Bundesliga clubs, fan proj-
ects and civil society organizations, sponsors, stadium operators
and suppliers. This is a key factor for a successful and sustain-
able UEFA EURO 2024, which supports respect for human rights.
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QUESTION 19

Explain how you are going to apply and respect the anti-corruption
and compliance standards as it can be found in A Strategy for
Safeguarding against Corruption in Major Public Events.

The German Football Association [DFB) has in recent years taken
countless steps to strengthen transparency and compliance -
and the plan is to build on these and move them forward as part
of the UEFA EURO 2024 bid. UEFA EURO 2024 in Germany will
build upon the robust anti-corruption platform in the Host Cities
and will ensure that additional efforts will be taken in order to
stage the tournament in a way that meets the highest anti-cor-
ruption and good governance standards. This includes ongoing
training for the DFB staff, officials and volunteers, including all
involved at the Host City level as well as integrating firm princi-
ples to ensure the integrity of partners, sponsors and represen-
tatives in the context of UEFA EURO 2024. The DFB intends both
internally and in dialogue with other federations to strongly cham-
pion strengthening of transparency and responsibility in football.

STRENGTHENING INTEGRITY AND ACCEPTANCE
THROUGH DIALOGUE

The DFB bid to stage the UEFA EURO 2024 is structured in an
exemplary transparent and readily comprehensible manner, and
is destined to tick all the boxes as regards anti-corruption, good
governance and compliance standards. In the event of Germa-
ny’'s bid being successful, these standards will then define the
preparations and then also every phase of the tournament itself.
The foundations for this are formed by the trio of focussed mea-
sures, resilient structures and regular documentation.

It is the express goal of the DFB, specifically against the back-
drop of current criticism of mega sports events, to stage UEFA
EURO 2024 not just as a marvellous sports tournament but also
as a real milestone of respect for human rights and diversity on
the one hand and of reinforcing compliance and transparency, on
the other. It is our aspiration that the bid and the realization set
benchmarks for future mega-events.

To make sure this is the case, the DFB is not only aligning opera-
tions to major international standards such as the “A Strategy
for Safeguarding against Corruption in Major Public Events”
document published by the United Nations Office on Drugs and
Crime. In this context it shares the view of the EU Commission
that "good governance in sport is a precondition for the autonomy
and self-regulation of sport associations”. The DFB is also pri-
oritizing an open, constructive and critical exchange of opinions
and information with the experts. For only in dialogue with the
national and international football associations and by timely and
systematic inclusion of all the relevant stakeholder groups from
civil society and the worlds of business and politics, can football's
integrity and acceptance be enduringly strengthened.

DFB President Reinhard Grindel
brings together stakeholders
from many different walks of life
to strengthen the DFB’s bid.

NEW STRUCTURES PROMOTE TRANSPARENCY

AND COMPLIANCE

In recent years, the DFB has introduced countless measures to
strengthen transparency and compliance. In fact, since 2016 it
has published a financial report each year that discloses the rev-
enues and itemizes the uses to which the federation’s finances
are put. As regards the financial planning for UEFA EURO 2024
the plan is to disclose the budget not only during the bid phase
but during the organization of the tournament, too.

Likewise in 2016 an independent Ethics Committee, composed of
outside experts from different fields, was established. It is headed
by former German Federal Foreign Minister Dr Klaus Kinkel. With
the DFB's new Ethics Code, adherence to which is monitored by
the Ethics Committee, the DFB is championing quality, objec-
tivity, honesty, fairness and integrity. The Ethics Code is binding
forall organs, employees, other staff, volunteers who hold func-
tions, and all companies in which the DFB holds a majority of
the shares or the voting rights. To ensure the code is success-
fully implemented, the DFB has put in place a compliance man-
agement system [CMS) with compliance officers for the employ-
ees and the volunteers. Pride of place in the CMS goes to regular
risk analyses in the form of ongoing reporting and monitoring.

The selection of the ten Host Cities for the bid to stage UEFA
EURO 2024 was itself an open, transparent and discrimina-
tion-free process. The candidates were evaluated on the basis of
clearly defined and readily comprehensible criteria derived from
UEFA's requirements. The DFB was supported here by indepen-
dent outside experts and the entire process was monitored by
Transparency International Deutschland. An evaluation report
posted on the Internet before the decision informed each city of
the strengths and weaknesses of its bid. A specially devised Code
of Conduct formed the mandatory guideline for the DFB Presi-
dential Board and the Evaluation Committee appointed to assess
the bid documents submitted. The members committed, among
other things, to publish a list of interests in order to underscore
at an early point in time if there might be possible conflicts of
interest and thus avoid them.

HIGH STANDARDS FOR THE VENUES, SUPPLIERS

AND SPONSORS, TOO

With a view to staging UEFA EURO 2024, all measures already
implemented, all structures introduced and the reporting and
documentation formats established will be examined by indepen-
dent external experts and with special attention paid to interna-
tional standards such as the "A Strategy for Safeguarding Against
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Corruption in Major Public Events” will be amended or supple-
mented if necessary. Information channels inside the DFB have
already been advanced to ensure that the DFB management bodies
and all the organizations involved in staging UEFA EURO 2024 are
informed at all points in time of all key developments and occur-
rences. The compliance management system that has been put
in place will be constantly enhanced and operations, supervision
and representation functions kept clearly separate. The plan is
also to expand and adjust the existing ombudsman system.

Annual risk analyses before, during and after UEFA EURO 2024
are intended to identify existing and expected future economic,
ecological and social risks and evaluate them in terms of their
probable occurrence and the severity of their impact.

HIGH COMPLIANCE AND GOOD GOVERNANCE STANDARDS
In order to guarantee a trusting and yet always ethically sound
relationship with our partners in the Host Cities, the topic of com-
pliance has from the outset been at the top of the agenda in dia-
logue with them. The focus has been on sensitizing them to the
various challenges of compliance, from awarding building con-
tracts through to possible gifts made to public officers in the form
of invitations to matches and/or events in the context of UEFA
EURO 2024. Regular and comprehensive compliance checks will
be conducted for all the key measures relating to the tournament.
In the run-up to it, compliance training sessions will be held for
DFB officers and all our partners in the Host Cities.

A comprehensive due diligence process will be in place covering
the selection of human resources (including volunteers and in par-
ticular consultants) and business partners (suppliers, sponsors)
assessing their qualifications and suitability specifically in light of
an integrity pact. Suppliers and sponsors, so the plan, will have to
commit to implement corresponding compliance programmes to
the extent that they do not yet have such. All the DFB employees
and volunteers will be extensively and consistently informed of
the requirements and trained accordingly, in particular in how to
handle difficult decision trees (moral dilemmas).

In order to guarantee exceptional transparency toward internal
and external stakeholders if the bid is successful, each year all the
key information will be regularly presented in a status report that
complies with the Global Reporting Initiative (GRI) requirements.

The high compliance and good governance standards will also
be brought to bear in the DFB regional and sub-regional associ-
ations. At the international level, the DFB will continue to strongly
advocate transparency and responsibility in football.
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nayTE) By FOOTRALL.
B W AN EIROVIS

RELIABLE AND EFY

INTE) FOR A PERFECT SETTING

PROVIDING A FAVOURABLE LEGAL

FRAMEWORK TO ENSURE SUCCESS

The Federal Republic of Germany is a modern democratic consti-
tutional state based on a strong federalist system. The country’s
laws and norms reflect this federal structure, as does the imple-
mentation of such laws, albeit within the over-arching framework
of European Union guidelines and directives. All the administra-
tive units involved in the three tiers of the federation - the Fed-
eral Government, the federal states, and the local and munici-
pal authorities - therefore perform important duties on behalf of
the state as a whole, and have a long history of working together
efficiently and effectively.

Through the organization of, amongst others, the 2006 FIFA World
Cup, the FIFAWomen’'s World Cup 2011, and the UEFA Champions
League Finals in 2012 and 2015, the Federal Republic of Germany
has demonstrated the ability of its different levels of authority to
work together successfully. Germany'’s existing laws, backed up
by purposeful and pragmatic directives by the various govern-
ment authorities, lay a superb foundation for hosting large-scale
sports events in a reliable and cohesive manner.

Throughout the organization of its candidature, the DFB has not
only focussed on the legal framework at the federal level, working
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in close consultation with both the relevant federal ministries
and also the Host Cities. At an early stage of its UEFA EURO 2024
planning, the DFB held a national tender for potential Host Cities,
ensuring that the tournament would be run smoothly and fully
in line with the interests of UEFA. Based on the bids it received,
the DFB selected venues that not only met all the required infra-
structure requirements but also guaranteed the optimal legal
setting for staging the 2024 matches, with the DFB assess-
ing all the applicable local regulations in place and taking into
account a variety of legal factors, including guarantees, decla-
rations and Host City Engagement Letters. This process guar-
antees legal cohesion throughout the organization of the candi-
dature, and ensures that UEFA can rely not only on Germany's
successful track record in hosting major events, but also on an
optimally prepared legal framework in the country.

Germany is proud to rely on the broad support for its candida-
ture for the UEFA EURO 2024 from a wide range of stakeholders.
Whether it be the active support of Federal Chancellor Dr Angela
Merkel and her colleagues in government, to the active engage-
ment of Host City Mayors and decision-making bodies, a UEFA
EURO 2024 in Germany will be founded on a strong cross-party,
cross-culture unity, enabling a legal framework to ensure success.

2. PUBLIC INTEREST

QUESTION 01

Provide in writing an Engagement Letter on relevant Authori-
ties letterhead, with their own formulation, which ensures that
they will provide full support for the staging of UEFA EURO
2024 (including planning, preparation, staging, and dismantling
phases) and classifies UEFA EURO 2024 as a matter of general,
major interest and of international importance.

— The respective document has been provided to UEFA.

3. INTELLECTUAL PROPERTY

QUESTION 02

Describe the existing laws and regulations in your country that
are available to protect UEFA's intellectual property in accor-
dance with the UEFA EURO 2024 Tournament Requirements as
well as the respective registration, opposition and enforcement
procedures and their typical durations.

Logos, anthems, mascots and other unique characteristics of a
large event are of course crucially important to its success. The
corresponding products designed for UEFA EURO 2024 there-
fore require comprehensive protection. In the Federal Republic
of Germany, marks, brands and other works are protected by
various laws and enable simple and effective prosecution of any
infringements. The Federal Republic of Germany has in-depth
experience in supporting the stakeholders involved as regards
protecting the intellectual property rights to major sports events;
it has acquired this expertise, for example, in the context of the
2006 FIFA World Cup, the FIFA Women's World Cup 2011, not to
mention UEFA events such as the finals of the UEFA Champions
League in 2012 in Munich and in 2015 in Berlin.

Primarily, marks and brands are covered in the Federal Republic
of Germany by the Act on Protection of Marks and Other Trade
Marks (MarkenG, the ‘Brands Act’]; in material and legal terms
this act largely corresponds to the harmonized trade marks law
applicable in the EU. Brand protection can be obtained by having
the brand/mark entered in the register compiled by the German
Patent and Trade Mark Office [DPMA). Precisely such entries in
the DPMA register are a key advantage afforded by the German
legislation protecting marks and brands, as the registration pro-
cess is extremely reliable and handled very swiftly by international
comparison. In the Federal Republic of Germany protection for
marks can often be obtained within the space of a few weeks.
Holders of marks and brands come under the protection of the
Brands Act, and in this way their intellectual property rights are
safeqguarded from abuse by unauthorized third parties and against
similar marks being used for the same or similar goods. Protec-
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tion under the Brands Act not only holds for registered marks
but also for brands that - by virtue of their use within a specific
group or field - have gained recognition.

An entry in the Marks Register is made simply by filing an elec-
tronic application. The entry must merely state who is register-
ing the brand/mark and give the mark name along with a list of
goods and services that are to be designated using the registered
mark. An application can also be made for fast-tracked approval,
which tends to be granted very swiftly after the application has
been received. Allin all, the times needed to process brand/mark
registration applications have been appreciably reduced, which
means that in the case of straightforward applications the reg-
istration has often been successfully completed within less than
six months.

An international extension of the marks is possible without any
obstacles, as the Federal Republic of Germany is a signatory to
the Madrid Agreement Concerning the International Registra-
tion of Marks and the Protocol to the Madrid Agreement Con-
cerning the International Registration of Marks. Regulation (EU)
2017/1001 of the European Parliament and of the Council of 14
June 2017 on the European Union trade mark (Union Trade Marks
Regulation] governs trade mark protection as applicable within
the European Union.

Supplementary protection is afforded by the Unfair Competition
Act ([UWG) which, for example, envisages corresponding possi-
ble sanctioning of acts of ambush marketing. The Unfair Com-
petition Act provides protection against unfair practices. Accord-
ing to it, a party acts unfairly if it belittles or vilifies the marks
or goods of a competitor or offers goods or services that imitate
the goods or services of a competitor should this then lead to an
avoidable confusion of the buyers as regards the origins of the
good/service, or should the high esteem of the imitated good/ser-
vice be inappropriately exploited or impaired. This also includes
the deliberate hindering of a competitor.

The interaction of regulations under the Brands Act with those
under the Unfair Competition Act means that marks and other
trade marks are comprehensively protected against illegal use
and against their positive image being exploited by others.

Other works that are not brands or trade marks in this sense
are protected by the Act on Copyrights and Neighbouring Rights
[UrhG, the "Copyright Act’). This law grants the creator of a work
the exclusive right to exploit it. Such protection is given without
any registration or other formal filing for the person of the cre-
ator and can in large part be assigned by the latter to others. The
preconditions for such protection arising is for a personal intel-
lectual creation to exist, which includes, for example, speeches,
songs, works on film. As a rule, the requirements that have to be
met are not especially rigorous.

An infringement of the Brands Act, the Unfair Competition Act
and the Copyright Act all give justifications for proper claims,
among others, in the form of injunctions, release of information
and/or damages and can be asserted in a civil court. The Federal
Republic of Germany has an especially efficient system of swift
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3. INTELLECTUAL PROPERTY

court injunctions for cases considered urgent. Thus, in the event
of all the preconditions being met, a temporary injunction can be
obtained from a court within a few days and immediately imposed.

— Please refer also to the answers to Questions 17-22.

QUESTION 03

Identify the departments or agencies (at any level) that are
responsible for administering and/or enforcing the laws and
legislation described in your response to the questions above
and describe their respective roles in such administration and
enforcement.

The German Patent and Trade Mark Office (DPMA] is the cen-
tral agency in the field of legal intellectual property protection in
the Federal Republic of Germany. It records all rights and rights
holders, and their names can be consulted at the DPMA. On the
DPMA Website, all trade marks already registered can be easily
and swiftly viewed using the search function along with the related
information without users needing to register to activate the func-
tion (https://register.dpma.de/DPMAregister/marke/einsteiger).
Alongside granting commercial property rights, its task is to man-
age such rights and provide information on existing intellectual
property rights in the Federal Republic of Germany. The Federal
Patents Court as the court of appeal adjudicates on decisions
on complaints against decisions taken by the DPMA in brands/
marks procedures (e.g., granting/rejecting marks protection).

When registering a trade mark as a mark, the Marks section at
DPMA only assesses whether the mark registered is excluded
from registration owing to absolute obstacles to its protection;
by contrast, relative obstacles to its protection (e.g., older trade
marks held by third parties that might be confused for it] do not
prevent the registration of a trade mark as a mark. The decision is
taken in each individual case solely on the basis of the law. If the
registration meets the legal requirements and there is no obsta-
cle to its registration, the DPMA swiftly enters the trade mark in
the registry. The entry is then published in the electronic marks
gazette and the holder of the rights to the trade mark receives a
certificate covering the entry.

The DPMA precisely does not examine whether the planned trade
mark already exists in an identical or similar form. Here, German
law on trade marks and brands relies on the honesty of the marks
holder. Thus, after the entry has been duly published, holders of
older trade marks have an opportunity to submit objections to
the entry. Objections can be raised if there are fears that the new
trade mark might be confused with one’s own community trade
marks or intellectual property marks, be they already registered
or if an application for such has been made. The objection must
be submitted within three months after publication of the regis-
tration. The duration of such an objections process depends on
the respective circumstances in each individual case.

It falls within the ambit of the civil courts to rule in disputes arising
from the violation of commercial property rights and copyrights
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and/or the existence of relative obstacles to protection. The civil
courts also decide on claims in connection with infringements of
the Copyright Act and the Unfair Competition Act.

Given the Federal Republic of Germany's federal system, the (com-
pulsory) assertion of corresponding rights is in part also a mat-
ter for the relevant agencies at the state or local level.

QUESTION 04

Provide a Guarantee ...

— The respective document has been provided to UEFA.

QUESTION 05

Provide a Guarantee ...

— The respective document has been provided to UEFA.

QUESTION 06

Provide a Guarantee ...

The property rights that are needed to issue the required guaran-
tee are, given the Federal Republic of Germany's federal struc-
ture, spread across different government institutions. Precisely the
rights to architectural elements, public monuments or renowned
buildings are often held by the respective Host Cities. The DFB
has therefore already had the corresponding guarantee signed
not only by the Federal Government but also by all the responsi-
ble authorities in the Host Cities as part of the candidacy process.

—> The respective document has been provided to UEFA.

4. CUSTOMS

QUESTION 07

Identify the competent Authorities to enact and being responsi-
ble for the implementation of your country’s custom regulations
and for administrating and monitoring the import and export
of goods as well as for levying customs duties, taxes and other
fees on imports and exports.

Legislative competence in the field of customs law comes almost
completely under the aegis of the European Union. The Federal
Republic of Germany is thus subject to European customs law.
Inside the country, any supplementary national laws are adopted
by the Bundestag as the German Federal Parliament with the
involvement of the Bundesrat (as the German Federal Council).

The Federal Ministry of Finances with the Central Customs Author-
ity as the higher federal authority as well as the main customs
offices along with the customs offices and customs investigation
offices as the local agencies which are the operative arm of the
system are responsible for enforcing these laws, levying customs
duties, taxes and other fees on imports and exports as well as
monitoring the import and export of goods.

QUESTION 08

Provide a list of goods of which imports into your country are
forbidden or restricted.

Since the Federal Republic of Germany is a member of the Euro-
pean Union, in addition to the national requlations it is primarily
European norms, agreements and treaties that govern imports
to the Federal Republic of Germany and can therefore prohibit
or restrict them.

Among other things, the following groups of goods are subject to
prohibitions or restrictions if imported into the Federal Repub-
lic of Germany: Guns and ammunition, medicines and narcotics,
tobacco products, cash, cultural assets, foodstuffs and fodders,
plants and plant-based products, animals and animal-based
products. Furthermore, restrictions can be imposed on any num-
ber of goods with a view to protecting intellectual property rights,
product safety or human health. For example, animal-based pro-
ducts such as meat or milk may not as a matter of principle be
freighted without accompanying certified veterinary documenta-
tion. An attempt to import such goods without said certification
will lead to the goods being stopped at the border and destroyed,
whereby the costs will be charged to the parties involved. Med-
icines may only be imported by travellers in small amounts for
their personal use.

QUESTION 09

Describe all customs duties, levies, taxes and other fees levied
on the import of goods into your country (both temporary and
permanent import). Design the ports of entry (frontier customs,
airports, harbours etc.) for clearance of imported and exported
goods and describe the clearance procedure and the require-
ments for documents and carriers.
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— The respective document has been provided to UEFA.

As a general rule, imports of goods are subject to customs duties,
import VAT and in the case of certain goods such as alcohol and
alcoholic beverages and tobacco goods excise duties are like-
wise payable. The amount, i.e. the level of customs duty, is cal-
culated on the basis of the customs value multiplied by the duty
rate. The duty rate can lie between zero percent and, for example
for so-called anti-dumping duties, up to 70 percent. The customs
value is calculated on the basis of the purchase price. Moreover,
there are different customs exemptions, such as that for travel-
lers’ personal luggage or for sample consignments, which can
be subject to reduced customs levies or be completely exempt
from such duties.

Customs processing is undertaken by the local customs authori-
ties responsible at central nodes in the goods transportation sys-
tem (ports, airports, railway stations or border points] and inside
the country (at so-called domestic customs offices). The proce-
dure for importing goods depends among other things on the
type of import and the type of goods to be imported. Essentially,
imported goods must be registered with the customs office. In
the case of commercial goods flows, the parties involved must
be declared to the customs office and apply for a so-called EORI
number. The applicant must be domiciled within the customs ter-
ritory of the European Union. In the case of commercial goods
flows, the registration application must be filed in writing and as
arule using the IT-based ATLAS (Automated Tariff and Local Cus-
toms Clearance System). Moreover, depending on the type of cus-
toms process and the type/value of the goods, a written, oral or
implied application is possible. The customs registration can be
filed by the applicant or by a representative. The customs appli-
cation must include documents such as a commercial invoice, a
packing list and a freight invoice. After filing for registration, the
customs office will examine it and possibly survey the goods as
well. Then the assessment of customs duties is drawn up and
once the duties have been paid the goods are released. The cus-
toms registration and all the attendant documents must be safely
stored for 10 years.

At airports, there is a special registration and processing pro-
cedure for travellers. Each traveller must choose between a red
and a green exit. The green exit can be chosen if only goods are
carried that are exempt from customs and thus from registration.
The red exit has to be chosen if the traveller is carrying goods
liable for registration.
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5. TICKETING AND ACCREDITATIONS

QUESTION 10

Describe all existing laws and regulations in your country that
restrict the unauthorized sale, transfer or offer for sale or trans-
fer of tickets and/or accreditation passes to football matches
or sporting or cultural events and the penalties in place for
infringement of such laws and regulations.

In the Federal Republic of Germany there is at present no ticket
protection law in force that prohibits in general the unauthorized
sale or transfer of tickets; however, organizers of sports and con-
cert events have in recent years drawn on existing applicable
laws to develop a system that allows them efficiently to combat
undesirable ticket sales. Fighting the ticket black market has
become an ever more important priority and a broad range of
means are being brought to bear by individual Bundesliga clubs
for Bundesliga games and by the DFB for international matches
and the DFB Cup Final, just as they are by concert organizers

Evenin the absence of an explicit ticket protection law, offers for
sale and/or resales of tickets online as well as so-called on-site
sales on the match day around stadiums can be prevented and
prosecuted. In this context, well thought-out general terms and
conditions for purchasing tickets [GTCs) adapted to German law
in combination with ticket sales designed to prevent a ticket black
market (in particular by issuing personalized tickets) and the stat-
utory regulated protection afforded (e.g., the Unfair Competition
Act, the German Commercial Code [Gew0) and special regulations
allowed for under local law,) constitute protective instruments.

One of the means of protection can be exercised on the basis of
the GTCs: Under civil law, which has also been decided by respect-
ive court rulings, within contractual relationships (scope of the
GTCs) itis possible to forbid persons to make unauthorized offers

cess control in Munich:
swit and easy for all concerned.
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and/or to resell tickets/accreditations or to use them otherwise
for commercial purposes. Under German civil law in particular,
the organizers who have included such a prohibition clause, are
entitled to impose contractual penalties or block the use of the
tickets without compensation,

Moreover, another smoothly functioning instrument to prevent and
prosecute the unauthorized resale of tickets is personalization of
the tickets. Under German law, such personalization of tickets is
essentially permissible for large sports events and is a custom-
ary practice. Tickets can be personalized by printing the name
of the ticketholder on them, or by printing or storing data on the
ticket, such as the name of the buyer, a company name, or other
identification characteristics [QR-code, barcode). To the extent
that tickets are personalized, according to German law these are
qualified legitimation papers in the sense of section 808 of the
German Civil Code (BGB) and under the laws on securities. Pro-
hibitions on their assignment as per the GTCs thus count in the
case of personalized tickets as contractually agreed assignment
prohibitions as per section 399 Alt. 2 of the German Civil Code
and fundamentally remain operative even on assignment / trans-
fer of the tickets. The use of personalized tickets also enables an
organizer to refuse entry to a person seeking to enter the sta-
dium if s/he is not the authorized ticket holder.

Moreover, the Unfair Competition Act lays the foundations for
taking legal action against an unauthorized offer and/or resale
and/or otherwise use of entrance tickets for commercial pur-
poses, independent of the GTCs for tickets. In particular, in cases
of so-called surreptitious purchase, whereby ticket touts seek to
sidestep the organizer’s selective distribution system [deemed
worthy of protection), the regular assumption is that this consti-

tutes a violation of the Unfair Competition Act. Primarily, these
are cases in which a commercial dealer directly procures tick-
ets from the seller purporting to be a private customer, mean-
ing s/he conceals his intentions to resell the tickets, although
s/he knows that commercial resales are actually prohibited. The
law also covers purchases by strawmen. Cases of surreptitious
purchase have in principle been recognized as a violation of the
Unfair Competition Act by higher courts rulings when it comes
to unauthorized resale of tickets. Furthermore, the reseller is
deemed to be violating competition law if there is an inducement
to breach the contract, for the reseller actively influences buyers
to assign tickets to him contrary to the GTCs.

Actions may also be deemed to contravene competition law if
a reseller purports to be a consumer in dealings with a buyer,
but in actual fact is a businessman [section 3 para. 3 in connec-
tion with no. 23 of the Unfair Competition Act Annex). “Business
dealings” in the meaning of the Unfair Competition Act and thus
impermissible actions are also promotional activities for or adver-
tising of any goods or services or the use of tickets as prizes in
a raffle (or for bets) or as part of travel or hospitality packages
The legal consequences of an infringement of the Unfair Com-
petition Act include claims to eliminate or refrain from the act
(section 8 Unfair Competition Act], to damages [section 9 Unfair
Competition Act] and also to the profits made (section 10 Unfair
Competition Act).

Moreover, measures can be brought under domiciliary rights to
prevent the unauthorized trading of tickets or accreditations. Thus,
each stadium operator has domiciliary rights within the stadium
and its immediate surroundings. This includes demanding that
a person who is inside the protected venue without permission
or violates the stadium rules quit the sta-
dium; it can also include forbidding him
entrance. In particular, this can also be
used to prevent known hooligans or other
troublemakers from entering the stadium.
Within zones constituting other private
areas or fenced event zones, such as Fan
Zones, the private operator has domicili-
ary rights and can freely decide within that
fenced zone what is or is not permissible.
Domiciliary rights can also be assigned to
a third party, such as UEFA.

The German Commercial Code strongly
restricts on-site sales of tickets around the
stadium orin the Host Cities. Commercial
trade in the public domain is only permis-
sible on presentation of a corresponding
authorization from the relevant authority.
Such permission (so-called “Reisegewer-
bekarte”) will not be granted for trading in
securities, and tickets and accreditations
are considered such, because as per sec-
tion 56 of the German Commercial Code
it is not legally possible to receive an itin-
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erant trading certificate for the public sale of securities. A vio-
lation of the German Commercial Code constitutes an adminis-
trative offence and can be sanctioned by the relevant authorities
for example with expulsion or with severe fines. In this context,
local authority law often provides additional effective instruments
for prohibiting the public trading and/or resale of tickets on-site

> Please refer also to the answer to Question 12

QUESTION 11

Describe all existing laws and regulations in your country that
prohibit the unauthorized resale of goods which were sold sub-
ject to terms and conditions that do not permit any resale of
such goods and the penalties for infringement of such laws
and regulations.

Initially, the regulations outlined in the response to Question 10 as
regards the unauthorized sale and transfer of tickets and accred-
itations also apply to the unauthorized resale of other goods.

Incidentally, both German contractual and civil law [by impos-
ing contractual penalties] and the Unfair Competition Act and
the Brands Act provide operable legal protective instruments to
secure the interests of the rights holder against unauthorized
resale of goods contrary to the terms and conditions under which
they were sold. As part of the contractual terms, prohibitions on
resale [certainly as regards commercial resale] can be included
under certain conditions in the GTCs, and in the event of a viola-
tion a contractual penalty as per section 339 of the German Civil
Code can be levied. Such resale prohibitions backed up by pen-
alties have already been approved by the courts in the context of
the sale of tickets and software as well as cars, and are consid-
ered legally operable.

Moreover, to the extent that additional legal conditions are met,
infringements of the stipulations on fairness in the Unfair Com-
petition Act and/or Brands Act may be involved. Should the GTCs
clearly express the seller’s wish exclusively to sell to end consum-
ers, and should a commercial reseller procure the goods while
disguising his intention to resell them [e.g., by including an opt-in
as regards the buyer being a consumer], then applying the concept
of a “surreptitious purchase to sidestep a selective distribution
system, a deliberate impermissible hindering of co-competitors as
per section 4 no. 4 Unfair Competition Act can be assumed. This
entitles the original seller of the goods pursuant to sections 8, 9
Unfair Competition Act to raise claims to injunctions and elimi-
nation as well as possible claims to damages against the com-
mercial reseller. The assumption of a commercial activity on the
part of the reseller is determined here in particular by the num-
ber of repeated identical sales of new goods.

To the extent, moreover, that rights to the rights-holder’s trade
marks have been violated, measures against the unauthorized
resale can also be taken by applying the Brands Act

—> Please refer also to the answer to Question 12
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QUESTION 12

Describe all existing laws and regulations in your coun-
try that prohibit the sale of goods on the street and/or
in public places and the penalties in place for infringe-
ment of such laws and regulations, including details
of whether such goods can be seized from the seller
and, if so, who is authorized to carry out such seizure.

Given the Federal Republic of Germany's federal sys-
tem, there are comprehensive rules and regulations at
the federal, state and local authority level covering the
sale of goods, in particular tickets, on public streets
and paths and in other public places; these give rights
holders instruments providing effective legal protection

At the federal level, sections 55 ff. of the German Com-
mercial Code stipulate that in order to sell goods, and
this includes, for example, merchandising articles and
tickets, outside a store you need permission in the form
of the so-called travel trading card ("Reisegewerbe-
karte”). Such a travel trading card cannot be legally
issued per se for the sale of tickets as per section 56
para. 1no. 1lit. h of the German Commercial Code, as
these are to be considered securities in the meaning
of German civil law. Incidentally, the travel trading card
may only be issued subject to the reliability of the trader
pursuant to section 57 para. 1 of the German Commer-
cial Code; this is not the case if the overall impres-
sion of the trader’s behaviour does not guarantee that
he will in future exercise his trade in an orderly man-
ner. Unreliability can in particular arise from a lack of
business resources, tax debts, felonies/administrative
offences and from, for instance, the prior sale of forged
branded goods

Moreover, as per section 8 of the Federal Highways Act
[FStrG), any special use of Federal roads requires prior
approval. The sale of goods, tickets and the like on pub-
lic roads constitutes such a special use.

This principle of compulsory approval for special uses
has been fleshed out at both the state and local author-
ity level, too. In all Host Cities there are regulations
under highway law sanctioning sales without prior
approval for a special use. Indeed, the laws on security
and public order include extensive and effective regu-
lations prohibiting the sale of goods and tickets in the
entrance areas to the respective stadiums. The local
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authorities have very detailed and effective regulations
in place as part of their general decrees and guidelines
on highways law and/or special decrees (e.g., the Arena
Decree, Munich; the Arenapark Decree, Gelsenkirchen,
the police decrees covering Stuttgart sports venues) as
regards the sale of goods and tickets. For the details,
please consult the outline on “Local Authority Regula-
tions™ in the following fold-out.

In principle, various effective sanctions can be imposed
as part of asserting the prohibitions that result from
local authority regulations on safety, security and public
order. The sanctions imposed are usually fines for the
respective administrative offence, but in individual cases
and if the legal requirements are met, other measures
under public order laws [such as expulsions, seizure or
confiscation of goods) are also possible

As part of its bid, the DFB has already conducted close
talks with the relevant representatives in all Host Cit-
ies and established in detail the legal situation in the
respective local authorities in the Host Cities, con-
firming that they will use all the legal means available
with great emphasis to protect UEFA's interests during
UEFA EURQ 2024, in particular in the key areas of pre-
venting a ticket black market, ambush marketing and
in the field of public screenings. Letters of confirma-
tion from the local authorities responsible and the out-
line “Local Authority Regulations” in the following fold-
outand 10 Engagement Letters of the Host Cities have
been provided to UEFA.

Furthermore, the DFB has engaged in talks with DB
Station & Service AG, which is the entity operating the
5,400 main railway stations and its forecourts, with a
view to finding further ways to prohibit the sale of goods
and/or tickets in any railway station in the Federal
Republic of Germany. The operators will fully support
UEFA and the DFB in effectively combatting such sales.

> The outline "Local Authority Regulations™ in the
following fold-out and 10 Engagement Letters of the
Host Cities have been provided to UEFA.
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QUESTION 13

Identify the Authorities that are responsible for admin-
istering and enforcing the laws and regulations iden-
tified in the three responses provided above and their
respective responsibilities in these respects.

To the extent that claims under civil law are enforced,
the respective local courts are responsible - this is
identical to the answer to Question 3 - where UEFA or
other rights holders can refer a matter to the compe-
tent courts. Moreover, consumer protection associa-
tions can also act to protect consumers.

Furthermore, to the extent that the GTCs have been vio-
lated, UEFA can on the basis of the GTCs simply block
or cancel tickets or accreditations, as a rule without
having to provide compensation, and impose contrac-
tual penalties

As regards the measures deriving from local public
safety, security and public order laws, such as special
use of streets, the local authorities and as a rule the
respective municipal public order office in the Host City
in question is the body that will rule on this.

= Please refer to the outline “Local Authority Regula-
tions” in the fold-out

UESTION 14

If not already existing, or if such existing laws and reg-
ulations are not sufficient to satisfy UEFA's require-
ments, laws and regulations will have to be amended or
new laws and regulations enacted to prevent the unau-
thorized transfer and use of tickets and accreditation

)
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e

i
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passes for UEFA EURO 2024. Describe the steps
required by your country to amend or enact such leg-
islation and the timing of such

or enactments, taking into consideration that such laws
and regulations would have to be formally amended or
enacted by your country before 1 January 2022.

The issue of introducing a German law protecting tick-
ets is the subject of various lobbying initiatives by the
DFB and other associations, leagues and interest groups
[e.g., concert organizers, other sports associations like
the German Olympic Sports Association and the Ger-
man Football League DFL). For instance, the DFB and
other stakeholders have built an interest group called

Initiative Ticketschutzgesetz” in particular for the UEFA
EURO 2024 bid of the DFB in order to bundle and rep-
resent their interests to foster and accelerate further
legislative actions in this regard

- A document of the DFB on the status of the Ticket
Protection Act Working Group has been provided
to UEFA.

However, in general, parliaments are responsible for
enacting laws. In the Federal Republic of Germany, the
German Parliament is the paramount legislative body.
It resolves all laws that fall within the ambit of the Fed-
eral Government, whereby such legislation must also
be approved by the Bundesrat [German Federal Coun-
cill. New laws or amendments are tabled as motions in
parliament, debated, and a vote taken. The aforemen-
tioned interest group “Initiative Ticketschutzgesetz” will
try and persuade those authorities to enact new regu-
lations regarding the prevention of unauthorized trans-
fer and use of tickets and accreditations.

A cherished item, and not
justamong fans: Tickets for
Germany games.
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QUESTION 15

Provide a Guarantee ...

- The respective document has been provided to UEFA
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QUESTION 16

Provide a Guarantee ...

- The respective document has been provided to UEFA.

SECTOR 04 — LEGAL MATTERS

6. PREVENTION OF AMBUSH MARKETING
AND RIGHTS PROTECTION COMMITTEE

QUESTION 17

Describe the current laws and procedures available in your coun-
try to combat Ambush Marketing and counterfeits. Responses
in relation to the protection of UEFA's intellectual property
rights activities shall be dealt with in your answers to Intellec-
tual property.

There are various sets of regulations in place enabling ambush
marketing to be effectively combatted under the German legal
system. Firstly, domiciliary rights by the respective stadium oper-
ator provide an effective means of combatting such acts inside
and around the stadium itself. To the extent that a ticket holder
wishes to conduct advertising or similar activities before or after
entering the stadium without having previously obtained written
approval to do so, the respective holder of the domiciliary rights
can expel the ticket holder in question from the stadium. Domi-
ciliary rights can be held for the duration of UEFA EURO 2024 by
UEFA and/or the Local Organizing Structure

In the context of violations of registered trade marks, the Brands
Act provides numerous ways of defending the marks and claim-
ing damages, in particular under section 14 Brands Act, which
covers both claims for injunctions and eliminations.

Moreover, ambush marketing can also violate legal regulations
stipulated in the Unfair Competition Act. As regards misleading
people that one belongs to the partners and sponsors of UEFA
EURO 2024, section 5 para. 1sent. 2 no. 4 Unfair Competition Act
may apply; when tendering tickets or accreditations as prizes as
part of one’s own advertising measures, sections 5 para. 1 sent
2no. 1 Unfair Competition Act may be cited in order to have such
activities deemed illegal. Moreover, such acts may constitute an
infringement [here: the deliberate obstruction of competitors) as

per section 4 no. 4 Unfair Competition Act. The general clause
given in section 3 para. 1 Unfair Competition Act gives grounds
for direct protection of a product against ambush marketing. Evi-
dence of an infringement of the laws on unfair competition gives
grounds for claims to an injunction, elimination, and damages
as per sections 8 and 9 Unfair Competition Act

The Brands Act and the Unfair Competition Act provide effective
legalinstruments against counterfeits. To the extent that a trade
mark right is violated, under section 14 Brands Act claims can be
brought for an injunction/elimination and damages; moreover, pur-
suant to section 143 Brands Act sanctions can be brought under
criminal law against the violator. Claims to an injunction/elimina-
tion can also be brought under the heading and preconditions of
“co-liability through interference ["Stérerhaftung”)” against inter-
mediaries who themselves do not violate trade mark rights, but
enable this to happen. Inclusion of these additional addressees
expands the reach of the effective prevention of rights violations

Local authorities play a special role in combatting ambush mar-
keting and counterfeits, as these bodies can prohibit the issu-
ance/sale of goods around stadiums and in other parts of the
respective Host Cities. Given that ambush marketing and the
sale of counterfeits often originates precisely around stadiums
and/or in downtown areas, these prohibitions form meaningful
and effective measures to effectively counter rights violations

> For the details the outline on “Local Authority Regulations”
and the 10 Host Cities” Engagement Letters as well as the
Engagement Letter of the railway station operator DB Stations
& Services AG have been provided to UEFA.

Safe&Secure: Police patrolling
a stadium concourse ™
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6. PREVENTION OF AMBUSH MARKETING
AND RIGHTS PROTECTION COMMITTEE

QUESTION 18

Describe the current laws and procedures in your country to
protect UEFA's rights to exclusively license public screening
events and to combat unauthorized public viewing activities.
If such no laws are in force, please describe your precise plan
to enact them.

The protection of the exclusivity of public screening/viewing events
at UEFA EURO 2024 can be effectively and efficiently guaranteed
in the Federal Republic of Germany in two different respects.
The focus is on outlining the civil law instruments available to
UEFA and the legal scope of the local authorities regarding the
authorization requirements, arising out of the public interest of
the municipalities stipulated within the laws on public safety,
security and order, in particular highway law, when it comes to
events like public screenings. This provides an additional tool at
the operative level.

UEFA itself as the organizer of UEFA EURO 2024 and/or its media
partners can prevent unauthorized public viewing events in Ger-
many on the basis of the Copyright Act:

(1) If the spectators have to pay an entrance fee to the relevant
public viewing event, then the public broadcasting company has
the sole right to make its programme accessible to the general
public (section 87 para. 1 no. 3 Copyright Act). The broadcasting
company awarded said rights by UEFA and thus broadcasting the
game can, however, assign the copyrights originally attributable
to it as the broadcaster under the terms of an agreement as per
section 87 para. 2 Copyright Act to UEFA. As a result, UEFA then
possesses the exclusive right to authorize public viewing events
in Germany for which entrance fees are payable.

[2) What is the legal status if the organizer of a public viewing
event does not charge an entrance fee but “commercializes” the
event otherwise, e.g., by selling sponsorship packages or through
‘hidden” entrance fees, such as mark-ups on the price of food and
drink? There has not yet been a high court ruling on this. How-
ever, corresponding licencing systems have in the past often been
practiced in an effective and efficient way, for example during
the 2006 FIFA World Cup and the FIFA Women's World Cup 2011.

To the extent that public screening events take place free of charge
in the public space [plazas, streets, green zones), irrespective
of the above-stated distinction, at the local authority level, and
applying the regulations on public safety, security and order, in
particular highway law, such an event has to be first authorized
by the local authorities. At any rate, local authority regulations
state that such an event cannot be carried out without explicit
approval. As part of preparing this bid the local authorities that
the DFB has nominated as Host Cities have in close consultation
with the DFB already declared that owing to the limited capaci-
ties in the context of UEFA EURO 2024, only selected areas will
be made available and that, in particular with regard to safety,
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security, and public order, hosting large public viewings will as a
rule be restricted to the official UEFA Fan Zones and correspond-
ing approvals will therefore not be issued to third parties to host
public viewings. Moreover, in many instances the local author-
ities assured that they would always emphasize UEFA's licence
requirements.

- For the details the outline on “Local Authority Regulations”
and 10 Host Cities’ Engagement Letters have been provided
to UEFA.

QUESTION 19

Provide a list of Authorities responsible for the prohibition of
Ambush Marketing activities, Counterfeits and unauthorized
public screening events as well as for the undertaking of enforce-
ment measures.

Complaints can be brought before civil courts for ambush-mar-
keting practices, the sale of counterfeit goods or unauthorized
public-viewing events. The civil courts can impose temporary
injunctions and/or an order to eliminate the venture and thus
swiftly and effectively assert the rights in question, duly prevent-
ing such practices in good time. All preliminary injunctions can
be obtained in a short period of time, sometimes even within a
very few days, thanks to the Federal Republic of Germany’s highly
effective system of legal protection and the rights in this way
asserted against the violator. These means can be used to prevent
planned activities even before the beginning of UEFA EURO 2024.

The relevant local public order, buildings and transportation
departments as well as other safety, security and supervisory
agencies in the respective cities prosecute illegal street sales,
distribution of goods or advertising otherwise and public screen-
ings/viewings being hosted directly at the place where these acts
are perpetrated; measures can be initiated such as expulsion
orders or seizure of the goods, in this way immediately prevent-
ing unauthorized practises.

As already practiced in the context of countless major (sports)
events, for example in the context of the 2006 FIFA World Cup or
the UEFA Champions League Finals in Munich in 2012 and Berlin
in 2015, the respective competent local authorities provide inci-
sive teams to effectively enforce public safety, security and order
and the UEFA's interests. These teams have successfully initiated
measures and granted the best possible, extensive legal protec-
tion for the rights, and this will also be the case in the case of
staging UEFA EURO 2024.

- For the details the outline on “Local Authority Regulations”
and 10 Host Cities’ Engagement Letters have been provided
to UEFA.

QUESTION 20

Provide the name, title and contact details of a senior represen-
tative for each Authorities identified in your response above who
will cooperate with UEFA during the Bidding Procedure and, if
relevant, after your appointment.

This information cannot be published for data protection/confi-
dentiality reasons.

SECTOR 04 — LEGAL MATTERS
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QUESTION 21

Provide a Guarantee ...

Given the Federal Republic of Germany's federal system, enforc-
ing UEFA's corresponding rights is the responsibility of various
different government institutions. A key role is played here by the
relevant authorities in the Host Cities. The DFB has as part of
preparing its bid therefore made certain that not only the Federal
Government but also all the competent authorities in the Host
Cities have signed the corresponding guarantee.

— The respective document has been provided to UEFA.
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7. IMMIGRATION/VISAS/WORK PERMITS

QUESTION 22

Describe the current laws and regulations in your country
regarding immigration, entry and exit visas, work permits for
foreign nationals, restricted professional activities and identify
the Authorities that are responsible for their administration.

The Federal Republic of Germany is a member of the European
Union and therefore only very few nationals of third countries
require a visa or a work permit for participation in UEFA EURO
2024. Throughout the EU, Directive ([EC) No. 810/2009 ("Visa Code”)
regulates the process and preconditions for issuing visas to for-
eigners who are not citizens of an EU or EEA member states
["third-country nationals”), for temporary stays of up to 90 days
within a period of 180 days within the sovereign territories of the
Schengen Agreements signatories. Alongside Germany, the latter
include Austria, Belgium, the Czech Republic, Denmark, Estonia,
Finland, France, Greece, Hungary, Iceland, ltaly, Latvia, Liechten-
stein, Lithuania, Luxembourg, Malta, the Netherlands, Norway,
Poland, Portugal, the Slovak Republic, Sweden, and Switzerland
["Schengen states”).

Border controls on the Schengen area’s external borders take
place in line with Directive (EU) No. 399/2016 ("Schengen Borders
Code”). According to it, only third-country nationals (according to
Art. 2 no. 6 Schengen Borders Code this includes all non-EU cit-
izens and citizens of countries that have no freedom-of-move-
ment treaty with the EU) are checked who meet the standardized
customary immigration conditions as per Art. 6 para. 1Schengen
Borders Code [e.g., possess a recognized and valid travel doc-
ument that is valid for at least three months after the planned
exit, possess the necessary visa and do not constitute a threat to
public safety and security).

olourful: Fans
ORarTival.
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Annex | of Directive (EC] No. 539/2001 ("Visa Regulation”] lists
uniformly for all Schengen member states those third countries
whose nationals require a visa to enter the Schengen area. As
regards UEFA EURO 2024, there are but a very few third-country
nationals involved, e.g., Russia and Turkey. For longer stays, i.e.,
stays that exceed the temporary status of 90 days within a period
of 180 days, in these few exceptions a national visa is required
which can be issued for a stay in the Federal Republic of Ger-
many under the German Residence Act, section 6 para. 3 of the
German Residence Act (AufenthG).

Under the freedom of movement guaranteed inside Europe, for-
eigners who are citizens of an EU or EEA member state (EU plus
Iceland, Liechtenstein, Norway and Switzerland as a EFTA mem-
ber] do not require a visa or a separate work permit. This type of
status will apply to the vast majority of all participants, specta-
tors and functionaries in connection with UEFA EURO 2024. Only
third-country nations require a residence permit to reside in the
Federal Republic of Germany and to pursue gainful employment
there, namely a permit that allows them to take up such employ-
ment within German territory as per section 4 of the German
Residence Act. The corresponding visa must be applied for on a
regular basis prior to entering the country.

As regards sports events such as UEFA EURO 2024 third-coun-
try nationals, who are accredited by the relevant organizing com-
mittee to help prepare, participate in, carry out, and follow up
on international sports events [to the extent that the Federal
Republic of Germany has assumed performance guarantees as
per sections 18 paras. 1, 5, 39 para. 1 of the German Residence
Act in connection with section 22 no. 4, 23 Employment Decree)
require no separate permit from the German Federal Employment
Agency in order to obtain a residence permit, although this is in
principle mandatory. This applies not only to all athletes, but also
to all employees and representatives of the respective national
sports associations taking part in the international sports event.

The foreign mission in the country where the applicant is normally
resident is responsible for processing the visa application as per
section 71 para. 2 of the German Residence Act, i.e., an embassy
or consulate that, depending on the type of employment desired
and the professional qualifications, may prior to reaching a deci-
sion consult the Central Placement Office of the German Federal
Employment Agency (ZAV) or other agencies.

QUESTION 23

Describe the process (including any related costs) and average
length of time required for a foreign national to obtain a work
permit and/or entry and exit visa for your country, differentiating
between categories of people where applicable together with a
list of foreign nationals that need a visa to enter your country.

Given that the Federal Republic of Germany is a member of the
EU, from the outset very few third-country nationals will require
a visa and/or a work permit in the context of UEFA EURO 2024.
Avisa application must in principle be filed with the relevant for-
eign mission before entering the country. The process and the
preconditions for a visa for third-country nationals being issued
for a temporary stay of up to 90 days within a period of 180 days
is uniformly handled in all Schengen states as per Directive (EC)
No. 810/2009.

The red tape involved is moderate; the obligation to provide doc-
uments as outlined in the above decree must be met. Alongside
having to fill out the application form, the applicant must, depend-
ing on the purpose of the trip, provide various customary docu-
ments. This includes, among other things, (i) a valid travel doc-
ument which is valid for at least three months after the planned
exit from the Federal Republic of Germany, has at least two empty
pages left in it, and was issued within the preceding ten years;
[ii) proof that s/he possesses sufficient financial means for the
trip, the stay, and in the case of illness; [iii) proof that s/he does
not constitute a threat to public safety, security and order; see
Art. 10 para. 3 Directive (EC) No. 810/2009.

initial guidance fal
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ASchengen visa costs at most 60 Euros, and for various groups of
persons the fee is reduced to 35 Euros (e.g., for nationals of Geor-
gia, Russia, Kosovo and the Ukraine) or can be waived entirely.
For example, the fee can be waived for representatives of non-
profit organizations. Moreover, there are EU visa facilitation agree-
ments with some countries that can include other fee reductions.

The decision on the application is at the latest made within 15
calendar days of its submission.

As to the nationals requiring visas, please see the answer to
Question 22.

There do not exist any exit visa.

QUESTION 24

Provide a Guarantee ...

— The respective document has been provided to UEFA.
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QUESTION 25

Describe the employment requirements under your country
current laws for:

a) employees;

b) any other type of contract workers

In general, the Federal Republic of Germany has modern and
flexible laws on employment. Within the Federal Republic of Ger-
many there are few requirements that UEFA (to the extent that
it acts as an employer) needs to consider when concluding and
realizing employment contracts. Pursuant to section é11a of the
German Civil Code, an employment contract to which the rele-
vant legal requlations applies, exists if an employee is in the ser-
vice of another and obliged to perform work determined not by
him/herself and in line with instructions and in personal depen-
dence. The precondition for an employment relationship existing
is therefore personal dependence in the form of instructions and
directives. This is the case if the employee cannot significantly
decide his/her activities for him/herself and is thus integrated
into the employer’s operations in such a way that the latter can
issue instructions as regard the content, execution, time, type
and place the labour is performed. The main duty the employer
has to discharge is to pay the employee the agreed remuneration.

It is not mandatory for an employment contract to be concluded
in writing in order to be operable. The employer must solely as
per section 2 para. 1 of the Act on Documentation (NachweisG)
inform the employee at the latest one month after the beginning
of the employment relationship of the key contractual conditions.
These include in particular the name and address of the parties
to the contract, the date on which the employment relationship
starts, in the case of fixed-term employment the duration of the
relationship, the place of work, the activity, the composition of the
remuneration for the work, the working hours, paid leave, and
terms of notice shall be stated. Under German law there are no
other conditions giving grounds for an employment relationship.

In realizing an employment relationship, consideration must be
taken of the mandatory minimum standards for working condi-
tions such as the legal minimum wage, paid leave, and full pay
during public holidays and compensation in the event of illness.
These conditions apply in principle to all employees.

Another way that UEFA can commission persons to perform cer-
tain services without entering an employment relationship with
them is to rely on so-called quasi-subordinate persons as per
section 5 of the German Act on Labour Court Law [ArbGG). These
are freelancers who depend economically to a great extent on the
client and are therefore comparable to employees. Only certain
regulations under labour law apply to them, while otherwise the
general regulations apply.

Alongside hiring someone using an employment contract, services
can also be hired from freelancers to whom the general regula-
tions of service contracts as per sections 611 ff. of the German
Civil Code apply. Freelance staff are not subject to the restrictions
of labour law and in particular notice can be more easily given
pursuant to section 621 of the German Civil Code.
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Moreover, volunteers or interns can be deployed (see the answer
to Question 33). Section 22 para. 3 sent. 2 of the German Act Set-
ting a General Minimum Wage (MiLoG) offers a definition of interns
as such persons who take upon themselves a certain operative
activity to prepare them for professional activities for a limited
period of time in order to gain practical knowledge and experi-
ence. Interns have a right to receive the minimum wage (see on
this Question 28) and are protected by the regulations in sections
10 ff. of the German Vocational Training Act (BBIG).

QUESTION 26

Explain the different options available in your country to hire an
individual under a fixed term contract, the different legal frame-
works and the legal requirements.

On principle, under German labour law there is freedom in design-
ing the contract and this applies to the duration, too. Employment
contracts can be fixed by calendar date or by fulfilment of a spe-
cific purpose. In the latter case, no specific date need be set for
the end of the employment relationship, but the milestone for a
specific event stated. For example, the employment contracts for
devising, planning or implementing certain projects in connection
with UEFA EURO 2024 could be limited (in purpose). The advan-
tage of this is that neither UEFA nor an employer are likely to be
able to state a firm date when the project will end. By limiting
the contract to a specific purpose, a condition is thus set under
which the contract terminates. The two forms of fixing a term
can be combined such that in addition to a purpose-based mile-
stone there is also @ maximum period in terms of the calendar.

In both cases, the employment relationship ends automatically
without notice having to be given. For the duration of a fixed-
term employment contract, an ordinary termination is possible
if stipulated in the contract. Agreements on fixed-term employ-
ment must be made in writing. In the case of an inoperable fixed
term, regardless of the reason, the relationship morphs into a
permanent employment relationship.

A fixed-term contract can be issued for up to two years without
restrictions or stating an objective reason, under section 14 para. 2
of the Act on Part-Time and Fixed-Term Labour (TzBfG). Within this
two-year period, an initially shorter-term employment contract can
be extended three times. Collective labour agreements can depart
from the law and set the highest fixed term at up to six years and
the number of extensions at up to nine. Longer fixed terms than
for a period of two years are possible if there is an objective reason
for the fixed term. Section 14 para. 1 of the Act on Part-Time and
Fixed-Term Labour lists, for example and not exclusively, typical
reasons such as only temporary requirements for labour (section
14 para. 1no. 1of the Act on Part-Time and Fixed-Term Labour).
There are no legal regulations governing the duration of such a
fixed term with an objective reason and it derives solely from the
respective objective reason. A fixed term initially set without rea-
son can be followed by a fixed term based on an objective reason
if such then arises [e.g., standing in for a staff member).

forget their efforts during a tournai

In the first four years of a newly founded company, fixed-term
contracts can be concluded up to an extended duration of four
years without objective reasons. Fixed-term contracts without
an objective reason for the fixed term and running for a period
of up to five years can be concluded with employees who have
completed their 52" year of life under the conditions set in sec-
tion 14 para. 3 of the Act on Part-Time and Fixed-Term Labour
(in particular prior to unemployment for at least four months).

Fixed-term employees may not be treated worse than compa-
rable permanent employees simply because they are on fixed-
term contracts unless there is an objective reason for this (sec-
tion 4 para. 2 of the Act on Part-Time and Fixed-Term Labour).
An objective reason for unequal treatment exists, for example, if
employees hired for a shorter period of time are excluded from
benefits intended to promote loyalty to the company, and which
are therefore only granted to permanent members of staff. Fixed-
term employees shall have an at least pro-rated claim to remu-
neration and other benefits that are granted for a specific period.

QUESTION 27

Describe the conditions under which a permanent contract may
be terminated ...

— The respective information has been provided to UEFA.
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QUESTION 28

Describe the imperative legal obligations applicable to employ-
ment relationships in your country (and in particular, if and when
relevant, minimum wages; maternity; public holidays; paid holi-
days; health and safety requirements).

In addition to the details given in the answers to Questions 25 thru
27, remuneration for labour performed is one of an employer’s
main obligations toward the employee. Volunteers do not count
as employees. As consideration for their efforts they receive
reimbursement for travel costs, food, work clothing, and the like.

The following regulations apply to employees:

Act on Setting a General Minimum Wage: Every employee has a
right as per section 1 paras. 1and 2 of the German Act Setting a
General Minimum Wage to payment of work remuneration on a
scale at least equivalent to the respectively applicable minimum
wage (since 1January 2017: 8.84 Euro) per hour. Moreover, there
are sectoral minimum wages set out in the collective bargaining
agreements which must be applied by all companies and indepen-
dent company departments whose activities involve work hours
performed primarily within the respective sector.

Liability: Should the employee suffer an injury owing to an acci-
dent at work or be killed, then section 104 of the Code of Social
Law VIl in principle releases the employer from any liability to the
extent that s/he does not act with intent. To this end, the employ-
ers finance the statutory accident insurance that provides cover-
age for persons who sustain accidents at work. Employers’ lia-
bility for damages is decided in line with the general statutory
regulations of the German Civil Code and, if agreed, according to
the stipulations of the employment contract. Health and safety
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atwork for special groups of employees is, moreover, assured by
laws protecting pregnant women, young people and the severely
disabled. Employers are responsible for health and safety at work
and for accident prevention on behalf of staff as regards tools,
working conditions, etc.

Social insurance obligation: Employees count as remunerated
employees in the meaning of the social insurance laws and as
such must be statutorily insured as per the special regulations
for the individual insurance branches of the statutory pension,
health and care insurance system and unemployment insurance
(see sections 7 para. 1and 2 of the Code of Social Law V). The
related corresponding mandatory contributions in principle apply
to both employers and employees. In the event of illness, citizens
are in principle covered by statutory health insurance, which pro-
vides for the necessary health care. This is laid out in the Code
of Social Law V. Health care benefits drawn as the result of acci-
dents at work or a vocationalillness are provided by the statutory
accident insurance as regulated in the Code of Social Law VII.

Continued remuneration: The Act on Continued Remuneration
(EFZG) regulates the ongoing payment of remuneration for work
on public holidays and in the event of the employee being unable
towork owing toillness. As per section 3 of the Act on Continued
Remuneration, employees who have belonged to a company for
more than four weeks have, in the case of being unable to work
through no fault of their own, a claim to continued payment of
the remuneration due them for the regular working hours gov-
erning their job for up to a period of six weeks. Payments made
for overtime are exempt from this.

Holiday entitlement: Employees have a right to paid holiday for
each calendar year as per the Federal Act on Holidays (BUrlG).
The statutory minimum holiday is 20 days a year assuming a
five-day working week. The full holiday entitlement for every
year is applicable after belonging to the company in question for
over six months in general and if the employment relationship is
upheld the first half of every single calendar year in question. If

an employment relationship is shorter, the holiday is granted on
a pro-rata basis. This claim rises for young persons (section 19
of the German Act on Protecting Young Persons’ Health & Safety
at Work, JArbSchG) and the severely handicapped [section 125
SGB IX (Code of Social Law IX)).

QUESTION 29

Describe the regulations and conditions applicable to working
time (legal duration; overtimes; night work; weekly rest, man-
datory requirements, etc.) as well as the conditions under which
derogations may be granted.

The German Act on Working Hours (ArbZG) sets mandatory lev-
els for working hours for adult employees. Working conditions for
young people are laid out in the Act on Young Persons Employment.

The Act on Working Hours assumes on principle an eight-hour
working day and a six-day week. The hours per working day can
be increased to ten without special reasons having to be given.
This increase must be offset to an average of eight hours within
a period of six calendar months or 24 weeks. Night-time work
(11 p.m. to 6 a.m.) may not exceed eight hours per day; this fig-
ure can be increased to ten hours a day but must be offset to
average eight hours a day within a period of one calendar month
or four weeks.

Employees must, depending on the duration of their working
day, have breaks from work, 30 minutes for work time of more
than six hours, and 45 minutes for work time of more than nine
hours. After the end of the daily working hours they must have
an uninterrupted break of at least 11 hours. This rest period can
be shortened to ten hours in certain facilities, such as the hos-
pitality and broadcasting industries. In the Federal Republic of
Germany, Sunday is the day of rest. Employees can be required
to work on Sundays and public holidays in certain sectors, such
as sports, broadcasting, the daily and sports media, and news
agencies. If employees have to work on a Sunday or public hol-
iday, they receive a substitute free day for the work on the Sun-
day within a period of two weeks and a substitute for the public
holiday within eight weeks.

The employer can at will set the time at which work begins/ends
and when breaks are taken within his right to issue instructions.

Collective bargaining agreements or works agreements may stip-
ulate a departure from the basic norms of the Act on Working
Hours, section 7 of the German Act on Working Hours. Thus, the
work time can be extended beyond ten hours a day and the breaks
shortened. The employer may in extraordinary cases, e.g., if the
results of the work are a failure, depart from the above regula-
tions, section 14 of the German Act on Working Hours.

The responsible supervisory body can permit exceptions on a
case-by-case basis, for example for construction or assembly
sites if these are urgently needed in the public interest, section
15 of the German Act on Working Hours.
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QUESTION 30

Describe the regulations and conditions applicable to the sec-
ondment of employees in your jurisdiction from both employ-
ment law and social security law standpoints.

Employees seconded for duties inside Germany that they requ-
larly discharge must as per section 2 of the Employee Second-
ment Act come under German statutory regulations as regards
specific, central working conditions:

« The minimum remuneration levels including overtime rates,
* Minimum paid annual leave,

* Maximum working hours and minimum break times,
Conditions for the temporary staff, in particular from temping
agencies,

Safety, health and hygiene protection at work,

Protective measures in connection with the working and
employment conditions for pregnant women, women in childbed,
children and young persons, and

Equal treatment of men and women and other non-discrimina-
tion regulations.

The general statutory minimum wage and the regulations on
safety and health at work (see the above answer to Question 28)
are of particular practical importance for events such as UEFA
EURO 2024. The sectoral minimum wages likewise to be com-
plied with as per the German Employee Secondment Act (AEntG)
at present do not seem to cover sectors with staff who will be
seconded in the context of a major football event. Compliance
with the minimum wage regulations cannot be sidestepped by
decree/approval of an exception, etc.

German social insurance law is based on the principle that Ger-
man legal regulations on social insurance apply if the vocational
activity is carried out within Germany. This also applies if the per-
son resides in another country and/or the employer is domiciled
in another country.

In the case of secondments under certain conditions other requ-
lations apply. In the social insurance world, a secondment is con-
sidered a temporary employment outside the country in which
the vocational activity is usually carried out (seconding country).
This also applies to a brief activity outside the seconding coun-
try, such as a business trip abroad.

If certain conditions are met the legal regulation on social secu-
rity in place in the seconding country remain applicable. A dis-
tinction must be made here what law applies to the case in hand.

European Union law (Regulation 883/2004): For persons whose
employers post them from an EU or EEA member state or Swit-
zerland to another EU member state in order to perform work
there on payroll [the vast majority of the persons relevant in con-
nection with UEFA EURO 2024), the legal regulations of the exist-
ing country in which they were employed remain applicable to the
extent that the probable duration of that work does not exceed
24 months and the person is not replaced by another person.
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Bilateral social security agreements with third countries [social
insurance treaties): All social insurance treaties contain stipula-
tions whereby employees who are employed in a treaty state and
temporarily exercise their duties in another treaty state remain
subject to the legal regulations in the former treaty state for
that period; there are substantial differences depending on the
treaty. Exemption from the legal regulations of the treaty state
in which the job is actually being carried out temporarily always
only refers to the stipulations governing the factual scope cover-
ed by the treaty. All treaties have in common that the period for
which the legal stipulations of the seconding country apply must
be limited in advance [possible prolongation of this period on the
basis of an agree exception).

Domestic laws of the country of employment and seconding coun-
try: Regulations governing mandatory social insurance in Ger-
many do not apply for persons who are posted to Germany in the
framework of an employment relationship in existence outside
Germany as long as the secondment is limited owing to the type
of employment or is restricted in time contractually in advance
(section 5 of the Code of Social Law V).

Unlike the secondment of employees, the legal basis for temporary
employees is governed by the Act on Outsourcing Labour (AUG),
which states that commercial outsourcing of labour requires
authorization. The temporary employment agency is obliged to
ensure that the employees thus assigned to the other party enjoy
key working conditions including equal pay to those typical for a
comparable employee in the other party’s employ. The principle
of equal treatment must be upheld except if a collective bar-
gaining agreement indicates differently. In the case of assigned
temporary employees a distinction should be made between the
legal relationship between the temporary employment agency
and the hirer. A labour contract fundamentally exists only in the
relationship between the temporary employment agency and the
assigned temporary employee. The temporary employee does not
become an employee of the hirer; s/he is simply assigned to the
latter and must on the basis of his contract with the temporary
employment agency follow a third party’s [the hirer’s) instructions
and be integrated into the hirer’s operations. The legal relation-
ship between temporary employment agency and assigned tem-
porary employee is subject to the general principles governing
termination of employment relationships.

QUESTION 31

Describe the regulations and conditions applicable to foreign
contractors (e.g., obligation to register; payment of taxes; with-
holding obligations).

Employees who are foreigners can without any further formal
obstacles be deployed in Germany to prepare and stage UEFA
EURO 2024. EU citizens who seek work in Germany, and their
dependents, do not require a visa to enter the country and do not
require a resident permit to reside here, section 2 of the Freedom
of Movement Act (FreiziigG/EU). Non-EU nationals require a cor-
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responding residence permit, section 4 of the German Residence
Act. Exceptions for non-EU nationals are in place for seasonal
labourers and the groups of persons stipulated in the Employ-
ment Decree of 6 June 2013, such as managers, university grad-
uates, language teachers and the like.

In principle, German labour law applies to the employment of
foreigners, meaning that the regulations already outlined on
minimum wages, paid leave, liability, etc. apply (see Question 28
above). The parties are free to declare that the law of the home
country of the foreign employee shall apply in the employment
contract. This law shall not apply if German law is irrevocable or
more beneficial for the employee.

Foreign employees shall have a claim to comprehensive equal
treatment for the entire duration of the employment relationship
and on the basis of European community legislation and/or the
labour-law principles of equal treatment. The same conditions as
those for domestic employees shall apply when deciding whether
a person is an employee or not (see the answer to Question 25).

An employment contract with a foreign employee can be con-
cluded in German and the termination notice can be issued in
German. The employment relationship can as per section 14 para.
1item 6 of the Act on Part-Time and Fixed-Term Labour be limit-
ed to the duration of the work permit or the residence permit.

If the employee is domiciled in Germany then s/he is fully liable for
tax there. Employees domiciled abroad are subject to restricted
tax liabilities on the income earned inside the country.

Foreign companies can, moreover, establish a branch office or a
dependent branch in Germany to support UEFA in staging UEFA
EURO 2024. No further conditions need to be met in order to set
up such an office and it must simply be registered with the rele-
vant authorities, e.g., in the event of founding a trade the regis-
tration is with the Municipal Public Order Office (section 14 para.
1of the German Commercial Code), and the relevant data sent to
the responsible accident insurance company (section 192 para. 1
SGB VII) and tax registration filed with the German Federal Min-
istry of Finance.

QUESTION 32

Specify whether the beneficiary of the services rendered by a
contractor may be held liable for the contractor’s default of social
security, tax or employment law obligations and/or whether such
beneficiary must control the fulfilment by the contractor of his
social security, tax or employment law obligations and more
generally its compliance with applicable laws.

In principle according to German law an entity is only liable to its
direct contractual partner to comply with obligations and cover
such. There is only one special regulation set out in the German
Employee Secondment Act which is of only minor importance for
UEFA in the context of UEFA EURO 2024. According to it, a con-
tractor is liable to comply with the statutory minimum wage if it
commissions another party to provide the work and/or services.

Many-helping.hands ensure that visitors
can enjoy celebrating a festival of football
inside and outside the stadiums.

According to the case law focussed on the German Employee Sec-
ondment Act, liability only applies if the contractor assumes a con-
tractual duty to provide the work and/or services and in order to
fulfil this duty commissions another contractor [so-called general
contractor]. Private persons are therefore in general not affected,
nor are companies that order a work or services that they then
use for their own purposes. The key criterion is therefore that
the company make use of another company in order to fulfil its
own contractual duties. It can be assumed that such case law
can be applied to the regulation on liability as regards the Act on
Setting a General Minimum Wage, which has the same wording.

The contractor’s liability applies not only for the direct contrac-
tual relationship between the contractor and the sub-contractor
it commissions, but also potentially for the latter’s sub-contrac-
tors, too. In the event that an employee brings claims against the
contractor, the latter can seek redress from the sub-contractor
it appointed. The contractor’s liability is then limited to the em-
ployee’s net wages, i.e., is not liable for the possible compensation
for wages not paid or interest in arrears. Liability can be limited
by the sub-contractor declaring they released the contractor from
liability and/or the contractor’s control and termination rights.

According to the Code on Social Law IV in the event of the sec-
ondment of an employee, the hirer is liable for payment of the
social insurance contributions by the temporary employment
agency as if it were the primary obligor. A company in the con-
struction industry that commissions sub-contractors to render
construction services is liable for the payment of the social insur-
ance contributions by these sub-contractors as if it were the pri-
mary obligor. This also applies to companies sub-contracted by
the sub-contractors. Liability is for the contributions and fines
for late payment.
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QUESTION 33

Describe in details the conditions and restrictions imposed by
the applicable laws in your country for the use of volunteers.

All sport thrives on the support and dedication of volunteers. There
is simply no way a major sports event can be staged without the
support of voluntary staff. German labour law does not block the
deployment of volunteers and thus enables such events to be
carefully coordinated and carried out with the right staffing lev-
els. Pursuant to section 22 para 3 of the German Act on Setting a
General Minimum Wage volunteers are excluded from the appli-
cation of the Act. To the extent that volunteers work for no wage,
they therefore have no claim to the minimum wage and no addi-
tional costs arise. The key criterion judging whether an activity
is voluntary is that they are not engaged under the terms of an
employment relationship. Unlike an employment relationship vol-
unteers do not pursue their activity with a view to earning money
but to further ideal, charitable goals. The classification depends
under both labour and social insurance laws on the structure and
realization of the volunteer programme locally and in each indi-
vidual case. The volunteer’s actions must be driven by a wish to
serve the common good and not to earn his/her keep and cer-
tainly not with the expectation of due remuneration. As regards
UEFA EURO 2024 one can assume that the volunteers will act in
supporting functions at UEFA EURO 2024 and do not expect any
remuneration that assures they earn their keep. Moreover, under
labour law aspects the purpose of carrying out UEFA EURO 2024 is
rather an idealist undertaking and not to be classified as economic.

A contractual agreement is regularly concluded with the volun-
teers stipulating that they are active without remuneration on a
voluntary basis. If the voluntary activity is pursued alongside a pro-
fessional activity, the employer is not permitted to prohibit this.
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Volunteers can be deployed as required. The stipulations of the
German Act on Working Hours do not as a rule apply to those vol-
unteers as the regulations exclusively hold true for employees,
section 2 para. 2 of the German Act on Working Hours. A corre-
sponding application of the rules may come into play in an indi-
vidual case if the safety or health of the volunteer is at risk. Such
cases are unlikely to occur in the case of volunteers active as part
of UEFA EURO 2024. By contrast, the scope of the regulations
set out in the Act on Protecting Young Persons’ Health & Safety
at Work is broader and section 1 of the Act on Protecting Young
Persons’ Health & Safety at Work should therefore be considered
when signing up volunteers; for example, young people under the
age of 18 years should not be engaged for more that 40h / week.

Voluntary activity is, moreover, not subject to social insurance con-
tributions as volunteers perform their duties without remunera-
tion. In this context, reimbursement of expenses are not considered
remuneration for work. The activity only comes under mandatory
social insurance regulations if according to general criteria it can
be classified as a job, whereby possible exempt amounts should
be considered - see section 1 para. 1 sent. 1 no. 16 Social Insur-
ance Remuneration Decree in connection with section 3 no. 26,
26a German Income Tax Act.

In order to classify the volunteer’s job it is key whether the per-
son is subject to instructions and whether the volunteer is inte-
grated into the organization of the person issuing the instructions
(see section 7 para. 1 of the Code on Social Law IV).

QUESTION 34

Describe any other legal requirements UEFA should be aware.

Staging large-scale sports events is a unique matter which Ger-
man labour law certainly accommodates with its flexible regula-
tions; it gives UEFA, any other employers involved and the employ-
ees due certainty.

German labour laws in principle envisage contractual freedom,
meaning that the parties can freely agree the individual details.
UEFA or other employers can, assuming of course they com-
ply with the above-mentioned mandatory regulations (minimum
wage, paid leave, etc.], regulate the duties to be performed, scope
and kind of services rendered etc. as they see fit. Because Ger-
man labour laws are based on the principle that there is con-
tractual freedom, it is up to the employer whether s/he hires
someone and whom s/he hires. UEFA can, to the extent that it
acts as an employer, therefore decide whom it wishes to employ
and under what terms. UEFA can, moreover, opt to avail itself of
the above-mentioned flexible alternative contractual structures
in order not to come under the restrictions of labour law. In this
context, relevant for the classification is not the name given to
the contractual relationship but the actual performance thereof.
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In enterprises with at least five employees, a Works Council may
be elected that then has certain co-determination and informa-
tion rights. For example, the Works Council must be informed of
building conversion work or HR decisions as per sections 90 ff.
of the German Works Council Constitution Act (BetrVG).

The terms of the German Federal Act on Data Protection (BDSG)
must be heeded in all legal relationships and therefore in labour
law, too; it protects all individuals against any injury of their per-
sonal privacy rights resulting from use of data referring to their
persons. Any acts of gathering and using data referring to per-
sons must therefore comply with certain stipulations as regards
putting in place technical and organizational measures to moni-
tor such. Furthermore, it should be mentioned that the European
General Data Protection Regulation (6DPR) will also be applic-
able in this context.

The employment of young persons is subject to special regula-
tions as set out in the Act on Protecting Young Persons’ Health
& Safety at Work designed to protect young people. These regu-
lations mainly cover the length of working hours and holiday
entitlements.

The regulations laid down by the German Act to Combat Clandes-
tine Employment are designed to intensify combatting clandes-
tine employment and possible violations are classed as admin-
istrative offences with the relevant legal consequences.

QUESTION 35

Indicate whether legal measures or administrative arrange-
ments shall/may be required in order to facilitate the organi-
zation of UEFA EURO 2024.

Under German labour law there are no compelling measures that
UEFA must initiate in order to prepare and realize UEFA EURO
2024. Rather, UEFA can make use of the existing regulations to
its advantage and correspondingly commission employees to
provide reliable services, sub-contract corresponding employ-
ers, and engage the services of countless dedicated volunteers.

It would indeed be helpful to present the companies then con-
tracted with specimen employment contracts that contain the
above-mentioned mandatory regulations and in particular can
apply for hiring non-German employees. In order to avoid viola-
tions of the Act on Minimum Wages and the Act to Combat Clan-
destine Employment, regular checks could be made and/or the
companies be duty-bound to report regularly.

The stipulations in contracts with volunteers should also be struc-
tured and worded such that these do indeed perform voluntary
work and do not come under labour law regulations.

9. FOREIGN EXCHANGE

QUESTION 36

Describe any specific regulations and processes with respect
to import and export of money in your country.

The customs authorities monitor cross-border cash transactions
between the Federal Republic of Germany and non-EU member
states as well as cross-border transactions with cash and cash
equivalents between the Federal Republic of Germany and other
EU member states.

On entering/leaving the EU, cash [cash and securities, e.g.,
cheques and traveller's cheques) that have a total value of or
exceeding 10,000 Euros must be declared in writing to a customs
office.

When entering/leaving the Federal Republic of Germany from/to
an EU member states, cash and cash equivalents (e.g., cheques,
traveller's cheques, precious metals, precious stones, e-currency)
that have a total value of or exceeding 10,000 Euros must be
reported orally to a customs officer upon request.

As per section 11 German Foreign Trade and Payments Act in con-
nection with sections 63 ff. of the German Foreign Trade Decree,
for statistical purposes payments from foreigners or on their
behalf to residents in the Federal Republic of Germany shall be
reported as shall payments in the other direction.

A popular image: The bull and the bear
outside Frankfurt’s Stock Exchange.
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QUESTION 37

Provide a Guarantee ...

— The respective document has been provided to UEFA.
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10. ANTI-DOPING AND MEDICAL

QUESTION 38

Describe any anti-doping legislation or regulation currently in
force oris about to be proposed in your country. Identify if there
is a national anti-doping organization compliant with the World
Anti-Doping Code in your country.

Anti-doping legislation in the Federal Republic of Germany was
recently modernized and amended to align it to the practicali-
ties. There are now strict anti-doping laws in place in the Federal
Republic of Germany in the form of the German Act on Combatting
Doping in Sport (AntiDopG). AntiDopG supplements the existing
anti-doping rules established by WADA, NADA, FIFA, UEFA and
the DFB, which continue to form the decisive basis for football
being played in Germany. The system of doping controls intro-
duced by NADA thus remains in place, and state investigating
authorities such as the police and the public prosecutor’s office
have the right to pursue investigations in the event of suspected
doping violation. In other words, doping is now being combat-
ted from various sides and wide-ranging prosecution is certain.
AntiDopG serves to ensure the effective combatting of the use of
doping agents and doping methods in sports under criminal law
in order to protect the health of the athletes, guarantee fairness
and a level playing field in sports contests, and thus help pre-
serve the integrity of sport (see section 1 AntiDopG).

AntiDopG bundles and extends the prohibitions as regards pos-
sessing, circulating, manufacturing, trading and prescribing dop-
ing agents by listing new methods of perpetrating misdemean-
ours and “doping methods” (section 2 AntiDopG). Moreover,
especially severe cases are described and in part regulated as
felonies (section 4 Abs. 4 AntiDopG). A key offence as regards
staging a fair event involving organized sports is the offence reg-
ulated by section 3, AntiDopG on self-doping by an athlete. It is
thus forbidden to use a doping agent or doping method without
a medical indication for it in the intention of gaining an advan-
tage in an organized sports competition. It is likewise forbidden
to participate in an organized sports competition while using a
doping agent or a doping method if this application occurs with-
out a medical indication for it and with the intention of gaining
an advantage in the contest. Furthermore, AntiDopG forbids the
procurement or possession of a doping agent with the intention
of using it or having it used without a medical indication and in
this way to gain an advantage in an organized sports competi-
tion (see section 3 para. 4 AntiDopG). Football players who par-
ticipate in UEFA EURO 2024 are top athletes in organized sports
and come under the terms of AntiDopG; they are therefore sub-
ject as members of a test pool to training controls as part of the
doping control system. The punishments envisaged in section 4
AntiDopG are prison sentences of up to three years and in espe-
cially severe cases imprisonment of up to ten years.

Alongside the substantive penal provisions, the AntiDopG also
strengthens the NADA's hand in realizing the WADA Code. This is
the case because on the one hand the courts and public prosecu-
tor’s office can transmit data to the NADA (section 8 AntiDopG).
On the other, NADA is authorized to gather, process and use fur-
ther data related to persons (sections 9 f. AntiDopG). AntiDopG
therefore contains far-reaching law enforcement instruments
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as it creates far more possibilities for making use of the police
force's investigative capacities. AntiDopG also envisages paral-
lel criminal offences, meaning offences that can be punished in
addition to the sanctions that are possible under association law
on the part of UEFA, for example; these are not mutually exclu-
sive but supplement each other with a view to effectively com-
batting doping.

QUESTION 39

Describe any anti-doping legislation or regulation currently in
force or is about to be proposed in your country. Identify if there
is a national anti-doping organization compliant with the World
Anti-Doping Code in your country.

— The respective information has been provided to UEFA.

QUESTION 40

Provide a Guarantee ...

—> The respective document has been provided to UEFA.

Strict anti-doping
laws are in place
in Germany.

11. TAXATION

QUESTION 41

Describe the various types of taxes and other duties and levies
(including the relevant rates) currently levied in your country
(at national and local levels) which might apply to the organiza-
tion and staging of UEFA EURO 2024 including sales taxes, val-
ue-added taxes, capital taxes, income taxes, corporate taxes,
turnover taxes and withholding taxes or any other taxes related
with such UEFA EURO 2024 (e.g., taxes on entertainment, adver-
tising etc.).

In the Federal Republic of Germany, natural persons are subject
to income tax; corporate bodies (i.e., clubs, associations, limited
liability companies (GmbH), joint stock corporations (AG)) are sub-
ject to corporation tax. UEFA and other foreign companies pos-
sibly involved and natural persons who do not have a registered
office, management or domicile or customary residence in the
Federal Republic of Germany are subject to limited income and/
or corporation tax on the revenues posted in the Federal Repub-
lic of Germany. Organizational structures with a registered office
or management office in the Federal Republic of Germany are
fully liable for tax.

Corporations are liable for corporation tax at a rate of 15% plus
the solidarity surcharge of 5.5% of the corporation tax (effective
corporation tax rate: 15.83 %).

In cases of limited tax liability revenues from sports events held
inside the Federal Republic of Germany and their exploitation
inside the country as well as from remuneration for the assign-
ment of rights (e.g., licence payments) entails a tax deduction of
15% on the gross revenue plus the solidarity surcharge of 5.5%.

Natural persons are subject to income tax on an upward sliding
scale of up to 45 % plus the solidarity surcharge of 5.5 % of the tax.

Deliveries or other services rendered inside the Federal Repub-
lic of Germany are subject to turnover tax. Rights assignments
by UEFA institutions to German corporations are subject to Ger-
man turnover tax being charged to the recipient of the delivery/
service. To this extent, UEFA will not face any turnover tax obli-
gations. German turnover tax law is aligned to the EU direc-
tive on the VAT system, specifically Directive 2006/112/EG of the
Council dated 28 Novenber 2006. The general tax rate is 19 %,
the reduced tax rate 7 %.

In addition to corporation or income tax, domestic businesses have
to pay trade tax, whereby the rate differs regionally. The trade tax
load for the individual Host Cities is presented in the table below:
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TRADE TAX RATE | TRADE TAX
(ROUNDED)

Berlin 410% 14.4%
Cologne 475% 16.6%
Dortmund 485% 17.0%
Diisseldorf 440% 15.4%
Frankfurt a.M. 460% 16.1%
Gelsenkirchen 480% 16.8%
Hamburg 470% 16.5%
Leipzig 460% 16.1%
Munich 490% 17.2%
Stuttgart 420% 14.7%

In the case of natural persons posting commercial earnings,
the trade tax is partly netted as a lump-sum deduction from the
income tax bill.

QUESTION 42

Identify the taxes described in your previous response to which
UEFA, UEFA entities/subsidiaries, the Local Organizing Struc-
ture(s) and individuals (including players and referees) would
ordinarily be subject to due to their involvement in UEFA EURO
2024. Describe the possibilities and procedures for exemption
from such taxes.

UEFA, its institutions and persons who bear a limited tax liability
would on the basis of their involvement in UEFA EURO 2024 be
subject to German income, corporate and/or turnover tax on their
revenues earned inside the Federal Republic of Germany. Orga-
nizational structures with a business inside the Federal Republic
of Germany would, moreover, be subject to trade tax. The high-
est fiscal authorities in each state can, with the approval of the
German Federal Ministry of Finance, waive the income tax and
corporation tax for parties who bear a limited tax liability if this
is especially in the public interest.

In the case of turnover tax, ticket sales and hospitality services
as well as possible other services rendered inside Germany are
in principle subject to tax.
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11. TAXATION

QUESTION 43

Identify the Authorities that are responsible for tax legislation,
tax exemption, tax reclaim and administering and collecting the
taxes referred to in your previous responses.

National tax laws are, as a rule, adopted in the Federal Repub-
lic of Germany by the Bundestag (German Federal Parliament)
with the involvement of the Bundesrat (German Federal Coun-
cill. The financial authorities in the federal states and the Fed-
eral Central Tax Office are responsible for implementing these
laws. In the case of Swiss companies, the Constance tax office
[Byk-Gulden-Strasse 2a, 78467 Konstanz, telephone: +49 7531
2890, www.fa-konstanz.de) and the Federal German Central Tax
Office [An der Kiippe 1, 53225 Bonn, postal address: 53221 Bonn,
telephone: +49 228 406-0, www.bzst.de] handle the relevant turn-
over tax returns, which shall be registered with them, and are
also responsible for taking payments and making refunds. Ger-
man companies come under the aegis of the respective local
tax authority.

QUESTION 44

Identify the taxes listed in your previous responses that would
ordinarily be recoverable by the Local Organizing Structure(s)
and/or by UEFA and/or a UEFA entity/subsidiary in your country
(e.g., value-added taxes, sales taxes or withholdings). Describe
any relevant circumstances in which such recovery would not or
would only partly be possible. Describe the process involved in
such recovery, including the time usually involved.

Where all true fans

deck themselves out: [y
Buying fan articles 5=
outside a stadium. 2
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The turnover tax charged to UEFA institutions or local organiza-
tional structures by other companies for services liable for tax in
the Federal Republic of Germany are in principle deductible as
VAT. The VAT deductible is charged as part of the VAT prepayment
registration (as a rule monthly) to the extent that the UEFA insti-
tution or a local organizational structure are active in the Fed-
eral Republic of Germany as a company subject to VAT. The VAT
charge shall be paid by the 10th day after the end of the respect-
ive prepayment registration period and/or a potential VAT sur-
plus will be reimbursed by the Tax Office upon approval within a
short period of time.

Companies domiciled outside the country that post no turnovers
or only tax-free turnovers inside the Federal Republic of Germany
receive the prepaid VAT back as part of a special reimbursement
procedure. For companies from other EU member states, an
electronic application shall be filed by 30 September of the fol-
lowing year at the latest; this can be found in the electronic por-
tal established by the respective country in which they are domi-
ciled. Said state then forwards the application electronically to
the Federal German Central Tax Office (BZSt) within 15 working
days. A decision has to be taken on the reimbursement within a
period of four months to a max. of eight months.

Swiss corporations must file the application by 30 June of the
following year and the application shall in principle be submit-
ted in a signed copy in written form to the Federal German Cen-
tral Tax Office.

Withholding taxes can be reimbursed if and to the extent that an
international treaty or an EU directive states there is a tax exemp-
tion or tax reduction.
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QUESTION 45

Would dividends, service fees, royalties or other distributions
paid by the Local Organizing Structure(s) or a UEFA entity/sub-
sidiary in your country to UEFA normally be subject to withhold-
ing taxes or other deductions and, if so, which and at what rate?

Dividends are subject per se to withholding tax of 25% plus 5.5%
solidarity surcharge; revenues from licences by persons who are
only liable for tax to a limited extent are on principle liable for
withholding tax of 15% plus solidarity surcharge. For dividend
payments to persons domiciled in Switzerland, the withhold-
ing tax rate is reduced to a maximum of 15% under the terms of
the dual taxation treaty (DTT) between the Federal Republic of
Germany and Switzerland [this excludes revenues from partic-
ipations in a commercial operation as a dormant partner, profit
participation rights, profit-sharing bonds and profit-participation
loans or services that are deductibles for the debtor). For intra-
Group dividend payments, the withholding tax rate falls to 0%.
For interest and licence fee payments to persons domiciled in
Switzerland, the withholding tax rate is as per the DTT reduced
to 0%. To the extent that under the terms of DTT the withholding
tax rate shall be reduced, the withholding tax can be decreased if
an application to the Federal German Central Tax Office corres-
ponding exemption certification has been issued; otherwise an
application should be made to the Federal German Central Tax
Office for a reimbursement procedure to be initiated.

Performances by athletes that take place in the Federal Repub-
lic of Germany and who are entitled to a limited tax liability may
likewise be subject to withholding tax of 15% plus 5.5 % solidar-
ity surcharge, which can per se not be reduced.

QUESTION 46

Provide a detailed analysis of the taxes, duties and levies on
goods and services (including VAT) in your country, indicating the
framework and handling of such taxes (a copy from a tax hand-
book only is not sufficient). Special attention should be given to:

N

.applicable rates and items which are subject to such taxes
(goods and services, including ticketing and hospitality
packages and services);

N

. the treatment of VIK (value-in-kind) and any tax liabilities (VAT,
withholdings, etc.) on its provision and/or invoicing as well as
its recovery [e.g., goods provided by sponsors for free, such
as the rental of sponsor cars);

w

.taxes (VAT, sales tax and others taxes) and special treatment
that apply to:

i. ticketsin general;

ii. complimentary tickets (without face-value);

iii. corporate hospitality packages [ticket, catering, gifts, other
services);

iv. tickets sold to participating national associations (includ-
ing the Host Association) and the potential resale of such
tickets by the national associations to their supporters;

v. the sale and purchase of UEFA EURO 2024-related goods
and services on which reduced VAT rates apply and the
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possibility of introducing such reduced VAT rates for other
UEFA EURO 2024-related goods and services;

4.the possibilities and conditions for reduction or exemption
of the goods and services listed above from VAT and/or any
sales or other taxes;

ol

.the possibilities and conditions for reclaiming taxes on goods
and services by UEFA, UEFA entities/subsidiaries, the Local
Organizing Structure(s) and individuals and the reclaim
procedure (including declaration and reclaim deadlines).
Describe under what conditions UEFA, UEFA entities/
subsidiaries and the local organizing structure(s) may qualify
as “not-for-profit organizations” in your country and explain
the consequences of such a status with regard to VAT and
VAT reclaim.

.VAT: 19%/7 % for deliveries of goods and providing other
services.

N

.No withholding tax on in-kind services. If sponsored cars are
made available as a means of advertising, in terms of VAT this
is considered a barter sale. Invoices must be issued for both.

3.i. Ticket sales: 19% VAT.

. Gifted tickets are an in-kind benefit and subject to income
tax should the person receiving the gift be fully tax liable in
the Federal Republic of Germany. A lump-sum charge of
30% of the expense including VAT is possible. No income
tax is liable if the tickets are gifted to foreigners.

iii. Corporate hospitality packages are uniformly subject to 19%
VAT.

=

. Tickets for matches in the Federal Republic of Germany sold
to national football associations taking part (and this includes
the Host Country) and then sold on in their own name and for
their own account or for the organizer’s account to specta-
tors and sponsors are subject to 19 % German VAT. For for-
eign associations this means they must register in the Fed-
eral Republic of Germany.

v. Purchases or sales of event-related goods and services are
subject to the reduced VAT rate of 7%, e.g., for public cater-
ing (stadium sales), public local and taxi transportation and
hotel overnights. Sales through UEFA will always come under
the normal VAT rate of 19 %.

4.In addition to the afore-mentioned tax rate there are no tax
reductions or exemptions on the above mentioned goods and
services as regards VAT.

o

Reimbursement of VAT was outlined under the answers
to Question 44 above. UEFA, UEFA institutions and local
organizational structures can only be classified as non-profit-
making in the Federal Republic of Germany if their statutes
meet the strict stipulations of sections 51-68 of the German
Fiscal Code. Services by non-profit organizations are subject
to the reduced VAT rate of 7% as per the conditions laid out in
section 12 para. 2 no. 8 item a of the German VAT Act.
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11. TAXATION

QUESTION 47

Provide written Confirmation Letter from a firm of accountants
of international standing practising in your country, stating that
the information provided in your responses to the two first ques-
tions related to taxation is true, accurate and complete.

— The respective document has been provided to UEFA.

QUESTION 48

Provide a Guarantee ...

— The respective document has been provided to UEFA.

QUESTION 49

Provide a Guarantee ...

— The respective document has been provided to UEFA.

QUESTION 50

Provide a Guarantee ...

— The respective document has been provided to UEFA.
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12. INSURANCE

QUESTION 51

Describe the national insurance system and identify all insur-
ance types for a tournament staged in your country which are:

1.required by national and/or local laws;

2.customary for major sports events and football matches in
your country; or

3.advisable and appropriate for a tournament of the size of
UEFA EURO 2024.

Provide an initial and comprehensive risk analysis for UEFA
EURO 2024.

The insurance industry/system in the Federal Republic of Germany
can fundamentally be sub-divided into statutory (social] insur-
ance (health and pension insurance, insurance against accidents
at work, etc.) and voluntary/individual insurance. The so-called
compulsory insurances - i.e., those which are prescribed by law
- include, alongside social insurance (see above), third-party
vehicle insurance, professional liability insurance for some pro-
fessional groups such as lawyers, certified public accountants,
insurance brokers, or also third-party liability insurance for hunt-
ers and animal owners.

1. REQUIRED BY NATIONAL AND/OR LOCAL LAWS:

Only the above-mentioned social insurance for salaried employ-
ees/manual workers and third-party vehicle insurance are man-
datory under German law in the context of organizing a tourna-
ment such as UEFA EURO 2024. It is of course taken for granted,
expected and necessary that the promoters and organizers act
responsibly, in keeping with best practices, and therefore ensure
comprehensive risk management including in the form of appro-
priate insurance cover. In accordance with statutory provisions,
they bear unlimited liability for their actions or omissions.

2. CUSTOMARY FOR MAJOR FOOTBALL TOURNAMENTS
OR 3. ADVISABLE AND APPROPRIATE FOR A
TOURNAMENT OF THE SIZE OF UEFA EURO 2024:

The following insurances are required/recommended for a (sports)
event, specifically of the significance and scale of the UEFA EURO
2024:

General third-party liability insurance (for personal injury and
damage to property) to cover third-party claims for damages
arising from all activities, characteristics and legal relationships
both as promoter and organizer;

Third-party liability insurance for financial losses to cover third-
party claims for damages for pure/real financial losses arising
from all activities and characteristics etc. (as above);
Directors” and officers” (D&O) third-party liability insurance
for financial losses [to cover the special, personal liability of
executive officers such as board members, directors, chief
executives);

Legal insurance to cover the costs of legal disputes (lawyer’'s
fees/court costs, etc.);

Cancellation insurance: cancellation of the event (total/partial
cancellation), TV cancellation, cancellation of perimeter
advertising;

Accident insurance (for staff, delegates, assistants, spectators,
etc.);

Property insurance (for buildings, facilities, electronic
equipment, etc. - also for “value-in-kind");

Transport insurance;

Baggage insurance;

Car insurance [fleet/sponsors’ vehicles);

Health insurance for travel abroad (foreign guests, etc.).

RISK ANALYSIS:

The DFB has substantial experience and expertise in risk anal-
yses made for UEFA and FIFA events already hosted and from
collaboration with insurance broker HIMMELSEHER Sportver-
sicherung (HiSV), which has already been active on behalf of both
UEFA and the DFB. At an appropriate and early point in time, a
current risk analysis of the customary quality will be prepared
with a view to UEFA EURO 2024.

QUESTION 52

Specify the advisable insurance cover for UEFA EURO 2024 in
your country as identified in the previous question:

1.UEFA (including its entities/subsidiaries, employees and
appointees);

2.delegations and participating teams;

3.the Host Association and other Local Organizing Structure(s);

4.service and security providers;

5.owners and operators of Sites/Stadiums;

6.other accredited individuals, in particular members of the
football family, Commercial Partners and media.

Assess and report the situation of your association and of the
Stadium owners and operators to date.

1. UEFA (INCLUDING ITS ENTITIES/SUBSIDIARIES,
EMPLOYEES AND APPOINTEES):

In principle, the DFB recommends the insurance coverage set
out in the answer to Question 51 for items 2. and 3., but particu-
larly with regard to relevant policies such as third-party liability
insurance, etc. for UEFA in its function as promoter and rights
holder of UEFA EURO 2024.

2. DELEGATIONS AND PARTICIPATING TEAMS:

Third-party liability insurance analogously to that outlined above
in the answer to Question 51;

Legal insurance;

Accident insurance;

Health insurance for travel abroad;

Property insurance for equipment brought along;

Baggage insurance.
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3. THE HOST ASSOCIATION AND OTHER LOCAL
ORGANIZING STRUCTURE(S):

Again, the DFB recommends the insurance coverages detailed in
the answers to Question 51 for items 2. and 3., specifically with
the focus on the association’s function as organizer of UEFA
EURO 2024.

4. SERVICE AND SECURITY PROVIDERS:

 Third-party liability and legal insurance as stated above for
their respective scope/responsibility;

» Property insurance and, as appropriate, transport insurance
for their own equipment.

5. OWNERS AND OPERATORS OF SITES/STADIUMS:

» Third-party liability insurance - particularly as landlord and
landowner or operator;

« Property insurance for buildings and facilities.

6. OTHER ACCREDITED INDIVIDUALS, IN PARTICULAR

MEMBERS OF THE FOOTBALL FAMILY, COMMERCIAL

PARTNERS AND MEDIA:

 Third-party liability insurance - analogously as mentioned
above;

» Property insurance and, as appropriate, transport insurance
for their own equipment;

« Personal insurance cover for their own staff, etc., such as health
and accident insurance, etc.;

The DFB has comprehensive insurance coverage for its ongoing
work as an association and its business activities, and thus in
particular also including organizing international matches, etc.
Stadium owners / operators themselves have their own ongoing
insurance policies in place covering their events and activities.
These policies were assessed as part of preparing the bid and
the selection of the Host Cities for EURO 2024 and it was verified
that they are of an adequate reach for the present purposes. For
UEFA EURO 2024 itself, these insurance policies will where nec-
essary at a suitable / at the requisite point in time be adjusted to
align with the needs of UEFA / DFB.
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12. INSURANCE

QUESTION 53

Describe the scale and scope of the national insurance market
for (major) sports events in your country and assess the capac-
ities of your national market to provide comprehensive insur-
ance cover for UEFA EURO 2024.

The Federal Republic of Germany has a professional, efficient,
in-depth and wide insurance market, active throughout the world,
with many different prestigious, economically powerful and sol-
vent primary and reinsurance companies. The companies all come
under the supervision of the government supervisory body, the
Federal Financial Services Supervisory Authority (BAFin). Ade-
quate comprehensive insurance cover for UEFA EURO 2024 can
thus be assured. This assessment has been verified specifically
by the sports event insurance broker HiSV, which has in-depth
expertise in and access to the national and international insur-
ance markets.

QUESTION 54

Assess and identify by insurance category (third party liability,
etc.) the possibility of insuring the following risks:

1.financial and economic losses;

2.cancellation of UEFA EURO 2024t;

3.force majeure;

4.terrorism;

5. liability claims under foreign law (including USA and Canadal;
6. cross-liability.

1. FINANCIAL AND ECONOMIC LOSSES:
In particular:

* Third-party liability insurance;

« Cancellation insurance.

2. CANCELLATION OF UEFA EURO 2024:
Cancellation insurance.

3. FORCE MAJEURE:

Cancellation insurance, incl. TV cancellation (thunderstorms/
lightning, etc.)
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4. TERRORISM:
Cover for this risk must be assured as “also insured” in all rele-
vant insurances, particularly as part of:

 Third-party liability insurance;
« Cancellation insurance;
 Legalinsurance;

« Property insurance;

» Accident insurance.

5. LIABILITY CLAIMS UNDER FOREIGN LAW (INCLUDING
USA AND CANADA):

This co-insurance must specifically be included under third-party
liability insurances.

6. CROSS-LIABILITY:

This item to be covered in liability insurance is something our
insurance brokers regularly recommend be considered both in
its own policies and those furnished by third parties.

Incoming with great goals: The
French national squad arrives
for the 2006 FIFA World Cup.

13. UNDERTAKINGS

QUESTION 55

For each Stadium, provide an Undertaking of the Stadium Owner
on relevant Stadium Owner letterhead.

— The respective documents have been provided to UEFA.

QUESTION 56

For each Host City, provide an Undertaking of the Host City
Authorities on relevant Authorities letterhead. Owner on rele-
vant Stadium Owner letterhead.

— The respective documents have been provided to UEFA.

QUESTION 57

For each proposed airport provide an Undertaking of the airport
Authorities on relevant Authorities letterhead.

— The respective documents have been provided to UEFA.
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14. HOST SITES AND
OTHER AUTHORITIES

QUESTION 58

Provide the relevant Engagement Letters from Host Site Author-
ities on their own letterhead.

— The respective documents have been provided to UEFA.

QUESTION 59

Provide the relevant Engagement Letters from any other rele-
vant Authorities or third parties on their own letterhead.

— The respective documents have been provided to UEFA.
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SECTOR 05 — SAFETY, SECURITY AND SERVICES

| SEOREFOATION.
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Throughout the planning and organization of UEFA EURO 2024,
safety and security has been at the core of things. In challenging
times around the world, security threats have perhaps never been
quite so complex or acute. In close cooperation with all levels
of government and its security agencies, the DFB is resolutely
committed to a peaceful UEFA EURO 2024 that will hopefully be
remembered as a time of celebration and unity. By combining its

extensive experience of hosting major international events, includ-
ing the recent hosting of the 2006 FIFA World Cup and the FIFA
Women's World Cup 2011, Germany is optimally placed to ensure
that all safety and security issues are thoroughly considered and
acted upon. In this way, Germany provides a secure foundation
for an extraordinary UEFA EURO 2024 tournament that will build
on the experiences of UEFA EURO 2020.

1. STAKEHOLDERS INVOLVED IN SAFETY AND SECURITY

QUESTION 01

Specify by name and function the local and national Authorities
and stakeholders that will be involved directly and indirectly in
the safety and security matters and describe briefly their roles.

Safety and security in the Federal Republic of Germany is guaran-
teed by the cooperation and linkages between different authori-
ties at the Federal and state level. In-depth expertise is bundled,
and interaction ensured at all levels. This structure enables com-
plex safety and security concepts to be devised and put in place
covering the entire course of large-scale events.

The task of the police in the Federal Republic of Germany is
to avert dangers to public order and safety and repressively to
prosecute felonies. Each state has jurisdiction over its own police
force. In each federal state, the respective minister of the interior
is commander-in-chief of the police force. The paramount federal
body forinternal security is the Standing Conference of Ministers
of the Interior and State Senators, whereby the German Federal
Minister of the Interior has an observer status.

The uppermost federal agency with regards to internal security is
the German Federal Ministry of the Interior (BMI), which is headed
by the Federal Minister of the Interior. Its direct responsibilities
include combatting criminality, guarding the borders, civil defence
and protection against extremism, terrorism, acts of sabotage and
espionage. The German constitution assigns responsibility to the
Federal level for central areas of police work, and these are exer-
cised by the federal police agencies under the aegis of the BMI: by
the Federal Criminal Police Office (BKA) and the Federal Police.

The BKA gathers all the information of relevance to the police and
coordinates the national fight against crime - whereby it coord-
inates things closely with the state criminal police offices (LKAJ.
Moreover, to combat international crimes, the BKA leads inves-
tigations into major criminal cases that have international links.
The Federal Police Force is responsible for guarding the bor-
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ders of the Federal Republic of Germany’s territory and averting
threats to rail, air and sea travel.

The federal intelligence agencies are the Federal Intelligence
Service (BNDJ, the Federal Office for the Protection of the Consti-
tution [BfV) and the Military Counter-Intelligence Agency (MAD).
These agencies are tasked with gathering and evaluating infor-
mation as regards the external, internal and security policy sit-
uation in the Federal Republic of Germany. The BfV functions
analogously to the federal and state criminal police offices and
coordinates closely with the respective state offices for the pro-
tection of the constitution.

Medical care of injured, poisoned or sick persons falls within the
ambit of the local emergency and rescue services. The deploy-
ment of qualified emergency staff and suitable rescue means is
designed to provide swift and focussed help for those concerned
in any situation. In the context of holding large events, trained
paramedics with a knowledge of the locality support the emer-
gency services in order to guarantee blanket coverage with med-
ical support and care for all the attendees.

In Germany, the fire and protection services come under the aegis
of the local fire departments, which act both preventatively and
as a swift response force, e.g., to eliminate or minimize the dan-
ger of fire at major events.

In Germany, it is the local authorities that have the fundamental
task of preventing dangers, as a rule the relevant municipal office
of public order. Alongside averting specific dangers, for example
the municipal building offices that enforce compliance with the
building regulations, the respective central public order offices
often combine numerous aspects of the task and are the focal
point for danger and hazard prevention measures. They play a key
role in the overall security system precisely as regards approv-
ing large-scale events or prosecuting administrative offences.

Private and/or commercial security and public-order services
likewise form part of Germany’s security architecture. While the
state has a monopoly on the exercise of force, without the pri-
vate security industry, for example, measures to protect persons
and property and ensure the due and orderly conduct of major
events would hardly be conceivable. In the field of airport secu-
rity checks, the country also relies on countless private security
and public-order services. According to the decrees governing
places of public assembly, the public order services are respon-
sible for ensuring the orderly evacuation of such a place, as the
extended arm of the respective event organizer. They are autho-
rized to assert compliance with the domiciliary regulations and
take the corresponding measures to guarantee the greatest pos-
sible security.

The Deutscher FuBball-Bund has in recent years developed a
training concept designed to make certain that male and female
stewards deployed are prepared for their work in stadiums in a
manner that reflects the specific conditions of football. There are
various mandatory and optional modules in the course that each
and every steward has to have completed before his or her deploy-
ment in a stadium is permitted. Thanks to this system, the DFB
guarantees that exclusively trained and conscientious staff are
active in German football stadiums, thus ensuring a high safety
and security standard is maintained. All ten stadiums chosen for
the bid boast a security management system certified by the DFB
and its outside partners.

Security measures already come to bear when people enter the
Federal Republic of Germany. The German Federal Ministry of
Finance is responsible for ensuring compliance with customs
laws, along with the General Customs Directorate as the para-
mount federal agency concerned and the main customs offices
with local agencies working for them in the form of the customs
offices and the customs investigation services; in particular these
monitor imports and exports of goods into and from the Federal
Republic of Germany. Certain sets of people outside Germany
have to apply for a visa before they can enter the Federal Repub-
lic of Germany; the application will be processed by the relevant
foreign mission, i.e., the embassy or consulate. The foreign mis-
sion can if required consult local authorities abroad in examining
the application and thus contribute to domestic security.
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In combatting ambush marketing, forgeries/fakes and black-mar-
ket ticketing, firstly the local public-order, building supervision and
roads departments and secondly the other security and super-
visory agencies in the relevant cities can act to prohibit the illicit
sale of merchandise, trading in fake merchandise, and the ille-
gal sale of tickets by reporting perpetrators to the police, con-
fiscating the merchandise and/or tickets, etc. Moreover, sta-
dium operating companies have domiciliary rights, on the basis
of which they act likewise inside and around the stadium. Should
ambush-marketing practices, counterfeited goods, and ticket
marketing be impermissible under competitive law, perpetrators
can be charged in a civil court. Furthermore, consumer protec-
tion associations and the like are responsible for protecting con-
sumers against ambush marketing, black marketeers and the
like, and are actively empowered to file the relevant applications
and assert the corresponding rights and claims.

To guarantee safety and security when public screening/view-
ing events are held, various instruments under civil law can be
brought to bear locally, such as expulsions and reporting per-
sons to the police, and unauthorized events can be terminated
using similar means. The local public-order and roads depart-
ments are responsible for such measures. Unauthorized pub-
lic screening/viewing is prevented pre-emptively by the fact that
roads departments must first issue an approval.

Fan Walks for and by spectators from and to the stadium have
already taken place in all ten venues in the context of national and
international matches. The stadium operators and the security
services have gained extensive experience and know-how in pre-
paring and realizing such Fan Walks. To the extent that fan groups
need to be separated, different routes have been identified and
put in place. After consultation with the respective authorities,
they will adopt a favourable stance when examining Fan Walks
for UEFA EURO 2024, meaning that judging by the current sta-
tus it is plausible to assume these can be organized. However, if
the security situation were to change, then the authorities who
have to issue permission for such Fan Walks might withdraw it
again at any time at short notice.

2. SAFETY AND SECURITY GUARANTEE

QUESTION 02

Provide a Guarantee ...

— The respective document has been provided to UEFA.
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TN STADIUS &
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FIRST-CLASS FACILITIES FOR A FIRST-CLASS
TOURNAMENT

The stadiums are where the heart of UEFA EURO 2024 beats.
The ten selected stadiums for the German candidature not only
provide optimal conditions on the pitch for the best players in the
world to compete, but also off the pitch. Off the pitch is where
spectators, VIPs, sponsors and media will all be made to feel at
home and will be able to unite in a joint effort of growing, shar-
ing and celebrating the game.

BUILT FROM A STRONG CULTURE OF FOOTBALL

Germany is able to benefit from an enormous football culture,
and its stadiums reflect this, providing first class facilities to all
involved. The enormous number of fans watching German foot-
ball in stadiums is testament to this. On average, stadiums in
the Bundesliga have an attendance higher than any other foot-
ball league in the world, with an average capacity level of more
than 90 %. Nine of the ten proposed UEFA EURO 2024 stadiums
qualify as "elite” according to UEFA classifications, with the other
being given a four-star rating. Full attendances is something that
has come to be expected in Germany, and the high-level infra-
structure within each stadium ensures that all attending will be
truly accommodated.

The ten stadiums selected by the DFB all bring with them the
strong experience of hosting international matches, taking it in
turns to host friendlies played by the German national team, and
also staging high-profile UEFA Champions League and Europa
League matches, including the 2004, 2012 and 2015 Champions
League finals and the Europa League 2010 final. Nine of the ten
stadiums have also hosted major football tournaments, and are
familiar with the specific nature of such a task, having all been
host stadiums of the 2006 FIFA World Cup in Germany. One of
the stadiums, Munich, will also benefit from being a UEFA EURO
2020 Host City.
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COMBINING EXPERIENCE TO GUARANTEE
SECURE STADIUMS

Such experience ensures that Germany will be able to
provide a truly secure UEFA EURO 2024 stadium envi-
ronment. The security concepts for the stadiums, and
the professional security management systems that are
in operation, are regularly tested, updated and adjusted
to meet potential new security threats. As a result, the
toughest security standards are in place in all ten pro-
posed UEFA EURO 2024 stadiums, with such standards
being implemented by certified security services. Sub-
sequently, all ten stadiums completely meet the UEFA
requirements and in many cases go far beyond them,
providing the perfect platform for a successful UEFA
EURO 2024 for UEFA and its key stakeholders.

Moreover, the DFB has not rested on its experience as an excuse
for a lack of progress. In fact, since the 2006 FIFA World Cup, more
than one billion Euros has been invested in the stadium infra-
structure in Germany, demonstrating Germany's determination
to ensure the best possible stadiums to host the best possible
UEFA EUROQ 2024. The average amount committed to moderniz-
ing and expanding the ten UEFA EURO 2024 stadiums has been
30 million Euros per year since 2006, all coming from sustain-
able and progressive resources.

As a result of such investment, Germany is proud to host some
of the most technologically advanced [e.g., including goal-line
technology and video assistent referee systems in place] and
accessible stadiums. In 2024, all Host City stadiums will boast
world-leading technology, driven in part by further investments
related to UEFA EURO 2024, scheduled to total more than 300
million Euros. And UEFA EURO 2024 in Germany will truly be a
UEFA EURO for everyone, leaving a lasting legacy. As the DFB’s
Sustainability Concept identifies, all ten proposed UEFA EURO

2024 stadiums will solely include barrier-free seating spaces, as
per the Centre for Football in Europe (CAFE) stipulations. Sus-
tainable energy supplies, catering and waste separation will all
be a priority of UEFA EURO 2024 in Germany, while the clean site
principle will be guaranteed throughout.

UNITED IN ORGANIZING UEFA EURO 2024

We believe in our motto, "United by Football’, and the same core
principles of unity have applied to the stadium organization. All
stadium operators interact on an ongoing basis through VDS, the
Association of German Stadium Operators, which unites all oper-
ators of the Bundesliga and 2. Bundesliga stadiums as well as
some in the 3rd division. This Association has been immensely
important in offering a constant exchange of insights and know-
ledge between operators, and has now formed a working party for
the ten proposed UEFA EURO 2024 stadiums, which meets on a
regular basis to discuss the bid process, UEFA requirements and
any additional measures that need to be taken. UEFA EURO 2024
in Germany will therefore leave a lasting legacy for all profes-
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sional stadium operators, and have a profoundly powerful impact
on the future of German football and German fans as a result.

On the basis of the UEFA requirements, the best match schedul-
ing for UEFA EURO 2024 has already been identified. The total of
51 matches can be ideally distributed across the stadiums, with
between four and six matches being held at each venue. The size
of each stadium has been prioritized greatly by the DFB, with a
resolute belief that as many people as possible should be able to
experience the matches live in the stadium. Current estimations
suggest that as many as 2.8 million tickets (on average about
55,000 tickets per match) could be put on open sale, while luxu-
rious and spacious VIP facilities will enable full use of all com-
mercial opportunities associated with such a tournament. With
these elements, a great stadium experience can be combined
with high revenue streams and a long-term, sustainable impact,
providing a memorable experience for all involved.
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2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name Olympiastadion Berlin
Address Olympischer Platz 3, 14053 Berlin
Website www.olympiastadion.berlin

CONSTRUCTION INFORMATION
Type of stadium Existing stadium
Completion year 1936 / 2004

STADIUM OWNER

Company Senatsverwaltung fir Inneres und Sport

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email

STADIUM OPERATOR
Company Olympiastadion Berlin GmbH

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website

Company Hertha BSC GmbH & Co. KGaA
Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website

RN

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
STADIUM CAPACITY
ADDITIONAL INFORMATION
OPERATING EXPENDITURES
STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS
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2. GENERAL INFORMATION
STADIUM CAPACITY

Calculation of the net Stadium capacity

Including VIP seats 2,990
Skybox seats 857

Disabled seats (wheelchair users) Existing: 174

Planned: 272

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including,
for example, additional construction work, camera positions, media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfl the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from
the goal line;
« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03 QUESTION 05

Refurbishment work carried out in the last 10 years Existing and planned contracts or agreements with event orga-

nizers or other third parties operating within the Stadium or the
COMPLETION DATE WORK DESCRIPTION

immediate surroundings such as caterers, concessionaires,

DEC-09 Installation of a 217p\ec_e distributed power supply system for uninterruptable power supply hotels, restaurants, shops
to all security and media-relevant areas with a total capacity of approx. 4,800 kVA
DEC-11 Maifeld: Creation of a logistics area accessible by trucks and equipment up to 40 tons, 23,000 m? Th's_'nf_ormat‘on cannot be published for data protection/confi-
JAN-13 Replacement of the analogue monitors with 213 FULL-HD LED televisions in the VIP, dentiality reasons.
office and competition areas
MAY-13 Maifeld: Construction of water supply and wastewater discharge facilities,
and expansion of power supply to 2x 800 kVA (transformer)
APR-15 Modernization of the complete core and access network
MAY-15 Implementation of a full mobile radio network for 2G, 3G and 4G (LTE) to meet

up-to-date capacity requirements at peak times

DEC-17 Renewal of the electronic ticket access system, comprising servers and scan interfaces

QUESTION 04

Details about any planned renovations

START DATE PLANNED FINISH DATE WORK DESCRIPTION
2018

2018 Implementation of a digital radio system (DMR Tier Il] covering all
facilities inside the outer perimeter

2018 2018 Modernization of CCTV system (replacement of analogue cameras)
and enhancement of the current Panomera camera system
(stadium entrances)

2018 2019 Implementation of stadium-wide public WiFi access

2018 2019 Modernization of both giant screens and addition of 3rd giant screen
2019 2019 Installation of PV modules on the stadium roof

2021 2022 Modernization / replacement of telecommunication systems

(all-IP telephone system)
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2. GENERAL INFORMATION 2. GENERAL INFORMATION
ADDITIONAL INFORMATION OPERATING EXPENDITURES

QUESTION 06 QUESTION 07

Existing or planned stadium name contracts Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024

EXISTING/PLANNED STARTING DATE ENDING DA
STADIUM NAME OF CONTRACT OF CONTR This information cannot be published for data protection/confi-

Olympiastadion Berlin No Contract dentiality reasons.
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium

e e e
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& GENERAL MAP OF THE STADIUM
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QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION

BASIC STADIUM INFORMATION
STADIUM CAPACITY
ADDITIONAL INFORMATION
OPERATING EXPENDITURES
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2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
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2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name

RheinEnergieSTADION Cologne

Address

Aachener Strafle 999, 50933 Cologne

Website

www.RheinEnergieSTADION.de

CONSTRUCTION INFORMATION

Type of stadium

Existing stadium

Completion year

2004

STADIUM OWNER

Company

Kolner Sportstatten GmbH

Contact person

Telephone number

Email

STADIUM OPERATOR

Company

This information cannot be published for data protection/confidentiality
reasons.

Kélner Sportstatten GmbH

Contact person

Telephone number

Email

Website

Company

This information cannot be published for data protection/confidentiality
reasons.

1. FC Koln GmbH & Co.KGaA

Contact person

Telephone number

Email

Website
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This information cannot be published for data protection/confidentiality
reasons.

Calculation of the net Stadium capacity

Including VIP seats

2,837

Skybox seats

Existing: 578 [expandable to 937)

Disabled seats [wheelchair users)

Existing: 100; Planned: 224

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03

Refurbishment work carried out in the last 10 years

COMPLETION DA

2004 Inauguration

2006 2006 FIFA World Cup

2007 The free space Nord E+2 N/ W re-modelled as a lounge and conference room

2010/2011 Expansion of Business Area Ost, Office Areas re-modelled as Business Area Ost

2012 Optimization of the access routes to the stadium grounds

2013 Construction of the Lukas Podolski Box Ost +2

2014 2 x LED screens replaced in the interior / construction of buildings, fan depots and merchandising
2015 Guest entrance re-modelled / construction of turnstile portals / goal-line technology

2016 Lighting of pylons / LED panels/ press conference room

2017 New fences in the Away Fans Area, expanded power supply for LED panels, new furniture for Business West
2017 Installation of LED panels in the East Stand, lower tier, 3rd row

2017 Expansion of the CCTV system around the stadium

2017 Expansion of the location with regard to aerial wiring

2017 Expansion of fence system, Guest Area, parameter east/north

QUESTION 04

Details about any planned renovations

START DATE

May-24 Extension of offices, South Stand, level +1

May-24 LED lighting posts on the stadium grounds

May-24 Renewal of active components of the sound system

May-24 Expansion / extension of the network technology in the stadium
May-24 Creation of a digital radio system (Tetrafunk)

May-24 Retrofitting of the flood light system with LED technology
May-24 Renewal of the furnishings in the Business Area

May-24 Expansion / construction of 4,590 additional seats

QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLAN
STADIUM NAME

RheinEnergieSTADION 01-Jul-02 30-Jun-18 RheinEnergie AG
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2. GENERAL INFORMATION
OPERATING EXPENDITURES

QUESTION 07

Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 09
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QUESTION 10

General and up-to-date aerial photography of the Stadium
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QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.
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SECTOR 06 — STADIUMS — DORTMUND

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name SIGNAL IDUNA PARK
Address Strobelallee 50, 44139 Dortmund
Website http://www.bvb.de

CONSTRUCTION INFORMATION

Type of stadium Existing stadium

Completion year 1974 (modernizations in 1995/1996, 1998, 2002/2003)

STADIUM OWNER
Company Borussia Dortmund GmbH & Co. KGaA

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email

STADIUM OPERATOR
Company Borussia Dortmund GmbH & Co. KGaA

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website

Company Borussia Dortmund GmbH & Co. KGaA

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website
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2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 02

Calculation of the net Stadium capacity

SECTOR 06 — STADIUMS — DORTMUND

STADIUM GROSS CAPACITY

STADIUM GROSS CAPACITY UEFA E! 24 SET-UP

STADIUM NET CAPACITY*

Including VIP seats

4,156

Skybox seats

255

Disabled seats (wheelchair users)

Existing: 71; Planned: 137

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03

Refurbishment work carried out in the last 10 years

COMPLETION DATE WORK DESCRIPTION

01-AUG-07 Construction of announcer platform

01-AUG-09 Implementation of club museum “Borusseum”
01-AUG-10 Installation of cashless payment system

01-AUG-10 Installation of photovoltaic system

01-AUG-11 New dressing room area for referees, anti-doping and delegate
01-AUG-12 Increase of number of skyboxes

01-AUG-12 Modernization of media tribune

01-AUG-12 Electronic master key system

01-AUG-13 Repairs to concrete in the north stand

01-AUG-14 Installation of pitch view studio

01-AUG-14 Repairs to concrete in the south stand

01-AUG-14 Installation of pitch view studio

01-AUG-14 Installation of new coaching benches

01-AUG-14 Installation of new indoor studios

01-AUG-15 Increase of number of turnstiles

01-AUG-15 Construction of new storage rooms

01-AUG-15 Modernization of emergency rooms

01-AUG-15 Exchange of seats (ongoing process)

01-AUG-15 Implementation of new hospitality area (West stand); incl. new VIP-entrance
01-AUG-15 Installation of WiFi-system

01-AUG-16 Installation of digital radio system for authorities
01-AUG-16 Construction of new storage rooms (ongoing process)
01-AUG-16 Implementation of new media centre

01-AUG-16 Repairs to concrete in the east stand

01-AUG-16 Modernization of toilet facilities (ongoing process)

QUESTION 04

Details about any planned renovations

START DATE PLANNED FINISH DATE WORK DESCRIPTION

01-JUN-18 01-AUG-18 Modernization of toilet facilities (ongoing process)
01-JUN-18 31-AUG-18 Renovation of stadium pylons

01-JUL-18 31-DEC-18 Expansion of logistic area

01-JUN-18 30-JUN-19 New entrance (south-west)

01-JUL-18 30-JUN-19 Logistic extension (for catering)

01-JUN-19 31-AUG-19 Renovation of stadium pylons

01-JUN-19 31-AUG-19 LED-floodlights (2,000 lux]

01-JUL-19 31-DEC-19 Air conditioning of players area (in planning)
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QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLANNED STARTING DATE ENDING DATE
STADIUM NAME OF CONTRACT OF CONTRACT

Existing: SIGNAL IDUNA PARK 01-DEC-05 30-JUN-26 Signal Iduna (insurance)

2. GENERAL INFORMATION
OPERATING EXPENDITURES

QUESTION 07

Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024

This information cannot be published for data protection/confi-
dentiality reasons.
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS
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QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium

< GENERAL MAP OF THE STADIUM
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QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
STADIUM CAPACITY
ADDITIONAL INFORMATION
OPERATING EXPENDITURES
STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

262 UEFA EURO 2024 — BID BOOK — GER




SECTOR 06 — STADIUMS — DUSSELDORF SECTOR 06 — STADIUMS — DUSSELDORF m

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name

ESPRIT arena

Address

Arena-Str. 1, 40474 Dusseldorf

Website

www.espritarena.de

CONSTRUCTION INFORMATION

Type of stadium

Existing stadium

Completion year

2005

STADIUM OWNER

Company

Multifunktionsarena Immobilien GmbH & Co KG

Contact person

Telephone number

Email

STADIUM OPERATOR

Company

This information cannot be published for data protection/confidentiality
reasons.

Disseldorf Congress Sport & Event GmbH

Contact person

Telephone number

Email

Website

Company

This information cannot be published for data protection/confidentiality
reasons.

Fortuna Disseldorf

Contact person

Telephone number

Email

Website
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This information cannot be published for data protection/confidentiality
reasons.

Calculation of the net Stadium capacity

Including VIP seats

1,894

Skybox seats

1,093

Disabled seats [wheelchair users)

Existing: 210; Planned: 228

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03 QUESTION 06

Refurbishment work carried out in the last 10 years Existing or planned stadium name contracts

2010 Variable seat system home / guest fan stands STADIUM NAME OF CONTRACT OF CONTRACT

2010 Additional toilets guest stand L . X . .

201 Change of “press room 2" into additional VIP room “Sports Lounge” Th|s.|nf.ormat\on cannot be publlshed for data protect\on/conflf
dentiality reasons.

20m Set up of fan shop at entrance area

2011 Set up of fan meeting zone at entrance area

2012 Skyboxes east: kitchenette, variable walls, improved entrance

2012 Installation of combined heat and power unit

2013 Skyboxes south: variable walls

2013 Improvement of mobile telephone capacities

2013 Installation of 50 HD screens on public promenades

2014 Modification stadium safety centre - “interorga-room”

2016 Modification media zone

2016 Improvement wireless LAN capacities media zone

2016 Installation of new digital camera system 2- GENERAL INFORMATION

2017 Modification turnstile system [ticket-reader, server) O P E RAT' N G EXP E N D |TU R ES

MAR-18 Goal-line technology (friendly match Germany-Spain, 23-MAR-18)

QUESTION 04 QUESTION 07

Detailed calculation of the Stadium rental fee and operational

Details about any planned renovations expenditures that will be applied for UEFA EURO 2024

This information cannot be published for data protection/confi-

s This information cannot be published for data protection/confi-
dentiality reasons. nt
dentiality reasons.

QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

266 UEFA EURO 2024 — BID BOOK — GER UEFA EURO 2024 — BID BOOK — GER 267



SECTOR 06 — STADIUMS — DUSSELDORF

3. STADIUM AND STADIUM SURROUNDINGS MAPS

STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium
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< GENERAL MAP OF THE STADIUM
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QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
STADIUM CAPACITY
ADDITIONAL INFORMATION
OPERATING EXPENDITURES =
3. STADIUM AND STADIUM SURROUNDINGSMAPS
STADIUM OVERVIEW MAPS
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SECTOR 06 — STADIUMS — FRANKFURT

2. GENERAL INFORMATION

BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name

Commerzbank-Arena

Address

Marfelder Landstrafle 362, 60528 Frankfurt am Main

Website

www.commerzbank-arena.de

CONSTRUCTION INFORMATION

Type of stadium

Existing stadium

Completion year

2005

STADIUM OWNER

Company

Sportpark Stadion Frankfurt am Main Gesellschaft fir
Projektentwicklungen mbH (Company of the City of Frankfurt)

Contact person

Telephone number

Email

STADIUM OPERATOR

Company

This information cannot be published for data protection/confidentiality
reasons.

Stadion Frankfurt Management GmbH

Contact person

Telephone number

Email

Website

Company

This information cannot be published for data protection/confidentiality
reasons.

Eintracht Frankfurt FuBball AG

Contact person

Telephone number

Email

Website
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This information cannot be published for data protection/confidentiality
reasons.

2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 02

Calculation of the net Stadium capacity

STADIUM GROSS CAPACITY

STADIUM GROSS CAPACITY UEFA E! 24 SET-UP

STADIUM NET CAPACITY*

Including VIP seats

SECTOR 06 — STADIUMS — FRANKFURT m

2,302

Skybox seats

954

Disabled seats (wheelchair users)

Existing: 112; Planned: 232

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03 QUESTION 04

Refurbishment work carried out in the last 10 years Details about any planned renovations
COMPLETION DATE WORK DESCRIPTION START DATE PLANNED FINISH DATE WORK DESCRIPTION
01-FEB-06 Installation: shelter against weather (glass panels) 01-JAN-18 31-DEC-18 Modification lighting in the VIP / hospitality area incl.
01-FEB-06 Installation: glass balustrade VIP-/ hospitality seats WiFi preliminary work in the main stand
05-JAN-07 Areas for merchandising store and museum for the home team created 01-JAN-18 31-DEC-18 Extension air conditioning in the skyboxes areas
05-JAN-07 Stadium chapel opened 01-JAN-18 31-DEC-18 Acquisition surface road blocker
18-SEP-07 Purchase of pitch lighting system 01-JAN-18 31-DEC-18 Expansion power connections (outside stadium bowl / training pitches)
06-APR-11 Adjustment / change of CCTV-positions 01-JAN-18 31-DEC-18 Rerjovatlon water pipes at main stand right
19-APR-11 WiF t pitch and tand / partially VIP / hospitalit [offices und dressing rooms)
Halkin {71 access 3t pitch and press stand/ partiaty ospitailly areas 01-JAN-18 31-DEC-18 Installation BOS digital radio - for public safety authorities
26-APR-11 Construct / extend sanitary facilities and organizations
02-MAY-11 Expansion power connections [stadium surroundings / training pitches) Tbe. 31-DEC-19 Extension LTE supply outside the building (Deutsche Telekom)
18-MAY-11 Expansion power connections (infield/stadium bowl) 2019 et seqq. Thc. Exchange LED video cube (giant video screen) in to HD-technology
10-JUN-11 Security container at car entrance / access control (Gate 3 / main gate) 2019 et seqq. Tbe. Re-engineering of the floodlights [LED-technology)
10-JUN-11 Security container at car entrance / access control (underground parking / VIP-/hospitality parking) 2019 et seqq. Thbe. Acquisition mobile turnstiles, site fences and barriers
20-JUN-1 Artificial turf around the pitch replaced 2019 et seqq. Thc. Extension emergency power supply
09-AUG-13 Club Box EF (skybox for 26 persons) 2019 et seqq. Thc. Modification ventilation system in different areas
15-AUG-13 Installation of additional street lanterns and lighting in the area of alternative routing 2019 et seqq. The. Installation pitch heating system [training pitch)
for fans and at control points -
2019 et seqq. Tbe. Upgrade water supply system (outside stadium bowl)
15-AUG-13 Improvement alternative fan routing / additional access via Gate 6 . -
- - - — 2019 et seqq. Tbe. Increment turnstiles at public entrance E4 and ES
07-NOV-13 Installation of standing tables next to the public catering facilities S . .
2019 et seqq. Tbe. Renovation ticket collection points / ticket boxes
07-MAY-14 Installation logistics compound / storage area stadium caterer
2019 et seqq. Thc. Remodelling hospitality wall design
14-JUL-14 Installation advertisement light boxes in underground parking . o
- — 2019 et seqq. Tbe. Increment public sanitary facilities
20-AUG-14 Glass container in front of main stand for advertising (e.qg., car partner)
10-0CT-14 Folding frame system for fixed advertising bands replaced by maintenance-free system
that cannot be "manipulated” by spectators
11-NOV-14 Expansion Eventraum [skybox for 40 persons)
15-JUN-15 Additional CCTV position on parking area P9
01-JUL-15 Installation LED-advertisement board opposite stand (120 m)
03-AUG-15 Additional toilet container for Broadcast on TV compound
05-AUG-15 Goal-line technology (Hawk-Eye) available
12-AUG-15 Installation Panomera System by Dallmeier
12-AUG-15 LTE supply in the stadium bowl / catwalk
20-AUG-15 Replacement ball catch net behind the goals
01-SEP-15 Additional public catering facilities (tents, Food Truck positions, etc.)
16-0CT-15 Installation TVs (full HD resolution / 40”) at the public catering facilities (kiosks)
15-DEC-15 Various measures in the field of domestic engineering (renewal heating, heat recovery, BMS, etc.)
22-JAN-16 Bembel Club (skybox for 52 persons)
06-JUN-16 Modernization electronic ticket / access control system [system by simply-X)
06-JUN-16 Increasing the number of turnstiles and entry gates
03-MAR-16 Retrofit domestic cable network for digital TV signals
18-MAY-16 Installation barrier system at underground parking car entrance
07-DEC-16 Digitization CCTV
01-FEB-17 Installation TVs in VIP-/ hospitality area (full HD resolution / in skyboxes: 60 / in hospitality area: 40”)
03-FEB-17 Modernization of stadium police station and stadium control room
15-FEB-17 Upgrading of the PA system
31-DEC-17 Extension of the CCTV system
28-FEB-18 Safety improvements on the lifts
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2. GENERAL INFORMATION 2. GENERAL INFORMATION
ADDITIONAL INFORMATION OPERATING EXPENDITURES

QUESTION 05 QUESTION 07

Existing and planned contracts or agreements with event orga- Detailed calculation of the Stadium rental fee and operational
nizers or other third parties operating within the Stadium or the expenditures that will be applied for UEFA EURO 2024
immediate surroundings such as caterers, concessionaires,

hotels, restaurants, shops This information cannot be published for data protection/confi-

dentiality reasons.
This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLANNED STARTING DATE
STADIUM NAME OF CONTRACT

Commerzbank-Arena 01-MAY-05 30-JUN-20 Commerzbank AG
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium
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SECTOR 06 — STADIUMS — FRANKFURT

QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
STADIUM CAPACITY
ADDITIONAL INFORMATION
OPERATING EXPENDITURES
3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

366 UEFA EURO 2024 — BID BOOK — GER




SECTOR 06 — STADIUMS — GELSENKIRCHEN

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

SECTOR 06 — STADIUMS — GELSENKIRCHEN m

2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name

VELTINS-Arena

Address

Ernst-Kuzorra-Weg 1, 45891 Gelsenkirchen

Website

www.veltins-arena.de

CONSTRUCTION INFORMATION

Type of stadium

Existing stadium

Completion year

2001

STADIUM OWNER

Company

FC Schalke 04 - Stadion-Beteiligungsgesellschaft mbH & Co.
Immobilienverwaltungs-KG

Contact person

Telephone number

Email

STADIUM OPERATOR

Company

This information cannot be published for data protection/confidentiality
reasons.

FC Schalke 04 - Arena Management GmbH /
FC Schalke 04 e.V.

Contact person

Telephone number

Email

Website

Company

This information cannot be published for data protection/confidentiality
reasons.

FC Schalke 04 e.V.

Contact person

Telephone number

Email

Website

VELTINS =™
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This information cannot be published for data protection/confidentiality
reasons.

QUESTION 02

Calculation of the net Stadium capacity

STADIUM GROSS CAPACITY
STADIUM GROSS CAPACITY UEFA EURO 2024 S
STADIUM NET CAPACITY*

Including VIP seats

2,172

Skybox seats

984

Disabled seats (wheelchair users)

Existing: 98; Planned: 236

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 [including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03 QUESTION 05

Refurbishment work carried out in the last 10 years Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
COMPLETION DATE WORK DESCRIPTION immediate surroundings such as caterers, concessionaires,
2007 Extension/expansion of the hospitality areas “Gliickauf Club” and "Tibulsky” hotels, restaurants, shops
2008 Extension to the Arena’s catering and hospitality area o . . . .
This information cannot be published for data protection/confi-
2012 Expansion/renovation of the home team dressing room and player tunnel -
~ dentiality reasons.
2013 Make-over of the hospitality area "Kasino”
2013 Replacement of roof membranes
2014 New build for a beverage logistics space in the outdoor area QUESTION 06
2014 Replacement of all TV equipment in the public areas
2014 Increased capacity after replacement of business seats in the hospitality areas Existing or planned stadium name contracts
2015 Complete renovation of the "Laola’ area EXISTING/PLANNED STARTING DATE ENDING DATE
2016 Replacement of the giant video cube STADIUM NAME OF CONTRACT OF CONTRACT
2016 Modernization of the building control system VELTINS-Arena 01-07-05 30-06-27 VELTINS
2017 Replacement of the ball netting
2017 Replacement of all sanitary dispensers in the toilet areas
2017 Replacement/upgrade of the public address system
2017 New carpark for 566 cars
2017 New intensive training centre for the professional squad
igl; Eeplac?menft/:pgfzde oftheﬁublic addreS§ sy?erﬂ - ¥ 2- GENERAL INFORMATION
xpansion of the video surveillance system in the interior of the stadium
2017 Renovation of the stairwell roofing OPERAT' NG EXPEN D |TU RES
2017 Modernization of the seven lifts
APR-18 Addition of two new training pitches

QUESTION 07

Detailed calculation of the Stadium rental fee and operational
QUESTIONOS expenditures that will be applied for UEFA EURO 2024

Details about any planned renovations This information cannot be published for data protection/confi-

START DATE PLANNED FINISH DATE | WORK DESCRIPTION dentiality reasons.

2017 2018 Creation of a VIP entrance

2018 2018 New LED floodlighting system

2018 2018 LED pitch lighting system (to be rented)

2017 2018 Construction phase 1: Extension of the training ground, four new pitches,

first part of the carpark and the renovation of the old stand in Parkstadion

2019 2021 Construction phase 2: Extension of the training ground, new business office
building, final completion of the entire carpark building
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium

< GENERAL MAP OF THE STADIUM

378 UEFAEURO 2024 — BID BOOK — GER UEFA EURD 2024 — BID BOOK — GER 379




SECTOR 06 — STADIUMS — GELSENKIRCHEN

QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
STADIUM CAPACITY

ADDITIONAL INFORMATION
OPERATING EXPENDITURES

416 UEFA EURO 2024 — BID BOOK — GER



SECTOR 06 — STADIUMS — HAMBURG

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

SECTOR 06 — STADIUMS — HAMBURG m

2. GENERAL INFORMATION
STADIUM CAPACITY

Calculation of the net Stadium capacity

Stadium name Volksparkstadion

Address Sylvesterallee 7, 22525 Hamburg

Website www.hsv.de/volksparkstadion/uebersicht/
CONSTRUCTION INFORMATION

Type of stadium Existing stadium

Completion year 2000

STADIUM OWNER

Company HSV FuBball AG

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email
STADIUM OPERATOR
Company HSV FuBball AG

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email

Website

Company HSV FuBball AG

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website
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Including VIP seats

3,695

Skybox seats

680

Disabled seats (wheelchair users)

Existing: 95; Planned: 230

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including, for example, additional construction work, camera positions,

media tribune, etc.).

Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:

« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03

Refurbishment work carried out in the last 10 years

COMPLETION DATE WORK DESCRIPTION

2007 Installation: two additional skyboxes

2009 Enlargement of capacity in several skyboxes

2009 Enlargement of training facilities, including expansion to three pitches

2010 Enlargement of VIP Area West

2010 Installation of 2 new video walls

20m Renovation VIP Area East

2012 Modification former press area to office area

2013 Renovation VIP Area West

2013 Installation of public WLAN infrastructure for 15,000 spectators

2015 Modernization and reorganization of training centre including team dressing rooms,
sanitary and medical infrastructure

2016 Upgrade VIP Area West to event / conference centre

2017 Finalization Campus [young talents centre inside the stadium perimeter)

2017 Renovation of the alarm system

2017 Upgrade of public WLAN infrastructure

2017 Renovation of infield including drainage system and power supply

2017 Enlargement of training facilities to six heated pitches,
of which four are with natural grass and two with artificial turf

2017 Renovation of the flood lighting

QUESTION 04

Details about any planned renovations

START DATE PLANNED FINISH DATE | WORK DESCRIPTION

018 2019 Building with dressing rooms and functional areas for
youth team matches and the green-keeping department

2019 2019 Renovation PA system

2019 2019 Digital signage / IPTV

2019 2019 Integration of additional sanitary facilities

2019 2019 Renewal of data centres

2019 2019 Installation of additional 10 turnstiles at the west and south entrances

2020 2020 Installation of LED flood lights

2020 2020 Installation of permanent LED advertising boards

2021 2021 Replacement of roof membranes

2022 2022 Additional office space (approx. 2,400m? in the south stand, Level 3
(NB: a possible integration of the additional office spaces will be discussed
when the project reaches a more reliable planning stage)

p.a. - Ongoing modernization, e.g., of the VIP zones, hospitality areas, training and

team facilities, office areas as well as IT and technical infrastructure

420  UEFA EURO 2024 — BID BOOK — GER UEFA EURO 2024 — BID BOOK — GER 421



SECTOR 06 — STADIUMS — HAMBURG

2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLANNED STARTING DATE ENDING DATE T
STADIUM NAME OF CONTRACT OF CONTRACT i
9

Volksparkstadion 01-JUL-15

30-JUN-1

Klaus-Michael Kiihne
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2. GENERAL INFORMATION
OPERATING EXPENDITURES

QUESTION 07

Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024

This information cannot be published for data protection/confi-
dentiality reasons.
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium
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SECTOR 06 — STADIUMS — HAMBURG

QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION
BASIC STADIUM INFORMATION
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2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name Red Bull Arena

Address Am Sportforum 3, 04105 Leipzig, Germany
Website www.dierotenbullen.com/verein.html
CONSTRUCTION INFORMATION

Type of stadium Existing stadium

Completion year 2021

STADIUM OWNER

Company Red Bull Arena Besitzgesellschaft mbH

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email

STADIUM OPERATOR

Company RasenBallsport Leipzig GmbH

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email

Website

Company RasenBallsport Leipzig GmbH

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website
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2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 02

Calculation of the net Stadium capacity

SECTOR 06 — STADIUMS — LEIPZIG m

STADIUM GROSS CAPACITY

STADIUM GROSS CAPACITY UEFA E! 24 SET-UP

STADIUM NET CAPACITY*

Including VIP seats

2,555

Skybox seats

480

Disabled seats (wheelchair users)

Existing: 150; Planned: 220

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.

Mﬂﬁim
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2. GENERAL INFORMATION
ADDITIONAL INFORMATION

QUESTION 03 QUESTION 05

Refurbishment work carried out in the last 10 years Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
30-JUN-14 Catering area modernized, Hospitality, Level 5 & 6 hotels, restaurants, shops
30-JUN-14 Modernization Hospitality, Level 6

This information cannot be published for data protection/confi-

30-JUN-15 Modernization Hospitality, Level 6 -
- - dentiality reasons.
30-JUN-15 New video-screens installed
30-JUN-15 New build: Hospitality, "Musiksaal”
30-JUN-15 New build: guest entrance + outer perimeter north
31-JUL-15 Rebuilding dressing rooms for the home team, referee
01-AUG-15 New build: Hospitality, Levels 8 & 9 Existing or planned stadium name contracts
30-JUN-16 Modernization of the Mixed Zone STADIUM NAME OF CONTRACT OF CONTRACT
30-JUN-16 New build: Hospitality, Family & Friends Room Red Bull Arena 01-JUL-10 indefinite period Red Bull GmbH
30-JUN-16 Conversion / expansion Hospitality seats
31-JUL-17 New installation of permanent cabling broadcaster
31-JUL-17 Expansion of the TV compound and the electrical power supply system
31-JUL-17 New build: Hospitality, Level 7 (temp.)

2. GENERAL INFORMATION
OPERATING EXPENDITURES

Details about any planned renovations

START DATE PLANNED FINISH DATE WORK DESCRIPTION

MAY-18 APR-19 Architectural improvements to entrance areas, commercial display QUESTION 07
MAY-18 MAY-19 Loading area, storage area ) . ) )
MAY-18 JUL-19 out imet h Detailed calculation of the Stadium rental fee and operational
uter perimeter sou i expenditures that will be applied for UEFA EURO 2024
JUN-18 DEC-18 New build / replacement of the security control room
and pitch view studios This information cannot be published for data protection/confi-
MAY-19 AUG-19 New Skybox Area, Level 6 dentiality reasons.
JUN-19 JUL-20 Upgrade to infrastructure (toilets, kiosks, merchandising areas)
JUN-19 JUL-20 Upgrade to wheelchair seats
MAY-20 JUL-20 New build: upper tier level Sector B and D
MAY-20 AUG-20 Permanent Hospitality, Level 7
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium

< GENERAL MAP OF THE STADIUM
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QUESTIONS 11 - 49

This information cannot be published for data protection/confi-
dentiality reasons.

2. GENERAL INFORMATION

BASIC STADIUM INFORMATION

STADIUM CAPACITY

ADDITIONAL INFORMATION

OPERATING EXPENDITURES
3. STADIUM AND STADIUM SURROUNDINGSMAPS

STADIUM OVERVIEW MAPS
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2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name Allianz Arena Munich

Address Werner-Heisenberg-Allee 25, 80939 Munich
Website www.allianz-arena.de

CONSTRUCTION INFORMATION

Type of stadium Existing stadium

Completion year 2005

STADIUM OWNER

Company Allianz Arena Miinchen Stadion GmbH

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email

STADIUM OPERATOR

Company Allianz Arena Miinchen Stadion GmbH

Contact person

Telephone number This information cannot be published for data protection/confidentiality

reasons.
Email

Website

Company FC Bayern AG

Contact person

This information cannot be published for data protection/confidentiality
reasons.

Telephone number

Email
Website
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2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 02

Calculation of the net Stadium capacity

SECTOR 06 — STADIUMS — MUNICH m

STADIUM GROSS CAPACITY
STADIUM GROSS CAPACITY UEFA EURO 2024 SET-UP
STADIUM NET CAPACITY*

Including VIP seats

2,152

Skybox seats

1,374

Disabled seats (wheelchair users)

Existing: 227; Planned: 270

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION 2. GENERAL INFORMATION
ADDITIONAL INFORMATION OPERATING EXPENDITURES

QUESTION 03 QUESTION 07

Refurbishment work carried out in the last 10 years Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024
| WORK DES(
2006-2012 Expansion of VIP hospitality areas - Levels 3 and 5 This information cannot be published for data protection/confi-
(Executive Lounge, foyers and eventboxes have a different look now) dentiality reasons.
20m Change to HD signal
2011 Redesign of Welcome Zone West (VIP entry), Level 0
2012-2013 Installation of security-relevant structures (e.g., checkpoaints at entrance north,
ticket checkpoints/turnstiles at Fan Zone South, fan segregation at bus parking north)
2012 Construction of FC Bayern Erlebniswelt (FC Bayern museum, 4,000 m?)
2012 Modernization of toilets in VIP areas Levels 3, 4 and 5
2012 Redesign of press conference area (high-end technology, permanent interpreter cubicles)
2013 Redesign of VIP areas: Welcome Zone West (VIP entry Level 0, outdoor area),
Sponsor Lounge (Level 3] and Business Club [Level 4)
2013 Expansion of security camera system
2015 Optimization of mobile communication capacity
2015 Optimization of wireless LAN capacity in public areas
2015 Construction of high-quality hospitality areas, Level 4
2016 Construction of high-quality hospitality areas, Level 5
2016 LED illumination of facade
2017 Redesign of signage in whole stadium
2017 Installation of floodlight LEDs

QUESTION 04

Details about any planned renovations

START DATE | PLANNED F

ongoing Upgrading of technical facilities to the ultimate level
2019 Entrance West

QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLANNED STARTING
STADIUM NAME OF CONTRA

Allianz Arena 2002 2031 Allianz SE
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3. STADIUM AND STADIUM SURROUNDINGS MAPS

STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium
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QUESTIONS 11 - 38

This information cannot be published for data protection/confi-
dentiality reasons.
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2. GENERAL INFORMATION
BASIC STADIUM INFORMATION

2. GENERAL INFORMATION
STADIUM CAPACITY

QUESTION 01

Basic information about the Stadium

GENERAL INFORMATION

Stadium name

Mercedes-Benz Arena

Address

Mercedesstrafle 87, 70372 Stuttgart

Website

www.mercedes-benz-arena-stuttgart.de

CONSTRUCTION INFORMATION

Type of stadium

Existing stadium

Completion year

201

STADIUM OWNER

Company

Stadion NeckarPark GmbH & Co. KG

Contact person

Telephone number

Email

STADIUM OPERATOR

Company

This information cannot be published for data protection/confidentiality
reasons.

VfB Stuttgart Arena Betriebs GmbH

Contact person

Telephone number

Email

Website

Company

This information cannot be published for data protection/confidentiality
reasons.

VB Stuttgart 1893 AG

Contact person

Telephone number

Email

Website

This information cannot be published for data protection/confidentiality
reasons.

Calculation of the net Stadium capacity

Including VIP seats

2,74

Skybox seats

952

Disabled seats [wheelchair users)

Existing: 185; Planned: 230

General Remark: The above figures represent a calculation model based on the UEFA Requirements for UEFA EURO 2024 (including, for example, additional construction work, camera positions,

media tribune, etc.).

* Net capacity = total number of seats which are available for sale or complimentary use and fulfil the following requirements:
« Spectators sitting in all seats can see the whole pitch with 900 mm high advertising boards 4 m from the touchline and 3 m from the goal line;

« No view obstructions of any kind when sitting in the seat;
« Net capacity must be > 90 % of gross capacity.

MATCH SCHEDULE

The spreadsheet showing the ten venues’ Venue Rental Fees is
based on a sample match schedule that the DFB has drawn up as
requested by UEFA, i.e., featuring a total of 51 fixtures. A number
of factors have been taken into account in devising it. In each of
the ten venues, between four and a maximum of six matches will
take place, thus responding to the need for the turf to be given
sufficient rest periods.

When selecting the venues for the opening match and the knock-
out stages of the tournament, stadium capacity plays a key role
in enabling as many fans as possible to enjoy the live experi-
ence of a European Championship match. As a rule, it is fair to
say that Germany has a very good and homogeneous infrastruc-
ture at its ten venues.

The stadium plans and the stadium net capacity have been drawn
up in accordance with the maximum number of matches that can
be played at each respective venue; however, the data used to
calculate the costs incurred for the sample match schedule are
based on the “match package” actually (and realistically) allo-
cated to each venue. Berlin and Munich fulfil the requirements
for staging the final. As regards the semifinals, Berlin, Dortmund,
Hamburg, Munich and Stuttgart meet the criteria defined in the
tournament requirements. For the opening match, Berlin, Dort-
mund and Munich are suitable candidates. As a rule, it can be
stated for the record that all of the proposed venues meet the
requirements for staging a quarterfinal match, thus guarantee-
ing great flexibility in designing the match schedule.
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2. GENERAL INFORMATION 2. GENERAL INFORMATION
ADDITIONAL INFORMATION OPERATING EXPENDITURES

QUESTION 03 QUESTION 07

Refurbishment work carried out in the last 10 years Detailed calculation of the Stadium rental fee and operational
expenditures that will be applied for UEFA EURO 2024
COMPLETION DATE WORK DESCRIPTION ) ) . )
JuL-09 Pitch surface level lowered and rebuilt, main stand and opposite stand moved to the pitch, Thls.lmformatwon cannot be published for data protection/confi-
running track removed dentiality reasons.
JUL-10 Completion of the new stand (main stand right called “Untertiirkheimer Kurve”)
including new VIP area and new gym
JUL-1 Completion of the new stand [main stand left called “Cannstatter Kurve”),
extension of the roof membrane towards the pitch
AUG-11 Makeover of the VIP area in the main stand
AUG-17 Replacement of roof membrane including protection against corrosion

and reinforcement of the drainage system

JUL-11until JUL-17 Various regular refurbishment activities in the Mercedes-Benz Arena

QUESTION 04

Details about any planned renovations

START DATE PLANNED FINISH DATE

JUN-18 AUG-18 Refurbishment of the VIP seats in the main stand

JUN-18 MAY-24 Modernization of the functional area in the main stand Level 0
(e.g., team dressing rooms, press conference room, bus drive)

JUN-18 MAY-24 Increase parking garage P1, modernization of the VIP areas,
installation of LED flood lighting, renewal of the bowl's sound system,
installation of TV pre-cabling and renewal of artificial turf

QUESTION 05

Existing and planned contracts or agreements with event orga-
nizers or other third parties operating within the Stadium or the
immediate surroundings such as caterers, concessionaires,
hotels, restaurants, shops

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 06

Existing or planned stadium name contracts

EXISTING/PLANNED STARTING DATE
STADIUM NAME OF CONTRACT

Mercedes-Benz Arena 01-DEC-07 30-JUN-37 Daimler AG
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3. STADIUM AND STADIUM SURROUNDINGS MAPS

STADIUM OVERVIEW MAPS

QUESTION 09

General map of the Stadium
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3. STADIUM AND STADIUM SURROUNDINGS MAPS
STADIUM OVERVIEW MAPS

QUESTION 10

General and up-to-date aerial photography of the Stadium

GENERAL MAP OF THE STADIUM
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QUESTIONS 11 -3

This information cannot be published for data protection/confi-
dentiality reasons.
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PERFECILY LOCATED,
PERFECTLY ACCESSIBLE:

bY EVERIONE

BY ANY HEANS

A TOURNAMENT BUILT ON EFFICIENT, SAFE AND
RELIABILE TRANSPORT

Throughout its candidature, the DFB has worked very closely with
the Federal Ministry of Transport and Digital Infrastructure, devel-
oping a clear and integrated mobility approach for staging UEFA
EUROQ 2024. In order to provide strong transport connections, both
to Germany and within the country, a working group has been set
up to develop an initial mobility concept and ensure that all UEFA
EURO 2024 bid requirements are being delivered upon. Notably,
this working group includes major German transport organiza-
tions such as Deutsche Bahn, Lufthansa/Eurowings, the Asso-
ciation of German Transport Companies, Volkswagen (the DFB's
mobility partner] and external experts who have played a key role
in mobility concepts from the 2006 FIFA World Cup and other inter-
national major sports events. Together with the ten Host Cities,
all current local and regional transport infrastructure has been
thoroughly assessed, resulting in clear and concise development
plans for 2024 and beyond.

A TOURNAMENT IN THE HEART OF EUROPE

European countries are very closely connected to Germany with its
strong domestic infrastructure. Major cities in neighbouring coun-
tries, such as Amsterdam, Brussels, Copenhagen, Luxembourg
City, Paris, Prague, Vienna, Warsaw, and Zurich, are all easily-
accessible by road as well as by high-speed rail. This means
that countless international fans will live within a very short dis-
tance of Host Cities, encouraging a truly united and festival-like
atmosphere.
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Nearly the entire European population lives within a 2,000 kilo-
metre radius of Germany and approximately 360 million peo-
ple live not further than 1,000 kilometres away. Germany, which
has 16 international airports, is the perfect place to connect with
people from across Europe. Germany's high-speed railway net-
work is one example of this. Seamlessly connected to the rail-
way networks of the European neighbours, Deutsche Bahn alone
operates direct daily train services to 12 European countries with
more than 250 cross-border connections each day. As a result,
more than 230 million Europeans can reach one of the Host Cities
within six hours or less by train.

All the Host Cities are located in close proximity to an international
airport - on average only 23 minutes away (the range: 6-43 mins).
All Host Cities also have at least one alternative airport at 90
minutes’ driving distance. For 21 out of 45 potential Host City-
to-Host City trips there are currently direct flights scheduled, while
high speed rail lines will be constructed for the international air-
ports of Stuttgart and Berlin for 2024, joining the existing lines
in operation for the international airports in Frankfurt, Cologne,
Disseldorf, and Leipzig. Put simply, with a combination of road,
railand airport options, UEFA EURO 2024 in Germany will set new
standards by engaging and attracting fans from all over Europe.

FAST, FREQUENT AND SAFE - MOBILITY

AT UEFA EURO 2024

A strong emphasis on easy access is not limited to travelling to
Germany, but also includes travelling within the country.

More than 13,000 kilometres of motorways and 33,000 kilometres
of rail network (operated by German railways, Deutsche Bahn
AG or DB AG) connect German communities, including approx-
imately 2,700 kilometres of high-speed rail tracks. It is the closest-
knit railway network in Europe with up to 40,000 trains daily. High
frequencies of long-distance and regional services guarantee
fast, ecological, reliable and comfortable travelling, providing the
ideal environment for hosting a tournament of 24 national teams.

For fans in particular, travelling from Host City-to-Host City will
never be easier. All Host Cities in Germany have direct and com-
fortable railway connections to one another. While most of the
connections are serviced by high-speed trains (ICE and IC/EC)
the cities within the Rhine-Ruhr region (meaning Cologne, Dort-
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2,000 km

1,000 km

@ 500km

mund, Disseldorf, Gelsenkirchen/Essen) have a vast number of
additional and direct regional and suburban rail services run-
ning. Currently, an average of 28 trains per direction serve each of
the 45 Host City-to-Host City connections daily. Rail travel times
between the Host Cities are an average of less than 3 hours 15
minutes, and in 2024, each of the 10 Host Cities will be serviced
by reqular long-distance trains with a daily seating capacity of
80,000 seats which can for the five-hour period prior to a match
be boosted by 8,000 extra seats.

Clear developments and improvements will also be made for UEFA
EURO 2024. Deutsche Bahn rail services will be customized to the
needs of the tournament just as they were successfully done for
the 2006 FIFA World Cup. This will include an alteration of ser-
vice schedules at short notice, rerouting of trains towards Host
Cities, airports or directly to stadiums, extra carriages added to
regular trains, and extension of regular trains to not only cope
but thrive with increased demand.
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The entire transport infrastructure is regularly maintained and
in good condition. Annually, billions are spent on maintaining,
rehabilitating, upgrading and expanding the transport system,
which is rated one of the safest in the world. Although no national
infrastructure project is required for the execution of UEFA EURO
2024, 13 national road, rail and airport projects costing a total
of more than 10 billion Euros are already under construction or
planned, and will enhance the level of mobility between the Host
Cities even further. In addition, Deutsche Bahn will invest more
than 60 billion Euros by 2024, connecting metropolises, airports
and Host Cities like never before.

CONVENIENT TRAVELLING TO STADIUMS

All the Host Cities have strong transport systems supported by
modern traffic control systems. They are all experienced in man-
aging large-scale events and transporting thousands of persons
within a short time frame, with all proposed UEFA EURO 2024
stadiums being almost entirely sold out every other weekend for
football matches, and many hosting additional events during the
week. The inner-city transport systems have thus demonstrated
that they can handle the regular rush-hour travel at the same
time as servicing football games with up to 75,000 spectators.

All the stadiums of Germany's EURO 2024 candidature feature:

Nearby public transport stops and stations;

Connectivity with multiple independent public transport
systems (including long-distance rail, regional and suburban
rail, underground / LRT, tram and shuttle buses), all of which
serve to create a system with strong range of options;

Full accessibility for mobility-impaired persons at stops/
stations serving the stadium;

Sufficient parking spaces to serve VIP needs, in most cases
backed up by traffic control systems, such as dynamic route
information panels, changeable direction signs and dynamic
lane controls;

Nearby autobahn access;

Direct walking and bike lane links to downtown (including
special Fan Walks for the tournament secured and guided by
the police);

Generally high level of access via smaller roads;
Well-informed and capable authorities and responsibilities
applying well-tested traffic guidance plans.

Comfortable travel within Germany and in the Host Cities will be
made even more convenient by special signage, guiding spectators
through the cities and at the stadiums. Well-trained, multi-lin-
gual volunteers will provide a warm welcome to all guests from
the moment they arrive until the final celebrations are over. With
the 2006 FIFA World Cup, Germany and the DFB have proven
their ability to set international standards in welcoming guests
and organizing a well-structured tournament - UEFA EURO 2024
will raise those standards even further.
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A LEGACY OF SUSTAINABILITY

Transport patterns in Germany's urban areas have continuously
changed in recent years in favour of alternatives to cars, including
public transport, bicycles and car sharing. For example, private
cars now account for only 27% of total transportation in Frank-
furt, and 25% in Berlin. With the arrival of many visitors to Ger-
many during UEFA EURO 2024, often without their own private
transport, it is anticipated that private car usership will be con-
siderable lower than 25% of the total during the tournament.

Both a cause and a result of this has been improved investment
by Germany in greener transport solutions, with a focus on pub-
lic transport. In this sense, UEFA EURO 2024 will leave a legacy
in Germany for supporting long-term, environmentally-friendly
mobility solutions. During the tournament itself, fans from across
Europe will feel comfortable with a superb public transport sys-
tem, and further initiatives have also been developed by the DFB
to limit private car use.

These initiatives include:

Combi-tickets - combining entrance tickets with free public
transport for the entire match day within the range of the
regional transport association;

Offering special rail ticket prices and additional booking
opportunities for fans, with significantly reduced fares for
ticket holders;

Introducing parking restrictions and conditional parking ticket
allocation in the periphery of the stadiums (incl. obligatory pre-
booking, minimum entrance tickets per parking ticket);
Championing coach travel, including dedicated coach parking
for UEFA target groups or official supporter groups nearby the
stadiums, dedicated routing to ease access/exit).

UEFA EURO 2024 in Germany has a great opportunity to show-
case sustainable transport coherently supporting a major event.
All Host Cities plan on improving their transport infrastructure
not just in order to boost capacities but especially in the case of
public transport to augment comfort levels, ensure greater sus-
tainability and full accessibility for mobility-impaired persons.
Modern and more environmentally friendly modes of transport
such as car sharing models and bike rental opportunities are
available in all Host Cities and are constantly being upgraded and
extended. For the tournament, the stadiums surroundings will be
equipped with the necessary infrastructure for state-of-the-art
technologies, including charging stations for electric cars. Today,
smart technologies already interconnect all modes of transport
and everyone can use these easily via mobile app.

More than just somewhere you arrive:
Berlin’s main railway station.

SEAMLESS AND COMFORTABLE TRAVEL

FOR UEFA TARGET GROUPS

Seamless and comfortable travel options will be provided for all
UEFA target groups.

Staff, volunteers, media and fans will be predominantly encour-
aged to use public transport as an alternative or in addition to
the bus fleet that will be made available to travel to the stadiums.
Teams and the UEFA Family as well as certain VIPs will prefer to
travel by air from city to city and use designated vehicles between
the airport and the stadiums. The dense network of airports in
Germany and the short distances between such airports and city
centres and stadiums will provide the most comfortable journey
possible, with Germany being able to lean on its experience of
hosting the 2006 FIFA World Cup. Furthermore, these groups will
be provided with designated parking and drop-off/pick-up oppor-
tunities at their needs according to UEFA requirements.

As applied during the 2006 FIFA World Cup, media representatives
and journalists may receive personalized railway tickets which
allow for four weeks free travel with all DB trains.

UEFA Euro 2024 in Germany will provide maximum comfort and
ease for all UEFA Target Groups.

SECTOR 07 — MOBILITY — GERMANY

A
“The'ICE network offers
fast cennections between
the Host Cities and into
the neighbouring countries.

UEFA EURO 2024 — BID BOOK — GER 625
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1. INTERNATIONAL AND NATIONAL
TRANSPORT INFRASTRUCTURE

STADIUM CONNECTIVITY TO AIRPORTS

Host City Airports within 90 minutes road travel time
“Stadium”

QUESTION 01

Map of international and national
transport infrastructure.

Berlin BER” / SXF
p “Olympiastadion” km /30 min
Cologne CGN DTM NRN FRA
“RheinEnergieSTADION"  RAASHWAREIT 52 km / 45 min 102km /71 min 117 km /83 min 192 km /
90 min (rail)

Dortmund PAD FMO CGN NRN

SOLAND “SIGNAL IDUNA PARK" 85km/55min 89km/60min || 96km/60min . 111km/77 min
Dusseldorf DTM NRN FMO
“ESPRIT arena” 77 km / 59 min 78 km / 60 min 145 km / 89 min
Frankfurt CGN
“Commerzbank-Arena” 175 km /

NETHERLANDS 74 min (rail)

Gelsenkirchen DU “FMO” CGN NRN PAD
“VELTINS-Arena” 56 km /35 min 94 km / 56 min 101 km /60 min 86 km /60 min 121km / 74 min

LBC BRE
83 km /73 min 118 km / 75 min

Hamburg
“Volksparkstadion”

to Leipzig DRS ERF
Amsterdam~& “Red Bull Arena” 125 km /75 min 160 km / 90 min
Munich FMM SZG NUE
“Allianz Arena” m /20 min 123km /73 min 154 km /90 min 170 km /90 min

Stuttgart FKB FMM
“Mercedes-Benz Arena”  [FAAuNAVERT) 114 km /86 min 151 km /90 min

Travel time [ICRIERIN] 16-30 min 31-45 min 46-60 min 61-75 min 76-90 min

Main airport  “HAM”

International airport  FRA
Regional airport  DTM

BER = Airport Berlin-Brandenburg resp. Airport Berlin-Tegel (TXL) or Airport Berlin Schénefeld (SXF); CBN = Cologne Bonn Airport; NRN = Airport Weeze; DTM = Dortmund Airport; DUS = Diisseldorf Airport;

Brussels PAD- Paderborn/Lippstadt Airport; FRA = Frankfurt Airport; HHN=Frankfurt-Hahn Airport; FMO = Miinster/Osnabriick International Airport; HAM = Hamburg Airport; LBC = Liibeck Airport;
BEL.4 BRE = Bremen Airport; LEJ = Leipzig Airport; DRS = Dresden Airport; ERF = Erfurt Airport; MUC = Munich Airport; FMM = Memmingen Airport; SZG = Salzburg Airport;
b NUE = Nuremberg Airport; STR = Stuttgart Airport; FKB = Karlsruhe/Baden-Baden Airport
oy’
v FLIGHT TRAVEL TIMES AND FREQUENCIES B
- Prague ‘ Flight connections Berlin Dort- Diissel-  Frankfurt Gelsen- Hamburg Cologne Leipzig Munich  Stuttgart
CZECH
Lux. Z7S REPUBLIC mund dorf kirchen -
Airport BER DTM' DUS FRA FMO HAM CGN LEJ MuC STR ‘€
Berlin BER n.a. 65/70 70 n.a. n.a. 70 n.a. 65 70 %
Dort- DTM n.a. n.a. n.a. n.a. n.a. n.a. 65/70 n.a. Q
mund g
< 2
Dissel- DUS 15 50/55 n.a. 55 n.a. 60 70 60/65 | £ K
dorf =
to P Frankfurt ~FRA 145 49 45/50 65/70 60 (ICE)* 55 55/65 40/50 g
0 Faris -
Gelsen-  FMO 28 n.a. n.a. n.a. 70 80 5
kirchen o|c
Hamburg HAM 70 n7 65 n.a. 75 75 E
FRANCE , Linz Cologne  CGN 158 33(ICE)* 47 60 65 na. ;
(3 ‘ Leipzig LEJ 16 35 " 55/60 60 ©
\ 5
‘ AUSTRIA 5 Vienna, Munich  MUC 172 17 154 104 28 140 13 26 EARRE
) salsburg o udepest Stuttgart  STR 98 35 41 9 66 n 28
)i T 4 Flights per direction per week (maximum of period 10/06/2017 til 10/07/2017)
_J Basel Directly connected 5/9 119 6/9 8/9 3/9 5/9 5/9 5/9 9/9 7/9
Host Cities

to Innsbruck

[
’r/to Nyon

BER = Airport Berlin-Brandenburg resp. Airport Berlin-Tegel or Airport Berlin Schonefeld; DTM = Dortmund Airport; DUS = Diisseldorf Airport; FRA = Frankfurt Airport;

@ Host City €@ Main Airport Motorway/Autobahn @ New Infrastructure @ FMO = Airport Miinster/Osnabriick; HAM = Hamburg Airport; CGN = Cologne/Bonn Airport; LEJ = Leipzig Airport; MUC = Munich Airport; STR = Stuttgart Airport
_— 1 Dortmund Airport is classified as a regional airport, whereas the other main airports are classified as international airports
QO Other City €) Ootherairport ——+—+ High Speed Railway ~ @ Enhanced Infrastructure Tkm * High-speed rail connection between airport railway stations
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SECTOR 07 — MOBILITY — GERMANY SECTOR 07 — MOBILITY — GERMANY

1. INTERNATIONAL AND NATIONAL
TRANSPORT INFRASTRUCTURE

RAIL TRAVEL TIMES AND DAILY CONNECTIONS ESTIMATED TRANSPORT CAPACITIES AT HOST CITY CENTRAL RAILWAY STATIONS

to Berlin Dort- Diissel-  Frank- G_elsen- Essen Hamburg Cologne Leipzig Munich  Stuttgart Station Daily pax  Estimated (approx.) daily capacity
Hbf mund dorf furt kirchen  Hbf! Hbf Hbf Hbf Hbf 21 (Hbf = Central  Long-distance service (boarding  of departing trains
from Hbf Hbf Hbf Hbf Hbf Railway (of which high-speed Regional  Suburban  Total + exiting)
Berlin to  from 03:17 04:12 03:56 04:00 03:45 01:42 04:17 01:13 *04:36 05:34 Station) trains) trains trains trains at station alltrains  long-dist. regional suburban
Hbf from to [tr/d] [tr/d] [tr/d] [tr/d] [tr/d] [pax/d] [pax/d] [seats/d]  [seats/d]  [pax/d]
Dort- 1716 to from 00:47 02:27 00:25 00:22 02:46 01:09 04:30 05:26 03:30 Berlin Hbf 185 (125) 336 708 1229 150,000  »900,000 90,000 80,000 620,000
:‘;fnd q Cologne Hbf 180 (114) 563 461 1,204 210,000 >950,000 80,000 160,000 500,000
rom  to
m = Cologne

= to  fr . . . . . . . . S
Diissel. 19 19 93 90 o from 01:26 00:31 00:29 03:39 00:21 05:10 04:41 02:40 = Messe/ Deutz W0 42) 384 457 883 na na na. na na
dorf Hbf from to I
Frankfurt 19 22 22 19 28 25 o fom 0215 0205 0336 0103 0308 **03:09 0117 £ Dortrmund Hbf 151 (1) 345 156 652 95000 -550,000 80,000 90,000 200,000
Hbf from to = Disseldorf Hbf 165 (112) 385 484 1,034 200,000 >750,000 70,000 110,000 460,000

[3]
Gelsen- 2 2 60 60 18 17 - - to from 00:10 03:20 00:57 05:1 05:31 0327 &€ Frankfurt
kirchen ZE (Main) Hbf 206 (163) 352 866 1,424 310,000 >1,500,000 110,000 110,000 1,100,000
Hbf from 1o g= Gelsenkirchen
Essen 17 17 154 154 210 210 18 20 49 69  to from 03:12 00:55 05:51 05:16 03:08 E Hbf 17 (0) 167 82 266 15,000  »100,000 10,000 30,000 50,000
Hbf! from  to 2 Essen Hbf 123 (78) 245 403 771 110,000 >650,000 60,000 70,000 380,000
Hamburg 24 25 18 18 17 15 18 18 4 4 17 15 o fom 04:01 03:05 05:44 05:10| g Hamburg Hbf 170 (98) 242 1,040 1452 425,000 >1,650,000 90,000 80,000 1,320,000
Hbf f t = 9
rom o

Cologne 7 16 55 52 57 57 29 30 10 10 33 30 17 15 — 0437 0432 0213 2 Leipzig Hbf 84 (49) 142 380 606 60,000 >300,000 40,000 20,000 200,000
Hbf - o : : : Munich Hbf 122 (76) 331 956 1,409 330,000 »1,600,000 70,000 90,000 1,300,000
Leipzig 20 21 5 i 3 3 17 15 . 3 3 33 30 i i o from 0315 04:20 Stuttgart Hbf 168 (88) 320 816 1,304 300,000 >1,400,000 90,000 90,000 1,040,000
Hbf from to
Munich 16 17 18 18 19 17 32 30 - - 1916 3 3 9 12 9 10 to from  ***02:13
Hbf from  to
Stuttgart 6 7 17 16 10 9 28 27 4 5 9 8 19 16 17 17 7 7 47 49
21 Hbf

arr. dep. arn  dep. arr dep. arr dep. arn dep. arn dep. arr dep. arr dep. arn dep. art dep. arn dep
Total HC 157 162 459 450 471 465 208 209 166 168 551 540 157 156 248 256 79 85 181 186 159 159
connec-
tions

number of daily direct train connections to other Host Cities (arrivals / departures)

1 Essen Hbfis 18 km from “VELTINS-Arena” Gelsenkirchen or 8-11 min rail travel from Gelsenkirchen Hbf

* ICE sprinter 3 times per day per direction: 04:00 h

** Planned new “sprinter” service will reduce travel times from 2022 on: Cologne-Munich (03:50 h); Frankfurt-Munich (03:00 h]
***Due to infrastructure enhancements shorter travel times in 2024: Stuttgart-Munich (01:45 h)

ROAD DISTANCES AND TRAVEL TIMES

Berlin Dortmund Diissel- Frankfurt Gelsen- Hamburg Cologne Leipzig Munich Stuttgart
dorf kirchen
Berlin 04:11 04:41 04:47 04:20 02:53 04:51 01:49 05:01 05:28
Dortmund 496 00:52 02:04 00:29 03:01 01:04 03:44 05:04 03:36 E
Diissel- 559 72 02:03 00:41 03:28 00:32 04:25 05:04 03:28 ﬁ
dorf g _
Frankfurt 553 224 226 02:18 04:14 01:47 03:30 03:22 01:54 E E
Gelsen- 521 36 51 255 02:59 00:59 03:59 05:16 03:49 | = £
kirchen % =
Hamburg 293 346 409 496 356 03:36 03:21 06:26 05:39 g
Cologne 578 97 38 190 84 426 04:23 04:49 03:12 E
Leipzig 191 419 485 388 462 394 506 03:46 04:14
Munich 288 607 611 393 636 776 575 432 02:08
Stuttgart 636 424 407 209 442 656 372 472 232
distance by road [km] e =

.New look, the same great quality:

Deutsche Lufthansa flies guests
from all over the world to Germany.
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1. INTERNATIONAL AND NATIONAL
TRANSPORT INFRASTRUCTURE

QUESTION 02 QUESTION 03

For the international and national transport infrastructure Provide further details regarding all the main routes identified
map and each route coloured green or red, provide informa- in your map simplified map where significant improvements in
tion regarding the type of enhancements or constructions to capacity and travel time are to be expected.

be carried out.

FROM TRAIN TRAIN TRAVEL TIME | NUMBER OF ROAD ROAD TRAVE!
MAJOR ROUTE ENHANCEMENTS (CITY) CONNECTIONS /DAY LANES
LENGTH AND CAPACITY UPGRADE 20l 2020 200 2028 2 2024]  2016]
Length (km) Caiee o Cologne Munich 12 12 04:32 03:50 4-8 *4-8 04:49 04:49
Number of . . Cost of financing Munich Cologne 9 9 04:32 03:50
Type of transport traffic lanes ; Responsible  Construction ‘ l{pgrad?[.s] [pybllc/l ) Frankfurt Munich 30 30 03:09 03:00 W8 48 03:22 03:22
infrastructure or tracks Capacity body date Delivery date  (in € millions) private/joint) -
1 Autobahn A7: 8km/ 105,000 Fed.Govt. 2016 Autumn 2019 58 public 100% Munich Frankfurt 32 32 03:09 03:00
additional lane 6 lanes veh /day Stuttgart Munich 32 47 02:13 01:45
[Wa‘tsrode - Munich Stuttgart 27 49 02:17 01:45
Fallingbostel _ Hamburg Frankfurt 48 48 04:14 04:04
2 Autqbahn A10: 30km/ 105,000 Pu»bl\c- 2018 2022 792 public / Frankfurt Hamburg
additional lane 6 lanes veh./day Private private "
(Havelland - Pankow) Partnership Hamburg Munich 4-8 4-8 06:26 06:26
3 Autobahn A10: 9 km/ 120,000 Fed. Gout. 2016 2020 142 public 100% Munich Hamburg
additional lane 8 lanes veh./day Hamburg Berlin 4-6 *4-6 02:53 02:53
[Nuthetal - Potsdam) Berlin Hamburg
4 Autobahn A7: 29 km / 105,000 Public- 2017 End 2020 bbb public / Hamburg Stuttgart b=t *l-b 05:39 05:39
additional lane 6 lanes veh./day Private private
Stuttgart Hamburg
(Seesen - Partnership
Norten-Hardenberg) Dortmund Munich 4-8 *4-8 05:04 05:04
5 Autobahn A3: 38km/ 105,000 Fed. Govt. 2012 2020 358 public 100% Munich Dortmund
add?tional lane 6 lanes veh./day Gelsenkirchen Munich 4-8 *4-8 05:16 05:16
{/‘Cﬁss;ig{unn - Munich Gelsenkirchen
- Disseldorf Munich 4 *4- :04 04
6 Autobahn A3: 74 km/ 105,000 Public- 2019 2024 1,050 public / Usseldor unie 8 8 05:0 050
additional lane 6 lanes veh./day Private private Munich Dusseldorf
[Wiirzburg - Erlangen) Partnership Berlin Leipzig 6-8 **6-8 01:49 01:49
7 Autobahn Aé: b6km/ 105,000 Fed. Govt. 2017 2019 140 public 100% Leipzig Berlin
additional lane 6 lanes veh./day 1 travel times refer to free flow travel times at typical speed (120 km/h); in the absence of a speed limit, travel speeds can be faster and travel times shorter
[Schwabach-W - Roth) * extension of the sections with 6 lanes
8 Autobahn AS8: 22km / 105,000 Fed. Govt. 2012 2020 103 public 100% extension of the sections with § (anes
additional lane 6 lanes veh./day X .
[Hohenstadt - Ulm) The calculated road travel times refer to a maximum speed of

120 km/h. Since there is no general speed limit for German auto-

bahns, actual travel times might be shorter during periods of
NEW ROUTES free traffic flow. In addition, the majority of road infrastructure

LENGTH AND CAPACITY UPGRADE improvements are destined to reduce those sections with a high
Length (km) Source of risk of accidents or temporarily unsatisfying performance and
Number of . X Cost of financing thus raise the share of periods with free traffic flow. A remark-
Type of transport traffic lanes Responsible  Construction upgrade(s) (public/ able proportion of the autobahns [in fact more than 2,500 direc-
~infrastructure or tracks Capacity body date Delivery date  (in € millions) private/joint) i [)Mp tres)i ioped with modern traffi tr’ Lovet
9 Autobahn A49: Nkm/ 75,000 Fed. Govt. 2015 2020 178 public 100% lonatkrrometres)1s equipped with modern traffic controt systems
(Neuental - 4 lanes veh./day to smooth and steady high-volume traffic flow including the tem-
Schwalmstadt) porary use of emergency lanes (hard shoulders]; this also con-
10 Autobahn A49: 8km/ 105,000 Public- 2019 2025 500 public / tributes to road safety.
f;;xvjilnrgit]adt— 6 lanes veh./day E;‘:tar::rship private National rail projects, especially the high-speed rail expansion
11 Autobahn AB: Skm/ 105.000 Public- 2019 2025 500 blic/ plans, are aimed at significantly reducing travel times, mostly
(Mihthausen - 6 lanes veh'/day Private Erwate in a cross-border context. For example shortening travel times
Hohenstadt) ’ Partnership between Cologne and Munich also means reducing travel times
12 High speed railway: 60 km/ 20 trains/da  Fed. Gout. 2012 2021 3,260 public 100% between Cologne and Vienna.
[Wendlingen - Ulm) 2 tracks
13 New airport Berlin- Actually, the project is a comprehensive extension and partial relocation of the existing airport “Berlin-Schénefeld
Brandenburg [SXF)" as well as a renaming incl. change of IATA code (BER]. The major work phases have been completed, but
the airport is not yet open to traffic. The project is described in “Question 14 - airport infrastructure” for Berlin
[Host City).
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

°\ e S

@ 5km

@ central Railway Station @ stedivm &= Motorway/Autobahn  +H-+E)+H Suburban Rail Numbers on red or
green dots depicted in
@ Main Bus Terminal @ Fan Zone Options —{204]- Federal Road () Underground/Light Rail the Map refer (o the
€ Airport @ carand Bus Parking Main Road @  New nfrastructure table of infrastruc-
ture projects listed in
© Main Sea Port 1 City Centre @  Enhanced Infrastructure Question 05.
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BERLIN PUBLIC TRANSPORT IS BASED
ON FIVE SUB-SYSTEMS:

.The national railway system of regional and long-distance
trains including high-speed trains; there are seven main railway
stations in Berlin among which “Berlin Hauptbahnhof” [central
station) is the one of the most important in Germany. The seven
will be complemented by “Flughafen Berlin Brandenburg” once
the new airport is operational;

2.Suburban railway ("S-Bahn”), a rapid transit railway system

covering Berlin and adjacent communities incl. Potsdam;
3.Underground railway;

4.Tram lines (mostly in the eastern parts of Berlin);

-

5.Buses.
2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS
Persons conveyed 2017 2024
[million PAX/al Total Accessible Accessible share Accessible share
Regional rail 58.0 133 122 92% 100%
Suburban rail *417.0 166 156 94% 100 %
Underground / LRT 553.1 173 M4 66% 100 %
Tram’ 193.6 803 522 **100 % 100 %
Bus’ 432.0 6,454 n.a. **100 % 100 %
Total 1,653.7 98% 100 %

1 accessibility figures represent tram platform edges, resp. bus positions (2 directional positions per stop]
* refers to 2015
** incl. full accessibility by on-board equipment (all buses / trams are equipped with on-board ramps)

Today, the public transport system already conveys more than
1.6 billion passengers per year, nearly three quarters of them by
rail. In this context, Berlin's transport infrastructure is perma-
nently being upgraded and expanded, with the mega-projects
dominating media coverage and public perception. However, rail
infrastructure (underground, tram, suburban railway) is set for
significant improvements across the board in coming years. Access-
ibility plays a key role. At present, 98% of all stations and stops
are at least suitable for use by mobility-impaired persons. Here, %
on-board equipment plays an important role as regards tram and
bus accessibility. By 2024, the share of accessible stations for all
rail-bound systems and buses will have risen to 100 %.

Moreover, Berlin operates a transport control centre regulating
2,000 traffic lights as well as a parking and traffic guidance sys-
tem for the Olympiastadion event area including 9,500 parking
spaces, a traffic flow system on one of the major approach roads
to the stadium, and traffic information panels - all reqularly tried
and tested during large-scale events.

Berlin’s public transportation.network is used
by more than 1.6 billion people a year.
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SECTOR 07 — MOBILITY — BERLIN

2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

STADIUM CONNECTIONS

BERLIN TEGEL AIRPORT

MAJOR ROUTE ENHANCEMENTS (TXL)

LOCATION

BERLIN AIRPORT CENTRAL RAILWAY

(SXF / BER) STATION

“BERLIN HBF” (S/U)

tEN?h'I'[I: A]ND CAPACITY UPGRADE contor ; f “NAME OF STATION” (SYSTEM)
ength (km ost of ource o
Number of upgrade(s) financing 2017 2024 2017 2024 m
Type of transport traffic lanes Responsible Construction (in€ (public/ Suburban Rail  Travel time [hh:mm] *00:32 *00:32 00:59 00:59 00:19 00:19
~ infrastructure or tracks Capacity body date Delivery date  millions) private/joint) Total capacity/h 25,000 pax/h 25,000 pax/h 25,000 pax/h 25,000 pax/h 25,000 pax/h 25,000 pax/h
Underground  Travel time [hh:mm] *00:33 *00:33 **01:05 **01:00 00:32 00:32

Total capacity/h 18,000 pax/h 18,000 pax/h 18,000 pax/h 18,000 pax/h 18,000 pax/h 18,000 pax/h

NEW ROUTES Road Distance 7.7 km 7.7 km 35.0 km 35.0 km 10.8 km 10.8 km

LENGTH AND CAPACITY UPGRADE Time' [hh:mm] 00:15 00:15 00:36 00:36 00:22 00:22
Length (km) Cost of Source of Lanes 2 2 2-3 2-3 2 2
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
~ infrastructure or tracks Capacity body date Delivery date  millions) private/joint) STADIUM CONNECTIONS .(.:EN;SRAL BOUS .I}Egg.":sA]L ;ﬁuﬁggﬁBURGER TOR/
1 Und d: 2.2km/ 18,500 Cityof Berlin  2010-2020 2020 525.0 blic 100% .MESSE-NORD /1 ;
Extonson Us/US5 S tracke ponfhidir fyerEenn pubtic T2 LOCATION KAISERDAMM” (U) STRASSE DES 17.JUNI
(closing of the gap Alexander- “NAME OF STATION” (SYSTEM) “BRANDENBURGER TOR” (S);
platz - Brandenburger Tor) MOHRENSTR.” (U)
S newsttons 7 Jam Jwv  Jam ]
2 Road: 3.2km/ 75,000 veh/d  Fed. Govt. 2013-2022 Feb. 2022 500.0 public 100% Suburban Rail  Travel time [hh:mm] 00:14 00:14 00:27 00:27
Autobahn A100 extension 3 lanes Total capacity/h 25000 pax/h 25000 pax/h 25,000 pax/h 25,000 pax/h
[junction Neukslin -
exit Treptower Park) Underground  Travel time [hh:mm] 00:08 00:08 ***00:34 ***00:34
- Total capacity/h 18,000 pax/h 18,000 pax/h 18,000 pax/h 18,000 pax/h
None of the measures listed - planned or underway - was initiated Road Distance 3.2km 3.2km 9.8 km 9.8 km
because of UEFA EURO 2024 but are instead destined to improve Time' [hh:mm] 00:17 00:17 00:19 00:19
the traffic situation in the city. Hence, all measures will indirectly Lanes 2 2 2 2

' typical mid-day travel times

benefit UEFA EURO 2024 transport; The Fan Zone at Branden-
burger Tor will in fact benefit directly from the planned under-
ground extension. More than one billion Euros will be invested
in transport infrastructure in the near future - more than half of
it for public transport.
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* departure from airport by bus (bus capacity according to demand)
** departure from airport by suburban train

***incl. significant walk

“Station Name: [S) indicates suburban rail; [R] = regional rail;

(U) = underground / light rail / metro; (B) = bus; (T) = tram

The Olympiastadion Berlin is superbly connected to important
destinations, such as Berlin's central railway station, the central
bus terminal, and the Fan Zone, and offers immense rail service
capacities. As in other major metropolises, distances tend to be
longer than in smaller cities. Nevertheless, Berlin is proud that
travel times to/from the airports are comparatively short.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

There are no matches planned in another Berlin stadium.

UEFA EURO 2024 — BID BOOK — GER
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

Designated

P A
:'0 Olympia-Stadion
0

o
cars: 157 o Designated |
EPPPTTEL S9N Cars: 350
Designated Q e*DeSIgnaled
o4 Cars: 240 Cars: 100
<
» Designated
Designated Cars: 970
Cars: 80
Designated D;sri:)nleé 0
Cars: 473 parking:
Designated
Designated Cars: 44t
Cars: 181,24

Motorcycles: 80 o .
o P —+ N .
.'G'Des\gna(ed T "E‘A Olympiastadion
PN\ & ‘Cars: 330

.
3 .
‘\e Pichelsbergs ¢ ® 4
SRR .
N .
.
oo .
\ .
. .
. .
S 2 {_//F
~ : 0
4 | /
Y, G Fairground
~— Cars: 900
-~ Buses: 200
~ -~ 750
~ — m
S~ —
\\\ _—-//
@ 500m
© Busstop ] Outer Security Zone «IB= Motorway/Autobahn =+~ Suburban Rail
@ carand Bus Parking 123 Last Kilometre —[204)- Federal Road () Underground/Light Rail
@ stedivm @ New Infrastructure Main Road H @ Tram Way
P Stadium Entrance @ Enhanced Infrastructure === ShuttleBus  eee=s Footpath
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — BERLIN

PUBLIC TRANSPORT AT SUBURBAN RAIL UNDERGROUND
“OLYMPIASTADION”

Max. practical frequency per direction 18 trains/h 24 trains/h *45 buses/h
Regular hourly capacity per direction 8,350 pax/h 5,500 pax/h **1,250 pax/h
Max. hourly capacity per direction 25,000 pax/h 18,670 pax/h *4,000 pax/h
Accessibility elevators elevators at-grade access,

low-floor vehicles

* incl. extra buses
** depending on bus type provided: up to 2,000 pax/h

Using the capacity in the respective directions, the track-based
systems are capable of conveying some 80% of all spectators
within a 60 minutes egress period.

Buses and shuttles can handle an additional 5% if run at max-
imum capacity.

In addition, coaches can easily account for 11% of the modal
split {7,500 fans) resulting in a 75 % utilization of the bus parking
capacities provided (150 out of 200).

Private car usage would thus be limited to merely 2.6 %, a fig-
ure substantially below the set target. Depending on the aver-
age occupancy rate (between 2.5 and 3.5 persons per vehicle), car
park capacity utilization will be between 15% and 25%. In other
words, Berlin expects to achieve a figure significantly below the
set goal of a maximum of 25% of private car usage. The above

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM OLYMPIASTADION BERLIN

calculation is based on the net seating capacity of the stadium
for the UEFA EURO 2024 (approx. 70,000 seats), which includes
officials, media and VIP [totalling approx. 20%). Hence, arrival
at the stadium by private car will be limited to privileged client
groups and mobility-impaired persons.

Public transport standing capacities rely on a comfortable density
of four standing passengers per square metre of standing space.
According to German regulations, double that density is permis-
sible and during periods of great demand, densities of six per-
sons/m? and above have been observed. In practical terms, the
capacity norm can be assumed to be exceeded by at least 20%
when estimating public transport use during peak demand peri-
ods; this would shorten the required egress period and/or raise
the public transport share.

Underground
18,500
27%
.7 6%
Suburban rail ‘
37,500
5% N

Bus

4,000

Coach

7,500

MN%

Foot* + bicycle * For all matches Fan Walks are planned to be offered. The

500 stadium operators and the security services have gained

1% extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance

Private car when examining Fan Walks for UEFA EURO 2024. Hence,

1,800 the number of stadium visitors arriving by foot may in fact

2% be even higher.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

QUESTION 09

Airport information.

GENERAL AIRPORT INFORMATION

VENUE PARKING BERLIN

FACILITY NAME | TYPE DEDICATION DISABLED [Bus [ motoRe
PO1 n.a.

Parking lot Hospitality 350

P03 Parking lot Comm. partners 240

Host City name Berlin
P4 Parking lot UEFA 730 Stadium capacity in 2020 70,033
PO4 Parking lot Disabled 180 Airport name Berlin-Tegel (TXL) + Berlin-Schénefeld (SXF)
Po4 Parking lot Media 240 Berlin-Brandenburg Airport (BER)
P05! Parking lot ™v 242 Airport distance from city TXL: 11 km; SXF: 23 km; BER: 27 km
P05 Parking lot v 204 Passenger traffic 2016 TXL: 21.3 million; SXF: 11.7 million; BER: not yet operational
P06 Parking lot Organizer 100 **250
P07 Parking lot UEFA 330 TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTED (2024)
P08 Parking lot Organizer 80 Number of terminals TXL: 5 BER: 2
PO South Parking lot UEFA 173 8 SKF:4
P motorcycles + Parking lot Public 80 Total number of airport gates 90 130
bicycles® Number of aircraft stands (parking positions) TXL: 49 (C)* 4(F)
VIP parking North  Underground car  Hospitality 151 5 including ICAO aircraft code [e.g., code C) . SXF: 41(C)* 21(E)
k One Code E aircraft occupies 75 (C)
pari up to three Code C positions or max. 125 (C)
VIP parking South  Underground car ~ VIP 232 - :
{level -1) park Number of check-in desks 135 160
VIP parking South  Underground car ~ VIP 227 14 Maximum passenger capacity of all terminals 30 million/a 43 million
(level -2) park Annual passenger throughput (excluding UEFA EURQ 2024) 33 million 41 million
Parking Spaces Olympiastadion 3,299 208 80 Daily passenger throughput (excluding UEFA EURQ 2020) 130,000 160,000
3,507 80 Maximum hourly passenger throughput: Inbound 6,100 7,750
P17 (fairground)” Parking lot Private 400 n.a. Maximum hourly passenger throughput: Outbound 5,900 7,550
P18 (fairground)? Parking lot Private 1,500 n.a. *200 Annual aircraft movements 186,000 335,000
Overflow or City Parking Lots 1,900 0 *200 0 Hourly movement rate 78 80
1,900 0 Runway length TXL 08R/26L: 2,400 m 3,600 m
P+R Spandau Parking lot Public 2,470 na. TXL 08L/26R: 3,300 m 4,000 m
(6 locations) SXF 07L/25R: 3,600 m
P+R Ruhleben Parking lot Private 290 Pavement Classification Number (PCNJ of runway TXL: 120 F/A/W/T BER: 109 F/B/W/T
(Lidl+Aldi)? TXL: 120 F/A/XIT BER: 99 R/B/W/Ty""
P+R Lots 2,760 0 0 0 SXF: 109 F/B/W/T
2,760 0 Airport fire category TXL: 9 10
SXF: 9
; S:\L\L‘:Zq;f::z.:;;.&;zs; negotiated Maximum size of passenger aircraft that can be handled E (B747) F (A380)
3 One motorcycle equals three bicycles § Number of internal [domestic) destinations 9 not available
* bus usage reduces vehicle capacity for private cars accordingly (One bus equals five cars)
** usually motorcycle parking (One car equals 2.5 motorcycles) Number of international destinations 167 not available

Fast ddturbdn railWay: Begl :

attracts millions oflourisk‘a year.
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QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

To the best of our knowledge and the current state of affairs, in
2024 all air traffic will be handled by Berlin-Brandenburg Air-
port (BER).

According to the basic approval procedure the following opera-
tional restrictions will be in force: Regular flights will be prohibited
between 0:00 a.m. and 5:00 a.m., whereas between 5-6:00 a.m.
and between 10-12 p.m. only a limited number of movements will
be allowed, and only by low-noise aircraft.

Upon application, the Supreme Berlin-Brandenburg Aviation
Authority can grant exemptions from the ban on night flights.
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QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Although the new Berlin-Brandenburg Airport (BER) is not
expected to serve several UEFA EURO 2024 stadiums it has the
capacity to cope with a demand significantly above that foreseen
for UEFA EURO 2024 fans and visitors travelling by air to football
matches in Berlin. Every day millions of tourists fly in and out of
Germany’s capital. Several large-scale events at the same time
have never been a challenge to the airports” operations. This
was already demonstrated compellingly during the 2006 FIFA
World Cup. With BER the city will welcome all guests and visi-
tors to UEFA EURO 2024 at a modern airport with state-of-the-art
infrastructure. It is of note that BER is deemed capable of serv-
ing additional matches in other cities, such as Leipzig, which is
only a 1.5 hour train ride away.
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@ Temporary Facility
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QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

n_ DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

Extension of departure gate at North Pier [ =/~ /+5 million pax) 2018-2021

2 Extension of baggage belt system at the main terminal [-/~/+5 million pax/a) -2021

NEW INFRASTRUCTURE

m DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

New terminal [-/~-/6 million pax/a) 2018-2020

TEMPORARY FACILITY

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No temporary facility required

The railway station underneath the Berlin Brandenburg Airport
[BER) terminal building is already completed and operational but
not yet used for scheduled services. However, once the new air-
port opens, suburban and regional rail as well as long-distance
and high-speed trains (ICEs] will provide a high quality of rail ser-
vices for airport users.
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QUESTION 04

Host City transport infrastructure map

i

| @

\ 1

@ central Railway Station @ stedivm W= Motorway/Autobahn ++E)+ Suburban Rail Numbers on red or
reen dots depicted in
@ Main Bus Terminal @ Fan Zone Options —[204]~ Federal Road =+(0)-+ Underground/Light Rail the Map refer tothe
€ Airport Car and Bus Parking Main Road @  Newlnfrastructure table of infrastruc-
ture projects listed in
© Main Sea Port 1 City Centre @  Enhanced Infrastructure Question 05.
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COLOGNE PUBLIC TRANSPORT IS BASED ON
FOUR SUB-SYSTEMS:

N

.The national railway system of regional and long-distance
trains including high-speed trains; there are three main railway
stations in Cologne namely "Kéln Hauptbahnhof” (central
station), "Kéln-Deutz/Messe” and “Kéln/Bonn Flughafen”
[Cologne Airport], of which Cologne central station is one of
the busiest in Germany;

2.Suburban railway ("S-Bahn”), a rapid transit railway system

serving Cologne and towns within a radius of some 60 kilometres
around Cologne;

3.Underground railway / LRT, a rapid transit system with a metro-

like mode of operation for central urban areas (underground
stations);

4.Buses.

SECTOR 07 — MOBILITY — COLOGNE

In the heart of the city:
Cologne’s main railway station.

ACCESSIBILITY OF PUBLIC TRANSPORT IN COLOGNE

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons conveyed 2017 2024

[million PAX/al Total Accessible Accessible share Accessible share
Regional rail n.a. *n 7 64% >64%
Suburban rail 54.0 29 23 79% >79%
Underground / LRT 210.8 235 209 89 % 100 %
Bus' 66.9 730 ~200 **100 % 100 %
Total >331.7 1,005 439 **96 % >99%

' all buses are equipped with kneeling system and/or on-board ramps
*nine stations shared with suburban rail
** incl. accessibility through on-board equipment

Today, public transport is already used by much more than 330
million passengers per year, with rail transport taking pride
of place. Cologne’s transport infrastructure is regularly main-
tained and permanently being upgraded and expanded. In par-
ticular, transport infrastructure supporting green mobility will
likewise be improved in coming years. This includes the succes-
sive enhancement of the already well-established accessibility of
public transport facilities. At present, some 43% of the more than
1,000 stations and stops are at least suitable for use by mobil-
ity-impaired persons. Since all buses are low-floor vehicles and
are mostly equipped with on-board ramps all the bus stops are
deemed accessible. By 2024, all Cologne underground / LRT sta-
tions will feature step-free access, boosting the total share of
accessible stops and stations to more than 99 %.

The State of North Rhine Westphalia runs a 24/7 superordinate
traffic control centre in Leverkusen where information on the
traffic situation on 2,200 kilometres of autobahns and B-roads
is bundled, coordinated information is disseminated, and control
measures initiated. This includes dynamic information panels
[dWiSta = dynamic route guidance with integrated incident infor-
mation), traffic control systems with variable traffic signs, tem-
porary use of emergency lanes for regular traffic flow, construc-
tion site management, and optimization of the cross-linkage of
automatized control systems.

Cologne currently implements a system to coordinate more than
600 traffic lights; it is the first project phase. The objective is to
optimize signalling and ensure traffic managers are able to pro-
actively and reactively respond to critical volumes or exceptional
traffic situations. This system will be integrated into the existing
local traffic control centre and thus linked to the superordinate
centre in Leverkusen.

The various authorities in Cologne consciously work together
when it comes to large-scale events, such as the German Prot-
estant Church Congress with up to 300,000 attendees per day.
The cooperation comprises event management, traffic manage-
ment (both individual and public transport), security, and rescue
services and has proved its worth during various events includ-
ing the 2006 FIFA World Cup.
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QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
Road: 1.3 km/ 25,000 veh./d  City of 01/2020 09/2021 1.0 100% public
Redesign of dynamic lane 3 lanes Cologne
assignment Diirener Str. -
~ section ]
2 Road: 0.9 km/ 22,000 veh./d  City of 01/2022 05/2023 0.9 100% public
Redesign of dynamic lane 3 lanes Cologne
assignment Diirener Str. -
~ section2
3 Cycling: 120 bicycles City of 2018 2019 0.3 100 % public
Construction of bike parking Cologne
structure Weiden-West
4 Cycling: City of 2018 “(succes- 100% public
Successive optimization of Cologne sively until)
cycling routes + 2025"
implementation of bicycle
~ boulevards etc. in Lindenthal
5 Road + public transport: 1.0 km / 75,000 veh./d  City of 2018 2022 188.0 100% public
Rehabilitation of bridge 4 lanes Cologne
Miilheimer Briicke + 2 tracks
NEW ROUTES
LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
6  Cycling: 8.4km/- 6,300 City of 2021 2024 63 100% public
Construction of bicycle bicycles/d Cologne, (est)
highway (Cologne - Frechen) (exp. demand) ~ State of
NRW, City
of Frechen

None of the measures listed - planned or underway - was initiated
because of UEFA EURO 2024 and all are destined to improve the
green transport modes in the city in line with the rising demand
for green mobility. In other words, all measures will indirectly be
to the benefit of UEFA EURO 2024 transport and help limit pri-
vate car usage as desired. Even the road projects on the list aim
to optimize utilization of the road traffic infrastructure already in
place. Prior to UEFA EURO 2024 nearly 200 million Euros will be
invested in transport infrastructure, with the rehabilitation and
modernization of an important river crossing used by the under-
ground/ LRT and road traffic alone consuming 188 million Euros
in coming years.
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QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

STADIUM CONNECTIONS

COLOGNE / BONN
AIRPORT (CGN)

LOCATION
“NAME OF STATION” (SYSTEM)

CENTRAL RAILWAY
STATION / (IMPORTANT STATION)

SECTOR 07 — MOBILITY — COLOGNE

RAILWAY JUNCTION

CENTRAL BUS TERMINAL “KOLN-MESSE / DEUTZ”
“KOLN HBF”

o Jmw Ja e faw

Undergr./ Travel time [hh:mm] 00:39 00:39 00:25 00:25 00:22 00:22
light rail Total capacity/h 3,220 pax/h 3,220 pax/h 11,000 pax/h 11,000 pax/h 11,000 pax/h 11,000 pax/h
Undergr./ Travel time [hh:mm] *01:08-01:13  *01:08-01:13 *00:49-00:54 *00:49-00:54 *00:52-00:57 *00:52-00:57
light rail! Total capacity/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h
Bus? Travel time [hh:mm] **00:49 **00:49 **00:32 **00:32 **00:37 **00:37
Total capacity/h 270 pax/h 270 pax/h 270 pax/h 270 pax/h 270 pax/h 270 pax/h
Road Distance 27.4 km 27.4 km 7.1km 7.1km 8.9 km 8.9 km
Time [hh:mm]? 00:23 00:23 00:20 00:20 00:22 00:22
Lanes 2-3 3 1-2 1-2 2 2

STADIUM CONNECTIONS

LONG-DISTANCE COACH
TERMINAL

LOCATION “KOLN / BONN AIRPORT”
“NAME OF STATION” (SYSTEM)

FAN ZONE HEUMARKT
“HEUMARKT"” (U)

FAN ZONE RONCALLIPLATZ;
“HEUMARKT” (U);

“KOLN HBF” (U/S)

2017 2024 2017 2024 2017 J2024

Undergr/ Travel time [hh:mm] 00:39 00:39 00:22 00:22 00:28-00:32 00:28-00:32
light rail Total capacity/h 3220pax/h  3.220pax/h 11,000 pax/h 11,000 pax/h 11,000 pax/h 11,000 pax/h
Undergr/ Travel time [hh:mm] ~ *01:08-01:13  *01:08-01:13 00:37-00:42 00:37-00:42 00:43-00:50 00:43-00:50
light rail! Total capacity/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h 2,200 pax/h
Bus? Travel time [hh:mm] **00:49 **00:49
Total capacity/h 270 pax/h 270 pax/h
Road Distance 27.4 km 27.4 km 6.6 km 6.6 km 7.0 km 7.0 km
Time [hh:mm] 3 00:23 00:23 00:16 00:16 00:20 00:20
Lanes 2-3 3 2 2 2 2

STADIUM CONNECTIONS

FAN ZONE NEUMARKT
“NEUMARKT” (U)

LOCATION
“NAME OF STATION” (SYSTEM)

Undergr./ Travel time [hh:mm] 00:19 00:19

light rail Total capacity/h 11,000 pax/h 11,000 pax/h

Undergr./ Travel time [hh:mm] 00:35-0:40  00:35-00:40

light rail! Total capacity/h 2,200 pax/h 2,200 pax/h

Bus?

Road Distance 5.5 km 5.5km
Time' [hh:mm] 00:13 00:13
Lanes 2 2

via station “Stiittgenhof” (15-20 min walk]

via bus stop “Junkersdorf" (10 min walk]

typical mid-day travel times

#U7/#U13 via Cologne-Ehrenfeld, arrival by suburban train
** #141via Cologne-Lévenich, arrival by suburban train
“Station Name”: (S) indicates suburban rail; [R) = regional rail;
(U) = underground / light rail / metro;

(B) = bus; (T) = tram

RERNEN

Cologne’s RheinEnergieSTADION is very well connected to all
important destinations and this spells comparatively short travel
times, including travel to the airport.

The Fan Zones are located more or less at a maximum of 30 min-
utes by public transport from the stadium and are strung like
beads along a main underground line that connects directly to
the stadium.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

There are no plans to have any other stadium in Cologne host
UEFA EURO 2024 matches.

UEFA EURO 2024 — BID BOOK — GER 645



SECTOR 07 — MOBILITY — COLOGNE

2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

LT S
- ~
N (5] N\
// Cars: 55’]\2\
/s SR
// Supporters B

Cars: 200

/ Cars: 1,200 e..‘ Buses: 80

Rheinenergie-
@EQ% 5
tadion
T BG-JuM%:mm' =
ohnweg Designated ‘0%
—
/ Cars:80 G_F',: Cars: 400 Alter
/ Designated g ¢ Designated weDesignated G 200 Militarring
/ Cars: 250 o (Cors290

4 .
> o o o, ) Designated
Cars: 40
:

Designated
Cars: 100

]
|
o
|
|
\

Designated

teeed
Designated Cars: 25

\ Buses: 45 Buses: 15
\ 4 Designated
\ G . Cars: 80
.
\\ E
p
. (34
\\ e
\ @ cars: 1100
\ 3

o -
\\ Q
N

Q\Cars' 1,100

a\\

Supporters A~

e Cars: 500

Buses: 80

© Busstop ] Outer Security Zone «IB= Motorway/Autobahn =+~ Suburban Rail Numbers on red or
green dots depicted in

@ carand Bus Parking 123 Last Kilometre —[204)- Federal Road () Underground/Light Rail the Map refer to the
@ stedivm @ New Infrastructure Main Road H @ Tram Way table of infrastruc-

ture projects listed in
P Stadium Entrance @ Enhanced Infrastructure = === ShuttleBus  eeeee Footpath Question 05.

646  UEFA EURO 2024 — BID BOOK — GER

QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — COLOGNE

[
“RHEINENERGIESTADIO

Max. practical frequency per direction 30 trains/h 6 trains/h **8 buses/h
Regular hourly capacity per direction 4,400 pax/h  *2,200 pax/h 2,200 pax/h 720 pax/h
Max. hourly capacity per direction 11,000 pax/h 2,200 pax/h 720 pax/h
Accessibility at-grade access, ramps at-grade access, ramps at-grade access, kneeling

system / on-board ramps

station “RheinEnergieSTADION"

station “Stiittgenhof”

bus stop “Kéln Junkersdorf”

direction towards railway station “Weiden West”

refers to regular service: three bus lines [each 2-3 buses/h]

Fwn -

As early as the 2006 FIFA World Cup Cologne achieved an aver-
age of slightly more than 26 % modal share for fans using private
cars. Back then, up to 30,000 fans used public transport, which
contributed on average some 60 % of the modal split. Since then,
travel patterns in Germany show a declining use of private cars
and a trend towards multi-modality, especially in urban areas.

That said, for the relevant directions the capacity of rail-bound
transport is capable of conveying some 24,000 fans within a period
of 60 minutes which translates into a 52% modal share for rail
(based on a net stadium capacity of approx. 46,900 seats). Pub-
lic transport standing capacities assume an acceptable density
of four persons per square metre of standing space. According to
German regulations a density of double that is permissible. During
periods of great demand, actual densities above 100 % have been
recorded. In practical terms, one can assume that public trans-
port use during peak demand periods exceeds standard capa-

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM RHEINENERGIESTADION COLOGNE

LRT
26,400
56%

Private car
8,500
18%

city by 20%; this spells a higher public transport share, namely
62% (or 29,000 persons).

Atotal of 160 motor coaches [equal to 73 % of the total bus parking
spaces] could conceivably transport 8,000 fans and would account
for approximately a 17 % share of the modal split.

Together with a minimal share of 1% pedestrians and cyclists
and up to 2% public bus users, the number of fans using pri-
vate cars would be roughly between 8,500 and 13,500 persons.
Thus, the share of car users will be in the range of 18-29%, and
would require between 40% and 90% of the car park capacities
around the stadium.

If required, additional capacity could be activated through ded-
icated shuttle buses to the LRT stations of "Koln-Lovenich” or
“Kéln-Mingersdorf Technologiepark”.

LRT ("Stittgenhof”)

2,600

6%

Foot* + bicycle

500

%

Bus * For all matches Fan Walks are planned to be offered. The

900 stadium operators and the security services have gained

29 extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance

Coach when examining Fan Walks for UEFA EURO 2024. Hence,

8,000 the number of stadium visitors arriving by foot may in fact

17% be even higher.
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VENUE PARKING COLOGNE

TYPE DEDICATION ___JcAR _______ |DISABLED BUs

FACILITY NAME
P1

Parking lot Public 550
P2 Multi-storey car park  Public 400
P2 Multi-storey car park  VIP 200
P3 Parking lot Public 1,200
P4 Kerbside parking Public 200
P4 Kerbside parking Supporters B 400 *80
P6 Parking lot Public 1,100 >0
P7 Parking lot Public 1,100
P8 Parking lot Supporters A 500 80
S1 Parking lot VIP 250 40
S2 Parking lot Press 80
S3 Parking lot TV / media 250
S4! Parking lot VIP 80
S5 Parking lot UEFA / media 25 45
S6 Parking lot VIP 40
S7 Kerbside parking VIP / hosp. 15
S9 Parking lot v 100
Parking Spaces RheinEnergieSTADION 6,395 >40 *220
6,575
37 facilities citywide Multi-storey / Public 20,084 300
undergr.
Citywide locations Kerbside Public n.a. n.a. 35
P22 (Messe] + Parking lots Public ~200
Kuhweg 20
Overflow or City Parking Lots 20,084 300 235
20,619
42 facilities at Pred. parking lots Public / P+R ***6,184 n.a.
periphery
P+R Lots 6,184 0 0
6,184

1 not available, used as medical relief area during UEFA EURO 2024

*  Buses: bus usage reduces vehicle capacity for private cars accordingly (one coach equals fivel
** Buses: for 80 out of 160 spaces bus usage reduces vehicle capacity for private cars accordingly (one coach equals five cars)
***incl. disabled parking [number not recorded)
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QUESTION 09

Airport information.

SECTOR 07 — MOBILITY — COLOGNE

GENERAL AIRPORT INFORMATION

Host City name Cologne

Stadium capacity in 2020 46,922

Airport name Cologne Bonn Airport (CGN)
Airport distance from city 14

Passenger traffic 2016 11.9 million

TECHNICAL AIRPORT INFORMATION NOW (2017)

PROJECTED (2024)
2

Number of terminals 2

Total number of airport gates 48 48

Number of aircraft stands (parking positions) 6 (F) 6 (F)

including ICAQ aircraft code [e.g., code C) 23-29 (E)* 23-29 (E)*
39-53 (D)* 39-53 (DJ*
66-102 (C)* 66-102 (C)*

* the higher values reduce number
of stands of other categories

* the higher values reduce number
of stands of other categories

Number of check-in desks 86 86
Maximum passenger capacity of all terminals 14 million/a 14 million/a
Annual passenger throughput (excluding UEFA EURO 2024) 11.9 million 11.9 million
Daily passenger throughput [excluding UEFA EURO 2020) 32,600 32,600
Maximum hourly passenger throughput: Inbound 2,700 2,700
Maximum hourly passenger throughput: Outbound 2,600 2,600
Annual aircraft movements 137,000 137,000
Hourly movement rate 34 34

Runway length

14L/32R: 3,815 m
14R/32L: 1,863 m
06/24: 2,459 m

14L/32R: 3,815 m
14R/32L: 1,863 m
06/24: 2,459 m

Pavement Classification Number (PCN) of runway

14L/32R: 75 F/B/W/T
14R/32L: 65 R/B/W/T
06/24: 49 R/B/W/T

14L/32R: 75 F/B/W/T
14R/32L: 65 R/B/W/T
06/24: 49 R/B/W/T

Airport fire category 10 10
Maximum size of passenger aircraft that can be handled F (A380) F (A380)
Number of internal (domestic) destinations 7 7
Number of international destinations 122 122

QUESTION 10

Describe any operational restrictions for any airport (e.g., night

flight bans).

Currently there are no operational restrictions for Cologne Bonn

Airport.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

SECTOR 07 — MOBILITY — COLOGNE

ceding until 18:00 on the day following Matchday by adjusting  consecutive days.
or Lifting .nlght ﬂlg.ht curfew restrictions, in order to ease pub- Cologne Bonn Airport is Germany's third busiest cargo airport and
lic order issues with huge numbers of fans and team support- .~ . - . .
ers stranded in the city centre and airport(s). its sixth busiest airport in terms of passengers and flight move- -
ments. Although the plan is not for the airport to serve multiple R
- The respective document has been provided to UEFA. venues simultaneously it essentially has the capacity and infra- ' ‘\5/6 e
structure to cope with the additional air travel generated by addi- D\ =
tional matches in the airport’s catchment area. The Host Cities of "
Cologne, Dortmund, Disseldorf and Gelsenkirchen are all located =52 | @ Ny ..
no further than 60 minutes by car from the airport. Cologne Bonn "I' ° '+ AN
Airport proved its capabilities during the 2006 FIFA World Cup “ ancaaer \
when air travel demand was presumably higher than it would be I ey
for a European event as then fans came from outside Europe, too; Ls] LWL “‘ ..$,
at that time three of these four cities hosted matches. \3\) Q) N
4 %)
This factors in prevailing night flight regulations (not yet in place Y
orin certain cases no longer effective) which may lead to Cologne W \\‘ g;; \&
Bonn Airport being an alternative airport. Cologne Bonn Airport :{\‘\,\\\ P -
is certainly in a position to act as an alternative to Frankfurt Air- \“..:“.5.’
port and the airports in the Rhine-Ruhr region since travel time \\ N
to the respective stadiums is less than 90 minutes. )P‘ N
/
Bl
\
— k\\ SN
\,,,j\ ////// \\
T @ N Tkm

A Aircraft Parking ++E)+ Suburban Rail ~EIB= Motorway/Autobahn @ Existing Infrastructure

Runways #++(0)+ Underground/Light Rail —[204]- Federal Road @ Extended/improved infrastructure
©) Railway Station ©  carandBus Parking Main Road @ New Infrastructure
©) Bus Terminal @ Temporary Facility

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/ENL

No improvements required

NEW INFRASTRUCTURE

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/ENL

No improvements required

TEMPORARY FACILITY

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/ENL

No temporary facility required

Futuristic: The first
self-driving vehicle
on Germany’s roads.
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

N\

@ central Railway Station @ stedivm &= Motorway/Autobahn  +H-+E)+H Suburban Rail Numbers on red or
green dots depicted in
@ Main Bus Terminal @ Fan Zone Options —{204]- Federal Road () Underground/Light Rail the map refer to the
€ Airport @ carand Bus Parking Main Road @  New nfrastructure table of infrastruc-
ture projects listed in
© Main Sea Port 1 City Centre @  Enhanced Infrastructure Question 05.
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DORTMUND PUBLIC TRANSPORT IS BASED ON
FOUR SUB-SYSTEMS:

1. The national railway system for regional and long-distance trains
including high-speed trains with “Dortmund Hauptbahnhof”
(central station) as the main railway station;

2.Suburban rail ("S-Bahn”), a rapid transit railway system
connecting Dortmund with cities and communities in the entire
Rhine-Ruhr region and beyond [e.g., Cologne and Diisseldorf);

3.Underground railway/LRT with a metro-like mode of operation
in central urban areas (underground stations);

4.Buses.

ACCESSIBILITY OF PUBLIC TRANSPORT IN DORTMUND

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons 2016 2024

conveyed

[million Accessible Accessible

PAX/a] Total Accessible share Total Accessible share
Regional rail n.a. 20 *9 45% 20 i **100%
Suburban rail n.a. 27 *HE2UL 89% 27 27 100%
Underground / LRT 76.6 124 100 81% 124 109 88%
Bus' 57.4 959 260 27% 970 495 51%
Total 134.1 1,130 393 35% 1,141 642 56 %

T all buses are low-floor vehicles

*incl. partly barrier-free locations (selected platforms are barrier-free)

** all regional trains will be equipped with easy enter/exit equipment

***incl. one location where easy-entry/exit equipment for mobility-impaired is required

Today, public transport already conveys more than 134 million pas-
sengers each year, not including the regional and suburban rail
system. Dortmund’s transport infrastructure is being permanently
upgraded and expanded. Improvements to the rail infrastruc-
ture focus on upgrading the central railway station. Accessibil-
ity plays a key role, here. While only 35% of all stations and stops
are fully suitable to mobility-impaired persons, on-board equip-
ment makes the majority of stops usable for people with limited
mobility. This includes in particular bus stops, while the share
of accessible stations for underground / LRT rail and suburban
rail is already in the range of 81-89 %. By 2024, the share of fully
accessible stations for all rail-bound systems will have risen to
an average of over 90% while for bus stops full accessibility is
planned to exceed 50 %.

Dortmund operates a transport control centre that manages a
parking and traffic guidance system for the event area "SIGNAL
IDUNA PARK"; it was introduced for the 2006 FIFA World Cup and
has since regularly proven its worth. A sub-centre is located close
to the stadium and equipped to control and manage a significant
number of traffic lights. During big events, the sub-centre also
accommodates public transport operators.

Moving sustainably: Cyclists
in downtown Dortmund.
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
1 Road: 7.5km/ 75,000 veh./d  Fed. Govt. early 2017 end of 2022 110.0 public 100%
Autobahn A40 6 lanes
additional lane
2 Road: 2.0km/ 20,000 veh./d  Fed. Govt. early 2018 end of 2021 30.0 public 100%
Highway B236 additional 4 lanes
lane / reconstruction
3 Railway: -/ 1station 130,000 pax/d  Deutsche early 2017 2024 130.0 public 85% /
Central station accessibility Bahn AG private 15%
upgrade + extension
4 Foot traffic: 120m/ 18,000 pax/h  City of early 2021 end of 2022 4.0 public 100%
Replacement of pedestrian width: 4 m [for mono- Dortmund
bridge Lindemannstr. / B1 directional
flow)
5  Road/foot traffic: 1.5km/- City of early 2019 end of 2022 28.0 public 100%
Redesign Boulevard Dortmund
“Kampstrafie”

NEW ROUTES

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
6  Bicycle: 23.7km /- 5,000 bikes/ Road early 2018 end of 2023 30.6 public 100 %
Cycle highway “Ruhr” day Authority of
NRW / City of
Dortmund
7  Road: -/- 500 cars City of early 2018 end of 2018 0.5 public 100 %
Construction of park and (disabled Dortmund
ride facility “Semerteichstr.” parking 5)

None of the measures listed - planned or underway - was initi-
ated because of UEFA EURO 2024 and are all destined to improve
the city’'s traffic situation. Hence, all measures will indirectly be to
the benefit of UEFA EURO 2024 transport in a positive way. More
than 330 million Euros will be invested in transport infrastructure
in the near future, more than one third of it in order to upgrade
the central railway station. A full 10% will be dedicated to a large-
scale cycle track, a regional project which responds to the popu-
lation’s changed mobility behaviour and wish for greener mobility.
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QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

STADIUM CONNECTIONS

DORTMUND AIRPORT CENTRAL RAILWAY

SECTOR 07 — MOBILITY — DORTMUND

(DTM) STATION
LOCATION “HOLZWICKEDE” (R) “DORTMUND HBF”
“NAME OF STATION” (SYSTEM)
o
Railway Travel time [hh:mm]' *00:35 *00:35 00:10 00:10
Total capacity/h *800 Pax/h  *1,600 Pax/h 2,100 Pax/h 4,200 Pax/h
Under- Travel time [hh:mm]?2 00:14 00:14
ground/LRT  Total capacity/h? 8,640 Pax/h 8,640 Pax/h
On foot Travel time [hh:mm] 00:40 00:40
Total capacity/h n.a. na.
Road Distance 13.0 km 13.0 km 4.0 km 4.0 km
Time [hh:mm]* 00:14 00:14 00:11 00:11
Lanes 4 6 2 2
STADIUM CONNECTIONS CENTRAL BUS FAN ZONES CITY
TERMINAL “STADTGARTEN” (U)
LOCATION “DORTMUND HBF” “DORTMUND HBF” (R)
“NAME OF STATION” (SYSTEM)
017
Railway Travel time [hh:mm]' 00:12 00:12 00:15 00:15
Total capacity/h 2,100 Pax/h 4,200 Pax/h 2,100 Pax/h 4,200 Pax/h
Under- Travel time [hh:mm]? 00:16 00:16 00:08 00:08
ground/LRT  Total capacity/h® 8,640 Pax/h 8,640 Pax/h 10,800 Pax/h 10,800 Pax/h
On foot Travel time [hh:mm] 00:42 00:42 00:32 00:32
Total capacity/h n.a. n.a. n.a. n.a.
Road Distance 4.0 km 4.0 km 3.0 km 3.0 km
Time [hh:mm]* 00:11 00:11 00:09 00:09
Lanes 2 2 2 2

1 incl. footwalk to the railway station

2 incl. footwalk; refers to station “Stadion” which i exclusively served during big-scale events

4 typical mid-day travel times

3 refers to event-transport capacities (regular capacities are 50-60% lower)

* incl. change to bus-shuttle at “Holzwickede", departure from airport “DTM" by bus; bus capacity on demand [not depicted)
“Station Name": (S indicates suburban rail; (R = regional rail; (U) = underground / light rail / metro; (B) = bus; (T) = tram

SIGNAL IDUNA PARK is exemplarily connected to important
destinations, such as Dortmund's central railway station, the
central bus terminal, and the Fan Zones, all of which are within
walking distance or a short train ride.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

Dortmund will only host one UEFA EURO 2024 stadium.
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — DORTMUND

PUBLIC TRANSPORT AT REGIONAL RAIL UNDERGROUND
“SIGNAL IDUNA PARK”

Max. practical frequency per direction 10 trains/h 30 trains/h 12 buses/h 12 buses/h
Regular hourly capacity per direction 2,100 pax/h 4,250 pax/h 660 pax/h 0 pax/h
Max. hourly capacity per direction 4,200 pax/h 10,800 pax/h 1,320 pax/h 1,320 pax/h
Accessibility at-grade access; at-grade access, at-grade access, no barrier-free
ramps ramps, elevator ramps, 100 % low- access

["Westfalenhalle”) floor vehicles

As early as the 2006 FIFA World Cup, Dortmund achieved a modal
share of as low as roughly 30 % for fans using private cars. Since
then, travel patterns in Germany point to the declining use of
private cars and a trend towards multi-modality, especially in
urban areas.

Thanks to the short walking distances between the city centre and
the stadium, we consider it realistic that 10-15% of the specta-
tors will travel there by foot or bicycle. Public transport (includ-
ing shuttle buses) has the baseline capacity to convey more than
22,000 persons within an egress period of 60 minutes, which
translates into a public transport share of 36 %. In this context,
public transport standing capacities are calculated as a comfort-
able density of 4 persons/m? standing space. According to Ger-
man regulations, a density of double that is permissible. In fact,

TENTATIVE MODAL SPLIT FOR FAN ARRIVALS AT/
DEPARTURES FROM SIGNAL IDUNA PARK DORTMUND

LRT
13;10;] Regional rail
a 10,100
16%
Public bus

1,700

Private - — 3l%
car
15,100 - Shuttle

26% 1,600
3%
Foot* + ’

bicycle Coach
9,000 11,000
®% - - 18%

* For all matches Fan Walks are planned to be offered. The
stadium operators and the security services have gained
extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance
when examining Fan Walks for UEFA EURO 2024. Hence,
the number of stadium visitors arriving by foot may in fact
be even higher.

during periods of intense demand densities of six persons/m? and
above is to be seen. In practical terms, the capacity norm can be
assumed to be exceeded by at least 20 % when estimating public
transport use during peak demand periods. Hence, public trans-
port is capable of carrying more than 26,000 persons per hour,
which is equal to a share of 43% of the modal split.

Current parking facilities can accommodate up to 220 coaches
which spells 11,000 fans or 18 % of the modal split. Car use would
then be slightly below the predefined goal of only 25% of the
total. The number of cars would utilize roughly 45-80% of the
car parking spaces around the stadium depending on car occu-
pancy rates. For low-demand matches, an even lower share of
car use can realistically be achieved.

Throngs of fans from
Dortmund andMunich on
their way to the stadium.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

VENUE PARKING DORTMUND QUESTION 09

FACILITY NAME | TYPE DEDICATION [cAR | DIsABLED [BUS | Airport information.
AT Parking lot ne. 50 GENERAL AIRPORT INFORMATION

A2 Parking lot n.a. 320

L
- L - - Host City name Dortmund
A3 Parkfng lot Media / Organizer 430 Stadium capacity in 2020 6152
Ak Parkfng lot na. 430 Airport name Dortmund Airport (DTM)
AS Parking lot na. 130 Airport distance from city 14 km
1
T6 HalleSb peraroundeer 0 220 Passenger traffic 2016 1.92 million
AT Parking lot UEFA/ Organizer 340 TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTED (2024)
A8 Parking lot UEFA /VIP 850 .
; Number of terminals 1 1
TG Halleo E:rdkerground car n-a 150 Total number of airport gates 13 13
16 Halle?' Underground car na. 130 Number of aircraft stands (parking positions) including ICAQ aircraft 13(C) 13(C)
park code (e.g., code C)
TG Halle8' Underground car n.a. 280 Number of check-in desks 28 28
park Maximum passenger capacity of all terminals 3.5 million/a 3.5 million/a
Stadion Rote Erde Temporary lot v 150 Annual passenger throughput (excluding UEFA EURQ 2024) 2.03 million 2.80 million
B1 Parking lot UEFA/VIP 1,000 Daily passenger throughput (excluding UEFA EURO 2020) 9,000 13,000
C1 Parking lot Public 280 Maximum hourly passenger throughput: Inbound 1,800 1,800
C2 Parking lot Supporters A 597 3 40 Maximum hourly passenger throughput: Outbound 1,800 1,800
D1 Parking lot Public 497 3 Annual aircraft movements 30,000 35,000
D2 Parking lot Public 997 3 Hourly movement rate 20 30
El Parking lot Public 147 3 80 Runway length 06/24: 2,000 m 06/24: 2,000 m
E2 Parking lot Public 547 3 Pavement Classification Number [PCN) of runway 49 F/C/W/T 49 F/C/W/T
E3 Parking lot Supporters B 497 3 100 Airport fire category 7 7
Fi Parking lot Public 167 3 Maximum size of passenger aircraft that can be handled C (A321) C (A321)
F2 Parking lot Public 1197 3 Number of internal (domestic) destinations 2 5
F3 Parking lot Public 267 3 Number of international destinations 33 45
Parking Spaces SIGNAL IDUNA PARK 9,393 307 220
9,920
Schulte Rédding Park?ng lot Public / P+R 246 3 QUESTION 10
Am Gottesacker Parking lot Public / P+R 316 8
Semerteichstrafe Planned parking lot Public / P+R 495 5 Describe any operational restrictions for any airport (e.g., night
Techn. Universitat Parking lot Public / P+R 1,060 flight bans).
P+R Lots 2,117 16 0 Dortmund Airport (DTM) has a ban on scheduled aircraft move-
2,133 ments between 11:00 p.m. and 05:00 a.m.. During the morning

and evening periods (05:00-06:00 a.m. and 10:00-11:00 p.m.) a
limited number of flights is allowed, providing they comply with
ICAO Chapter 4 noise regulations.

1 not available to the public during UEFA EURO 2024

Exceptions for individual aircrafts can be negotiated on UEFA's
behalf.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

The plan is for Dortmund Airport (DTM] to serve only one UEFA
EURO 2024 stadium - SIGNAL IDUNA PARK. However, there are
four other airports in the close vicinity of the stadium, in other
words not further than 60 minutes by car. These could easily
absorb additional air passenger demand. Among these alter-
native airports are such major international airports as Dissel-
dorf Airport (DUS) and Cologne Airport [CGNJ.

A Aircraft Parking )+ Suburban Rail ~fIB= Motorway/Autobahn
Runways ++()+ Underground/Light Rail —[204)- Federal Road

©) Railway Station @  carandBus Parking __ MainRoad

©) Bus Terminal
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@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No improvements required

SECTOR 07 — MOBILITY — DORTMUND

START/END DATE

NEW INFRASTRUCTURE

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END DATE

No improvements required

TEMPORARY FACILITY

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No temporary facility required

START/END DATE

Where the fans land:
Dortmund airport.
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2. HOST CITY INFORMATION

HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

@ 5km

@ central Railway Station @ stedivm =&~ Motorway/Autobahn
@ Main Bus Terminal @ Fan Zone Options —[204]- Federal Road

€ Airport @ carand Bus Parking Main Road

© Main Sea Port [ city Centre
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HHE+H
@
[ ]

o

Suburban Rail
Underground/Light Rail
New Infrastructure

Enhanced Infrastructure

Numbers on red or
green dots depicted in
the map refer to the
table of infrastruc-
ture projects listed in
Question 05.

DUSSELDORF PUBLIC TRANSPORT IS BASED
ON FIVE SUB-SYSTEMS:

-

.National railway system for regional and long-distance
trains including high-speed trains with two main stations in
Disseldorf, namely “Disseldorf Hauptbahnhof” (central station)
and “Disseldorf Flughafen” (Diisseldorf Airport);
2.Suburban railway ["S-Bahn”), a rapid transit railway system
connecting Disseldorf with cities and communities in the entire
Rhine-Ruhr metropolitan region and beyond (e.g., Colognel;

3.LRT with a metro-like mode of operation in central urban areas
(underground stations);

4. Trams;
5.Buses.

SECTOR 07 — MOBILITY — DUSSELDORF

Idyllic: In Diisseldorf
the rhine is just
perfect for a stroll.

ACCESSIBILITY OF PUBLIC TRANSPORT IN DUSSELDORF

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS
Persons 2017 2024
conveyed
[million Accessible Accessible
PAX/al Total Accessible share Total Accessible share
Suburban rail 100.7 25 21 84% 25 **23 92%
LRT Low-floor 110.0 123 77 63% 133 107 80%
High-floor 110.0 128 86 67% 130 110 85%
Mixed operat. 110.0 21 6 29% 21 *6 29%
Tram 57.0 227 68 30% 223 109 49 %
Bus 54.0 1116 **870 78% 1116 ***1,070 96%
Total 321.7 1,640 1,128 69% 1,648 1,425 86%

* when serviced by low-flow vehicles
** incl. 328 locations where on-board ramps for mobility-impaired are required
***incl. 228 locations where on-board ramps for mobility-impaired are required

Today, public transport already conveys more than 320 million
passengers per year, chiefly by rail.

Disseldorf's transport infrastructure is being permanently
upgraded and expanded. Key aspects, especially rail infrastruc-
ture (underground / light rail) will be improved in coming years.
Accessibility plays an important role in this regard. At present,
69 % of all 1,640 stations and stops are at least suitable for use
by mobility-impaired persons. This proportion will rise to 86 % in
2024, by which time bus stops will provide 96 % step-free access
supported by on-board equipment.

The City of Dusseldorf runs a 24/7 traffic and tunnel control centre
which is well versed in handling major events. It controls the cur-
rent road traffic situation citywide on the basis of realtime floating
car data, local traffic detection, and CCTV. This system includes
automatically or manually induced re-routing via variable message
signs and the deployment of traffic-light programmes. The centre
collaborates closely with the control centres of the public trans-
port provider, the police, rescue services, parking lot providers
and the traffic control centre of the State of North Rhine-West-
phalia. During events, a local traffic and safety centre is typically
established at the arena to coordinate traffic and safety measures.

Event-related traffic is managed by specific measures that are
jointly agreed beforehand with the police, rescue services, public
transport provider, and the event organizer. Suitable packages of
measures have been tested in events to date and have been opti-
mized on the basis of the experiences garnered down through the
years. This includes dynamic lane signalling on the main access
roads and separate lanes for VIP.

The stadium parking is managed by a dynamic parking guidance
system, allowing for separation of supporters, something that is
already routine practice. Guidance to specific parking areas starts
at the incoming autobahns.
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2. HOST CITY INFORMATION

HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
1 Bicycle infrastructure City of 2,385 p.a. public
Disseldorf (current
status)
Public transport: City of 2.4pa. public
Accessibility measures Disseldorf (current
status)
3  Tram/road: 4 lanes + City of 2019 2021 7.0 public
Replacement of bridge 2 tracks Disseldorf
and accessibility upgrade
- of tram station
4 Road: Redesign 0.5km/ City of 2019 2019 3.2 public
“Hildener Str.” 2 lanes Dusseldorf
5 Road: Redesign 0.8km/ City of 2018 2019 2.2 public
“Wiesenstr.” 2 lanes Disseldorf
6 Underground / light rail: 03km/ City of 2018 2019 2.8 public
Accessibility upgrade of 3 lanes + Disseldorf
tram station 2 tracks

NEW ROUTES

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construction (in€ (public/
infrastructure or tracks Capacity body date Delivery date  millions) private/joint)
7 Underground/ light rail: 1.9 km/ 140 trains/d  City of February December 200.0 public 100%
#U81 (Freiligrathplatz - 2 tracks approx. Disseldorf 2019 2023
Airport Terminal 50,000 pax/d
8  Cycle lane: 1.3 km City of January 2018 July 2019 3.1 public 100 %
[Karlstr. - Worringer Str.) Diisseldorf
9 Lightrail / road: 0.8km/ City of 2019 2022 25.0 public 100 %
Development of 2 tracks Disseldorf
urban quarter 1.2km/
Glasmacherviertel 2 lanes
10 Cycle lane: 1.4 km City of 2019 2019 2.0 public 100 %
[Klever Str. - Diisseldorf
Jiilicher Str)
11 Bicycle highway 30.0 km City of 2020 2024 36.0 public 100 %
Disseldorf

SECTOR 07 — MOBILITY — DUSSELDORF

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

“DUSSELDORF AIRPORT”
(DUS)

STADIUM CONNECTIONS

CENTRAL STATION
“DUSSELDORF HBF” (U)

CENTRAL BUS TERMINAL
“DUSSELDORF HBF (U)”
LOCATION

“NAME OF STATION” (SYSTEM)

2017 2024 2017 2024 2017 ]

Underground/  Travel time [hh:mm] < 00:27 > 00:06 00:18 00:18 00:18 00:18
Total capacity/h *15,930 pax/h ~ **18,330 pax/h 15,930 pax/h 15,930 pax/h 15,930 pax/h 15,930 pax/h

Bus Travel time [hh:mm] 00:15
Total capacity/h 800 pax/h

By foot Travel time [hh:mm]
Total capacity/h

Road Distance 6.0 km 6.0 km 6.9 km 6.9 km 7.0 km 7.0 km
Time! [hh:mm] 00:07 00:07 00:20 00:20 00:20 00:20
Lanes 2 2 2 2 2 2

STADIUM CONNECTIONS

FAN ZONE RHEINPARK
“VIKTORIA PLATZ KLEWER

FAN ZONE BURGPLATZ
“HEINRICH-HEINE-ALLEE”

FAN ZONE LANDTAG
“HEINRICH-HEINE-ALLEE”
LOCATION

“NAME OF STATION” (SYSTEM)

STR.” (U)

2017 2024 2017 2024

(v) (U}

Underground/  Travel time [hh:mm] 00:12 00:12 00:20 00:20 ***00:33 ***00:33
LRT Total capacity/h 15,930 pax/h 15,930 pax/h 15,930 pax/h 15,930 pax/h 15,930 pax/h 15,930 pax/h
Bus Travel time [hh:mm]
Total capacity/h
By foot Travel time [hh:mm] 00:30-00:35 00:30-00:35
Total capacity/h n.a. n.a.
Road Distance 4.3 km 4.3 km 5.9 km 5.9 km 7.2 km 7.2 km
Time! [hh:mm] 00:08 00:08 00:20 00:20 00:22 00:22
Lanes 2 2 2 2 2 2

1 typical mid-day travel time

* departure from DUS by suburban rail

** 2,400 by new U81 (direct route)

***includes 10 min walk by foot

“Name of Station": [S) indicates suburban rail; (R) = regional rail; (U] = underground / light rail / metro; (B) = bus; (T} = tram

Disseldorf's ESPRIT arena is excellently connected to important
destinations, such as the Disseldorf central railway station and
the Fan Zones. The Rheinpark Fan Zone is in walking distance of
the Arena. In 2024, a direct underground / light rail connection
will substantially accelerate travel times to/from Disseldorf air-
port (DUSJ, making it a very short trip.

None of the measures listed - planned or underway - was initi-
ated because of UEFA EURO 2024 and all are destined to improve
the sustainable transport modes in the city in line with the rising
demand for green mobility. Hence, all measures will indirectly
be to the benefit of transportation for UEFA EURO 2024 and will
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serve to limit the share of private cars in use. Prior to UEFA EURO
2024 about 260 million Euro will be invested in transport infra-
structure, out of which 98% will be dedicated to green transport
infrastructure projects.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

Disseldorf will only host one UEFA EURO 2024 stadium.
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — DUSSELDORF

PUBLIC TRANSPORT AT UNDERGROUND / LIGHT RAIL
ESPRIT ARENA

Max. practical frequency per direction *30 trains/h 8 buses/h
Regular hourly capacity per direction 2,124 pax/h 800 pax/h
Max. hourly capacity per direction 15,930 pax/h **2,400 pax/h

Accessibility

escalators, elevators

escalators, elevators

1 bus solely operates during big events; service will be replaced by underground line #U81
* refers to departure; arrival max. is at 12 trains/n
** refers to #U81 capacity in 2024

Today, football matches in Disseldorf typically already see only
28% of the modal split accounted for by private car users.

The capacity of the two relevant underground lines (the U78
and U81) suffice to convey 18,300 fans within 60 minutes away
from the stadium, in other words 40% of the ESPRIT arena’s net
capacity (approx. 46,300 seats). In this context, public transport
standing capacities are based on a comfortable density of four
standing passengers/m? standing space. According to German
regulations a density double that is permissible and during peri-
ods of great demand, densities of six persons/m? and above are
regularly seen. In practical terms, the capacity norm is probably

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM ESPRIT ARENA DUSSELDORF

Private car
11,300
24%

Foot* + bicycle
500
1%

Coach
12,500
27%

* For all matches Fan Walks are planned to be offered. The stadium operators and
the security services have gained extensive experience and know-how in preparing
and realizing such Fan Walks and after consultation with the respective authorities,
they will adopt a favourable stance when examining Fan Walks for UEFA EURO 2024.

exceeded by at least 20 % when estimating public transport use
during peak demand periods. Hence, the rail-bound systems can
actually handle 22,000 persons or 48% of all spectators within
60 minutes egress time.

With another 27% of the total departing by some 250 coaches
(equal to approx. 50% of the coach parking capacity) and a
minor number of 500 pedestrians and cyclists, the modal share
accounted for by private car users would be less than 25% for
sold-out matches. Depending on the average car occupancy rate
the utilized car parking capacity will be in the order of 20-40%.

Underground / LRT
22,000
48%

© Busstop ] Outer Security Zone «IB= Motorway/Autobahn =+~ Suburban Rail
@ carand Bus Parking 123 Last Kilometre —[204)- Federal Road () Underground/Light Rail
@ stedivm @ New Infrastructure Main Road H @ Tram Way

P> Stadium Entrance

@ Enhanced Infrastructure
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= = == Shuttle Bus

..... Footpath

Hence, the number of stadium visitors arriving by foot may in fact be even higher.
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

VENUE PARKING DUSSELDORF

FACILITY NAME | TYPE DEDICATION DISABLED S

P1 Nord Parking lot Public 5,000 200

P1Sud Parking lot Public 5,475

P1Sid Parking lot Security 150

P1Sid Parking lot Supporter A 55

P2 Parking lot Hospitality/ Organizer 400

P2 Parking lot Supporter B 65

P2 Parking lot Public 2,835 >140

P Parking lot n.a. 110

“Multifunktionsflache”

P7' Multi-storey car park  n.a. 923 37

Am Staad Temporary lot VIP 7

Rotterdamer Str. Kerbside parking UEFA/Media 90

Parking Spaces ESPRIT arena 14,783 >177 527
15,487

40 facilities integrated ~ Multi-storey/undergr.  Public 13,500 n.a.

into PGS?

Misc. facilities within Kerbside/ lots Public 160

Dusseldorf

Overflow or City Parking Lots 13,500 0 160
13,660

14 facilities at periph-  Parking lots Public/P+R 1,779 n.a.

ery

>200 facilities at VRR Parking lots Public/P+R >18,000 n.a.

stations

P+R Lots >19,779 0 0
19,779

1 not available to the public during UEFA EURO 2024
2 parking guidance system
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 09

Airport information.

SECTOR 07 — MOBILITY — DUSSELDORF

GENERAL AIRPORT INFORMATION

Host City name Disseldorf

Stadium capacity in 2020 46,264

Airport name Dissseldorf Airport (DUS)
Airport distance from city 7 km

Passenger traffic 2016 23.5 million

TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTED (2024)

Number of terminals 1+ GAT 1+ GAT
Total number of airport gates 79 approx. 90
Number of aircraft stands (parking positions) including ICAO aircraft 3(F) 3(F)
code [e.g., code C) 14 (E) 14 (E)
4(D) 2(D)

64 (C) 81(C)

Number of check-in desks 134 134
Maximum passenger capacity of all terminals 30 million/a 30 million/a
Annual passenger throughput (excluding UEFA EURO 2024) 24.6 million 28.2 million
Daily passenger throughput (excluding UEFA EURO 2020) 70,000 77,300
Maximum hourly passenger throughput: Inbound 5,800 6,300
Maximum hourly passenger throughput: Outbound 5,500 5,900
Annual aircraft movements 230,000 258,000
Hourly movement rate 43-*47 45-*60

Runway length

05R/23L: 3,000 m
05L/23R: 2,700 m

05R/23L: 3,000 m
05L/23R: 2,700 m

Pavement Classification Number (PCN) of runway

05R/23L: 100 R/B/W/T
05L/23R: 100 R/B/W/T

05R/23L: 100 R/B/W/T
05L/23R: 100 R/B/W/T

Airport fire category 9 9

(requirements for 10 fulfilled) (requirements for 10 fulfilled)
Maximum size of passenger aircraft that can be handled F (A-380) F (A-380)
Number of internal (domestic) destinations 11 12
Number of international destinations 180 200

* during operational hours of both runways (simultaneous operation of both runways is limited in time]

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

Diisseldorf Airport (DUS) does not operate a night flight ban, there
is only a night flight curfew from 11 p.m. to 6 a.m. local time for
arrivals and 10 p.m. to 6 a.m. local time for departures. Exceptions
are possible and subject to approval by the Dusseldorf District
Government. If an arrival or departure during the night curfew

is not possible or is not approved the alternative is to reroute to
Cologne Bonn Airport, which has no night flight restrictions. The
distance between Cologne Bonn Airport and the ESPRIT arenain
Disseldorf is approximately 50 kilometres.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Disseldorf Airport is Germany's third busiest airport in terms of
passengers and movements. Although the plan is not for the air-
port to serve multiple venues simultaneously it basically has the
capacity and infrastructure to cope with the additional air travel
generated by additional matches within the catchment area. The
Host Cities of Cologne, Dortmund, Disseldorf and Gelsenkirchen
are all located within a distance of not more than 45 minutes by
car. Dusseldorf Airport proved its abilities during 2006 FIFA World
Cup when air travel demand was presumably higher (than during
a European event) due to the fans’ origins - it handled air traffic
for three out of the four cities hosting matches.

\

2\
=\

4

S

‘b Aircraft Parking ++E)+ Suburban Rail «EB= Motorway/Autobahn
Runways () Underground/Light Rail  —[20&]— Federal Road

) Railway Station @  carandBus Parking —_ MainRoad

(©) Bus Terminal
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@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility

SECTOR 07 — MOBILITY — DUSSELDORF

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END DATE

1 Improvement of the western apron (75ha/-/-) 07/2020
2 Improvement of taxiway K5/L9 (-/410m/-) 04/2020
3 Improvement of taxiway L8 (-/200m/-) 11/2020
4 Enlargement of car park 3 (-/-/-) 12/2021
5 Enlargement of the arrival level (-/-/-) 03/2021
6 Extension of pier C [-/170m/-) 12/2022
NEW INFRASTRUCTURE

New apron (area of former administration building) (1.5ha/-/-) 07/2020
8 New apron (in front of hangar 10) (L4ha/-/-) 12/2021
9 New apron (in front of the GAT) (2.0ha/-/-) 12/2023
10 Installation of self-service baggage drop off units (-/-/-) 03/2019
" New car park [-/-1/3,640 cars) 12/2022

TEMPORARY FACILITY

|No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END DATE

No temporary facility required

Diisseldorf Airport is the
third largest in Germany.
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

@ Main Railway Station @ stedivm

@ Main Coach Terminal @ Fan Zone Options
€ Airport Car and Bus Parking
© Main Sea Port
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«fB= Motorway/Autobahn
—[204]- Federal Road

Main Road
[ city Centre

H+E) -+
D)+
[
[ ]

Suburban Rail
Underground/Light Rail
New Infrastructure

Enhanced Infrastructure

Numbers on red or green dots depicted
in the Map refer to the table of infra-
structure projects listed in Question 05.
The map shows the two Fan Zone
options “Riverside North” and “Riverside
South” as one.

FRANKFURT PUBLIC TRANSPORT IS BASED ON
FIVE SUB-SYSTEMS:

1.The national railway system for regional and long-distance
trains including high-speed trains with four main stations
in Frankfurt, out of which “Frankfurt (Main) Hauptbahnhof”
[central station] and “Frankfurt (Main) Flughafen” (Frankfurt
Airport) are of particular importance;

2.Suburban railway ("S-Bahn”), a rapid transit railway system
connecting Frankfurt with cities and communities in the entire
Rhine-Main metropolitan region;

3.Underground railway/LRT with a metro-like mode of operation
in central urban areas (underground stations);

4. Trams;

5.Buses.

SECTOR 07 — MOBILITY — FRANKFURT

Frankfurt’s public transport network
is being constantly expanded.

ACCESSIBILITY OF PUBLIC TRANSPORT IN FRANKFURT

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons 2016 2024

conveyed

[million Accessible Accessible

PAX/al Total Accessible share Total Accessible share
Regional rail 30 10 7 70% 12 9 75%
Suburban rail 120 31 18 58% 32 19 59%
Underground / LRT *130 86 82 95% 95 95 100%
Tram *60 136 72 53% 138 109 79 %
Bus *60 >700 >350 50% >700 600 86%
Total 370.0 953 522 55% 965 823 85%

* 2010 figures

Today, public transport already gets some 370 million passengers
to their destinations per year - predominantly by eco-friendly rail.

Frankfurt's transport infrastructure is being permanently upgraded
and expanded. In particular, the rail infrastructure (underground
/ LRT, trams) will be significantly improved in coming years, too.
Accessibility plays a key role, here. At present, 55% of the total
of 953 stations and stops are at least suitable for mobility-im-
paired persons. This proportion will rise to 85 % in 2024, by when
there will be 100 % step-free access to the underground system.

Moreover, Frankfurt consistently emphasizes multi-modal trans-
portation, and thus operates an integrated transport control centre
which manages some 6,000 signalling programmes for 850 traf-
fic lights, a parking and traffic guidance system that includes the
Commerzbank-Arena area and runs a sub-centre at the stadium
itself. A traffic control system at all the main approach roads to
the stadium (incl. the autobahns) with freely programmable di-
gital information panels enables, for example, specific VIP park-
ing information to be displayed.

Given the comparatively small size of the Frankfurt conurba-
tion, distances between different locations tend invariably to be
gratifyingly short. Noteworthy in this context is the exceptionally
short distance between the stadium and Germany's most import-
ant airport, which is just a few minutes away by rail as well as
by car. Likewise, the central railway station located adjacent to
downtown is only a short two suburban rail or underground stops
away from the stadium.
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2. HOST CITY INFORMATION

HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construc- Delivery (in€ (public/pri-
infrastructure or tracks Capacity body tion date date millions)  vate/joint)
1 Public bus: Upgrade of bus stops 250 bus VGF / City of  prior to 2024  prior to 2024 public 100%
for full accessibility stops Frankfurt
2 Tram: Upgrade of stations for full 35 stations VGF / City of  prior to 2024 prior to 2024 public 100%
accessibility Frankfurt
3 Underground / LRT: Retrofitting 4 stations VGF / City of  prior to 2024  prior to 2024 public 100 %
remaining underground stations Frankfurt
with elevators
4 Suburban rail: Separation of line 12.8 km / 200,000 DB AG 2017 2022 250.0 public 100 %
#S6 on dedicated tracks between 2 tracks, pax/d/dir.
“Frankfurt West” and "Bad Vilbel” 1 station
incl. new construction of a station
in “Frankf.-Ginnheim”
5  Suburban rail: Modernization 1 station DB AG prior to 2024 prior to 2024  10.0 public 100%

of station “Frankfurt Airport
Regionalbahnhof”

NEW ROUTES

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible  Construc- Delivery (in€ (public/pri-
infrastructure or tracks Capacity body tion date date millions)  vate/joint)
6 Underground / LRT: 2 stations VGF / City of  prior to 2024  prior to 2024 public 100%
New construction LRT stations Frankfurt
“Neuer Judischer Friedhof” and
“Bonames-0Ost”
7  Suburban rail: New construction 1 station DB AG 2016 2019 260.0 public 100 %
of subterranean station “Gateway
Gardens”
8  Railway: New construction of an 0.8km/ 200,000 DB AG 2017 2021 130.0 public 100%
addional approach track in Frank- 2 tracks pax/d/dir.
- furt Central Station track field
9 Underground / LRT: extension of 1.7+2.7km 120,000 VGF / City of  prior to 2024  prior to 2024 public 100%
line #U5 towards “Frankfurter / 2 tracks pax/d/dir. Frankfurt
Berg” + "Europaviertel” [incl. new  3+4
stations) stations
10 Underground / LRT: Extension of 1.6 km/ 90,000 VGF / City of  prior to 2024  prior to 2024 public 100%
line #U2 towards railway station 2 tracks pax/d/dir. Frankfurt
“Bad Homburg”
11 Tram: New construction of 2 stations 25,000 VGF / City of  prior to 2024  prior to 2024 public 100%
additonal stations “HahnstraBe” pax/d/dir. Frankfurt

and "Karmeliterkloster”

None of the measures listed - planned or underway - was initi-
ated because of UEFA EURO 2024 but they are instead designed
exclusively to improve public transport in the city in line with the
rising public demand for it. Hence, all the measures will indi-
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rectly be to the benefit of UEFA EURO 2024 and towards achiev-
ing the desired proportion of public transport during the tourna-
ment. A figure far in excess of the 650 million Euros listed will
be invested in public transport infrastructure in the near future.

SECTOR 07 — MOBILITY — FRANKFURT

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

STADIUM CONNECTIONS

FRANKFURT AIRPORT
(FRA)

CENTRAL RAILWAY MAIN COACH TERMINAL
STATION “FRANKFURT (MAIN) HBF”
LOCATION

“NAME OF STATION” (SYSTEM)

“FRANKFURT (MAIN) HBF”

7 Jwm v Jam Jaw Jam

Regional Rail  Travel time [hh:mm] 00:04 00:04 00:08 00:08 **00:15 **00:15
Total capacity/h 400 pax/h 400 pax/h 1,300 pax/h 1,300 pax/h 1,300 pax/h 1,300 pax/h
Suburban Travel time [hh:mm] 00:04 00:04 00:06 00:06 **00:18 **00:18
Rail Total capacity/h 9,600 pax/h 9,600 pax/h 10,400 pax/h 10,400 pax/h 10,400 pax/h 10,400 pax/h
Tram Travel time [hh:mm] 00:17 00:17 **00:24 **00:24
Total capacity/h 2,052 pax/h 2,052 pax/h 2,052 pax/h 2,052 pax/h
Bus Travel time [hh:mm] 00:08 00:08
Total capacity/h 864 pax/h 864 pax/h
Road Distance 6.9 km 6.9 km 5.9 km 5.9 km 5.7 km 5.7 km
Time' [hh:mm] 00:09 00:09 00:11 00:11 00:11 00:11
Lanes 2 2 2 2 2 2
STADIUM CONNECTIONS FAN ZONE FAN ZONE FAN ZONE
ROSSMARKT RIVERSIDE NORTH RIVERSIDE SOUTH
LOCATION “HAUPTWACHE” (S); “FRANKF. (MAIN) HBF”(R+S); | “FRANKF. (MAIN) HBF"(R+S);
“NAME OF STATION” (SYSTEM) | “FRANKFURT(MAIN) “BASELER PLATZ"(T) “STRESEM./GARTENSTR.” (T)
HBF”
SR F7 S P A T
Regional Rail  Travel time [hh:mm] **00:18 **+00:18 *+00:22 **00:22
Total capacity/h 1,300 pax/h 1,300 pax/h 1,300 pax/h 1,300 pax/h
Suburban Travel time [hh:mm] 00:10 00:10 **00:16 **00:16 *00:20 *00:20
Rail Total capacity/h 7,200 pax/h 7,200 pax/h 7,200 pax/h 7,200 pax/h 7,200 pax/h 7,200 pax/h
Tram Travel time [hh:mm] 00:17 00:17 **00:15 **00:15 **00:25 **00:25
Total capacity/h 2,052 pax/h 2,052 pax/h 2,052 pax/h 2,052 pax/h 1,368 pax/h 1,368 pax/h
Bus Travel time [hh:mm]

Total capacity/h

Road Distance 6.5 km 6.5 km 5.9 km 5.9 km 5.4 km 5.4 km
Time' [hh:mm] 00:16 00:16 00:1 00:11 00:10 00:10
Lanes 2 2 2 2 2 2

1 typical mid-day travel time

* via "Willy-Brandt-Platz”, arrival by underground incl. walk

** incl. walk >5 min

“Station Name": (S] indicates suburban rail; (R = regional rail; (U] = underground / light rail / metro; (B) = bus; (T) = tram

Frankfurt's Commerzbank-Arena is superbly connected to import-
ant destinations, such as Frankfurt's central railway station, the
Fan Zones and particularly Frankfurt Airport.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

There are no matches planned in another Frankfurt stadium.
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — FRANKFURT

PUBLIC TRANSPORT AT REGIONAL RAIL SUBURBAN RAIL | TRAM
COMMERZBANK-ARENA

Max. practical frequency per direction *3 trains/h 10 trains/h 12 trains/h 12 buses/h
Regular hourly capacity per direction 0 pax/h 8,000 pax/h 912 pax/h **164 pax/h
Max. hourly capacity per direction 1,700 pax/h 10,400 pax/h 2,052 pax/h **864 pax/h
Accessibility elevators, escalators  elevators, escalators low-floor vehicles, low-floor vehicles,
at-grade access, at-grade access,

ramps ramps

* typically 3 extra trains/h serve “Frankfurt(Main] Stadion” in case of large-scale events
** typically solo buses

Over an exit period of 60 minutes, the entire public transport
capacity for the respected directions is required to cover 58 % of
the stadium capacity (48,000 seats).

Assuming another 7,500 spectators use 150 coaches (16 %) and
some 500 cyclists and pedestrians (1%), private car usage by
spectators will be limited to 12,000 persons or 25% of the total.

In this context, public transport standing capacities are based
on a comfortable density of four standing passengers/m? stand-
ing space. According to German regulations a density double

TENTATIVE MODAL SPLIT FOR FAN ARRIVAL AT/
DEPARTURE FROM COMMERZBANK-ARENA FRANKFURT

Foot* + bicycle
500
1%

Coach \

7.500
16%

Bus
1,700
4%

Tram
2,100
4%

* For all matches Fan Walks are planned to be offered. The stadium operators and
the security services have gained extensive experience and know-how in preparing
and realizing such Fan Walks and after consultation with the respective authorities,
they will adopt a favourable stance when examining Fan Walks for UEFA EURD 2024.
Hence, the number of stadium visitors arriving by foot may in fact be even higher.

J

that is permissible and during periods of great demand, densi-
ties of six persons/m? and above have been observed. In practi-
cal terms, the capacity norm will probably be exceeded by at least
20% when estimating public transport use during peak demand
periods. This would increase the public transport total to more
than 33,000 persons within one hour (70%) and leave a private
car share of barely 13 %.

Potentially, this clearly outperforms the set goal of max. 25% pri-
vate car usage. The car parking spaces required amount to about
40-100% of the available spaces depending on car occupancy rates.

Private car
12,000
25%

Regional rail
3,400
7%

Suburban rail
20,800
43%
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 09

VENUE PARKING FRANKFURT Airport information.
_ E_
Stadium’ Underground car 2,000 0 Host City name Frankfurt (Main)
park Stadium capacity in 2020 48,057

Waldparkplatz Parking lot Supporter B 1,400 0 *75 Airport name Frankfurt Airport (FRAJ

Otto-Fleck-Schneise'  Kerbside parking n.a. 250 0 0 Airport distance from city 12 km

Oleisdreieck Parking lot Supporter A 1.225 0 75 Passenger traffic 2016 60.8 million [2017: 64.5 million)

Gleisdreieck Parking lot TV/Media 75

Isenburger Schneise  Parking lot/kerbside  Public 1,250 Number of terminals 3

P9 Radrennbahn Parking lot Organizer/VIP 340 Total number of airport gates 150 ~200

P9 Radrennbahn Parking lot UEFA/Hospitality 175 Number of aircraft stands (parking positions] including ICAO aircraft 39 (F) 54 (F)

El Parking lot Disabled **140 code (e.g., code C) 44 (E) 39 (E)

Stadium North Temporary lot TV Compound 315 éz [[B} é; [[g%

Train station Parking lot Disabled 25 27 (A/B) 25 (A/B)

P4 Parking lot Public 100 Number of check-in desks 410 ~486

Parking Spaces Commerzbank-Arena 7,330 165 *150 Maximum passenger capacity of all terminals 64 million/a 84 million/a

e Annual passenger throughput [excluding UEFA EURQ 2024) ~62 million >70 million

50 facilities citywide t’e'“%j;‘;r ) Public 39.000 1,000 0 Daily passenger throughput lexcluding UEFA EURO 2020) 190,000 +215,000

Citywide locations Keyrbswde ar Public na. 500 150 Maximum hourly passenger throughput: Inbound 9,500 12,500

Overflow or City Parking Lots 39,000 1,500 150 Maximum hourly passenger throughput: Outbound 10,000 13,000
40,650 Annual aircraft movements 462,885 520,000

Facilities at the Predominantly Public/P+R 2300 na. Hourly movement rate 100 110

periphery parking lots Runway length 18: 4,000 m 18: 4,000 m

Facilities at rail Predominantly Public/P+R 28,000 na. 0 07€/25C: 4,000 m 07€/25C: 4,000 m

stations in the region  parking lot 8;6//22;:5 gggg m 855;2255:5 Zz‘ggg g

RReE 30300 g J Pavement Classification Number (PCN) of runway 18 (0-1,425 m): 74 FIANW/T 18 (0-1,425 m): 74 FIA/W/T
S03500 18 (>1,425 m): 90 R/A/W/T 18 (>1,425 m): 90 R/A/W/T

1 not available for public parking during UEFA EURO 2024
* bus usage reduces vehicle capacity for private cars accordingly (One bus equals five cars)
** 100 spaces when marked for disabled parking (width 3.5 m)

07C/25C: 74 F/A/W/T
07R/25L: 74 F/A/W/T
07L/25R: 74 R/A/W/T

07C/25C: 74 F/A/W/T
07R/25L: 74 F/A/W/T
07L/25R: 74 RIA/W/T

Airport fire category 10 10
Maximum size of passenger aircraft that can be handled F (B777-9, B747-8, A-380) F (B777-9, B747-8, A-380)
Number of internal (domestic] destinations 12 12
Number of international destinations 236 >260

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

While there is a night flight ban in place in Frankfurt from 11 p.m.
to 5 a.m. (Frankfurt time), exceptions for individual aircraft can
be negotiated on UEFA's behalf.

A temporary bike: Deutsche Bahn hires
out bikes, and not just in Frankfurt.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Although the plan is not for Frankfurt Airport to serve several
UEFA EURO 2024 stadiums, it easily has the capacity to cope
with demand significantly greater than that expected for UEFA
EURO 2024 air travellers arriving for football matches in Frank-
furt. Other major events attracting international visitors, such as
the International Automobile Exhibition, which recently recorded
no less than 900,000 visitors within a week, have never been a
challenge to the airport operations. The same held true for the
2006 FIFA World Cup.

Given its international importance (Europe’s 3rd busiest airport
in terms of passenger numbers), Frankfurt Airport will play the
major role as the main UEFA EURO 2024 air hub anyway. Indeed,
the majority of fans from abroad travelling by air will likely land
here on arrival in Germany. In other words, Frankfurt Airport is
able to handle traffic for additional matches in other cities when,
even though this is very unlikely, adverse weather conditions
make it necessary to use Frankfurt Airport as a fall-back option
for incoming flights.

ARCRAFT
PARKING

drcun
PARKING.

ol %%@&

e

TERMIAL - ARCRATT

PARKING.

ARKiN

o

(r)

>

]
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QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

SECTOR 07 — MOBILITY — FRANKFURT

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No improvements required

NEW INFRASTRUCTURE

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

1 Additional apron with aircraft stands max. ICAO Code E (14 ha /- /1 aircrafts) 2020-2023
2 New apron for General Aviation (3.8ha/-/-) 2019-2021
3 Additonal taxiway [~/260m/-) 2019-2019
4 Additonal taxiway (-/210m/-) 2019-2019
5 Additonal taxiway (-/530m/-) 2020-2021
6 Additonal taxiway (-/1,250m/-) 2020-2021
7 Additional apron (aircraft stands max. ICAO Code E) (12 ha/-/5 aircrafts) 2021-2022
8 Additional terminal T3 (- /-/*18 million pax/a) 2016-2023

[*capacity in 2023)

TEMPORARY FACILITY

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No temporary facility required

A Aircrat Parking H+E)-H Suburban Rail W= Motorway/Autobahn
Runways =)+ Underground/Light Rail —[204]- Federal Road
©) Railway Station @  carandBus Parking Main Road

©) Bus Terminal

Hub: Frankfurt Airport
is Germany’s largest and
known the world over.

@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

6
@ S b
) e g R0

R

v (\——’;§v”\‘

90 :

/*e -~

@ central Railway Station @ stadivm ~ETB= Motorway/Autobahn H+E)+ Suburban Rail Numbers on red or
@ Main Bus T L @ Fan Zone Opt —[204] Federal Road ~+(0)+ Und dlLight Rail  9reen dots depictedin
ain Bus Terminal an Zone Options ederal Roa nderground/Light Rail g ¢y 22 R N0
€ Airport @ carand Bus Parking Main Road @  New Infrastructure table of infrastruc-
. ture projects listed in
© Main Sea Port 1271 City Centre/Border @  Enhanced Infrastructure  Question 05.
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GELSENKIRCHEN PUBLIC TRANSPORT IS BASED
ON FOUR SUB-SYSTEMS:

1.The national railway system for regional and long-distance trains
including high-speed trains with “Gelsenkirchen Hauptbahnhof”
(central station) and “Essen Hauptbahnhof” being the main
railway stations;

2.Suburban railway ["S-Bahn”), a rapid transit railway system
connecting Gelsenkirchen with cities and communities in
the entire Rhine-Ruhr metropolitan region and beyond [e.g.,
Cologne or Diisseldorfl;

3.LRT/trams, alight rail system, partly at rapid transit standards
with a metro-like mode of operation in central urban areas
[underground stations) and prioritized by signals at at-grade
junctions (also cover Bochum and connecting to adjacent cities
such as Essen);

4.Buses.

SECTOR 07 — MOBILITY — GELSENKIRCHEN

Great traditions: The.city's history can
be felt everywhere in Gelsenkirchen.

ACCESSIBILITY OF PUBLIC TRANSPORT IN GELSENKIRCHEN

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons 2017 2024

conveyed

[million Accessible Accessible

PAX/al Total Accessible share Total Accessible share
Underground 0.5 *3 *3 100 % *3 *3 100 %
Light rail / tram 1.8 **56 **39 70% **56 **46 82%
Bus? 26.8 275 99 36% 275 162 59%
Total 39.1 334 141 42% 334 21 63%

' figures exclusively refer to the area of Gelsenkirchen; public transport provider BOGESTRA also covers the city of Bochum and connects to additional neighbouring towns (Essen, Herne, Witten, Hattingen)

2 all BOGESTRA buses are equipped with ramps and/or kneeling system
* incl. shared stations with light rail
** incl. shared stations with bus

Today, public transport is already used by more than 39 million
passengers per year in Gelsenkirchen alone. It bearing noting that
BOGESTRA - the local public transport authority - also serves
the neighbouring city of Bochum and also connects to several
other cities in the region, such as Essen, with a total of 1.5 mil-
lion residents.

Gelsenkirchen’s transport infrastructure is constantly being
upgraded and expanded. A focus of the rail infrastructure
upgrades in coming years will be expanding the LRT and mod-
ernizing two bus terminals. However, accessibility also plays an
important role. At present, 42 % of all 334 stations and stops city-
wide are suitable for use by mobility-impaired persons. This fig-
ure will have risen to 63% by 2024 whereas the LRT/tram sys-
tem will have boosted its accessibility share from currently 70 %
t0 82 % in 2024. Bus stops will then achieve 59% step-free access.
Moreover, all BOGESTRA buses are equipped with ramps and/or
a kneeling system to support easy access/exit.

The VELTINS-Arena has a dynamic traffic and parking guidance
system. The centrepiece of this customized smart traffic man-
agement system is an event-specific dynamic route control sys-
tem that guides traffic on the fastest route to the destination. This
includes a system of coordinated traffic-dependent controlled
traffic lights. A controller can override the system manually at
any time in case of unforeseen incidents. The system already
allows traffic flow on the nearby A2 and A42 autobahns to be con-
trolled via dynamic traffic information panels (dVista) via the main
traffic control centre of the State of North Rhine-Westphalia in
Leverkusen, which is connected to the system. Data exchange
between the operation centres has been practiced routinely during
countless major events at VELTINS-Arena.

BOGESTRA runs a separate public transport operation centre
on a 24/7 basis, which optimizes bus and rail transport, ensur-
ing time-table reliability.
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2. HOST CITY INFORMATION

HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible Construc-  Delivery (in€ (public/pri-
infrastructure or tracks Capacity body tion date date millions)  vate/joint)
1 Road: Autobahn A43 7.0 km/ 115,000 Road author- 2017 2021 public 100%
additional lane 6 lanes veh./d ity NRW
2 Road: B224 upgrade to Autobahn 7.6 km/ 70,000 Road author- 2019 2024 public 100%
A52 (GE-Buer West - A42) 4 lanes veh./d ity NRW
3 Tram/bus: Modification of central  —ha/13bus - City of 2017 2018 7.8 public 100 %
bus terminal “Buer Rathaus” + 6 tram Gelsen-
positions kirchen
4 Tram/ bus: Modification of central  0.56 ha / - City Gelsen- 2017 2018 4.7 public 100 %
bus terminal "GE-Hbf" 12 bus kirchen
positions
5  Railway: Extension of suburban 14 km / 2 trains/h/ DB-Netz/ 2019 2020 public 100%
rail S9 to Recklinghausen 2 tracks dir(demand) VRR
6  Road: Replacement of 0.1km/ 20,000 City of 2018 2019 4.9 public 100%
Hafenmundbricke (Uferstr.) 2 lanes veh./d Gelsen-
kirchen
7  Road: Replacement of 1.7 km / 20,000 City of 2021 2022 4.1 public 100%
canal bridge Uechtingstr. + 2 lanes veh./d Gelsen-
rehabilitation UechtingstraBe kirchen
[canal bridge - Alfred-Zingler-Str)
8  Road: Reconstruction of Ringstr. 1.0 km / 40,000 City of 2022 2023 5.7 public 100%
4 lanes veh./d Gelsen-
kirchen
9 Road: Rehabilitation 0.75km / 40,000 City of 2019 2019 1.5 public 100%
Kurt-Schumacher-Str. 4 lanes veh./d Gelsen-
[A42 - UferstraBe)” kirchen
10 Road: Rehabilitation of 0.5km/ 40,000 City of 2020 2020 2.0 public 100%
Willy-Brandt-Allee (Kurt- 4 lanes veh./d Gelsen-
Schumacher-Str. - Daimlerstr.) kirchen

NEW ROUTES

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgrade(s) financing
Type of transport traffic lanes Responsible Construc-  Delivery (in€ (public/pri-
infrastructure or tracks Capacity body tion date date millions)  vate/joint)
11 Road: Construction of multi-level — -/- 1,400 veh. 2021 8.5 private
car parks "PH2" + "PH3" at the [PH2: 2019) 100 %
VELTINS-Arena
12 Road: Construction of cycle 3.0km/- State Road 2018 2020 4.0 public 100%

highway RS 1(90 km)

Authority NRW

None of the measures listed - planned or underway - was initi-
ated because of UEFA EURO 2024 and all are destined to improve
the transport modes in the city in keeping with the rising demand
for green mobility. In particular, road projects within the city need
to be enhanced to accommodate augmented public bus services.
Hence, all the measures will indirectly benefit transportation for
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UEFA EURO 2024 and help limit private car usage. Prior to UEFA
EURO 2024 well in excess of 40 million Euros will be invested in
the transport infrastructure in and around Gelsenkirchen; this
includes green showcase projects, such as the Gelsenkirchen
section of the 90 kilometre cycle highway.

SECTOR 07 — MOBILITY — GELSENKIRCHEN

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

MUNSTER OSNABRUCK DUSSELDORF AIRPORT
INTERNATIONAL AIRPORT | (DUS)

STADIUM CONNECTIONS

LOCATION (FMO)
“NAME OF STATION” (SYSTEM)
o7 Jaom oo e
Railway Travel time [hh:mm] *02:26 *02:04 **00:55 **00:55
Total capacity/h *1,800 pax/h *1,800 pax/h  **3,000 pax/h **3,000 pax/h
Road Distance 93 km 93 km 45 km 45 km
Time? [hh:mm] 00:59 00:59 00:45 00:45
Lanes 4-6 4-6 4-6 4-b

STADIUM CONNECTIONS DORTMUND AIRPORT (DTM) | COLOGNE BONN AIRPORT

LOCATION

“NAME OF STATION” (SYSTEM)

o oz an  Jam

Railway Travel time [hh:mm] ***01:40 ***01:40 *H**02:02- ****02:02-
02:54 02:54

Total capacity/h **%1,800 pax/h  ***1,800 pax/h *H*x2,400 *H*x2,400

pax/h pax/h

Road Distance 50 km 50 km 102 km 102 km
Time? [hh:mm] 00:35 00:35 01:12 01:12

Lanes 4-6 4-b 4-6 4-6

1 allairports mentioned can potentially serve the Host City of Gelsenkirchen

2 typical mid-day travel time

* incl. two changes (tram between stadium and “Gelsenkirchen Hbf"; bus between “Miinster Hbf" and FMO); capacity refers to regular train service (up to
2x regional trains + 1x IC) but could theoretically exceed 3,000 pax/h; bus service between “Miinster Hbf" and "FMO" is currently one bus/h and could be
intensified according to demand which would lead to a travel time reduction by up to 22 min in 2024

**incl. one change [tram between stadium and “Gelsenkirchen Hbf"); capacity refers to regularly three regional trains per hour

*** incl. two to three changes; capacity refers to regular train service (1x regional train + 2x suburban trains); arrival at “DTM” generally by bus

****incl. up to three changes; capacity refers to regular train service between “Gelsenkirchen Hbf” and “Essen Hbi" (3x regional + 2x suburban trains);
regular high-speed train service between “Essen Hbf" and "Koln Hbf" generates shorter travel times despite additional changes of trains

UEFA EURO 2024 — BID BOOK — GER
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2. HOST CITY INFORMATION

HOST CITY TRANSPORT INFRASTRUCTURE

STADIUM CONNECTIONS

CENTRAL STATION
“GELSENKIRCHEN HBF” (T)

LOCATION

“NAME OF STATION” (SYSTEM)

CENTRAL STATION
“ESSEN HBF” (R)

CENTRAL BUS TERM
“GELSENKIRCHEN H

2017 2024 2017 2024 2017 J2024

Railway Travel time [hh:mm] 00:353 00:35%
Total capacity/h 2,500 pax/h3 2,500 pax/h?
Tram Travel time [hh:mm] ~ 00:16 00:16 00:16 00:16
Total capacity/h 1,100 pax/h 7,100 pax/h 1,100 pax/h 7,100 pax/h
Bus Travel time [hh:mm]  n.a.? 00:15 n.a.’? 00:15
Total capacity/h n.a.? 2,400 pax/h? n.a.’? 2,400 pax/h?
By foot Travel time [hh:mm]
Total capacity/h
Road Distance 7.5 km 7.5 km 18.7 km 18.7 km 7.5 km 7.5 km
Time'[hh:mm] 00:13 00:13 00:30 00:30 00:13 00:13
Lanes 2 2 2 2 2 2
STADIUM CONNECTIONS FAN ZONE FAN ZONE FAN ZONE
GLUCKAUF-KAMPFBAHN SPORTANLAGE HAUS DER | TRABRENNBAHN
LOCATION “SCHALKER MEILE” (T); OFFENEN TUR “GELSENKIRCHEN
“NAME OF STATION” (SYSTEM) | “ERNST-KUZORRA-PLATZ" (T) | “BERGER SEE” (T) TRABRENNBAHN" (T
Railway Travel time [hh:mm]
Total capacity/h
Tram Travel time [hh:mm]  00:06 00:06 00:06 00:06 00:28 00:28
Total capacity/h 1,100 pax/h 7,100 pax/h 1,100 pax/h 7,100 pax/h 550 pax/h 0 pax/h*
Bus Travel time [hh:mm]  n.a.? 00:15 n.a.? 00:15 00:15-00:20
Total capacity/h n.a? 2,400 pax/h 2 na.? 2,400 pax/h ? na.? 5,000 pax/h 2
By foot Travel time [hh:mm] 00:35 00:35 00:18-00:22 00:18-00:22
Total capacity/h n.a. n.a. n.a. n.a.
Road Distance 4.5km 4.5 km 2.0 km 2.0 km 8.4 km 8.4 km
Time'[hh:mm] 00:06 00:06 00:03 00:03 00:15 00:15
Lanes 2 2 2 2 2 2

1 typical mid-day travel time
2 no scheduled service; bus shuttle service only in case of high-demand matches

3includes tram ride between stadium and “Gelsenkirchen Hbf"; capacity refers to current regular rail service (3 x regional + 2 x suburban trains)

4 tram service is discontinued during area use as UEFA EURO 2024 Fan Zone

“Station Name": (S) indicates suburban rail; (R) = regional rail; (U) = underground / light rail / metro; (B) =

Gelsenkirchen's VELTINS-Arena enjoys superb connections to
important destinations, such as the central railway stations in
Gelsenkirchen and Essen as well as to the Fan Zones. Both the
Sportanlage Haus der offenen Tir Fan Zone and the Glickauf-
Kampfbahn Fan Zone are in comfortable walking distance of the

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

Gelsenkirchen will only host one UEFA EURO 2024 stadium.
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bus; (T) = tram

stadium and downtown. During major events such as UEFA EURO
2024, extra tram and bus services will substantially increase
capacity serving the VELTINS-Arena. VELTINS-Arena is located
within an acceptable distance (75 minutes by car] of six airports,
three of which are international airports.
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE
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2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

PUBLIC TRANSPORT AT TRAM
VELTINS-ARENA

Max. practical frequency per direction

*29 trains/h *20 buses/h

Regular hourly capacity per direction

1,122 pax/h 0 pax/h

Max. hourly capacity per direction

*7,100 pax/h *2,400 pax/h

Accessibility

low-floor vehicles, barrierfree access via

low-floor vehicles

station "Willy-Brandt-Allee”

* applied at high-demand football matches; comprises 20 single-unit trams and nine double-unit trains.

** the value reflects the total extra bus capacity [buses serve according to demand either one or both directions)

VELTINS-Arena boasts short distances to the public transport
services. In fact, the city centre itself as well as two out of the
three Fan Zones are within walking distance of the stadium. This
will doubtless encourage fans to walk or use bicycles, a pattern
seen in recent events.

A total of 85% of the trams and 100% of the bus shuttles oper-
ate exclusively for events.

Public transport standing capacities are based on a comfortable
density of four standing passengers/m? standing space. Accord-
ing to German regulations a density double that is permissible
and during periods of great demand, densities of six persons/m?
and above have been observed. In practical terms, the capacity
norm is probably exceeded by at least 20% when estimating pub-
lic transport use during peak demand periods.

Assuming such a 120% utilization of the tram and the event-
related bus shuttle capacities public transport will be able to

convey nearly 20,000 fans (40% of the Stadium’s net capacity of
approx. 49,500 seats) within 60 minutes.

During 2006 FIFA World Cup coach use ranged between 112 and
422 coaches with an average of roughly 210 coaches or 10,500
passengers per match in Gelsenkirchen. With the respective mea-
sures applied a slightly higher average of 220 coaches (= +5%)
resp. 11,000 fans during sold-out matches seems likely.

Furthermore, up to 7% pedestrians and cyclists were reported
during 2006 FIFA World Cup matches in Gelsenkirchen. However,
walking distances to the main fan destinations will be shorter
than during 2006 FIFA World Cup. This will presumably prompt
an even higher share of 10% of fans walking or using bicycles.

Under these conditions, only 13,600 persons are expected to use
private cars. This spells a modal share of 27.5 % which is slightly
above the set goal and will require between 25% and 40 % of the
car parking spaces on hand.

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT TENTATIVE/

DEPARTURE FROM VELTINS-ARENA GELSENKIRCHEN

Foot* + bicycle
5,000
10%

Coach
11,000
22%

Bus / shuttle
2,900
6%
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Private car
13,600
28%

* For all matches Fan Walks are planned to be offered. The
stadium operators and the security services have gained
extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance

Tram when examining Fan Walks for UEFA EURO 2024. Hence,
17,000 the number of stadium visitors arriving by foot may in fact
34% be even higher.

2. HOST CITY INFORMATION
AIRPORT INFORMATION

VENUE PARKING GELSENKIRCHEN

SECTOR 07 — MOBILITY — GELSENKIRCHEN

FACILITY NAME | TYPE DEDICATION DISABLED' [BUsz
A

Parking lot Supporters A 700 50
B Parking lot Public 1,080
C1+2 Parking lot Public 2,300 310
C3 Parking lot Public 500
D1+4 Parking lot Public 2,200 350
D2+3 Parking lot Public 1,570 220
E1+2 Parking lot Supporters B 1,100 150
P1 Parking lot v 629
Parkhaus 1 Multi-storey car park  VIP 566 60
Parkhaus 2° Multi-storey car park  Hospitality 700 40
Parkhaus 3% Multi-storey car park  Organizer/Public 700 20
P4 Parking lot TV/Media/VIP 294 50
P5-0Ost* Parking lot n.a. 35
P5-West* Parking lot n.a. 39
P6 Parking lot Organizer 600 125
P7 Parking lot UEFA/VIP 179
P8 - P10°* Parking lot n.a. 100
Arenaring* Parking lot n.a. 99 30
Gelsenwasser Parking lot Public 400 100
Kino-Centre Parking lot Public 250
Sportparadies Parking lot Public 300 48
Gesamtschule Parking lot Public 280 36
Parkallee Kerbside parking Disabled 304
Parkhaus medicos® Multi-storey car park  Public 267 20
Parking Spaces “Berger Feld” (VELTINS-Arena) 14,888 474 1,439
15,362
Roller SB Parking lot Public 419 13
Marktkauf Parking lot Public 782 9
Overflow or City Parking Lots 1,223 0 0
1,223
Ruhr-Zoo/Zoom Parking lot Public/P+R 2,000 n.a.
Kirmes Herne-Crange Parking lot Public/P+R 2,000 n.a.
P+R Lots 4,000 n.a. 0
4,000
1 Disabled parking: not all spaces meet required width of 3.5 m
2 Buses: bus usage reduces vehicle capacity for private cars accordingly (One bus equals four-six cars)
3 Planned facilities [completion prior to 2024)
4 Not planned for parking during UEFA EURO 2024
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AIRPORT INFORMATION

QUESTION 09

Airport information.

GENERAL AIRPORT INFORMATION

Host City name Gelsenkirchen

Stadium capacity in 2020 49,471

Airport name Minster/Osnabriick International Airport (FMO)
Airport distance from city 93 km

Passenger traffic 2016 0.79 million

TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTE

Number of terminals 2 2
Total number of airport gates 16 16
Number of aircraft stands (parking positions) including ICAQ aircraft 6 (E) 6 (E)
code (e.g., code C) 14 (C/D) 14.(C/D)

20 (A/B) 20 (A/B)
Number of check-in desks 20 20
Maximum passenger capacity of all terminals 5.0 million/a 5.0 million/a
Annual passenger throughput (excluding UEFA EURQ 2024) 0.85 million 1.50 million
Daily passenger throughput (excluding UEFA EURO 2020) 2,300 4,000
Maximum hourly passenger throughput: Inbound 1,000 2,000
Maximum hourly passenger throughput: Outbound 1,000 2,000
Annual aircraft movements 35,000 45,000
Hourly movement rate 24 24
Runway length 07/25:2,170 m 07/25:2,1770 m
Pavement Classification Number (PCN) of runway 68 F/B/X/T 68 F/B/X/T
Airport fire category 7 7
Maximum size of passenger aircraft that can be handled E (B747) E (B747)
Number of internal ([domestic) destinations 3 3
Number of international destinations 20 25

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

Minster/Osnabrick Airport (FMO) has a night flight ban from
10 p.m. to 6 a.m. local time. Between 10 p.m. and 11 p.m. a quoted
number of delayed landing is permissible. In justified individ-
ual cases, ATC at Munster/Osnabrick Airport can grant spe-
cial exemptions.
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QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

SECTOR 07 — MOBILITY — GELSENKIRCHEN

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

There are six airports within an acceptable distance to Gelsen-
kirchen which could provide the capacities required to cover the
demand generated by simultaneous matches in Gelsenkirchen
and the region, which includes Disseldorf and Dortmund. The
airports are: Dortmund Airport (DTM), Disseldorf Airport (DUS),
Miinster/Osnabriick International Airport (FMO), Cologne Bonn
Airport [CGN), Airport Weeze (NRN), and Paderborn-Lippstadt
Airport (PAD). Miinster/Osnabriick International Airport is spe-
cifically not expected to serve multiple venues simultaneously.

A Aircraft Parking  H+E)+H Suburban Rail
Runways #++(0)+ Underground/Light Rail —[204]- Federal Road

«EIB= Motorway/Autobahn

©) Railway Station @  carandBus Parking
©) Bus Terminal

Main Road

@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility
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AIRPORT INFORMATION

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

1 Rehabilitation of runway (costs: approx. 1.5 million €] (-/2170m/-)

NEW INFRASTRUCTURE

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

2 Construction and commissioning of new airport hotel (8,650 m?/-/-)
(hotel at Airport Park; costs: 2.5 million €)

TEMPORARY FACILITY

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No temporary facility required
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2021-2023

2019-2019

Feeling at home away:
Busses of the 2006
FIFA World Cup teams.
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QUESTION 04

Host City transport infrastructure map

4

o

@ central Railway Station @ stedivm

«fB= Motorway/Autobahn ++E)-+ Suburban Rail Numbers on red or
green dots depicted in

@ Main Bus Terminal @ Fan Zone Options —{204]- Federal Road () Underground/Light Rail the Map refer to the
€ Airport @ carand Bus Parking Main Road @  New nfrastructure table of infrastruc-

ture projects listed in
© Main Sea Port 1 City Centre @  Enhanced Infrastructure Question 05.
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HAMBURG PUBLIC TRANSPORT IS BASED
ON FIVE SUB-SYSTEMS:

-

.The national railway system for regional and long-distance
trains including high-speed trains with five main railway stations
in Hamburg among which "Hamburg Hauptbahnhof” (central
station) is currently the busiest in Germany;

2.Suburban railway ["S-Bahn”), a rapid transit railway system

which covers Hamburg and adjacent towns, and is complemented
by AKN rail connecting to neighbouring districts;
3.Underground;

4, Buses;

5.Ferries connecting along and across the River Elbe and the

harbour area.

SECTOR 07 — MOBILITY — HAMBURG

Trains with a view: Hamburg's under-
ground railway on an elevated section
of the track with the world-famous Elbe
Phitharmonic Hall in the background.

ACCESSIBILITY OF PUBLIC TRANSPORT IN HAMBURG

HAMBURG 2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS/STOPS
EEZORER Persons conveyed 2017 2024
[million PAX/a] Total Accessible Accessible share Accessible share

Regional rail 7.0 20 *13 65% **100%
Regio rail AKN? 17 17 100% **100%
Suburban rail 227.7 60 51 85% 100%
Underground 2763 91 69 76% 100 %
Bus?® 384.0 2,893 >950 33% 100%
Ferry* 8.7 20 >17 85% 100 %
Total 963.7 3,101 >1,117 >36% **100 %

AB zone comprises the greater Hamburg area
Altona-Kaltenkirchen-Neumiinster Eisenbahn AG

over 95% of all buses are low-floor buses equipped with ramps

13 out of 25 vessels are equipped with toilets for mobility-impaired

PIF SN

** will be achieved in the mid-twenties

Recently, public transport has been used by more than 960 million
passengers per year, mostly by rail-bound systems. The transport
infrastructure in Hamburg and the region is being permanently
upgraded and expanded. Immense investments are planned for
coming years with several large-scale projects already under-
way. Nearly one billion Euros will be invested in rail transport
alone. One of the core focusses of rail infrastructure upgrades
in the near future is to expand and modernize the suburban rail
network. At the same time, accessibility plays an important role.
Currently, 80 % of all railway stations citywide are already at least
suitable for use by mobility-impaired persons, with the propor-
tion set to rise to 100% by the mid-2020s. The currently lower
share of accessible bus stops is largely offset by a low-floor bus
fleet equipped with on-board ramps (at present 95% of all buses).

Hamburg's traffic management runs a strategic system of 45 sig-
nalized junctions to control road-bound access to and exiting
from the venue; this is backed up by incident detection using ten
cameras monitoring the traffic in the immediate vicinity. Current
traffic information is fed into the digital traffic information service.

incl. two stations where boarding/exiting for mobility-impaired is supported with easy entry/exit equipment

The dynamic route guidance system for the autobahn network
is equipped with variable direction signs [VDS) and was recently
modernized, but there are plans for further expansion. Traffic
information for vehicles approaching events in Hamburg is dis-
played on these VDS. The parking guidance system is operated
by the traffic management centre with the respective department
in-command relying on it strategically.

The entire traffic management team has in-depth experience
with large-scale event traffic and the system has proved its
worth on countless occasions, not least of all during the 2006
FIFA World Cup.
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QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type

of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

> ‘

696

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of Con- upgrade(s) financing
Type of transport traffic lanes Responsible struction Delivery  [(in € (public/
infrastructure or tracks Capacity body date date millions) private/joint)
Road: Additional lane autobahn 5.3 km/ 140,000 veh./d  Ministry of 2014 2018 397.3 joint (ppp)
A7 (HH-Nordwest - border 6 lanes Economy,
with Schleswig-Holstein Transport and
Innovation
Road: Additional lane autobahn 3.2km/ 165,000 veh./d  Ministry of 2014 2020 310.2 100% public
A7 (HH-Nordwest - 8 lanes Economy,
HH-Volkspark Transport and
Innovation
Road: Additional lane autobahn 3.2km/ 165,000 veh./d  Ministry of 2020 2025 2414 100 % public
A7 (HH-Volkspark - 8 lanes Economy,
HH-Othmarschen) Transport and
Innovation
Road: A7 reconstruction of 0.42 km / 140,000 veh./d  Ministry of 2018 2024 68.1 100 % public
autobahn bridge K30 8 lanes Economy,
Transport and
Innovation
Road: A7 refurbishment of 3.8km/ 140,000 veh./d  Ministry of 2018 2024 220.0 100% public
autobahn bridge K20 incl. 8 lanes Economy,
additional lane Transport and
Innovation
Road: Additional lane autobahn 3.7 km / 140,000 veh./d  Ministry of 2019 2023 * costs 100% public
A7 (up to HH-Heimfeld) 8 lanes Economy, included in
Transport and autobahn
Innovation A 26 [West)
Suburban rail: Additional track 9.2km/ - Deutsche 2020 2024 ~600.0 100 % public
along #S4 incl. four new stations 2 tracks Bahn AG (incl. other
[HH-Altona - Rahlstedt) 4 stations costs)
Suburban rail: #521 electrifica- ~ 29.6 km / exemplary AKN Eisen- 2018 2024 ~116.0 Hamburg:
tion in the outskirts, additional 2 tracks section bahn AG (Hamburg 100 % public
track, platform extension + 1 station Eidelstedt: / State of Schleswig-
new station "Schnelsen-Siid” 25,000 pax/d Schleswig- Holstein:
[HH-Eidelstedt - Kaltenkirchen) 2,500 pax/h Holstein) joint

6 trains/h/dir.
71 trains/d/dir.
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NEW ROUTES

LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of Con- upgrade(s) financing
Type of transport traffic lanes Responsible struction  Delivery  (in € mil- (public/
~ infrastructure or tracks Capacity body date date lions) private/joint)
4 Road: New construction of 8.0km/ 108,000 veh./d Ministry of 2019 2023 408.0 100 % public
autobahn A26 (West) 4 lanes Economy,
Transport and
Innovation
Road: New construction of 1.9 km/ 56,600 veh./d Ministry of 2020 2023 143.4 100 % public
autobahn A26 (East-éa) 4 lanes Economy,
Transport and
Innovation
Road: New construction of 3.9km/ 56,600 veh./d Ministry of 2021 2024 693.6 100% public
autobahn A26 (East-6b) 4 lanes Economy,
Transport and
Innovation
Road: New construction of 3.9 km/ 56,600 veh./d Ministry of 2021 2024 473.2 public/joint
autobahn A26 (East-éc] 4 lanes Economy,
Transport and
Innovation
5  Road: Relocation of highway B75 4.6 km/ 68,800 veh./d Ministry of 2013 2024 2928 100 % public
“Wilhelmsburger Reichsstr.” 4 lanes Economy,
Transport and
Innovation
6  Suburban +undergr. rail: 1.1km/ underground: Hamburger 2013 2018 210.0 public/joint
New construction of station 2tracks (U) 6 trains/h/dir. Hochbahn
“Elbbriicken” incl. siding + -/2tracks  (sched) AG; Deutsche
connecting bridge, additional (S) suburban rail: ~ Bahn group
track 1 transfer 18 trains/h/dir.
station [sched.)
station:
125,000 pax/d
7 Railway: New station 25.0 km / - Deutsche 2018 2023 - private
“Diebsteich” [relocation of 8 tracks Bahn AG
long-distance train station 48 switches
Altona)
8  Suburban rail : New station 1 station 6 trains/h/dir. Deutsche 2018 2020 ~23.0 joint
“Ottensen” incl. additional track [sched.) Bahn AG
6,000 pax/d
(demand)
9 Underground rail: New station 1 station 6 trains/h/dir. Hamburger 2018 2019 ~19.0 100 % public
“Oldenfelde” incl. additional [sched.) HOCHBAHN
track 4,000 pax/d AG
(demand)

None of the measures listed - planned or underway - is initi-
ated by UEFA EURO 2024 but will improve all transport modes
in the city in line with the rising demand for green mobility. Road
projects are exclusively planned in the periphery of Hamburg,
respectively in the transition areas between local and national
transport systems to smoothen traffic flow and to ease vehicle
access towards Hamburg. Still, all measures will indirectly affect
UEFA EURO 2024 transport in a positive way and towards limit-
ing the targeted private car share.
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QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

CENTRAL BUS TERM
“HAMBURG HBF” (S)

STADIUM CONNECTIONS HAMBURG AIRPORT (HAM) | CENTRAL RAILWAY
“HAMBURG AIRPORT” (S+B) | STATION

LOCATION “HAMBURG HBF” (S)

“NAME OF STATION” (SYSTEM)

2017 2024 2017 2024

Suburban Travel time' [hh:mm] 00:55-01:06 00:55-01:06 00:25-00:36 00:25-00:36 00:25-00:36 00:25-00:36

Rail Total capacity/h 9,600 pax/h 9,600 pax/h 19,200 pax/h 19,200 pax/h 19,200 pax/h 19,200 pax/h

Under- Travel time [hh:mm]

ground Total capacity/h

Bus Travel time [hh:mm] 00:47 00:47 +00:28:00 +00:28:00 400:28:00 +00:28:00
Total capacity/h 420 pax/h 420 pax/h 4,200 pax/h 4,200 pax/h 4,200 pax/h 4,200 pax/h

Road Distance 11.4 km 1.4 km 10.4 km 10.4 km 10.6 km 10.6 km
Time® [hh:mm] 00:17 00:17 00:18 00:18 00:19 00:19
Lanes 2 2 2 2 2 2

FAN ZONE
FISCHMARKT?

STADIUM CONNECTIONS FAN ZONE FAN ZONE

HEILIGENGEISTFELD? SPIELBUDENPLATZ?2

“LANDUNGSBRUCKEN” (S); | “REEPERBAHN” (S); “REEPERBAHN" (S)

LOCATION

“NAME OF STATION” (SYSTEM)

“ST. PAULI” (U) “ST. PAULI” (U)

2017 2024 2017 2024

Suburban Travel time! [hh:mm] 00:34-00:45 00:34-00:45 00:33-00:44 00:33-00:44 00:38-00:49 00:38-00:49
Rail Total capacity/h 19,200 pax/h 19,200 pax/h 9,600 pax/h 9,600 pax/h 9,600 pax/h 9,600 pax/h
Under- Travel time [hh:mm] 300:36 300:36 300:40 300:40
ground Total capacity/h 7,200 pax/h 7,200 pax/h 7,200 pax/h 7,200 pax/h
Bus Travel time [hh:mm] +00:31:00 +00:31:00 +00:29:00 +00:29:00 +00:34:00 +00:34:00
Total capacity/h “ 4,200 pax/h 4,200 pax/h 4,200 pax/h “ 4,200 pax/h * 4,200 pax/h 4,200 pax/h
Road Distance 8.1km 8.1km 8.2 km 8.2 km 8.4 km 8.4 km
Time® [hh:mm] 00:15 00:15 00:15 00:15 00:15 00:15
Lanes 2 2 2 2 2 2
1 travel time incl. bus shuttle (6,000 pax/h) or walk to suburban rail station “Stellingen” via course #S21; the higher value refers to a walk
2 all public transport travel times incl. walks between station and Fan Zone (ranging between four and nine min)
3 incl. bus service to underground station “Hagenbecks Tierpark”, arrival by underground #U3
4 travel time refers to bus shuttle (capacity: 4,200 pax/h/dir) to suburban rail station “Othmarschen” incl. transfer and suburban rail service

(capacity: 12,000 pax/h/dir.] to the respective destination; arrival by suburban #S1
typical mid-day travel time
“Station Name": (S) indicates suburban rail; [R] = regional rail; (U) = underground / light rail / metro; (B) = bus; (T) = tram

Hamburg's Volksparkstadion is well-connected to all important
destinations via efficient suburban rail links. During big events,
extra shuttle-bus services substantially increase comfort and
ease-of-access to railway station “Othmarschen”, and thus
increase the rail capacity available at the stadium.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

Plans do not envisage any other stadium in Hamburg hosting
UEFA EURO 2024 matches.
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM VOLKSPARKSTADION HAMBURG

Foot* + bicycle

SECTOR 07 — MOBILITY — HAMBURG

spectator flow etc.) and any improvements planned before 500 brivate car
UEFA EURO 2024. 1% 5,850
12%
PUBLIC TRANSPORT AT SUBURBAN SUBURBAN UNDERGROUND? | BUS SHUTTLE* C;;gg
VOLKSPARKSTADION RAIL' RAIL? 18%
Max. practical frequency 18 trains/h 12 trains/h 12 trains/h 85 buses/h 6 buses/h
per direction %; Suburban rail
Regular hourly capacity per 9,000 pax/h 9,000 pax/h 7,200 pax/h 0 pax/h 420 pax/h 1% (Stellingen)
direction 28,800
f Suburban rail (Othmarschen]** 58%
Max. hourly capacity per 19,200 pax/h 12,000 pax/h 7,200 pax/h 10,200 pax/h 420 pax/h 4200
direction 8% ,
ibili escalators, escalators, escalators, low-floor vehicles, low-floor vehicles,
Accessibility levat full levat full levat full t d t q Suburban rail (Othmarschen]*** For all matches Fan Walks are planned to be offered. The stadium operators and
elevators, fully etevators, fully etevators, fully at-grade access, at-grade access, 1,000 the security services have gained extensive experience and know-how in preparing
accessible accessible accessible ramps ramps 2% and realizing such Fan Walks and after consultation with the respective authorities,
they will adopt a favourable stance when examining Fan Walks for UEFA EURO 2024.
1 Station “Stellingen" (1.5 km by foot) serviced by suburban rail #53 and #521 Hence, the number of stadium visitors arriving by foot may in fact be even higher.
2 3.7 km by foot or shuttle bus to station “Othmarschen” serviced by suburban rail #S1and #511 ** Via shuttle bus
3 3.3 km by foot or bus to station “Tierpark Hagenbek™ serviced by underground #U2 ***By foot
4 Bus shuttle service to railway stations “Stellingen” (6,000 pax/h) and “Othmarschen” (4,200 pax/h)

In recent years, the modal share of private car use in Hamburg
has steadily declined and is forecast to be some 5-6% lower in
general by 2024 than today.

Depending on the directional proportion of transport demand,
Hamburg's S-Bahn (suburban rail) at “Stellingen” station has
the general capacity to convey between 40% and 75% of all
the spectators to a sold-out match within the space of 60 min-
utes. However, it is likely that the stream heading downtown will
be double that of the outbound volume. Relying on 100% of the
capacity at "Stellingen” station and the entire shuttle bus capac-
ity to "Othmarschen” station and factoring in some 1,000 people
walking to “Othmarschen” station, the suburban rail system will
handle more than 34,000 fans to/from the stadium within just one
hour. This would equal a modal share of 69 %.

Assuming the same capacity utilization rate, public buses will then
transport some 400 fans within 60 minutes, while 175 coaches
using not even 50% of the bus parking capacities could carry
some 8,750 fans. All in all, buses will account for some 18% of
the modal split. Deducting the minor share of some 500 pedes-
trians and cyclists, private cars would then be used by not more
than 5,850 fans or only 12% of the total and significantly below
the target figure. The share of utilized car parking space would
be in the order of 20-30% depending on car occupancy rates.

It bears noting that Volksparkstadion Hamburg also features 384
dedicated bicycle parking racks.

Bding

_. =298R10.

FIFA HM-5TADION

Hamburg already boasts
. a great, easy-access bike
reach the arena in Hamburg hire system.

by public transport. b S

More than 34,000 fans can
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AIRPORT INFORMATION

QUESTION 09

VENUE PARKING HAMBURG Airport information.
[FaciLITY NAME _JTvPE_JoEDicATioN JcaR  |oisAsLep Jeus
P Braun Parking lot Public 2,619 Host City name Hamburg
P WeiB3 | Parking lot Media / Organizer 214 Stadium capacity in 2020 50,215
VIP / UEFA 518 Airport name Hamburg Airport Helmut Schmidt (HAM)
P Gelb Parking lot Media 390 Airport distance from city 11 km
Disabled 143 Passenger traffic 2016 16.2 million
P Grin Parking lot Public 1,534
P Rot Parking lot Public 219 Number of terminals 2 2
UEFA 1355 Total number of airport gates 4b 96
s g st o o
P Grau Parking lot Public 4N 9 () 12 (F)
Vorplatz Ost Parking lot VIP / Team 94 28(C) 36(C)
Bus park Parking lot Public 359 Number of check-in desks 124 124
Eingang Stid-Ost Temporary lot TV 330 Maximum passenger capacity of all terminals 21.9 million/a 21.9 million/a
Hellgrundweg Temporary lot UEFA 270 Annual passenger throughput (excluding UEFA EURO 2024) ~17.6 million ~19.9 million
Bicycle park Parking lot n.a. 384 Daily passenger throughput (excluding UEFA EURO 2020) 48,000 54,000
Parking Spaces Volksparkstadion 8,467 143 359 384 Maximum hourly passenger throughput: Inbound 3,000/ 3,100 3,000/ 3,100
9,353 Maximum hourly passenger throughput: Outbound 3,000/ 4,000 3,000/ 4,000
74 facilities within Multi-storey car park  Public 40,786 Annual aircraft movements 159,800 163,000
city borders Hourly movement rate 48 48
5 lots within Parking lot Public 1.070 Runway length 05/23: 3,250 m 05/23: 3,250 m
city borders » _ 15/33: 3,666 m 15/33: 3,666 m
éﬁ;ﬁ;ﬁ;ﬁ;n Metered parking lot Public 13,445 Pavement Classification Number ([PCN] of runway 65 F/A/W/T 65 F/A/W/T
Overflow or City Parking Lots 55,301 0 0 0 Airport fire category g 10
55,301 Maximum size of passenger aircraft that can be handled E (B747) F (A380)
15 facilities at Multi-storey car park ~ Public 5,802 45 Number of internal (domestic] destinations 10 10
periphery Number of international destinations 130 145
3 facilities at Parking module Public 609 6
periphery
18 lots at periphery Parking lot Public 2,217 "
P+R Lots 8,628 62 0 0

Describe any operational restrictions for any airport (e.g., night

8,690
flight bans).

Operating hours at Hamburg Airport are from 6 a.m. to 11 p.m.,
i.e., scheduled flights take place during that time. There is a strict
curfew on night flights at Hamburg Airport after 11 p.m. When
verifiable and unavoidable delays occur, particular flights may be
operated at HAM until 12 p.m. From midnight to 6 a.m. flights can
only be operated with an official and previously approved exemp-
tion from the governing body (additional fees apply). Such exemp-
tions from the night curfew are possible in individual cases. As
part of other events of special importance, such as the 2006 FIFA
World Cup, exemptions to the night curfew were granted. Each
individual flight or the delay of a flight must be directly related to
the event of special importance for a special permit to be issued.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

There is no plan for Hamburg Airport to serve matches other than
those in Hamburg Volksparkstadion and it has more than enough
capacity to do so, as proved for example during 2006 FIFA World
Cup. However, Liibeck Airport and even better Bremen Airport,
both located not more than 75 minutes away (by car) from Volks-
parkstadion could easily provide additional capacities if required.

N
ANY
| X

O—= \ [~
Tkm | //

e ‘
'O

/ﬁ =

)( ‘r‘i‘g\‘:f.' H \

/ éo

[ X

ARCRAFT
PARKING

e ARCRAFT

=N
PN
i \

«EIB= Motorway/Autobahn
—[204] Federal Road

Main Road

A Aircraft Parking H+E)-H Suburban Rail
Runways ++(0)+ Underground/Light Rail

€ Railway Station

©) Bus Terminal

@  carandBus Parking

704  UEFA EURO 2024 — BID BOOK — GER

@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility

SECTOR 07 — MOBILITY — HAMBURG

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

n_ DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) I

Improved apron (330,000 m%/ -/ -] 2016-2021

2 Reconstruction reverse side of peer south [new gates and (6 positions /- /-] 2018-2021

waiting areas incl. new pier positions)

NEW INFRASTRUCTURE

n_ DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) I

New shuttle gates for temporary use [-/-/-) 2018-2019

4 New baggage system [-/-/-) 2018-2023

TEMPORARY FACILITY
[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) I

No temporary facility required

—Fo

‘ocusing on the envil
saving busses in Hambi
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SECTOR 07 — MOBILITY — LEIPZIG

2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04

Host City transport infrastructure map

@ central Railway Station @ stedivm
@ Main Bus Terminal @ Fan Zone Options

€ Airport @ carand Bus Parking
© Main Sea Port
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«fB= Motorway/Autobahn
—[204]— Federal Road

Main Road
[ city Centre

++E)-+ Suburban Rail

H—fO‘H Underground/Light Rail

New Infrastructure

Enhanced Infrastructure

Numbers on red or
green dots depicted in
the Map refer to the
table of infrastruc-
ture projects listed in
Question 05.

LEIPZIG PUBLIC TRANSPORT IS BASED ON
FOUR SUB-SYSTEMS:

1.The national railway system for regional and long-distance
trains including high-speed trains with two main railway
stations, “Leipzig Hauptbahnhof” (central station) and “Leipzig/
Halle Flughafen” (airport station);

2.Suburban railway ["S-Bahn”), a rapid transit railway system
connecting Leipzig to towns in the Leipzig/Halle conurbation
and neighbouring districts;

3.Trams;

4.Buses.

SECTOR 07 — MOBILITY — LEIPZIG

ACCESSIBILITY OF PUBLIC TRANSPORT IN LEIPZIG

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons conveyed

2017 2024

[million PAX/al Total Accessible Accessible share Accessible share
Regional rail 4.5 9 5 56% 80%
Suburban rail 10.5 28 26 93% 100%
Tram 120.4 499 325 65% 75%
Bus 27.8 884 329 37% 60%
Total 163.2 1,420 685 48% 66%

Today, public transport is already used by more than 160 mil-
lion passengers per year and consists primarily of track-based
systems. Leipzig's transport infrastructure is constantly being
upgraded and expanded. Enormous improvements have been
made in the recent years, such as the city railway tunnel which
significantly upgraded suburban rail services. In the near future,
key improvements will be made to the rail infrastructure (tram).
Accessibility plays an important role, here. At present, 48 % of all
1,420 stations and stops are at least suitable for use by mobil-
ity-impaired persons. This proportion will rise to 66% in 2024
whereas step-free access in the track-based systems will rise
from 66 % to 76 %.

Leipzig: A city where
people enjoy life outside.

Leipzig boasts a dynamic guidance system which allows stadium-
bound traffic to be guided on different routes beginning from the
incoming autobahns. The system is designed to reroute traffic
along the peripheral autobahns instead of vehicles being sent
through the more central city areas, specifically if inner-city
traffic conditions are poor or in case of large-scale events, such
as trade fairs.

The control centre is scheduled to be updated and expanded by
2022. Today, the police, emergency services, and transportation
companies’ deployments are all coordinated by the control centre.
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SECTOR 07 — MOBILITY — LEIPZIG

2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type
of enhancements or constructions to be carried out.

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

STADIUM CONNECTIONS LEIPZIG/HALLE AIRPORT

MAJOR ROUTE ENHANCEMENTS (LEJ)

LOCATION

CENTRAL RAILWAY
STATION
“LEIPZIG HBF”

CENTRAL BUS TERMINAL
“LEIPZIG HBF”

tENﬁ]‘I’(I: A]ND CAPACITY UPGRADE contar ; f “NAME OF STATION” (SYSTEM)
ength (km ost 0 ource o
Number of upgrade(s) financing 2017 2024 2017 E_E_m
Type of transport traffic lanes Construction (in (public/ Suburban Travel time [hh:mm] *00:30-00:54 *00:30-00:54
infrastructure or tracks Capacity date Delivery date € millions) private/joint) rail Total capacity/h *2,200 pax/h *2,200 pax/h
! gzggn/;{ragor e St el bridae gzr:;ls/ 153/%‘/53200 2017-2022 2018-2023 660 100% public Tram Travel time [hh:mm]  **00:26-00:40  **00:26-00:40 00:06 00:06 00:06 00:06
[Hans—DE\esch?Stn - Leulsch.BahHhoflg f ' Total capacity/h **1,000 pax/h **6,000 pax/h 12,000 pax/h 12,000 pax/h 12,000 pax/h 15,000 pax/h
2 Road/tram: 115 km / 1000-5,100  2017-2023  2018-2023 1147 100% public Bus shuttle  Travel time [hh:mm]
Reconstruction / upgrade of city-wide 2 tracks pax/h/dir. Total capacity/h
16 road sections to the benefit of tram On foot Travel time [hh:mm] 00:18-00:24 00:18-00:24  00:18-00:24  00:18-00:24
. service - - S - Total capacity/h n.a. n.a. n.a. n.a.
3 Tram: o i 1 station / 750 pax/h/dir. 2018 2018 1.8 100% public Road Distance 175 kmn 175 ke 25 km 25km 26 km 26 km
Redesign of tram station “"Stahmeln”; 2 platform -
upgrade to full accessibility edges Time [hh:mm] 00:24 00:24 00:05' 00:05' 00:05' 00:05'
4 Tram + bus: 0.8 km/ 30 trains/h 2019-20 2020 8.0 100 % public Lanes / direction 2 2 2-4 2-4 2-4 2-4
Redesign/upgrade of four-way tram 2 tracks upto 12
intersection "Adler” intersection  trains/h/dir. STADIUM CONNEGTIONE FAN ZONE FAN ZONE FAN ZONE
5 Road/tram/bus: } 0.7 km / 11,000 pax/h/ 2019 2020 9.0 100% public VOLKERSCHLACHT-DENKMAL GUSTUSPLATZ RENNBAHN
ool Gamering 1, Aot “VGLKERSCHLACHTOENKWAL |‘AUGUSTUSPLAT:
6 R pd/t 5 2.1km/ 1,200 pax/h/ 2020-21 2022 7.0 100% publi _NAME OF STATION” [SYSTEINNES.
econstract track T i ' e 2007 J2o24 2017 2024 2017 J2024 |
Reconstruction/upgrade Waldstr. 2 tracks dir. 2017 2024 2017 24
(Waldplatz - Leutzscher Allee) Sgburban Travel time [hh:mm] **%00:36-00:45  ***00:36-00:45
7 Road/tram: 24 km/ 1500 pax/h/  2021-22 2023 25.0 100% public rail Total capacity/h 3,200 pax/h 3,200 pax/h
Reconstr./upgrade Dieskau Str. 2tracks dir. Tram Travel time [hh:mm] 00:21 00:21 00:10 00:10
[Huttenstr - Antanienstr) A-C e Total capacity/h 3,000 pax/h 3000pax/h 12,000 paxh 15,000 pax/h
8 Road/tram: . o 0.8km/ 1,.200 pax/h/  2018-2019 2020 5.7 100% public Bus shuttle Travel time [hhzmml] 00:20 00:10
Reconstr./upgrade "Plagwitzer” bridge + 2 tracks dir. -
Karl-Heine-Str. incl. tram stop "Forststr.” Total capacity/h 500 pax/h 1,800 pax/h
9 Road/bus: 2.0km/ 11-45.000 2017-2021 2019-2027 183 100% public On foot Travel time [hh:mm] 00:25-00:30  00:25-00:30  00:23-00:28  00:23-00:28
Reconstruction / upgrade of city-wide 2-4 lanes veh./d Total capacity/h n.a. n.a. n.a. n.a.
hree r03d sections Incl bridge to the IS Road Distance 65 km 65 km 3.0km 3.0km 28km 28km
enefit of public bus service pax/h/dir. :
- T hh: 00:17 00:17 00:10' 00:10" 00:10 00:10'
10 Road/tram + bus: 12km/ 15.000veh/d  2022/2023 2023 160 100% public ime [hh:mml
Reconstruction/upgrade Bayrischer 4 lanes 4,500 pax/h/ Lanes / direction 2 2 24 24 2 2

Platz - Windmhlenstr. / Grinewaldstr. dir. 1 in accordance with the Leipzig sustainability concept for UEFA EURO 2024, all routes between the stadium and the city centre locations [Fan Zone, Fan Mile, central station, bus station, etc.]

are within a short walking distance. The walking distances to the stadium vary between 2.0 and 2.7 kilometres
NEW ROUTES

*incl. 18-24 min footwalk between Stadium and Central Station “Leipzig Hbf"; suburban rail #55, #55X and #53 provide a total of four trains/h/dir. with an ave. capacity of 540 pax/train
LENGTH AND CAPACITY UPGRADE

** change of train (tram to suburban rail) at “Leipzig Hbf"; arrival at airport by suburban rail
***incl. 28-37 min footwalk from Stadium to Station “Leipzig, Markt” and from railway station “Vélkerschlachtdenkmal” to the Fan Zone
“Station Name": (S) indicates suburban rail; (R) = regional rail; (U) = underground / light rail / metro; (B) = bus; (T) = tram

Length (km) Cost of Source of
Number of upgrade(s) financing Leipzig's Red Bull Arena is superbly connected to all import-
Type of transport traffic lanes Construction (in (public/ ant destinations, such as the central railway station and the Fan
~ infrastructure or tracks Capacity date Delivery date € millions) private/joint) Zones. Except for the airport and the Vélkerschlachtdenkmal Fan
11 Intercity bus terminal incl. car park + 11bus n.a. 2017-2018 2018 n.a. private Zone all the important destinations are within walking distance
two new hotel buildings east of Leipzig spaces

and between 18 and 30 minutes away. The city centre is located

Central Railway Station A X
— not further than 20 minutes by foot from the stadium.

None of the measures listed - planned or underway - was initiated
because of UEFA EURO 2024 and all are destined to improve the
green transport modes in the city in line with the rising demand
for green mobility. In other words, all the measures will be to the
indirect benefit of transportation during UEFA EURO 2024 and
will help the targeted proportion of private cars used to be met.
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Prior to UEFA EURO 2024 more than 270 million Euros will be
exclusively invested in 11 green transport infrastructure projects
in Leipzig's transport infrastructure; the funds will predominantly
go toward the redesign of road cross-sections to the benefit of
public transport.
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

SECTOR 07 — MOBILITY — LEIPZIG

2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
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the Arena in Leipzig.

«EB= Motorway/Autobahn H+E)+ Suburban Rail
Car and Bus Parking 10 Last Kilometre —[204)- Federal Road
@ stadium

Numbers on red or
green dots depicted in
++({)+ Underground/Light Rail the Map refer to the
@ New Infrastructure Main Road @)+ Tram Way table of infrastruc-
ture projects listed in
P> Stadium Entrance @ Enhanced Infrastructure = === Shuttle Bus e eeee Footpath Question 05
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SECTOR 07 — MOBILITY — LEIPZIG

2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before

UEFA EURO 2024.
PUBLIC TRANSPORT AT LONG-DIST. RAIL’ REGIONAL RAIL" SUBURBAN RAIL! TRAM
RED BULL ARENA MARSCHNERSTR
Max. practical frequency per direction 5 trains/h 9 trains/h 24 trains/h 20 trains/h
Regular hourly capacity per direction *2,600 pax/h *1,000 pax/h 9,600 pax/h 4,000 pax/h
Max. hourly capacity per direction? 4,500 pax/h 2,000 pax/h 12,800 pax/h 5,000 pax/h
Accessibility ramps, escalators, ramps, escalators, ramps, escalators, at-grade level,
elevators elevators elevators full accessibility

PUBLIC TRANSPORT AT

RED BULL ARENA WESTERN BRANCH | NORTHERN BRANCH | EASTERN BRANCH | SOUTHERN BRANC
“SPORTFORUM” “WALDPLATZ" "SPORTF.+WALDPL.” | “SPORTFORUM”

28 trains/h 16 trains/h 48 trains/h 8 trains/h

Max. practical frequency
per direction

Regular hourly capacity 4,500 pax/h 1,500 pax/h 7,500 pax/h 1,500 pax/h
per direction

Max. hourly capacity **#7,000 pax/h **4,000 pax/h *#12,000 pax/h **2,000 pax/h

per direction®

Accessibility at-grade level,

full accessibility

at-grade level,
full accessibility

at-grade level,
full accessibility

at-grade level,
full accessibility

arrival at/departure from Leipzig Central Station (“Leipzig Hbf": 18-24 min footwalk)
tram station "Marschner Str.”is located 1.0 km south of the stadium

incl. full standing capacity

seating capacity only

** one direction only (refers to arrival or departure capacity on the respective branch])

PRRNNIN
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With a utilization of the entire tram capacities in each of the rel-
evant directions, more than 25,000 fans can be conveyed by tram
within a 60 minutes egress period - only using the stops adja-
cent to the stadium. The tram lines stopping at “Marschner Str.”,
which is one kilometre south of the stadium, have a total capacity
of approximately 10,000 passengers per hour, and are expected
to contribute 33 % capacity (3,300 persons] to the modal split.

Trains arriving at Leipzig central railway station, be it long-dis-
tance, regional or suburban rail, have a total capacity of more
than 32,000 persons per hour. The same is true for departing
trains. Anticipating a 40 %-utilization rate of overall train capac-
ities within 60 minutes at Leipzig central railway station, more
than 12,500 fans could arrive and depart using these non-local rail
systems. Leipzig's Red Bull Arena is renowned for being close to
the central railway station, a significant proportion of fans (poten-
tially one fifth or approx. 2,500) arriving by train will probably opt
to walk the short distance to the stadium instead of changing
from train to tram. The remaining 10,000 fans will take the tram.

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM RED BULL ARENA LEIPZIG

SECTOR 07 — MOBILITY — LEIPZIG

170 coaches carrying 8,500 persons - requiring 85% utilization
of the bus parking facilities — would contribute roughly 18 % of
the total transportation.

Together with a noteworthy share of pedestrians and cyclists arriv-
ing from the downtown locations nearby, private car usage would
be limited to a proportion of slightly less than 12 % (or 5,300 fans)
during sold-out matches.

This does not include the high share (up to approximately 20 %)
of fans who could use the Park-&-Ride facilities on the city limits
which are directly served by rail-bound systems. In other words,
Leipzig will not just achieve the figure of a maximum of 25% of
private car usage but will reduce it substantially.

Nevertheless, the required car parking spaces total 65-95% of
the existing spaces, assuming car occupancy rates of 2.5 per-
sons per car or higher.

Tram Tram
(adjacent stops) ("Marschner Str.")
25,000 3,300
54% — 7%
Long-dist. + regional rail
500
— 1%
walk from/to
- Suburban rail Central Station
2,000
4%
Private car Foot* + bicycle
5,300 2,000
12% 4%
Coach
8,500
18%

* For all matches Fan Walks are planned to be offered. The

stadium operators and the security services have gained
extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance
when examining Fan Walks for UEFA EURO 2024 Hence,
the number of stadium visitors arriving by foot may in fact
be even higher.
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2. HOST CITY INFORMATION

AIRPORT INFORMATION

VENUE PARKING LEIPZIG

FACILITY NAME | TYPE DEDICATION _ DISABLED* m

QUESTION 09

Airport information.

GENERAL AIRPORT INFORMATION

P3 (ARENA 2] Parking lot VIP Host City name Leipzig
P4 [ARENA 1) Parking lot VIP/UEFA 360 5 Stadium capacity in 2020 46,635
Organizer 50 5 Airport name Leipzig Halle Airport (LEJ)
P5 Jahnallee' Currently parking lot TV 540 10 Airport distance from city 18 km
P1(Red Bull Arena) Underground car Team/Officials 2170 30 Passenger traffic 2016 2.2 million
park
P2 [Forecourt Parking ot Disabled 150
Pé [Cottaweg)? Parking lot Supporters B 100 Number of terminals
P7 (Cottaweg)? Parking lot Supporters A 100 Total number of airport gates 13 14
Elsterbecken Siid Temporary lot TV Compound 85 Number of aircraft stands (parking positions) including ICAQ aircraft 4 (F)* 4 (F)*
Elsterbecken Nord Temporary lot TV Compound 130 code [e.g., code C) 112 [[g}: 115 [[g%:
Main Stand Right Temporary lot v 120 33 (C)* 33 (C)*
Main Stand Right Temporary lot TV 120 60 (B)* 60 (B)*
Parking Spaces “Red Bull Arena” 2,045 210 200 il fgures are |r;|l§r2re[lﬁ]e: il fgures are I:Srzre[lﬁ]e:
2,455 and cannot be multiplied and cannot be multipied
16 inner city facilities® Public 7,393 na. Number of check-in desks 29 29
28 facilities city-wide Public >3,496 n.a. Maximum passenger capacity of all terminals 4.5 million/a 4.5 million/a
inner city kerbside Kerbside parking Public n.a. al 5 Annual passenger throughput (excluding UEFA EURQ 2024) 2.25 million 2.7 million
parking Daily passenger throughput [excluding UEFA EURO 2020) 6,200 7,400
Overflow or City Parking Lots 10,889 n 5 Maximum hourly passenger throughput: Inbound 1,200 1,200
10,965 Maximum hourly passenger throughput: Outbound 1,800 1,800
Krakauer Strafe Parking lot Public/P+R 250 0 0 Annual aircraft movements 64,900 73,600
Lausen Parking lot Public/P+R 392 8 Hourly movement rate 48 48
Plovdiver Strafle Parking lot Public/P+R 299 1 Runway length 08L/26R: 3.6400 m 08L/26R: 3,600 m
Schénauer Ring Parking lot Public/P+R 345 5 08R/26L: 3,600 m 08R/26L: 3,600 m
Bf. Leipziger Messe  Parking lot Public/P+R 998 2 Pavement Classification Number [PCN) of runway 08L/26R: 105 R/A/W/T 08L/26R: 105 R/A/W/T
Vélkerschlacht- Parking lot Public/P+R 600 08R/26L: 105 R/C/W/T 08R/26L: 105 R/C/W/T
denkmal Airport fire category 10 10
Agra‘ Parking lot Public/P+R 279 21 0 Maximum size of passenger aircraft that can be handled F (A380) F (A380)
P+R Lots 3,163 37 0 Number of internal (domestic) destinations 5 5
3,200 Number of international destinations 32 32+
1 future capacity has not been defined yet
2 Cottaweg area serves for 200 coaches or 1,600 cars
3 parking guidance system
4 not permanently available

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

There is a night flight restriction for passenger traffic between
11.30 p.m. and 5.30 a.m., although exceptions can be made in the
case of increased public interest. During the UEFA EURO 2024
match period, a special public interest exists (see the Air Trans-
port Engagement Letter).

714  UEFA EURO 2024 — BID BOOK — GER UEFA EURO 2024 — BID BOOK — GER 715



SECTOR 07 — MOBILITY — LEIPZIG

2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Leipzig airport is Germany’s second busiest airport in terms of
freight tonnage. However, plans do not envisage the airport serv-
ing multiple venues simultaneously. It basically has the capacity
and infrastructure to cope with the expected additional air travel
generated by UEFA EURO 2024. This was already demonstrated
during 2006 FIFA World Cup when presumably more fans origi-
nated from overseas countries. In fact, Leipzig airport has ample
spare capacity to handle additional air passengers.
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Runways ++()+ Underground/Light Rail —[204]— Federal Road @ Extended/improved infrastructure
©) Railway Station @  carandBus Parking __ MainRoad @ New Infrastructure

©) Bus Terminal
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@ Temporary Facility

SECTOR 07 — MOBILITY — LEIPZIG

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START,

No improvements required

NEW INFRASTRUCTURE

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START,

No improvements required

TEMPORARY FACILITY

[No | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START,

No temporary facility required
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SECTOR 07 — MOBILITY — MUNICH

2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04 MUNICH PUBLIC TRANSPORT IS BASED
Host City transport infrastructure map @ — ON FIVE SUB-SYSTEMS:

-

.The national railway system for regional and long-distance
trains including high-speed trains with three main railway
stations in Munich, of which "Minchen Hauptbahnhof” (central
station) is one of the busiest in Germany;

2.Suburban railway ["S-Bahn”), a rapid transit railway system

connecting Munich with the suburbs and adjacent districts;
3.Underground railway;

4.Trams;
5.Buses.

ACCESSIBILITY OF PUBLIC TRANSPORT IN MUNICH

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons conveyed 2016 2024

[million PAX/al Total Accessible Accessible share Accessible share
Regional rail “140.0 6 6 100% 100%
Suburban rail 149 90 60% 85%
Underground 408.0 100 100 100% 100%
Tram 120.0 172 126 73% 85%
Bus 200.0 987 974 99 % 100 %
Total 868.0 1,414 1,296 92% 97%

* estimate

Today, public transport is already used by more than 860 million
passengers per year, three quarters of the total being moved by
track-based systems.

Munich’s transport infrastructure has in the past been upgraded
and expanded on an ongoing basis and will be further improved
in the future. Especially rail infrastructure (the underground and
suburban rail systems] will benefit from substantial improve-
ments in coming years. Accessibility plays an important role and
the currently already exemplary rate of 92% step-free access-
ible stations/stops will rise further to 97 % in 2024. Of all public
transport systems, the regional rail, underground and bus sys-
tems will achieve the ideal of 100%-accessibility for mobility-im-
paired persons.

The City of Munich runs a 24/7 traffic control centre staffed by an
interdisciplinary team including the police. The integrated subsys-
tems include tunnel monitoring, road traffic situation monitoring,
and adaptation of programmes at 1,400 traffic lights according to
big-event traffic requirements. The control centre covers all the
important roads within the city and the surrounding districts. It
is fed with public transport information and is connected to the
fire department as well as to the traffic control system used on
Munich’s outer ring road (autobahn) with its dynamic route infor-
mation panels and variable traffic signs.

The downtown parking guidance system is complemented by a
traffic control and parking guidance system for the Allianz Arena.

@ central Raitway Station @ stdivm == Motorway/Autobahn  +H-+E)-H Suburban Rail Numbers on red or
dots depicted - i i i
@ Main Bus Terminal @ Fan Zone Options —[204]~ Federal Road e+ @ Underground/Light Rail oo = thod A sub-centre is located inside the Allianz Arena.
€ Airport @ carand Bus Parking Main Road @  New nfrastructure table of infrastruc-
ture projects listed in
© Main Sea Port 1 City Centre @  Enhanced Infrastructure  Question 05. Fans on their way to the stadium
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05 QUESTION 06

For the Host City transport infrastructure map and each route In line with the Stadium last kilometre map, fill in the form below
coloured green or red, provide information regarding the type regarding travel to the Stadium in 2017 and 2024.
of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

STADIUM CONNECTIONS MUNICH AIRPORT (MUC)

“MUNCHEN FLUGHAFEN”

CENTRAL RAILWAY
STATION

LOCATION (s) “MUNCHEN HBF” (U/S)
LENGTH AND CAPACITY UPGRADE “NAME OF STATION” (SYSTEM)
Length (km) Cost of Source of 2017
Number of upgrade(s) financing _
Type of transport traffic lanes Responsible  Construction (in€ (public/ Underground  Travel time [hh:mm] **01:10-01:15 **01:10-01:15 00:30-00:35 00:30-00:35
infrastructure or tracks Capacity body date Delivery date  millions) private/joint) Total capacity/h **20,000 pax/h  **20,000 pax/h ~ *20,000 pax/h *20,000 pax/h
1 aniergrou‘rjd: o 4,700 m? 150,000 pax/d ;tad_lv\lgerke undetr . 2022 150.0 public 100% Bus Travel time [hh:mm] 00:23 00:23
"S(;nedrt?rlvzgaer‘cil%f" station ISWF\I;I construction Total capacity/h 6,000 pax/h 6,000 pax/h
o Road Distance 29.2 km 29.2 km 13.8 km 13.8 km
NEW ROUTES Time [hh:mm]! 00:20 00:20 00:19 00:19
Lanes 1-3 1-3 1-2 1-2
LENGTH AND CAPACITY UPGRADE
Length (km) Cost of Source of
Number of upgradel(s) financing STADIUM CONNECTIONS LONG-DISTANCE COACH FAN ZONE
Type of transport traffic lanes Responsible  Construction (in€ (public/ TERMINAL “Z0B” OLYMPIAPARK
infrastructure or tracks Capacity body date Delivery date  millions) private/joint) LOCATION “HACKERBRUCKE” (S) “OLYMPIAZENTRUM” (U),
2 Suburban rail: 7.0 km / 2,000 Deutsche under 2026 3,849.0 public 100% NAME OF STATION” (SYSTEM) PETUELRING” (U)

Construction of 2 tracks trains/d Bahn (DB) construction 2017

2nd main line tunnel Underground  Travel time [hh:mm] **00:34-00:39  **00:34-00:39 00:39-00:44 00:39-00:44

3 Underground #U9: 6.0km/ 500 trains/d Stad_twerke >2,500.0 public 100% Total capacity/h *#20,000 pax/h  **20,000 pax/h 20,000 pax/h 20,000 pax/h
Construction of new 2 tracks Munich
section “U9-Spange” (SWM) Bus Travel time [hh:mm]
(Implerstr. - Total capacity/h
Minchner Freiheit]” Road Distance 16.5 km 16.5 km 9.9 km 9.9 km
Time [hh:mm]' 00:19 00:19 00:11 00:11
None of the measures listed - planned or underway - was initiated Lanes 1-2 1-2 1-2 1-2
because of UEFA EURO 2024 and all are destined to improve the ’ . .
X oo g o 1 incl. 10-15 min walk to underground station “Fréttmanning
green transport modes in the city in line with the rising demand *  overall capacity of the railway system to the stadium from south to north is p to 26,000 pax per hour
for green mobility. All the measures will therefore at least indi- ey hange of traf at Marlenplatz'; arrival by suburban rail

"Station Name": (S) indicates suburban rail; (R) = regional rail; (U) = underground / light rail / metro; (B) = bus; (T) = tram

rectly benefit transportation during UEFA EURO 2024 and help
the targeted share of private car usage be achieved. Prior to UEFA

e S . Munich’s Allianz Arena is superbly connected to important des-
EURO 2024 a substantial figure of more than 6.5 billion Euros will tinations, the central railway station “Manchen Hauptbahnhof”,

the long-distance coach terminal, and the Fan Zones. From the
city centre there is a direct underground link to the stadium,
which takes 16 minutes.

be invested solely in Munich’s transport infrastructure, nearly
exclusively in new additional rail infrastructure.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

Other than Allianz Arena no stadium in Munich is set to host UEFA
EURO 2024 matches.
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Cars: 505
2.4 km

Designated Cars: 200 Q \

\ -

B
Designated Cars: 143
Buses: 110

o S
2 \G\Cars 1259
<

—
SupportersB T

Buses: 105

e

G m Kieferngarten

o
Qo i

© Busstop [ Outer Security Zone «fETB= Motorway/Autobahn
@ carand Bus Parking 122 Last Kilometre —[204)- Federal Road

@ stadium @ New Infrastructure Main Road

P> Stadium Entrance @ Enhanced Infrastructure = === Shuttle Bus
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Supporters A
Buses: 150

O

++E)-+ Suburban Rail
=+()-~ Underground/Light Rail
H+ED-+ Tram Way

..... Footpath

L L
[ 9] N () Cers: 1380+ 294

A 4.7 km

500m

QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before
UEFA EURO 2024.

SECTOR 07 — MOBILITY — MUNICH

PUBLIC TRANSPORT AT UNDERGROUN BUS / SHU
ALLIANZ ARENA

Max. practical frequency per direction 24 trains/h 60 buses/h
Regular hourly capacity per direction 10,000 pax/h 6,000 pax/h
Max. hourly capacity per direction 20,000 pax/h 6,000 pax/h
Accessibility elevator low-floor vehicles

Allianz Arena is located close to various autobahns and provides
ample car parking opportunities. Both these factors encourage
spectators to arrive by car. However, the experience during the
2006 FIFA World Cup proved that the existing public transport
infrastructure easily has the capacity to reduce the modal share
of private car usage to well below 25%. Back then, public trans-
port users amounted to up to 40,000 per match.

In the past, large football events in Munich revealed that a sig-
nificant share of up to 11,000 spectators arrive by (approximately
220) coaches. Given the right incentives, the figure could easily
be boosted to over 13,000 persons or 260 coaches, which would
require 58 % of the bus parking capacity.

With respect to the relevant directions, the public transport sys-
tems (underground and bus) have the capacity (according to cus-
tomary usage] to convey 32,000 persons within 60 minutes to or
from the stadium.

TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
DEPARTURE FROM ALLIANZ ARENA MUNICH

Private car
14,100
21%

Foot* + bicycle
500
1%

Coaches
13,000
20%

Bus

1% 7-

7,200

Public transport standing capacities are based on a comfortable
density of four standing passengers/m? of standing space. Accord-
ing to German regulations a density double that is permissible and
during periods of great demand, densities of six persons/m2and
above have been observed. In practical terms, the capacity norm
can probably be exceeded by at least 20 % when estimating public
transport use during peak demand periods. Hence, the practical
public transport capacity will be more than 38,000 fans per hour
- a figure repeatedly achieved during the 2006 FIFA World Cup.

Together with a minor number of cyclists and pedestrians, public
transport and coach use would limit car usage to slightly more
than 21% of the total, which would spell a 25-55% utilization rate
for the car parks. The figure of 21% does not include fans using
Park-&-Ride facilities near the underground line, who could eas-
ily amount to a share of 10-15%.

Underground
31,200
47%

* For all matches Fan Walks are planned to be offered. The
stadium operators and the security services have gained
extensive experience and know-how in preparing and
realizing such Fan Walks and after consultation with the
respective authorities, they will adopt a favourable stance
when examining Fan Walks for UEFA EURO 2024. Hence,
the number of stadium visitors arriving by foot may in fact
be even higher.
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2. HOST CITY INFORMATION
AIRPORT INFORMATION

2. HOST CITY INFORMATION
STADIUM LAST KILOMETRE

VENUE PARKING MUNICH

FACILITY NAME | TYPE DEDICATION [cAR | DISABLED S

QUESTION 09

Airport information.

Allianz Arena Underground car Media/Service 2,550 GENERAL AIRPORT INFORMATION
park 1
Public 7.230 20 Host City name Munich
- 2 i
Bus-Nord Parking lot UEFA 80 Stadium capacity in 2020 66,026
Mitias - P
Bus-Mitte Parking lot UEFA/Hospitality Airport name Munich Airport “Franz Josef Strauf3” (MUC)
Bus-Sid Parking lot Hospitality/ 143 110 Airport distance from city 36 km
Organizer . S
Hans-Jensen-Weg Temporary lot Supporter B 105 Passenger traffic 2016 42.3 million
Le%hanhiiche Basis Temporary lot TV Compound 140 TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTED (2024)
Main Stand Temporary lot TV Compound 200 Number of terminals 2 + satellite 2 + satellite
Total number of airport gates 254 247
Entsorgungspark Temporary lot Supporter A 150 - - - - - -
Ereimann Number of aircraft stands (parking positions) including ICAO aircraft 22 (F) 34 (F)
Parking Spaces Allianz Arena 10,120 163 445 code le.g., code C) o e
10,728 93(C) 68 (C)
MOC Underground car Public 1,586 16 max. total: 200
park Number of check-in desks 298 309
Overflow Parking Lots 1,586 16 0 Maximum passenger capacity of all terminals 61 million/a 67 million/a
1,602 Annual passenger throughput [excluding UEFA EURO 2024) 43.9 million 53.6 million
P+R Fréttmanning Multi-storey car park ~ Public 1,234 25 Daily passenger throughput [excluding UEFA EURO 2020) 120,000 147,000
ﬁ*Rth)atCTng Parking lot Public 495 10 Maximum hourly passenger throughput: Inbound 9,700 11,800
ochbriic -
P+R Garching Parking lot Public 290 n Maximum hourly passenger throughput: Outbound 8,200 10,000
Forschungszentr. Annual aircraft movements 409,000 466,000
Ludwig-Prandtl-Str.  Parking lot Public 1,380 na. Hourly movement rate 90 >90
Nearby P+R Lots 3,399 39 0 Runway length 08L/26R: 4,000 m 08L/26R: 4,000 m
3438 08R/26L: 4,000 m 08C/26C: 4,000 m

1 due to security measures probably not entirely available to public parking during UEFA EURO 2024
2 80 out of 104 spaces available for bus parking during UEFA EURO 2024

3 136 spaces not available for parking during UEFA EURO 2024

08R/26L: 4,000 m

Pavement Classification Number (PCN) of runway

08L/26R: 90 R/A/W/T
08R/26L: 90 R/A/W/T

08L/26R: 90 R/A/W/T
08C/26C: 90 R/A/W/T
08R/26L: 90 R/A/W/T

Airport fire category 10 10
Maximum size of passenger aircraft that can be handled F (A380) F (A380)
Number of internal (domestic] destinations 17 18
Number of international destinations 221 242

The last part by foot:
Spectators flocking to the
Munich Arena.
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AIRPORT INFORMATION

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

Takeoffs and landings at Munich Airport are permitted in the
framework of the operating licence only after a takeoff/landing
time has been assigned by the ATC as the flight scheduling coor-
dinator of the Federal Republic of Germany (coordination obliga-
tion). Applications for flights must have been lodged with the
flight scheduling coordinator before flight information is obtained.

Aircraft pilots must limit the noise caused by aircraft engines at
Munich Airport and in its vicinity to the unavoidable minimum.
This applies in particular to restricted flight operation times at
night. There are local night flight restrictions in place at Munich
Airport between 10 p.m. and 6 a.m. The relevant provisions can be
found in the applicable versions of the Airport Rules and Regula-
tions and the Aeronautical Information Publication AD 2 EDDM.

Exceptions to these restrictions apply to emergency and disaster
relief flights and police missions, landings due to weather, tech-
nical reasons or other safety-related reasons. Moreover, waivers
can be granted in exceptional cases by the Bavarian Ministry of
the Interior, for Building and Transport or, acting on its specific
instructions, the ATC at Munich Airport, on reasonable grounds
in order to avoid serious disruptions to air traffic or as required
for other important causes related to the public interest.

Either ATC at the Airport or the Bavarian Ministry of the Interior,
for Building and Transport can thus grant exceptions to local
night flight restrictions depending on the time of take-off. Past
experiences with many football matches (e.g., the 2006 FIFA
World Cup, the UEFA Champions League Final 2012, and regu-
lar UEFA Champions League matches] show that there has been
no problem for air carriers in obtaining exemptions from local
night flight restrictions.
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QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

— The respective document has been provided to UEFA.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Munich airport is Germany’s second busiest airport in terms of
passengers and movements, and the major air hub in Germany
for national and European flights based on the total number of
offered destinations. As demonstrated during the 2006 FIFA World
Cup the spare capacity available at Munich airport suffices to
handle the air travel volumes anticipated for UEFA EURO 2024.

Although plans do not foresee the airport serving multiple venues
simultaneously it essentially has the capacity and infrastructure
to cope with the extra air travel generated by additional matches
should flights, for example, be redirected owing to weather con-
ditions.

Munich Airport is
also a cherished
event-location.

SECTOR 07 — MOBILITY — MUNICH

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

+ Aircraft Parking ++E)+ Suburban Rail «EIB= Motorway/Autobahn @ Existing Infrastructure

Runways =+(0)+ Underground/Light Rail —[204]— Federal Road
©) Railway Station @  carandBus Parking
©) Bus Terminal

@ Extended/improved infrastructure

Main Road @ New Infrastructure

@ Temporary Facility

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

m DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

Extension terminal 1+ improvements of terminal 1+ 2 [ -/~ /+6 million pax/a) priot to 2024

NEW INFRASTRUCTURE

m DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

Construction of 3rd runway incl. ramp improvements [-/-/+30 ATM/h) prior to 2024

TEMPORARY FACILITY

[NO | DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY)

No temporary facility required
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 04 STUTTGART PUBLIC TRANSPORT IS BASED

Host City transport infrastructure map ON FOUR SUB-SYSTEMS:
1.The national railway system for regional and long-distance
trains including high-speed trains with currently one main
railway station in Stuttgart namely “Stuttgart Hauptbahnhof”
(central station);

2.Suburban railway ["S-Bahn”), a rapid transit railway system
connecting Stuttgart metropolitan area and the adjacent
districts;

3.Underground railway / LRT with a metro-like mode of operation
in central urban areas (underground stations);

4.Buses.

ACCESSIBILITY OF PUBLIC TRANSPORT IN STUTTGART

2016 ACCESSIBILITY OF PUBLIC TRANSPORT STATIONS / STOPS

Persons 2016 2024

conveyed

[million Accessible Accessible

PAX/a] Total Accessible share Total Accessible* share
Suburban rail 1200 83 51 61% 84 >52 72%
Sub'rail Stuttg. City ’ 20 16 80% 21 >17 >81%
Underground / LRT 134.0 205 202 99 % 209 209 100 %
Bus! 57.0 940 270 29% 940 320 34%
Total 311.0 1,248 539 43% 1,254 598 >48%

1 all buses are low-floor vehicles
* share of accessible stations will rise to as much as 100 % depending on the resources available

Today, public transport is already used by more than 310 million
passengers per year, with the main emphasis being on rail. Stutt-
gart's transport infrastructure is being upgraded and expanded
on an ongoing basis. In coming years, in particular key aspects
of the rail infrastructure (underground/LRT) will be improved.
The conversion of the railway terminus into a ride-through sta-
tion and the corresponding redesign of railway infrastructures
including long-distance tracks, are a major focus. Nevertheless,
attention is also being paid to accessibility. At present, 43 % of all
1,248 stations and stops are at least suitable for use by mobility-
impaired persons. Since all buses are low-floor vehicles and are
mostly equipped with on-board ramps the actual share of stops
accessible for mobility-impaired persons is far higher. Moreover,
this share will have risen further by 2024.

IR 0@ 03 oA
mm oo
B

Stuttgart runs a 24/7 traffic control centre with comprehensive
features including detection of traffic conditions, modulation of
traffic light programmes, freely programmable information pan-
els, a re-routing system, dynamic lane signalling, and a traffic
guidance system “NeckarPark” [stadium area) incl. colour-coded
parking guidance which was used, for example, for fan separa- |, 2006, the enthusiasm of the Stuttgart fans for the
@ tion during the 2006 FIFA World Cup. German national squad resulted in gridlock.

All traffic management measures are coordinated on a regional
basis and have proven their reliability and efficiency during any

@ central Railway Station @ stedivm ~EIB= Motorway/Autobahn ++E)-+ Suburban Rail Numbers on red or green dots
depicted in the Map refer to the table -
@ Main Bus Terminal @ Fan Zone Options —{204]- Federal Road () Underground/Light Rail of infrastructure projects listed in number of large-scale events.
€ irport @ carand Bus Parking Main Road @  New Infrastructure Question 05. The Fan Zone depicted
actually represents three Fan Zones
© Main Sea Port 1 City Centre @  Enhanced Infrastructure in close vicinity.
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2. HOST CITY INFORMATION
HOST CITY TRANSPORT INFRASTRUCTURE

QUESTION 05

For the Host City transport infrastructure map and each route
coloured green or red, provide information regarding the type

QUESTION 06

In line with the Stadium last kilometre map, fill in the form below
regarding travel to the Stadium in 2017 and 2024.

of enhancements or constructions to be carried out.

MAJOR ROUTE ENHANCEMENTS

STADIUM CONNECTIONS STUTTGART AIRPORT (STR) | “CENTRAL STATION /

CENTRAL BUS TERMINAL

LOCATION “STUTTGART HBF""

LENGTH AND CAPACITY UPGRADE “NAME OF STATION” (SYSTEM) (R+S+U+BUS]"
S | 07— oo — oo Joom
Number of upgrade(s) financing
Type of transport traffic lanes Construc- Delivery (in€ (public/pri- Regional Rail  Travel time [hh:mm] - 00:35 00:20 00:20
infrastructure or tracks Capacity Responsible body tion date date millions)  vate/joint) Total capacity/h - 600 pax/h 3,500 pax/h 3,500 pax/h
1 Light rail "Zacke™: Rack 2.2km/ 14,000 pax/d  Communal Public 2021 2022 5.0 100% public Suburban Travel time [hh:mm] 00:55 0055 00:17 00:17
il h t" 1track Ti t A iati f
— ra.l way .en ancemeli\ rac ranspor ssoc‘\a on - Rail Total capacity/h 4,800 pax/h 4,800 pax/h 9,500 pax/h 9,500 pax/h
2 Light rail UT: Capacity 13.5 km / +60,000 Communal Public 2021 2023 15.0 100% public
enhancement for 2 tracks pax/d [100%  Transport Association ‘?”dergﬁ/ Travel time [hh:mm] - 00:55 00:17 007
80m-trains capacity light rail Total capacity/h - 3,000 pax/h 10,500 pax/h 10,500 pax/h
increase]’ Bus? Travel time [hh:mm] 00:50 00:35-00:50 00:23 00:23
Total capacity/h 700 pax/h 700 pax/h 700 pax/h 700 pax/h
NEW ROUTES Road Distance 17.3 km 17.3 km 5.3 km 5.3 km
LENGTH AND CAPACITY UPGRADE Time [hh:mm]3 00:25 00:25 00:13 00:13
Length (km) Cost of Source of Lanes i h 4-6 4-6
= st Gf . e | ey STADIUM CONNECTIONS LONG-DISTANCE COACH FAN ZONES
ype of transport traffic lanes Construc- Delivery (in€ (public/pri- TERMINAL “STUTTGART HBF” (R+S);
infrastructure or tracks Capacity Responsible body tion date date millions)  vate/joint) LOCATION “S-FLUGHAFEN/MESSE” g CHLOSSPLATZ" [U]+ i
3 Light rail Ué: 3.2km/ 115,000 Communal Public 2018 2021 95.0 100 % public “NAME OF STATION” (SYSTEM) | (R+S) “CHARLOTTENPLA
Extension towards airport 2 tracks pax/d Transport Association “RATHAUS” (U)
(SSB)
4 Light rail U5: Extension 0.5km/ 60,000 pax/d  Communal Public 2019 2019 7.0 100% public . . . 2015 2028 m
towards “Neuer Markt” 2 tracks Transport Association Regional Rail - Travel time [hh:mm] - 00:35 *00:25-00:35 -00:35
(SSB) Total capacity/h - 600 pax/h 3,500 pax/h 3,500 pax/h
5 Light rallNUW‘?: Extension 0.75 km / 60,000 pax/d  Communal Public i 2020 2021 10.0 100% public Suburban Travel time [hh:mm] 00:55 00:55 *00:25-00:35 *00:25-00:35
;39‘”@@5 Mercedes-Benz 2 tracks [Tsrgg?'f’o“ Association Rail Total capacity/h 4,800 pax/h 4,800 pax/h 9,500 pax/h 9,500 pax/h
— Und g T Lti hh: - 00:55 00:17 00:17
6 Suburban rail: Extension 4.0km/ 100,000 Communal Public 2020 2023 125.0 100% public i nhte'r:girl‘/ rave |me>[ mm)
“Bernhausen - Neuhau- 1-2 tracks pax/d Transport Association 9 Total capacity/h - 3,000 pax/h 10,500 pax/h 10,500 pax/h
sen” (SSB) Bus? Travel time [hh:mm] 00:50 00:35-00:50 00:25 00:25
7  Light rail US: Extension 1.5km/ 35,000 pax/d  Communal Public 2022 2024 15.0 100% public Total capacity/h 700 pax/h 700 pax/h 700 pax/h 700 pax/h
towards “Echterdingen” 2 tracks Transport Association Road Distance 17.3 km 17.3 km 5.5 km 5.5 km
E— . . (55BI . . Time [hh:mm]? 00:28 00:28 00:14 00:14
8  Light rail U5B: Extension 0.23km/ 35,000 pax/d  Communal Public 2022 2024 15.0 100% public L o - b =,
towards “Plieningen” 2 tracks Transport Association anes - -
(SSB) T light rail station “Schlachthof” (13 km walkl provides additional capacity
9 Road B10: "Rosenstein- 13km/ 70,000 City of Stuttgart Feb 2014 2021 275.0 100% public e 2iter the match road closure sround the stadium and bus 415+ #56 outof service
tunnel” 4 lanes veh./d *incl. 18-28 min walk between Fan Zone and “Stuttgart Hbf" and between stadium and “Stuttgart Neckarpark”
e p ** Federal Trunk Road B27
10 Road B10/B14: Connection 0.4 km / 40,000 City of Stuttgart Nov 2013 2021 “Station Name": (S) indicates suburban rail; (R] = regional rail; (U} = underground / light rail / metro; (B) = bus; (T} = tram
am Leuze” 4 lanes veh./d
11 Railway “Stuttgart 217 57 km/ > 50 trains/h  Deutsche Bahn AG since 2010 2021 *9,786.0 joint . o o ) .
Stuttgart - Wendlingen' 2 tracks *total Stuttgart’'s Mercedes-Benz Arena is ideally connected to all ~ The Fan Zones are all within close walking distance of one another
+ 1 railway budget important destinations. Moreover, significant forthcoming changes  and enjoy rapid connections via underground / LRT to the sta-
station

None of the measures listed - planned or underway - was initi-
ated because of UEFA EURO 2024 and all are destined to improve
the green transport modes in the city in line with the rising
demand for green mobility. In other words, all the measures will
be to the indirect benefit of transportation during UEFA EURO
2024 and will help the targeted proportion of private cars used
be met. Prior to UEFA EURO 2024 a massive sum of 10.3 billion
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Euros will be invested in transport infrastructure. Only 275 mil-
lion Euro are dedicated to a major road infrastructure project,
whereas the rest will be allocated to rail projects among which
the "Stuttgart 21" central railway station project alone accounts
for nearly 9.8 billion Euro.

in the structure of the railway system will lead to even better con-
nections in 2024.

QUESTION 07

If this Host City comprises several UEFA EURO 2024 Stadiums,
explain how the road and airport traffic will be handled when
all Stadiums have matches at the same time.

dium. The stadium also provides for rapid access to the central
railway station which, as stated, is undergoing complete redesign.

There is no further stadium in Stuttgart planned to host UEFA EURO 2024 matches.
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QUESTION 08

For the map provided, give further information about the cur-
rent accessibility of the Stadium (capacity of parking areas,
spectator flow etc.) and any improvements planned before

: =
Uff- Kirchhof,_|
M Q Ebitzweg
QkBad Cannstatt

N UEFA EURO 2024
é PUBLIC TRANSPORT AT REGIONAL RAIL SUBURBAN RAIL | LIGHT RAIL
e Bad Cannstatt MERCEDES-BENZ ARENA
/\Q\’ _— X Max. practical frequency per direction *>5 trains/h * >4 trains/h 24 trains/h 6 trains/h
Regular hourly capacity per direction **2,200 pax/h 3,800 pax/h 4,500 pax/h 1,500 pax/h
KienbachstraBe - Max. hourly capacity per direction **2,800 pax/h 9,500 pax/h 10,500 pax/h 1,500 pax/h
// N\ Accessibility 100%: escalators, 100%: escalators, 100%: escalators, 100%: escalators,
/ \\ elevators elevators elevators, ramps elevators, ramps
/ \ 1 station “Schlachthof": 13-17 min walk (1.3 km)
/ \ * plus occasional, additional trains
/ \ ** refers to seating capacity - add approx. 50% - 100% for standing capacity or 25% for comfortable standing capacity
e, \
tatt ! . - T .

o neater asen/ Seean.. \ During the 2006 FIFA World Cup Stuttgart already reported an  Factoring in an insignificant share of max. 1% pedestrians and
Cars: 7.5109 / g:‘;g‘;“:gss Tocee average of only 30% of the modal split being accounted for by  cyclists, the number of fans using private cars will be below 7,000.
/ opporters B oo fans using private cars. Since then, travel patterns in Germany  Put differently, the maximal share of car users will be significantly
S:ppurtersAe 2 BN point to a clearly declining use of private cars and a trend towards ~ below the target of 25% and will moreover use a max. 15-25% of

I?“”S 92 e 5‘“0@ multi-modality, especially in urban areas. the car park facilities around the stadium.

esignated Cars:
| ik In this context, for the relevant directions the public transport  In this context, public transport standing capacities are based
IC

capacity amounts to approximately 35,000 persons per hour,  on a comfortable density of four persons/m2 of standing space.
meaning rail-bound services would account for a 69% modal  According to German regulations a density of double that is per-
share. missible. During periods of greatest demand, densities above six

Cars: 1,850 e
Designated Cars: 650 ) 2 1 -
"eDes\gnated Cirs:gg * ey A total of 165 coaches (which will require 89 % of the total bus Persons/m standing area have been recorded, Pract;cally speak.
\ 4 Designated Cars: 885 Q o parking spaces) would potentially carry more than 8,000 fans ing, capacity can probably be exceeded by at least 20 % when esti-

N mating public transport use during peak demand periods; this
@Designatedfﬁzrs 15 would either shorten the egress period or further reduce the

Mercedes-Benz Well e share accounted for by private cars accordingly.
G’Deslgnaled Cars: 100
>

Designated Cars: 280 0 /(-

Designated Cars: 162 accounting for some 16% of the total.

/
// TENTATIVE MODAL SPLIT FOR THE FAN ARRIVAL AT/
// DEPARTURE FROM MERCEDES-BENZ ARENA STUTTGART
//
// Coach Private car
8,250 6,950
2 16% 14%

Foot* + bicycle Regional rail

9 2,800
1% 5%
Undergr. / LRT
“Schlachthof”

3,000
6%

@ 500m \ Undergr. / LRT
10,500

Suburban rail
19,000
37%

21%
© Busstop ] Outer Security Zone «IB= Motorway/Autobahn =+~ Suburban Rail Numbers on red or
- dots depicted
@ car and Bus Parking 121 Last Kilometre —{204)- Federal Road #++({)+ Underground/Light Rail ?;:i:ap"rzf;':':‘;e‘"
@ stadium @ New Infrastructure Main Road H @ Tram Way table of infrastruc-
ure projects listed in * For all matches Fan Walks are planned to be offered. The stad d
P Stadium Entrance @ Enhanced Infrastructure m == Shuttle Bus eeeee Footpath Question 05, or all matches Fan Walks are planned to be offered. The stadium operators an
the security services have gained extensive experience and know-how in preparing

and realizing such Fan Walks and after consultation with the respective authorities,
they will adopt a favourable stance when examining Fan Walks for UEFA EURD 2024.
Hence, the number of stadium visitors arriving by foot may in fact be even higher.
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SECTOR 07 — MOBILITY — STUTTGART

2. HOST CITY INFORMATION
AIRPORT INFORMATION

VENUE PARKING STUTTGART

FACILITY NAME | TYPE DEDICATION [cAR | DIsABLED m

Multi-storey car park  UEFA/Hospitality/ *885
VIP/Team
P2 Parking lot TV Compound 90
P2a Parking lot TV Compound 72
P3 (VfB) Parking lot TV Compound 150
Prv Parking lot v 75 5
P5 Multi-storey car park TV *100 n.a.
P7 Multi-storey car park  UEFA/Hospitality *650 n.a.
Public *1,850 na.
P9 Parking lot UEFA/Hospitality *325 n.a.
VIP/Team *185 n.a.
n.a. *240 n.a.
P10 (Wasen) Parking lot UEFA Club **1 450
UEFA/Hospitality *330 na.
Organizer *130 n.a.
Service/TV *80 n.a.
Public 7,450 60
Supporter A 90
Mercedesstrafie Temporary lot Supporter B 60
Sportpl. (Mercedes- Temporary lot Media 280
Jellinek-Str)
P13 (Benzstr) Kerbside parking Supporter B 35
Parking Spaces Mercedes-Benz Arena <12,892 >65 185
13,142
4 facilities in the city Public 961
near PT Predominantly
Airport and fair multi-storey car park  Public 18,000 6
ground
8 facilities within Pred. kerbside park. Public 29
the city
Overflow or City Parking Lots 18,961 6 29
18,996
12 facilities at the Public/P+R 2,158 17
periphery Predominantly
220 facilities at parking lots Public/P+R 16,509 194
railway stations in
the region
P+R Lots 18,667 21 0
18,878

* incl. an unspecified amount of parking spaces for mobility-impaired persons

** during EURO 2024 not available for parking
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QUESTION 09

Airport information.

SECTOR 07 — MOBILITY — STUTTGART

GENERAL AIRPORT INFORMATION

Host City name Stuttgart

Stadium capacity in 2020 50,998

Airport name Stuttgart International Airport (STR)
Airport distance from city 13 km

Passenger traffic 2016 10.6 million

TECHNICAL AIRPORT INFORMATION NOW (2017) PROJECTED (2024)

Number of terminals

Total number of airport gates 70 70
Number of aircraft stands (parking positions) including ICAO aircraft 4 (E) 4 (E)
code e.g., code C) 4(D) 4(D)
47(C) 47(C)

48 (A/B) GAT 48 (A/B) GAT

Number of check-in desks 105 105
Maximum passenger capacity of all terminals 14.5 million/a 17.5 million/a
65,700/d *80,800/d

Annual passenger throughput (excluding UEFA EURO 2024) 10.6 million 13.1 million
Daily passenger throughput (excluding UEFA EURO 2020) 30,000-40,000 37,000-49,000
Maximum hourly passenger throughput: Inbound 4,800 5,900
Maximum hourly passenger throughput: Outbound 3,650 4,500
Annual aircraft movements 130,000 140,000
Hourly movement rate 48 >50
Runway length 07/25: 3,345 m 07/25: 3,345 m
Pavement Classification Number ([PCNJ of runway 93 R/C/W/T 93 R/C/W/T
Airport fire category 10 10
Maximum size of passenger aircraft that can be handled E/F (B747-8) E/F (B747-8)
F (A380) O/R F (A380) O/R

Number of internal (domestic) destinations 13 13
Number of international destinations 103 103

* through optimised operation

QUESTION 10

Describe any operational restrictions for any airport (e.g., night
flight bans).

Anight curfew is in place. Civilian jet aircraft are not permitted to
take off between 11p.m. and 6 a.m. local time. Moreover, they are
not allowed to land between midnight and 6. a.m. There are certain
exceptions to this rule. Firstly, propeller planes over 8,618 t MTOM
that comply with ICAO Annex 16, Chapter 4 and those under 8,618
t MTOM that fulfil the requirements of ICAO Annex 16 Chapter
10 are allowed to move. Furthermore, aircraft used for the Deut-
sche Post AG night airmail service are allowed to take off/land,
but only those airplanes that meet the ICAO Annex 16 Chapter 4
stipulations. Thirdly, the airport can be used as an emergency or
alternate airport for meteorological, technical or other safety rea-
sons, just as it can for disaster relief missions or when rendering
medical assistance. Fourthly, the airport is open for aircraft con-
ducting calibration flights for the air navigation service provider.

In case of a special event such as an international sports event,
the licensing authority for Stuttgart Airport (Regierungsprasidium
Stuttgart] may grant exceptions. In general, operating aircraft up
to Code Letter E and B747-8 (Code Letter F) may fly in and out if
they comply with ICAO Annex 16 Chapter 3 or 4.
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SECTOR 07 — MOBILITY — STUTTGART

2. HOST CITY INFORMATION
AIRPORT INFORMATION

QUESTION 11

For each airport, provide a written Engagement Letter from the
relevant Authorities that all efforts will be taken to facilitate air
transport and airport operations between 18.00 on the day pre-
ceding until 18:00 on the day following Matchday by adjusting
or lifting night flight curfew restrictions, in order to ease pub-
lic order issues with huge numbers of fans and team support-
ers stranded in the city centre and airport(s).

- The respective document has been provided to UEFA.

QUESTION 13

Map of the airport’s current and planned infrastructures and
temporary facilities.

QUESTION 12

If this airport is planned to serve several UEFA EURO 2024 Sta-
diums, explain how the airport traffic will be handled the addi-
tional influx of visiting supporters for multiple matches within
consecutive days.

Stuttgart airport ranks as Germany's 7" busiest airport in terms
of flight movements. Plans do not foresee the airport serving
multiple venues simultaneously. The airport essentially has the
reserve capacity and infrastructure to cover the additional air
travel generated by the UEFA EURO 2024 matches. Moreover,
Stuttgart proved its mettle during the 2006 FIFA World Cup, when
air travel demand can be presumed to have been higher than it
will be during a European event given the number of incoming
fans from outside Europe.

A Aircraft Parking ++E)+ Suburban Rail = B= Motorway/Autobahn
Runways #++(0)+ Underground/Light Rail —[204)- Federal Road

€ Railway Station @  carandBus Parking ___ MainRoad

©) Bus Terminal
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@ Existing Infrastructure
@ Extended/improved infrastructure
@ New Infrastructure

@ Temporary Facility

SECTOR 07 — MOBILITY — STUTTGART

QUESTION 14

List any key projected development and capacity enhancement
schemes, as well as planned temporary solutions which will be
fully operational beginning 2024.

EXTENDED/IMPROVED INFRASTRUCTURE

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END

No improvements prior to 2024 planned

NEW INFRASTRUCTURE

DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END

New railway station (long-distance and regional services [=/-/**112tr/d) 2010/ Dec. 2021
between Stuttgart, Ulm and Tiibingen)*

* part of railway project “Stuttgart 21" mentioned in
“Stuttgart (Host City) transport infrastructure enhancements”

2 New tram station U6 2017/ 2019
(budget: City of Stuttgart/SSB)

**planned service: 50 long-dist. trains +
62 regional trains

TEMPORARY FACILITY

NO DESCRIPTION OF IMPROVEMENTS (SIZE/LENGTH/CAPACITY) START/END

No temporary facility required
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GERMANY

EXPERIENCE AND PASSTON -

cERN HOSPITALITY
HINES Y0U FEEL AT

A HOME AWAY FROM HOME

With outstanding hotel infrastructure and the highest density of
professional-standard training facilities in all of Europe, Germany
will truly be able to provide a home away from home for all par-
ticipating nations and visitors. On this basis, the DFB not only
intends to meet UEFA requirements for accommodation and
training facilities, but go well beyond them.

With more than 50,000 companies offering accommodation, Ger-
many provides a highly varied range of overnighting opportuni-
ties: from classic luxury hotels to B&Bs, from holiday homes to
youth hostels, or even camp sites. In 2016, German accommoda-
tion services greeted more than 170 million guests from all over
the world, with a number of options in the Host Cities themselves
and throughout the country. In total, they provided just short of
450 million overnight stays. Guests will enjoy a broad selection
of overnight opportunities not only in the Host Cities themselves
but throughout the country - covering all hotel star categories.

Moreover, guests in Germany can rely on a local travel and tour-
ism industry that is renowned for its emphasis on sustainability.
Ranked third in the World Economic Forum's 2017 “Travel and
Tourism Competitiveness Index”, Germany not only possesses
an outstanding travel infrastructure but also offers travel ser-
vices that focus on preserving natural and cultural resources.
After the experience of the 2006 FIFA World Cup and the FIFA
Women'’s World Cup 2011 in Germany, the DFB has an estab-
lished basis of trust and collaboration with the German Hotel and
Restaurant Association, the German National Tourist Board, and
the German Youth Hostel Association, who are all three emphati-
cally supporting Germany’s candidature to host UEFA EURO 2024
- Supportive Letters have been provided to UEFA).

The Host Cities selected by the DFB each have an outstand-
ing hotel infrastructure as can be readily seen from the Mar-
ket Capacity overview. Such an overview not only conclusively
demonstrates that each city can offer a sufficient number of rooms
in all the relevant categories, but, moreover, that new hotel pro-
jects will be up and running by the year 2023.
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OPTIMAL COMBINATIONS OF HOTELS AND

TRAINING FACILITIES

The DFB's specialized travel partner, DFB-Reiseblro, has acquired
incomparable expertise through its many years supporting the
German national teams, Bundesliga clubs, and in hosting the 2006
FIFA World Cup and the FIFA Women's World Cup 2011 respec-
tively. On the back of this experience, accommodation facilities
will be perfectly prepared in line with the expectations of the foot-
ball teams and additional stakeholders from the world of sport.
All selected hotels have been closely examined, with the DFB
prioritizing, among other things, good transport links to train-
ing facilities and stadiums as well as airports, the railway net-
work and major roads.

Based on such criteria, the DFB’s hotel selection is made up of a
balanced mix of renowned international hotel chains and select
private hotels. The Bid Book also includes additional alternative
hotels and training grounds that offer particularly special advan-
tages, such as facilities or location. The bid documents therefore

always include 1-2 alternatives per city and per hotel type (Mini
HQ, Team Transfer Hotels, Transfer Training Facilities, etc.). For
the Team Base Camps, the DFB is also able to offer a choice of
up to 75 hotels, with additional options being presented on top
of the 48 required.

SPORTS ACADEMIES: MODERN AND COMFORTABLE
Germany is the country of sports clubs. There are approximately
25,000 officially registered football clubs in Germany, making use
of about 164,000 pitches. Such a passion for football feeds into
the elite level, with many immaculate training facilitates provid-
ing teams with optimal conditions. Be it as a Team Base Camp
or a Transfer Training Facility, all of the DFB’s selected training
facilities are used by professional clubs or outstanding amateur
clubs, and are located very close to selected hotels.

The modernity of training facilities is something of which Germany
is very proud. In recent years, the DFB and its state associations
have all prioritized investments in training facilities as a crucial

SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GERMANY m

Pulsating cities, picturesque countryside:
Germany is rich in tourist attractions.

way to develop the standard of football within the country. Such
a process has been led by the DFB, which has recently commit-
ted to the construction of a new DFB Academy at a cost of 150
million Euros. By 2021, this ultra-modern facility will have been
built in Frankfurt and will provide a new home for the DFB and its
national teams. The DFB’s expert travel partner, DFB-Reisebdiro,
will remain on-hand throughout the organization of the tourna-
ment and provide UEFA and its partners with all the travel sup-
port they need.

In 2024, Germany will offer far more than just a home to its national
team. Rather, it is the clear ambition of the DFB and its partners
from a broad variety of sectors to provide a true home from home
for all competing national teams. No stone will be left unturned
to provide a supreme, comfortable experience to all nations.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GERMANY

2. MARKET CAPACITY

QUESTION 04

Fill in the table below, summarising the market capacity for
each Host City.

MARKET CAPACITY

2-STAR AND

ALL HOTELS -

SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GERMANY m

4. REFEREE AND TEAM HOTEL AND
TRAINING FACILITIES PHOTOS

QUESTION 07

For the selected UEFA referee base camp hotel, the 48 selected
team base camp hotels and the 18 or 20 selected team trans-
fer hotels provide:

1. one photo of a typical hotel room; and
2.one photo of a typical meeting room.

QUESTION 08

For the selected referee base camp training facilities, the 48
selected team base camp training facilities and the 18 or 20
selected transfer training facilities, provide:

1. one or two photos of the pitch;
2.one photo of a the seating area/tribune;

EXISTING HOTELS | 5-STAR HOTELS 4-STAR HOTELS 3-STAR HOTELS

1-STAR HOTELS
Hotel capacity per No. of No. of No. of No. of No. of No. of No. of
Host City hotels rooms hotels rooms hotels rooms hotels

TOTAL FIGURES

No. of
rooms

3.one photo of the press conference area; and

- The respective photos have been provided to UEFA. 4.0ne photo of the dressing room.

— The respective photos have been provided to UEFA.

Berlin 30 8,042 174 28,146 223 18,525 91 6,030 518 60,743
Cologne " 2,369 47 6,266 12 4,820 128 4,304 298 17,759
Dortmund 57 5,848 62 3,189 43 2,121 162 11,158
Disseldorf 5 665 109 12,822 139 5,747 80 2,649 333 21,883
Frankfurt 18 4,968 102 16,250 103 8,481 49 4,618 272 34,317
Gelsenkirchen 2 48 68 6,152 83 4,233 138 3,933 291 14,366
Hamburg 16 3,018 89 13,161 138 8,659 88 5,047 331 29,885
Leipzig 4 934 35 4,704 40 2,827 24 1,604 103 10,069
Munich 8 1,656 89 14,235 154 10,789 86 5,552 337 32,232
Stuttgart 3 553 43 6,156 145 8,132 44 1,959 235 16,800

ALL HOTELS -
TOTAL FIGURES

HOTELS PLANNED | 5-STAR HOTELS 4-STAR HOTELS 3-STAR HOTELS 2-STAR AND
(OPENING LATEST 1-STAR HOTELS
MAY 2023)

o

Hotel capacity per No. of f N No. of No. of No. of No. of No. of No. of
Host City hotels ms hotels rooms hotels rooms hotels rooms

Berlin 9 3,129 7 1,326 3 715 19 5,170
Cologne 1 162 2 310 9 1,293 12 1,765
Dortmund 4 684 5 623 2 178 " 1,485
Disseldorf 4 680 8 1,583 7 1,460 19 3,723
Frankfurt 2 527 10 2,367 7 1,622 3 616 22 5,132
Gelsenkirchen 1 120 1 120
Hamburg 1 102 4 876 5 741 12 2,653 22 4,372
Leipzig 3 654 3 625 4 1,19 10 2,398
Munich 3 795 8 1323 8 1,085 3 546 22 3,749
Stuttgart 8 1,508 7 1,290 15 2,798
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — BERLIN

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

BERLIN TOURISMUS & KONGRESS GMBH (VISITBERLIN)
visitBerlin is an agency for congress and tourism partners and an
active information broker for the travel industry. visitBerlin has
advertised the tourist offerings of the City State of Berlin world-
wide ever since 1993. visitBerlin also operates the Berlin Tour-
ist Information service, which provides all-in tourist products to
visitors to the capital.

HOTEL- UND GASTSTATTENVERBAND BERLIN E.V.
(DEHOGA BERLIN)

The Hotel and Catering Association Berlin [(DEHOGA Berlin) is a
member of the larger national German Hotel and Catering Asso-
ciation (DEHOGA Bundesverband] and is an all-in-one trade asso-
ciation, employers association and modern service provider for
restaurants and other dining facilities in the capital. DEHOGA Ber-
lin represents the interests of the hotel and restaurant industries
and also acts as their mouthpiece in the fields of politics, admin-
istration, press and public affairs.
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QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Berlin Tourismus & Kongress GmbH (visitBerlin] and Hotel- und
Gaststattenverband Berlin e.V. [DEHOGA Berlin) hereby confirm
that there are sufficient hotels and overnighting options avail-
able for fans, visitors and the specific UEFA target groups. It also
assures that the room rates during UEFA EURO 2024 will be in
line with the average market rates.

— The respective document has been provided to UEFA.

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As Germany's capital and a high-profile European metropolis,
Berlin today is home to over 500 hotels. This exceptionally good
infrastructure certainly allows fans and visitors and the spe-
cific UEFA target groups to be accommodated close to the sta-
dium in all of the relevant categories desired. The hotel infra-
structure covers hotels and other forms of accommodation (e.g.,
B&Bs, guesthouses, etc.) across all star (0-5) and price catego-
ries. The spectrum includes beds downtown as well as B&Bs
and camp sites out in the leafy suburbs, and an array of over-
nighting opportunities in the immediate vicinity of the stadium,
the Olympiastadion Berlin.

— The respective document has been provided to UEFA.

SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — BERLIN

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

In total, there are more than 143,000 beds available in Berlin
according to the Berlin and Brandenburg Bureau of Statistics
(December 2017). This figure includes all kinds of youth hostels
provided for children of school age, but does not factor in camp
sites. If the latter are also taken into account, the total number
is close to 146,000 beds. The Berlin and Brandenburg Bureau of
Statistics lists six camp sites that provide on balance sites for
2,700 persons - whereby one caravan or tent space is taken to
sleep four persons. In addition to the camp site capacity, there
are approximately 26,000 daily overnighting offers for Berlin on
the Airbnb platform.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — BERLIN

3. HOTEL AND TRAINING
FACILITIES RESERVATION
FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

As of today, there are no 2024 events yet registered which could
increase demand for accommodation. Christopher Street Day
and Berlin Fashion Week are two events that traditionally take
place in Berlin in the June/July period. Should any time overlaps
occur, especially as regards use of the Strafle des 17. Juni where
the Fan Fest would presumably hold, then the State of Berlin will
ensure that all events associated with UEFA EURO 2024 be prior-
itized. Given the city’s immense hotel capacity, during the tour-
nament period several events can take place parallel to UEFA
EURO 2024 in Berlin without this being to the detriment of fans
and visitors to UEFA EURO 2024.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — COLOGNE

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

KélnTourismus GmbH is a limited liability company fully owned
by the City of Cologne and responsible for overall tourist admin-
istration. KélnTourismus is thus the first point of contact for vis-
itors from all over the world, whether they are in Cologne on
business or pleasure. KélnTourismus, along with its partners,
promotes Cologne as a travel destination and conference loca-
tion. The objective: to boost the city's image and position Cologne
and its surroundings in the domestic and international market
as an appealing travel destination and an outstanding confer-
ence location.

In order to provide guests with a comprehensive range of products,
KélnTourismus rounds out its general offerings with its very own
products such as top-notch city tours in up to 15 languages, the
VideoBustour or the KélnCard. This service lays the foundations
for a perfect stay in Cologne, from comprehensive information
services to hotel bookings or a complete travel package. Along

with the classic tourists, the KélnTourismus team also caters for
key accounts. In the leisure segment, they back up tour operators
and in the business segment they support corporations, scient-
ists and associations wishing to stage conferences and events
in Cologne among other things with free-of-charge event plan-
ning assistance.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

KélnTourismus GmbH hereby confirms that there are sufficient
hotels and overnighting options available for fans, visitors and
the specific UEFA target groups. It also assures that the room
rates during UEFA EURO 2024 will be in line with the average
market rates.

— The respective document has been provided to UEFA.

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As a renowned trade-fair hub and one of the most popular city
destinations in Germany, Cologne has a prime hotel infrastruc-
ture that will consist of more than 300 hotels by 2023. As a result,
fans and visitors alike, not to mention the special UEFA target
groups, will all be able to find accommodation ideally close to
the stadium in any of the categories required. The hotel infra-
structure covers hotels and other forms of accommodation (e.g.,
B&Bs, guesthouses, etc.) across all star (0-5) and price categor-
ies. The spectrum includes beds downtown as well as B&Bs and
camp sites out in the leafy suburbs, as well as an array of over-
nighting opportunities in the immediate vicinity of the Rhein-
EnergieSTADION.

— The respective document has been provided to UEFA.
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QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

Cologne offers a wide range of overnighting opportunities that
includes almost 300 hotels of all categories providing a total of
31,000 beds. Along with the various accommodation options in
hotels (see Question 03], there are other options in Cologne in the
form of guesthouses, youth hostels and camp sites. Price-con-
scious guests will have no difficulty finding a great home away
from home here.

The youth hostels in Riehl and Deutz are well-established and
held in high regard. Along with the Pathpoint hostel located by
the cathedral, which is run by the German Youth Hostel Associ-
ation DJH, all these establishments are modern and offer a vari-
ety of different room types and facilities.

Intotal, Cologne has an additional 2,714 beds in hostels. Cologne
also has five beautiful camp sites. Three of these are located
directly on the banks of the Rhine and invite campers and mobile-
home drivers to savour the city's delights. The five camp sites
provide 505 caravan and tent spaces. According to AirBnB, there
are no less than 4,500 active hosts in the city - and 5,000 active
overnighting options.

748  UEFA EURO 2024 — BID BOOK — GER

UEFA EURO 2024 — BID BOOK — GER 749



SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — COLOGNE

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

Please find below an excerpt of key events that usually take place
in Cologne in the June/July period: the Christopher Street Day
Parade, the Kolner Lichter fireworks display, and the cycle road
race ‘Rund um Kéln'. The exact dates of the events are not fixed
yet. However, given the city’s outstanding hotel capacities, during
the tournament period several events can take place in Cologne
parallel to UEFA EURO 2024 without this in any way being to the
detriment of fans and visitors to UEFA EURO 2024.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — DORTMUND

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

DORTMUNDtourismus GmbH is Dortmund’s official tourism
marketing organization and, as a limited liability company partly
owned by the City of Dortmund, has a firm place in the municipal
structures, where it comes under the aegis of the City of Dort-
mund Economic Development Agency. The company operates the
central Tourist Information Office and provides all general vis-
itor services (hotel bookings, arranging congress and event ven-
ues, organizing tourist services). It is also responsible for com-
municating and promoting all aspects of Dortmund relevant for
tourism and tourists.
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QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

The Lord Mayor of the City of Dortmund hereby confirms that there
are more than sufficient hotels and accommodation facilities at
hand in the city to cater for the fans, visitors and the UEFA-spe-
cific target groups. The municipal authorities likewise guarantee
that the room rates during UEFA EURO 2024 will be in line with
the average market rates.

—> The respective document has been provided to UEFA.

LIE

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

The City of Dortmund has an adequate number of hotels and other
alternative forms of accommodation at its disposal for fans and
visitors of UEFA EURO 2024 alike. Dortmund has a large range of
hotels in the 0-4-star segment. Not only is there the whole gamut
of downtown hotels, but there are also B&Bs and camping sites
in quieter parts of town and of course plenty of overnighting facil-
ities in the direct vicinity of the stadium, SIGNAL IDUNA PARK.

Public transport links to the SIGNAL IDUNA PARK are superb, as
are road connections, meaning that hotels both near and not-so-
near can be easily and straightforwardly reached. In fact, within
aradius of a drive of 35-50 minutes there are an additional 4,000
hotel beds available across the various categories.
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Like Gelsenkirchen, Dortmund lies in the heart of the Ruhr area
and thus in a vast metropolitan region which, along with much
greenery also includes the cities of Essen, Bochum and Dissel-
dorf. The region relies on a superlative local transportation sys-
tem, such that many of the cities can be reached by public trans-
port from one of the others in only 30 minutes, with Disseldorf
being 50 minutes and Cologne only 75 minutes away. Fans and
visitors to UEFA EURO 2024 will therefore be able to choose not
only from among the hotels in the immediate vicinity, but from the
very broad overnighting offerings in the entire region, ensuring
there's something available for everyone in terms of hotel cate-
gories and how deep peoples’ pockets are.

Given the strong demand by business and leisure clients in recent
years, in the next few years Dortmund will see other hotels in
various categories opening, among them new five-star estab-
lishments.

Dortmund has a football hosting track record to be proud of - it
proved its mettle as a great Host City in terms of accommodation
among other things, during the 2006 FIFA World Cup.

—> The respective document has been provided to UEFA.

The Market Capacity list outlines both hotels and B&Bs within
a 20 kilometre radius of the SIGNAL IDUNA PARK and in the
surroundings as a whole (up to about 40 mins’ drive away).

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

Among the hotels enumerated in the Market Capacity list, there
are two hostels in downtown Dortmund that together have a
capacity of 220 rooms. Within the city there are a further 200
accommaodation facilities (with approximately 400 beds) on offer
through Airbnb, with a further figure of approximately 600 beds
available within a radius of 20 kilometres of the stadium.

The City of Dortmund can also draw on its expertise in setting
up and operating FanCamps, having done so in the past on the
occasion of the 2006 FIFA World Cup.

It bears stating that within a radius of 35 kilometres there are no
less than 19 camping sites which provide more than 1,300 addi-
tional camping spaces.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — DORTMUND

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

In the months of June and July, Dortmund regularly hosts the
following, larger events:

a) vivanti trade fair (July), venue: Messe Westfalenhallen Dort-
mund

b) Jehovah's Witnesses Congress (July), venue: Kongresszentrum/
Veranstaltungszentrum Westfalenhallen Dortmund, SIGNAL
IDUNA PARK

In the event of Germany hosting UEFA EURO 2024 these two con-
ventions would be rescheduled to ensure that football visitors can
rely on the full range of Dortmund accommodation opportunities.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — DUSSELDORF

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

Disseldorf Tourismus GmbH, a limited liability company owned
by the City of Disseldorf, is the official entity responsible. It has
countless years’ experience in organizing guided walking tours of
the city, acting as intermediary for sightseeing tours, cycle tours,
boat tours, tourist guides, and transfers. Moreover, the company
also acts as an agent for booking hotels overnights. It likewise runs
two tourist information centres, including ticket booking offices.

In addition to organizing and realizing a raft of events, the com-
pany markets Disseldorf as a destination regionally, nationally
and internationally. It has a strong track record supporting media
representatives and representatives of the travel industry from
all over the world, familiarizing them with the city and its great
potential, and thus handling tourist PR at a national and inter-
national level. The company likewise supports and monitors the
official tourist Websites and the tourism social media portfolio,
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among other things publishing the official event calendar online
and offline. In addition to producing tourist brochures, the firm
also operates the flag warehouse with 3,000 national flags; it
rents out flagpoles downtown.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Disseldorf Tourismus GmbH hereby confirms that there are more
than sufficient hotels and accommodation facilities at hand in the
city to cater for the fans, visitors and the UEFA-specific target
groups. It also assures that the room rates during UEFA EURO
2024 will be in line with the average market rates.

— The respective document has been provided to UEFA.

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As a major German trade-fair centre, Disseldorf and its 20 kilo-
metre surroundings are home to more than 300 hotels (~350
hotels by 2023) and it thus possesses an ideal hotel infrastruc-
ture. As a result, fans, visitors and the special UEFA target groups
will all find accommodation options ideally close to the stadium
and in all the various categories. At present, the overnighting
infrastructure includes hotels and other forms of accommoda-
tion (e.g., B&Bs, hostels, etc.)inthe 0-5 star categories and in all
price classes. In fact, Disseldorf offers a truly excellent selection
of luxury 4- and 5-star hotels, with a total of more than 14,000
rooms by 2023. The range extends from hotels close to down-
town to houses and camp sites in quieter parts of town, not to
mention a sufficient number of beds in the immediate vicinity of
the ESPRIT arena.

— The respective document has been provided to UEFA.
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QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

The Disseldorf metropolitan district boasts three camp sites
with a total capacity of 185 camping spaces. Camping-Dusseldorf
Lorick is ideal - it is located on the high-profile banks of the Rhine
River and there are prime transport links to the ESPRIT arena.
The site features 60 camping spaces. Camping Unterbacher See
is situated at a quiet and idyllic location next to a popular Dis-
seldorf lake complete with beaches. With 65 camping places it
offers guests very good facilities. Rheincamping-Meerbusch, with
its 60 camping spaces, is situated next to the Rhine and visitors
enjoy a truly relaxed holiday feeling; there are very good trans-
port connections to the ESPRIT arena.

All the camp sites can be used by both caravans or by people
preferring to sleep in tents and include full sanitary facilities.
Depending on the plans for the stadium’s direct surroundings
there is also the possibility to set up 3,800 caravan parking spaces
on the Disseldorf Trade Fair grounds. These are again located
right next to the Rhine and the ESPRIT arena can be reached on
foot or easily by shuttle buses.

There are another three camping sites located within a radius
of only 20 kilometres; these are likewise situated on meadows
next to the Rhine or next to a bathing lake and are easily reached:
Camping am Entenfangsee in Mihlheim/Ruhr provides a total of
50 camping spaces on the shores of a lake; Camping Strand-Ter-
rasse in Dormagen offers 20 camping spaces and is to be found
directly next to the Rhine; last but not least Campingplatz Cam-
merzellin Essen hosts 100 camping spaces and is located on the
shoreline of a reservoir.

In other words, there are a total of 4,155 camping spaces. There
is also a backpacker hostel with 12 rooms and 60 beds within very
easy reach of both the ESPRIT arena and downtown. The city's
various youth hostels are included in the Market Capacity list for
Disseldorf. Furthermore, there are numerous accommodation
opportunities available through portals such as Airbnb which at
this time already offer more than 3,500 of rooms or apartments.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — DUSSELDORF

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

As of when this Bid Book went to press, there were no 2024 event
registrations that might increase demand for accommodation. In
the summer there are usually only a few conventions in town, and
this hardly eats into the volume of room nights available. Sum-
mer events such as the “Lichterfest” or the “asphalt festival”
likewise do not impact particularly on available hotel rooms and
could easily be moved to another date should Germany be cho-
sen to host UEFA EURO 2024.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — FRANKFURT

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

Tourismus+Congress GmbH Frankfurt am Main (TCF) is the offi-
cial marketing company of the City of Frankfurt am Main, ded-
icated to enhancing the city’s image. As a limited liability com-
pany, itis responsible for the sectors of tourism, congresses and
conferences, while also acting as the main organizer of fun fairs
and fun festivals in the city. In its role as the City of Frankfurt's
primary sales and marketing organization, TCF performs tasks
that include promoting the city’'s image and tourism nationally
and internationally, providing information for tourists and other
visitors, supporting and encouraging business travel, as well as
planning and running special events. In addition, TCF performs the
majority of the associated commercial and transactional services.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Tourismus+Congress GmbH Frankfurt am Main hereby confirms
that there are sufficient hotels and overnighting options avail-
able for fans, visitors and the specific UEFA target groups. It also
assures that the room rates during UEFA EURO 2024 will be in
line with the average market rates.

— The respective document has been provided to UEFA.

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As an international trade-fair and financial centre, Frankfurt will
boast no less than 270 hotels and over 33,000 beds by 2023. This
exceptionally good infrastructure certainly allows fans and vis-
itors and the specific UEFA target groups to be accommodated
close to the stadium in all of the relevant categories desired. The
hotelinfrastructure covers hotels and other forms of accommoda-
tion (e.g., B&Bs, guesthouses, etc.) across all star (0-5) and price
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categories. In fact, Frankfurt will offer a truly excellent selection
of luxury 4- and 5-star hotels, with a total of more than 24,000
rooms by 2023. The spectrum further includes beds downtown
as well as B&Bs and camp sites out in the leafy suburbs, as well
as an array of overnighting opportunities in the immediate vicin-
ity of the stadium, the Commerzbank-Arena.

—> The respective document has been provided to UEFA.

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

B&Bs, guesthouses and youth hostels are comprehensively listed
in the table attached in response to Question 3, and the follow-
ing answer therefore only covers all available campgrounds in a
20 kilometre radius of the Commerzbank-Arena. There is a total
of eight camp sites exclusively available for visitors with an over-
all capacity of 429 spaces for caravans and tents. An agreement
will be sought with the camp site owner to convert the free, per-
manent campsites into temporary campsites for visitors of UEFA
EURO 2024. In addition, there are numerous accommodation
possibilities offered via portals such as Airbnb. Currently more
than 3,000 rooms or apartments in Frankfurt are made available
through such portals.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — FRANKFURT

3. HOTEL AND TRAINING
FACILITIES RESERVATION
FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

During the period scheduled for the UEFA tournament Frankfurt
traditionally hosts two major events, firstly the JPMorgan Cor-
porate Challenge (mid-June with 65,000 participants, but with
little demand for hotel reservations) and the Ironman European
Championships (early July with 3,000 participants and approx-
imately 6,000 hotel bookings during the weekend of the event].

With a view to avoiding overlapping, the JPMorgan Corporate
challenge will be scheduled after the schedule of UEFA EURO
2024 is known. Given the risk of a clash in the use of the Museum
embankment, the Ironman Competition will be rescheduled to a
date before or after the UEFA EURO 2024 timetable.

Between early and mid-June, the Tendence and Achema trade
fairs take place in Frankfurt. However, the exact dates and the
number of visitors are not yet known.

In light of Frankfurt's immense hotel capacities, during the period
of UEFA EURO 2024 one or two other events can easily take part
parallel to it without any disadvantage being noticed by fans and
visitors to UEFA EURO 2024.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GELSENKIRCHEN

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

In Gelsenkirchen there are two municipal agencies responsible
for tourism. The City of Gelsenkirchen has established a limited
liability company responsible for marketing the location, Stadt-
marketing Gesellschaft Gelsenkirchen mbH, known as SMG for
short. The company covers various aspects of tourism. It offers
package tours and develops the relevant concepts. In this and in
other regards it supports private corporations in the field of tour-
ism, such as regular tour operators, guided tour providers, and
bus companies. At the same time, SMG is active as a promoter
of the City of Gelsenkirchen, representing it at trade fairs, confer-
ences and other events. As part of this active role, it produces bro-
chures and assists with the content of the City of Gelsenkirchen
Website. The second pillar of municipal tourism hinges on the
City and Tourist Information Office downtown. The office provides
all the latest information on the city and is also the central port
of call for concert, theatre, and musical tickets for events in and
around Gelsenkirchen and beyond. Moreover, the office has a vast
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array of information on sightseeing options, excursions, events,
tourist facilities, exhibitions etc. It is here that the city sightseeing
and guided tours can be booked, and all manner of Gelsenkirchen
souvenirs and merchandise bought.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Stadtmarketing Gesellschaft Gelsenkirchen mbH hereby con-
firms that there are sufficient hotels and overnighting options
available for fans, visitors and the specific UEFA target groups.
It also assures that the room rates during UEFA EURO 2024 will
be in line with the average market rates.

— The respective document has been provided to UEFA.

2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

The City of Gelsenkirchen has a sufficient number of hotels and
other alternative forms of accommodation to meet the needs
of fans and visitors to UEFA EURO 2024. In the hotel segment,
Gelsenkirchen and its surrounding cities can offer overnighting
opportunities across the entire range of categories for 0-5 stars.
The spectrum includes both accommodation downtown and B&Bs
and camping sites in quieter parts of town and the surroundings
as well as overnighting options in the immediate vicinity of the
stadium the VELTINS-Arena.

The VELTINS-Arena enjoys superb public transport connections
and is easily reached by road, and as result it is swiftly reached
even from hotels further away. On balance, within 30-60 minutes
by car, an additional 8,000 rooms are available in all the various
categories. Like Dortmund, Gelsenkirchen is a firm part of the
Ruhr region and thus the metropolitan conurbation that also
includes Essen, Bochum or Disseldorf. The region relies on a
superlative local transportation system, such that many of the
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cities can be reached by public transport from one of the others
in only 30 minutes, with Disseldorf being about 40 minutes and
Cologne only 70 minutes away. Fans and visitors to UEFA EURO
2024 will therefore be able to choose not only from among the
hotels in the immediate vicinity, but from the very broad over-
nighting offerings in the entire region, ensuring there's some-
thing available for everyone in terms of hotel categories and how
deep people’s pockets are. In the field of overnighting Gelsen-
kirchen has already proven its prowess, for example when host-
ing the UEFA Champions League Final in 2004 and during the
2006 FIFA World Cup.

— The respective document has been provided to UEFA.

The Market Capacity list includes both hotels & hostels / B+Bs
within a radius of 20 kilometres of the VELTINS-Arena as well as
those further out (up to about 40 mins’ drive).

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

Alongside camp sites, Gelsenkirchen also offers the following
alternative forms of accommodation: The Hans Schwier Berufs-
kolleg vocation college has a hall of residence, Haus Heege, which
has 174 double rooms, five of which cater specifically for the needs
of wheelchair users. A further 18 beds are available at Natur-
freundehaus, a hostel run by nature conservationists. The Airbnb
platform lists over 300 overnighting opportunities. In a 40 kilome-
tre radius of Gelsenkirchen there are no less than 17 camp sites
and tent sites, featuring as many as 1,253 caravan or tent spaces.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — GELSENKIRCHEN

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

During the tournament period there are no other events hitherto
known taking place in the locality. Moreover, there are no recur-
rent events that take place in June and July in Gelsenkirchen.
Individual events such as concerts or sports meets tend to be
scheduled at much shorter notice and in the event of their being
on the horizon would not be permitted during the tournament
period. The hotel infrastructure would not be able to absorb any
other events involving hotel bookings and as a result they would
not be approved during the UEFA EURO 2024 period.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — HAMBURG

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

The Hamburg State Ministry of Economics, Transport and Inno-
vation is the city state’s authority entrusted with promoting the
tourist trade and acting as focal point for businesses in the sector.
The ministry’s main mission is to strengthen the regional eco-
nomy and foster technical progress. Important aspects of this are
R&D and future-oriented sectors and clusters. Within this frame-
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work, the ministry is also the focal point in government for inter-
national economic relations and business. As a result, in addition
to its policy-making ambit, it is also responsible for the world-
famous Port of Hamburg, for city marketing and tourism and for
foreign trade and logistics (including transport and roads). The
authority is deeply committed to marketing activities for Ham-
burg as a business and tourism location, an area where it inter-
acts closely with the metropolitan region.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

The Hamburg State Department of the Interior and Sports hereby
declares that there are more than sufficient hotels and accom-
modation facilities at hand in the city to cater for the fans, vis-
itors and the UEFA-specific target groups. It also assures that
the room rates during UEFA EURO 2024 will be in line with the
average market rates.

—> The respective document has been provided to UEFA.
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2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As a metropolis, Hamburg offers over 300 hotels (<350 by 2023],
and it thus has one of the best hotel infrastructures in Germany by
far. As a result, fans and visitors alike, not to mention the special
UEFA target groups, will all be able to find accommodation ideally
close to the stadium in any of the categories required. The hotel
infrastructure covers hotels and other forms of accommodation
le.g., B&Bs, guesthouses, etc.) across all star (0-5) and price cat-
egories. In fact, Hamburg offers a truly excellent selection of lux-
ury 4- and 5-star hotels, with a total of more than 17,000 rooms
in all star categories by 2023. The spectrum further includes
beds downtown as well as B&Bs and camp sites out in the leafy
suburbs, as well as an array of overnighting opportunities in the
immediate vicinity of the Volksparkstadion.

—> The respective document has been provided to UEFA.

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

Taking Hamburg's Central Railway Station as the hub, within a
20 kilometre radius there are the following additional accom-
modation options available: There is a total of 22 hostels offer-
ing no less than 3,982 rooms not to forget 23 university halls of
residence providing almost exactly the same number of beds
again, namely 3,947. What is more, within the radius you will
find 40 B&Bs and guesthouses with 91 rooms, eight camp sites
with 296 spaces for caravans or tents, and three mainline youth
hostels with 179 rooms.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — HAMBURG

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — HAMBURG m

5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

Various events regularly take place in Hamburg during the June/
July period: ITU World Triathlon Hamburg, Hamburg Harley Days,
HSH Nordbank Run, German Tennis Championships. It bears not-
ing that the exact dates of these events tend to often be decided
only 1-2 years in advance and could thus be adjusted to take the
dates of UEFA EURO 2024 into account, which would only be in
the interests of the respective event organizers. Nevertheless,
given Hamburg's superior hotel capacities, the city can easily
host several events parallel to UEFA EURO 2024 without this in
any way disadvantaging football fans and visitors.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — LEIPZIG

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

The Leipzig Tourism and Marketing Company [LTM] is a municipal
agency under the aegis of the City of Leipzig, responsible for the
promotion of tourism and targeted congress and event market-
ing. LTM’s objectives include promoting a strong image for Leipzig
and the surrounding area as a destination for both business and
leisure. LTM provides bookable offers for groups and individual
travellers and also organizes accommodation.
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Travellers can obtain information about tourist attractions, hotels,
and much more besides from the LTM’s tourist information office
in the centre of Leipzig. Furthermore, LTM closely cooperates with
the State Marketing Organization (TMGS - Landesmarketing-
organizationl and federal tourism organizations (DZT, DTV, GCBJ.
In this way, LTM ideally bundles and coordinates numerous Leipzig
marketing activities in close cooperation with businesses, asso-
ciations and institutions.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Leipzig Tourism and Marketing Company (LTM) hereby declares
that there are more than sufficient hotels and accommodation
facilities at hand in the city to cater for the fans, visitors and the
UEFA-specific target groups. It also assures that the room rates
during UEFA EURO 2024 will be in line with the average mar-
ket rates.

— The respective document has been provided to UEFA.
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2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

Leipzig with its more than 100 hotels possesses a strong hotel
infrastructure. As a result, fans and visitors alike, not to mention
the special UEFA target groups, will all be able to find accom-
modation ideally close to the stadium in any of the categories
required. The hotel infrastructure covers hotels and other forms
of accommodation (e.g., B&Bs, guesthouses, etc.) across all star
(0-5) and price categories. The spectrum includes beds down-
town as well as B&Bs and camp sites out in the leafy suburbs,
as well as an array of overnighting opportunities in the immedi-
ate vicinity of the Red Bull Arena Leipzig.

Given the high demand from both corporate and leisure clients,
in coming years additional hotels in various different catego-
ries are scheduled to be built in Leipzig. In terms of accommo-
dation Leipzig has already proved its mettle as a great Host City,
amongst other things, during the 2006 FIFA World Cup. Visitors
to UEFA EURO 2024 will no doubt also make use of the great rail
link between Leipzig and Berlin, as this means they can even over-
night in the capital, as downtown Berlin is only 1.5 hours away
from the Leipzig stadium, the Red Bull Arena.

—> The respective document has been provided to UEFA.

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

Inand around Leipzig there is a large number of additional over-
nighting opportunities. These include 43 guesthouses and hos-
tels with a total number of 650 rooms as well as five main camp
sites offering a total of 170 caravan spaces and 344 spaces for
tents. Moreover, there are five apartment blocks offering a total
of 135 apartments and bungalows. Leipzig is home to numerous
student halls of residence, some of which can be rented out to fans
for the duration of the UEFA EURO 2024 tournament. The Airbnb
platform lists over 2,800 overnighting opportunities in Leipzig.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — LEIPZIG

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

During the June/July period several events usually take place
in Leipzig. There is the Leipzig Triathlon and the Leipzig corpo-
rate run, the annual SachsenBeach Volleyball tournament, the
Leipzig City Festival, the Think?-Festival, an electro and house
festival on the outskirts of Leipzig, and Bachfest Leipzig, a clas-
sical music festival. However, UEFA EURO 2024 will enjoy abso-
lute priority during the tournament period and all regional events
and event organizers will have to take second place in the queue.

The afore-mentioned events would in particular increase demand
for hotel rooms in the 1-3 star categories. Should Germany be
awarded the honour of hosting and arranging UEFA EURO 2024,
these events would be rescheduled for a different point in time
to guarantee that there are sufficient overnighting opportunities
in Leipzig for all the fans and visitors to the tournament.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — MUNICH

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

In organizational terms, Miinchen Tourismus comes under the
umbrella of the City of Munich's Department of Labour and Eco-
nomic Development. Together with its partners from the pri-
vate business sector, the Tourismusinitiative Miinchen TIM e V.,
Miinchen Tourismus develops marketing and PR measures as
well as tourist products to position the destination Munich as a
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leader among its international competitors and promote tour-
ism. The strategic focus is determined by the Munich Tourism
Commission, a joint board of the City Council and the local tour-
ism industry. Minchen Tourismus enables accommodation to be
booked online as well as providing group guided tours and also
runs two tourist information offices downtown.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

The Bayerischer Hotel- und Gaststattenverband DEHOGA Bay-
ern e.V., District Munich hereby confirms that there are suffi-
cient hotels and overnighting options available for fans, visitors
and the specific UEFA target groups. It also assures that the
room rates during UEFA EURO 2024 will be in line with the aver-
age market rates.

— The respective document has been provided to UEFA.
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2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As the capital city of Bavaria and a high-profile European metro-
polis, Munich boasts over 300 hotels (~350 by 2023] and is home
to a plethora of new hotel projects. This exceptionally good infra-
structure certainly allows fans and visitors and the specific UEFA
target groups to be accommodated close to the stadium in all of
the relevant categories desired. The hotel infrastructure covers
hotels and other forms of accommodation [e.g., B&Bs, guest-
houses, etc.) across all star (0-5) and price categories. The spec-
trum includes beds downtown as well as B&Bs and camp sites
out in the leafy suburbs, and an array of overnighting opportun-
ities in the immediate vicinity of the stadium, the Allianz Arena.

— The respective document has been provided to UEFA.

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

B&Bs, guesthouses and hostels are all listed in the Market
Capacity List provided to UEFA. In addition, the Munich metro-
politan area has three camp sites, the spaces in which can all be
used for both caravans or tents. All the camp sites have the cus-
tomary full range of sanitary facilities.

Campingplatz Obermenzing, for example, is not just a modern
site, but is embedded in a huge park of approximately 50,000 m?
The grounds have spaces for caravans separated by hedges and
served by 230 electric power sockets. The sanitation facilities are
in prime condition. In addition, the camp site offers rental cara-
vans and mobile homes.

Campingplatz Munich Thalkirchen covers about 11 acres. Within
the fenced-in grounds with lawns there are some 300 spaces for
tents, 150 for caravans, and 100 for mobile homes. Electricity
sockets and waste disposal facilities for caravans, water at the
place as well as wash-rooms with hot showers, toilets and spe-
cial facilities for handicapped people.

Campingplatz Nord-West is a full-facility camp site located in the
heart of nature but inside Munich.

In addition to the camp site capacity, there are approximately
5,000 daily overnighting offers for Munich on the Airbnb platform.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — MUNICH

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

As of today, there are no 2024 events yet registered which could
increase demand for accommodation. During the period sched-
uled for the UEFA EURO 2024 tournament Munich traditionally
hosts three major trade fairs, namely the Automatica (four days
in June with about 45,000 visitors), the Intersolar (three days in
June with about 40,000 visitors) and the Interforst (five days in
July with about 50,000 visitors). There are a few other events that
take place annually in the June/July period, e.g., the Munich City
Run and an international film festival but these will not place any
great demand on the overall hotel capacity. It bears noting that
the exact dates of these events tend to often be decided only 2-3
years in advance and could thus be adjusted to take the dates of
UEFA EURO 2024 into account, which would only be in the inter-
ests of the respective organizers. Given the immense number of
available hotel beds in Munich, 1-2 other major events can run
parallel to UEFA EURO 2024 in Munich without this in any way
impairing the quality offered fans and visitors to the tournament.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — STUTTGART

1. TOURISM INSTITUTIONS

QUESTION 01

Identify the relevant official authorities in each Host City that
are responsible for administrating tourism in the respective city
and the scope of their responsibilities.

Stuttgart-Marketing GmbH, a limited liability company, is respon-
sible for tourism marketing on behalf of the City of Stuttgart. It
seeks to grow tourism, make a significant contribution to improv-
ing the quality of life in the city, and supports the development
of Stuttgart going forward as an attractive, dynamic and vibrant

metropolis. Within its ambit therefore fall the daily duties of posi-
tioning Stuttgart in the international market, coordinating all
tourism marketing activities, advising service providers on tour-
ism-related issues, providing a comprehensive range of services
before and during visitors’ stays, and last but not least compiling
and distributing all the relevant information.

QUESTION 02

Provide a Confirmation Letter from each of the Host Cities
Authorities identified in the previous question.

Stuttgart-Marketing GmbH hereby confirms that there are more
than sufficient hotels and accommodation facilities at hand in
the city to cater for the fans, visitors and the UEFA-specific target
groups. It also assures that the room rates during UEFA EURO
2024 will be in line with the average market rates.

— The respective document has been provided to UEFA.
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2. MARKET CAPACITY

QUESTION 03

For each Host City, provide the complete list of existing and
planned hotels within 20 km of the corresponding Stadium by
filling out the the provided spreadsheet.

As the capital city of Baden Wirttemberg and a strong trade-fair
hub, Stuttgart has over 200 hotels (250 by 2023) and can thus rely
on a strong infrastructure in terms of overnight accommodation.
As aresult, fans, visitors and the special UEFA target groups will
all find accommodation options ideally close to the stadium and
in all the various categories. The spectrum includes hotels and
other types of accommodation [e.g., B&Bs and guesthouses,
etc.) across all star (0-5) and price categories. Furthermore, it
includes beds downtown as well as B&Bs and camp sites out in
the leafy suburbs, and a sufficient number of overnighting oppor-
tunities in the immediate vicinity of or with great links to the sta-
dium, the Mercedes-Benz Arena.

— The respective document has been provided to UEFA.

QUESTION 05

Briefly describe for each Host City any accommodation possi-
bilities (including number of rooms and beds) not addressed in
your responses to the previous questions that are within 20 km
of the Stadium and could be used as accommodation in connec-
tion with UEFA EURO 2024 (for example youth hostels, guest
houses, university campuses and campsites).

The Greater Stuttgart region includes a wide range of additional
accommodation offerings, enabling people to lease or rent short-
term lodgings including vacation rentals, apartment rentals,
homestays, hostel beds or camping, whereby all facilities are
within 20 kilometre reach of the stadium. The city is home to a
Youth Guesthouse with 52 rooms and 100 beds. Moreover, there
are two internationally certified Youth Hostels providing an addi-
tional total of 137 rooms and 464 beds. There is a third youth hos-
tel, located in nearby Ludwigsburg (16 kilometres from the sta-
dium), with a further 45 rooms and 121 beds. The Cannstatter
Wasen camp site is located close to the event zone and features
150 camping spaces for caravans or tents, for a further 70 spaces
available in the surrounding region. The city itself boasts three uni-
versity campuses where the halls of residence can all be used for
short-term rents. Online platforms such as AirBnB already offer
approximately 1,000 rooms in Stuttgart, while there are some 230
holiday flats or holiday homes in the region that can be rented
via Websites such like www.fewo-direkt.de or www.hometogo.de.
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SECTOR 08 — ACCOMMODATION AND TRAINING FACILITIES — STUTTGART

3. HOTEL AND TRAINING FACILITIES
RESERVATION FORMS

QUESTION 06

With the help of the hotel requirements for the groups men-
tioned in chapter Specific requirements and the training facil-
ities needs described in chapter Training facilities for national
teams of Sector 08 - Accommodation and Training Facilities of
the UEFA EURO 2024 Tournament Requirements, identify suit-
able hotels and training facilities and fill out completely the
respective reservation form.

This information cannot be published for data protection/confi-
dentiality reasons.
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5. SIMULTANEOUS EVENTS

QUESTION 09

Provide details of all planned or proposed events in any Host
City during UEFA EURO 2024 that could increase the demand
for accommodation.

As of today, there are no 2024 event registrations that might
increase demand for accommodation. The Automotive Expo trade
fair at Messe Stuttgart usually takes place during the June/July
period. This exhibition could increase the demand for accommo-
dation significantly. Nevertheless, it is not possible to predict a
specific number of anticipated overnight stays. The dates for the
expo are not yet fixed and Stuttgart-Marketing GmbH would of
course do its utmost to avoid any clash with UEFA EURO 2024.
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Especial importance is attached in our Sector 08 to the Team Base
Camps. After all, the teams taking part in UEFA EURO 2024 need
to be offered the very best possible choice of hotels and training
facilities. This presumes, and this is key, that a variety of hotels
be on offer in terms of location, category and price, given that
the different national federations do not all have the same finan-
cial resources available. In this context, the DFB relies firmly on
the unique expertise of the DFB-Reisebliro, which after all was
responsible for selecting the team quarters for the 2006 FIFA
World Cup and successfully managed the various teams’ stays
in Germany. Furthermore, the DFB-Reiseblro handled the entire
accommodation and travel management for the FIFA Women's
World Cup 2011 and selected the accommodation and training
facilities for UEFA EURO 2020 at the Munich venue. And it is not
just the Deutscher FuBball-Bund national teams that have for
decades relied on the specialist knowledge and great experience of
the staff at the DFB-Reiseblro, but also all the national sides that
have travelled to Germany for friendlies as well as countless pro-
fessional teams inside and outside the country, media represen-
tatives and last but certainly not least fans of the national team,
for whom the company organized exclusive trips on the occasion
of friendlies, the European Championship and the World Cup.

The choice of possible Team Base Camps reflects the whole gamut
of types of accommodation on offer in Germany. Be it hotels in
the Alps, at the seaside or downtown - the locations selected are
spread across the entire country. In this way, cities and regions
that are not actually hosting UEFA EURO 2024 matches will be
directly involved in the tournament. Germany thus unites behind
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the hosting concept, as not only the ten selected Host Cities will
be an active part of the European Championship, but the whole
country. Therefore, people who do not live in one of the ten Host
Cities will nevertheless be able to participate in UEFA EURO 2024
and experience the excitement first hand.

Allthe hotels chosen have one thing in common: They are super-
latively linked to the transportation infrastructure. This ensures
that each and every team can reach the stadiums in the space of
a few hours, be it by coach, train or plane.

EXTENSIVE EXPERIENCE IN PLAYING HOME

TO SPORTS TEAMS

The selection includes not only hotels that have already proved
their worth as Team Base Camps during the 2006 FIFA World
Cup and provided optimal conditions for the visiting teams back
then, but also new establishments that have opened since. The
majority of the hotels selected have extensive experience in play-
ing home to sports teams and are thus amply prepared to meet
the special requirements and wishes of the teams. Indeed, the
hotels picked have in most cases regularly served not only Ger-
man football teams, but the creme de la creme of foreign teams
(for example from the Premier League or the Primera Division
in Spain) as a home-from-home for training camps or prior to
matches in Germany. In all cases, the training facilities will be
made exclusively available to the EURO teams and will be located
in the immediate vicinity of their accommodation. Another com-
mon quality denominator: The staff in all hotels will be conver-
santin at least English, if not other foreign languages, too. What

is more, the hotels meet the highest of security standards and
will ensure the teams secluded peace and quiet, enabling the
players and the support staff to concentrate fully on readying for
success on the field.

Alongside four- and five-star hotels, the selection also includes
Germany's Sports Academies. Many of the latter sports hotels were
systematically made over in recent years and meet ultra-mod-
ern standards. Small wonder that they are regularly booked by
teams from all manner of sports disciplines for accommodation
or training sessions. Indeed, the DFB teams often guest here
prior to matches or tournaments, in this way laying the foun-
dations for their incomparable success. It bears stating that the
emphatic participation of the Sports Academies demonstrates
most impressively that the entire German sports community
staunchly backs the bid to host and arrange UEFA EURO 2024.
This is also evidenced by the fact that the Bundesliga clubs are
making their own training facilities available, too. These will
primarily function as Team Transfer Facilities in the various Host
Cities, whereas the training facilities outside those ten venues will
be used as Base Camp Training Facilities. The ultra-modern
Youth Academies run by the German Bundesliga clubs meet the
ultimate standards, providing truly professional conditions, and
are also at hand for the teams participating in UEFA EURO 2024.
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A BROAD AND DIVERSE SELECTION TO CHOOSE FROM
More than 50 of the hotels in the current selection more than
fulfil the UEFA requirements. In addition, alternative Team Base
Camps were listed that in each case do not meet the one or
other requirement in full, but instead offer special advantages
of their own, such as great proximity to a training ground, mean-
ing that they are especially suitable as accommodation and train-
ing centres. Thus, up to 75 potential Team Base Camps venues
are offered, over a third more than is expected. This ensures that
the teams participating in UEFA EURO 2024 have as broad and
diverse a selection to choose from as possible. As regards the
Base Camp Training Facilities, possible alternatives that provide
ideal conditions precisely as regards public training sessions but
are in part slightly further away from the respective hotel were
listed as well. Thanks to the united expertise of the DFB-Reise-
biro and the specialists in the state football associations and on
the back of the regular interaction with the managerial staff in
the professional football clubs, all the teams taking part in UEFA
EURO 2024 are guaranteed absolutely optimal training conditions
in line with the UEFA requirements.

The hotels selected provide for a diverse and exceptionally
high-quality set of Team Base Camps. As with all other aspects
of Sector 08, the experts at the DFB-Reisebiiro will gladly advise
further on the choice and management of the Team Base Camps
and in realizing this on the day, relying in the process also on the
tried-and-true network of state football associations and profes-
sional football clubs.
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THE DIGITAL AGE - SHARING AND ENJOYING

UEFA EURO LIKE NEVER BEFORE

UEFA EURO 2024 in Germany offers UEFA the ideal platform to
showcase the tournament to the world.

Germany’s technology infrastructure is being advanced on an
ongoing basis, with both the Federal Government and industry
investing heavily in its expansion. By 2024, new standards will
have been set that lay optimal foundations for digital services
that run on fibre-optic or radio-based broadband networks, sup-
porting a unique showcase of UEFA EURO 2024. The German
Federal Ministry for Economic Affairs and Energy has already
launched a "Digital Strategy 2025" which includes an extensive
set of measures aiming to advance its digital transformation by
2025 and provide the backbone for Germany to emerge as the
world's ultra-modern industrialized nation.
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The great stage:
Football brings
the arenas to life..

A STRONG, STABLE TECHNOLOGY BACKGROUND

Today, the German technology sector currently employs more than
900,000 people across 86,000 companies, posting annual sales of
close to 85 billion Euros domestically and 228 billion Euros world-
wide. Current estimates suggest that with the ongoing growth of
‘Industry 4.0" companies will boost their productivity by as much
as 30 percent, and with the government’s Digital Strategy 2025, it
is anticipated that major advancements will be made in the fields
of industry, agriculture, energy, health, transport and education.
With this background, UEFA EURO 2024 in Germany will be able
to rely on a powerful and intelligent range of services that will
promote the Championship in a long-lasting, sustainable manner.

All the high-speed trains operated by the DFB’s mobility partner
Deutsche Bahn AG feature free internet access via WLAN in both
firstand second-class carriages, with free-of-charge WLAN also
available in more than 120 railway stations across Germany. Put

e L

simply, football fans attending UEFA EURO 2024 in Germany will
never feel so connected and engaged with the tournament. The
fact that all three mobile telephony networks operating in Ger-
many (Telekom, Vodafone, Telefénica) provide such a good WLAN
connectivity, ensures that the connection will be stable and reli-
able on all routes.

BROADBAND EXPANSION AT AN AMAZING PACE

Germany currently has broadband coverage in over 80 percent of
its territory, being one of the leading European nations to provide
access to super-fast connections (over 30 Megabits per second).
One of the DFB’s premium partners, the Deutsche Telekom AG, is
leading the way in broadband expansion, currently investing 5 bil-
lion Euros per year to achieve the most comprehensive super-
fast broadband coverage in the world. Expansion of the fibre-
optic network is progressing at an amazing pace: in 2017 alone,
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a further 40,000 kilometres were added to the existing network
of more than 415,000 kilometres, the largest fibre-optic network
in the world. By the year 2020, it is also expected that 5G will be
ready for roll-out in Germany.

The importance of UEFA EURO 2024 to such development, and
the reciprocated benefit to UEFA, is clear. Hosting UEFA EURO
will act as a catalyst for further investment in the digital indus-
tries of Germany and help the country to establish itself as a world
leader in providing smart, effective technologies. For UEFA, UEFA
EURO 2024 in Germany will provide important, practical benefits,
with faster and more reliable communication resources avail-
able for staff, fans and teams alike. With such a platform, UEFA
EURO 2024 can be shared and enjoyed in a way like never before.
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1. NATIONAL TELECOMMUNICATIONS INFRASTRUCTURE
DEUTSCHE TELEKOM AG

QUESTION 01

Market share

This information cannot be published for data protection/confi-

dentiality reasons.

QUESTION 02

Data communication portfolio

TYPE OF SERVICE 0FFERED COMMENTS I

LAN [class)

Broad, manufacturer-independent LAN product portfolio with top-rate service
offerings:

E2E service concept, consultancy & project management, on-site analyses such
as P checks, LAN audits, WLAN radio coverage assessment, performance man-
agement, building and turnkey incl. integration into existing IT/ICT infrastructure,
service level agreements with guaranteed time-to-repair, comfortable network
expansion through scalable products, upgrades and highly-secure networking,
Complete portfolio for highly-integrated networks from a single source

WAN [type, class) Yes

Dedicated Internet Access: symmetrical bandwidths of up to 10 Gbps, with fixed

IP addresses, optionally with security services such as Managed Firewall or DDoS
Defence, > 60,000 connections

Business Ethernet Services: guaranteed symmetrical bandwidths of up to 10 Gbps,
in project business of up to 100 Gbps, especially secure, since Internet-free,
optionally: enhanced availability through redundant structure, Layer 2 encryption,
internationally, too, approx. 25,000 connections for several thousand companies,
references from the 2006 FIFA World Cup, UEFA European Championship,
Olympics, Bundesliga football (incl. connections of all stadiums to the Video
Referee)

IP VPN: on the basis of MPLS, bandwidths of up to 10 Gbps, optionally: increased
availability through redundant structures, integrated connectivity to Cloud / IT ser-
vices, global coverage via own infrastructure and partners, 2,200 client networks
with more than 100,000 connections (= Service Points), of which approx. 10,000 SPs
outside Germany in more than 60 countries

Fibre infrastructure Yes

13 million broadband lines - largest number of fibre-optic customers

for all European network operators (as of Q2/2017), over 455,500 kilometres
of fibre infrastructure

Telekom grows its fibre-optic network by about 30,000 kilometres annually

Wireless hotspot Yes

more than 1.5 million HotSpots incl. WLAN TO GO in Germany, of which

20,000 are public HotSpots

worldwide over 20 million HotSpots by our partner Fon

Telekom HotSpot solution for clients: personalized WLAN solution that can be
adapted by intuitive portals, comprehensive evaluation functions, all-in operation
and trouble-shooting, modular in structure, additional modules can be inte-
grated, partnerships and value-added services, e.g., shore [CRM tool with online
scheduling function), share magazines (digital reading groups)

System integration services Yes

Digital solutions : Cloud solutions, loT solutions, CX solutions, Smart Factory,
Enterprise Content Management, predictive analytics

Value-added services: consulting, integration, transformation, application
management (incl. application development, application transformation)
Dedicated solutions: Product lifecycle management, supply chain management,
sales & aftersales sol transport & logistics sol, public sector solutions,

health care solutions
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TYPE OF SERVICE | oOFFERED | COMMENTS I

Content delivery network services

Yes

EntertainTV: nine countries in total, >7 million TV customers in Germany:

TV with around 300 channels (>100 HD channels), Access to over 100,000 on-
demand content from multiple partnerships, Exclusive content for EntertainTV
series and Telekom Sport, Attractive UHD content for an even more brilliant image,
Entertain TV mobile: TV on tablet, PC and smartphone

Music Streaming StreamOn: Music and video streaming without straining data
volume, 125 partner services for music streaming, 60 partner services for video
streaming

MagentaMusik 360: Concerts in live stream online, via App and on EntertainTV,
Numerous perspectives for a 360-degree experience in high definition

Virtual Reality: Contents from entertainment, music and sport with Magenta
VR-App, partner offers from Red Bull, National Geographic and Twentieth
Century Fox

Security services (perimeter
protection, content filtering)

Managed Security Service Provider

Telekom Security: integrated Business Unit with 1,200 Specialists,

Amongst others: Security consulting, firewalls and antivirus for LAN,

mail server and mobile devices, encryption, securing of interfaces

Portfolio: Pen test & vulnerability scan, DDoS protection, advanced persistent
threat protect pro, mobile Protect Pro, managed cyber-defence with SOC
operations, industrial threat, network & access Protect Pro

Numbers for a single operations day: six million attacks on 200 physical honeypot
sensors (1,000 logical Sensors), one billion security-relevant events from 3000 data
sources, 20 million malicious codes in malware library, >six billion data records of
DNS server evaluated regarding cyber attacks

System integration for PBX
services

Yes

Integration of a variety of equipment by different market leaders: Cloud-based
systems that can be scaled at random and enable efficient operating concepts

for in-house or hosted solutions

Offerings: Hardware, software, consultancy and all-in service from a single source

Cloud PBX: "DeutschlandLAN Cloud PBX" combined with connection, telephony,
Internet and phone system to the Cloud with the latest IP technology to form a
communications solution for companies of any size. Using MagentaEINS Business
Integration mobile phones become full-scale PBXs. Workstations and features
can be easily booked and configured online. A flat rate for landline calls inside
Germany and other countries is included. Flexibility thanks to supplementary
packages and modular expansion. Simple inclusion of new branches/locations

Managed services for PBX-like
functionalities

Yes

See the item on system integration for PBX services

e.g., professional hosting incl. hosted & cloud PBX: sector solutions,

mobile device management,

Cloud PBX: Consultancy & solutions design, structure, migration & turnkey
incl. call number importing & supply of terminals, certified 24/7 operations,
incl. applications level, individual contracts & SLAs, pay-per-use models,
integration of outside systems possible [e.g., patient emergency call for
healthcare operators)

Hosted PBX (personal PBX based on Swyx): Consultancy, design, call number
importing, setup, hosting & operation, Phone as a Service: Delivery of the
terminals and replacements, pay-per-use models, integrated communications
and conference functions

Mobile services

Voice/Data/M2M/NB-lot,

42.5 million mobile customers, over 93% LTE coverage

5G: Mobile edge computing [e.g., live tests at autobahn A9), Build spectrum
position, launch from 2020

TUV certified: Telekom Deutschland offers the best mobile network quality
in LTE, according to QcC standard.
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TYPE OF SERVICE OFFERED COMMENTS

Value-added number services Yes
(08xx, 09xx)

Telekom Deutschland is Germany’s market leader for service telephony and the
leading provider of cloud-based customer communications and service solutions
for companies from all sectors and of all sizes. The cloud-based solutions provide
a comprehensive portfolio of innovative solutions: ranging from national and
international service numbers through to all-in solutions for all communications
channels.

All the applications are provided using Telekom’s powerful network. The solutions
are as good as scalable at will and users can practically access them from any-
where using any number of different devices. Hosting is effected at ultra-modern
security standards in the Telekom computer centres inside Germany. The Telekom
service numbers access a broad swath of profitable applications. Alongside
classic services such as freecall 0800, 0180 call and novel services such as Local
Service Call, Telekom offers convincing answers to challenges such as free-of-
charge waiting loops.

Call centre services Yes

Telekom Contact Solutions supports companies with telephone customer services
and digitization of customer communications using a variety of contact channels.
Based on our long-standing experience in service telephony, Telekom provides
secure cloud-based solutions such as interactive voice response, automatic call
distribution and contact/campaign management systems. A powerful, future-
oriented all-in solution is Multichannel ACD. Across all channels it enables
prequalification of all enquiries and thus optimal distribution, monitoring and
processing of calls, e-mails, (video-Jchats, faxes, SMS, voice mail, and letters.
News from Facebook and Twitter can also be included in the routing.

Full service provider* Yes

As a global leader among ICT service providers, T-Systems offers business
customers integrated solutions for fixed and mobile networks, highly secure data
centres, and a unique comprehensive cloud ecosystem made up of standardized
platforms and global partnerships and the ability to offer top levels of security. The
Deutsche Telekom subsidiary offers one-stop shopping: from the secure operation
of legacy systems and classical ICT services, the transition to cloud-based services
(including international networks, tailored infrastructure, platforms and software)
as well as new business models and innovation projects in the Internet of Things.

Other [Yes / No]

*single point of contact for design, i training and

QUESTION 03

Main manufacturer partners

This information cannot be published for data protection/confi-

dentiality reasons.
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QUESTION 04

Event services
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EVENT NAME DATE TYPE OF SERVICES

2006 FIFA World Cup June 9 - July 9, 2006

Provided all World Cup stadiums with mobile telephony/Internet,
push-to-talk service, and for ensured roaming for all international
mobile telephony clients, connected the international Press Centre to
the network

G8 Summit Heiligendamm 2007 June 6-8, 2007

Provided Internet and mobile telephony network for the delegations,
on-site support, unique: enhanced security standards

FIFA Women's World Cup 2011 June 26 - July 17, 2011

Provided the World Cup stadiums with mobile telephony/Internet,
push-to-talk service, and for ensured roaming for all international
mobile telephony clients, connected the international Press Centre to
the network

G20 summit 2017 July 7-8, 2017

Provided Internet and mobile telephony network for the delegations,
on-site support, unique: enhanced security standards

UN Climate Change Conference Nov. 6-17, 2017

Partner responsible for Internet and mobile communications provision
for all participants

TV broadcasting of sports events
¢ Bundesliga football

e DEL ice hockey

¢ DKB handball

Service: Telekom Entertain TV HD, can be streamed to various devices

QUESTION 05

Provide any supplementary information concerning the services
provided during the events listed above.

2006 FIFA World Cup: About 1800 Telekom employees supplied
12 FIFA stadiums and the International Broadcasting Centre in
Munich with fibre-optic and cable high-speed network delivering
480 gigabits per second. The system served about 15,000 ISDN
and Internet ports for live reporting.

FIFAWomen’'s World Cup: A Fast and secure Internet connection
was provided for about 250 employees of the Organization Com-
mittee, 4,000 volunteers and 2,500 media representatives from
all over the world. The ICT infrastructure was supplied by about
300 Telekom employees for nine stadiums, four DFB press cen-
tres and the FIFA Headquarters. The system featured 55 leased
lines for safe and secure data communication including fibre-op-
tic and copper lines.

620 summit 2017: Failsafe infrastructure for mobile communica-
tions, media and Internet services for Hamburg exhibition ground
and the 25 hotels which accommodated G20 delegations. Spe-
cial challenge: Where the delegations were to overnight was not
known until two weeks before the event.

UN Bonn Climate Change Conference: Area of around 48,000 m?
for up to 25,000 participants in addition to more than 1,000 jour-
nalists and some 500 NGOs. Coordination and planning of more
than 50 companies which were involved in the setup and exe-
cution of the climate change summit. More than 50 employees
from all parts of the company worked on realizing the project.
They handled the construction, inspection and operation of the
50 kilometre fibre-optic network and the eight additional cellu-
lar antennas.
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QUESTION 06

Describe the capabilities of the telecommunication company
in the delivery of video and audio signals and the experience
in the installation and operation of end-to-end video services.

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 07

Describe the kind of technologies the telecommunication com-
pany uses for the transmission of video and audio signals, in
particular the adaptation equipment connected to the fibre net-
work to handle video and audio sources.

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 08

Event broadcast networks

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 09

Prove any more comments concerning the services possibili-
ties of this telecommunication company that would allow us to
evaluate it at the right level for the Tournament.

This information cannot be published for data protection/confi-
dentiality reasons.

- 2 L
Ultra-modern: Members of the national team
using their Smartphones in the stadium.
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1. NATIONAL TELECOMMUNICATIONS INFRASTRUCTURE

VODAFONE GMBH

QUESTION 10

Market share

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 11

Data communication portfolio

TYPE OF SERVICE [oFFERED ]| cOMMENTS

LAN (class) Yes 6Q0S Classes, up to 1T0GBASE-T

WAN (type, class) Yes 6 QoS Classes, Ethernet (via fibre-optic, copper, coax, microwave, LTE],
MPLS, full redundant nationwide backbone in place

Fibre infrastructure Yes Vodafone’s “Gigabit-Drive” is investing 2 billion Euros over the next
4 years. See details of Vodafone network on globalnetworkmap
vodafone.com

Wireless hotspot Yes More than 2 million WLAN hotspots. See map with all hotspots
on page: https://zuhauseplus.vodafone.de/internet-telefon/wlan-
hotspots/hotspots-finden.html

System integration services Yes From project / network planning to realization

Content delivery network services ~ Yes

7.6 million cable network customers

Security services (perimeter Yes
protection, content filtering

DDOS mitigation, managed firewall, network admission control (NAC),
network intrusion detection, email protection, managed proxy

System integration for PBX Yes Variety of possibilities for connecting PBX service:
services SIP Trunk, ISDN
Managed services for PBX-like Yes Full managed service for SOHO to large corporate clients

functionalities

incl. UC capabilities (various vendors)

Mobile services Yes Approx. 45.7 million SIM cards

Value-added number services Yes

(08xx, 09xx)

Call centre services Yes Call centre as part of Vodafone's PBX portfolio or as virtual service
Full service provider* Yes

Other Yes Customized solutions for broadcast networks (e.g., ARD, SWR, HR)
*single point of contact for design, i ion, training and

QUESTION 12

Main manufacturer partners

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 13

Event services
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EVENT NAME DATE TYPE OF SERVICES

Nurburgring24-hour race May 27, 2017 / May 28, 2017

Live view and telemetrics from the racing cars via LTE

Fan Mile at Brandenburger Tor
for UEFA EURO 2016

June 10, 2016 / July 10, 2016

LTE, WLAN Hotspot

Borussiapark
Ménchengladbach

Since February 25, 2014

Live replays of match scenes for spectators in the stadium

Kieler Woche 2014 regatta June 21, 2014 / June 29, 2014

Real-time video of the regatta on spectators’ smartphones
and tablets via LTE broadcast APP

RTL Spendenmarathon - TV
donation-raising programme

November 23, 2017

Call centre and IN routing

QUESTION 14

Provide any supplementary information concerning the services
provided during the events listed above.

24-HOUR RACE AT NURBURGRING

Vodafone equipped the cockpits of 14 racing cars with high-res-
olution LTE camera technology so that fans were able to watch
impressive images from inside the race and gained an intense
idea of life behind the wheel. Spectators thus followed the action
live in each of the 73 bends on the course - transmitted via four
Vodafone radio masts. (LTE radio masts and HD cameras/26-hour
uninterrupted live broadcast / mobile radio network: more net-
work capacity was available for the Nordschleife section of the
race track and the Festival Building than ever before).

FAN MILE AT BRANDENBURGER TOR FOR

UEFA EURO 2016

Inthe run-up to UEFA EURO 2016, Vodafone invested several mil-
lion Euros in ensuring complete coverage for one of Germany’s
largest Fan Miles and putting a stable network in place for all
the spectators. Compared to the 2014 FIFA World Cup Vodafone
increased network capacity on the largest fan miles by a total
of 35-40 percent and also boosted data transmission speeds by
about 35 percent.

BORUSSIAPARK MONCHENGLADBACH

Vodafone has now launched the first live demonstration in Europe
for live replays of match scenes using the LTE-Broadcast stream-
ing technology. In the Borussia Ménchengladbach home sta-
dium, during the test TV signals will be broadcast centrally from
a transmission station to an unlimited number of recipients. It
functions similarly to DVB-T.

KIELER WOCHE 2014

Spectators at the Kiel sailing regatta were able to watch video
broadcasts of the competitions in real-time on their smartphones
and tablets — and there were several different camera angles for
them to choose from. Not only that, but the broadcasts did not
eat into the users” mobile data balances.

RTL SPENDENMARATHON

The technical infrastructure is put in place for the donations hotline
through Vodafone call centres. Vodafone's network and call-centre
expertise ensure the charity appeal functioned smoothly. Voda-
fone staff members work voluntarily each year to staff the phone
lines and thus support the celebrities raising donations.

QUESTION 15

Describe the capabilities of the telecommunication company
in the delivery of video and audio signals and the experience
in the installation and operation of end-to-end video services.

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 16

Describe the kind of technologies the telecommunication com-
pany uses for the transmission of video and audio signals, in
particular the adaptation equipment connected to the fibre net-
work to handle video and audio sources.

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 17

Event broadcast networks

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 18

Prove any more comments concerning the services possibili-
ties of this telecommunication company that would allow us to
evaluate it at the right level for the Tournament.

This information cannot be published for data protection/confi-
dentiality reasons.
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1. NATIONAL TELECOMMUNICATIONS INFRASTRUCTURE
TELEFONICA GERMANY GMBH & CO. OHG

QUESTION 19

Market share

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 20

Data communication portfolio

m COMMENTS

LAN (class) DSL resell (using Telekom Deutschland infrastructure)
WAN (type, class) Yes Mobile networks: GSM/UMTS/LTE (in 2024: 5G)
Fibre infrastructure Yes However, for security reasons this technology is only available for

internal use by Telefénica: fibre-optic rings in Germany are used to
connect the company’s own core/backbone sites and for redundancy.

Wireless hotspot No
System integration services Yes Telefonica Business Solutions: a leading provider of a wide range of
integrated communication solutions for the B2B market
Content delivery network services ~ Yes Offering UMTS/LTE internet access to Telefonica customers (ISP)
Security services (perimeter No
protection, content filtering
System integration for PBX No
services
Managed services for PBX-like No
functionalities
Mobile services Yes GSM/UMTS/LTE (in 2024: additionally 5G] for approx. 50 million
customers
Value-added number services No Not as a primary supplier
(08xx, 09xx)
Call centre services Yes Only for internal operation of Telefénica’s customer care and support
services
Full service provider*® Yes Can in general be offered
Other
*single point of contact for design, i training and

QUESTION 21

Main manufacturer partners

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 22

Event services

EVENT NAME DATE TYPE OF SERVICES

2006 FIFA World Cup June 2006 / July 2006

Excellent coverage in stadiums in Germany with mobile services,
ongoing upgrades each year with UMTS/LTE for voice and especially
data transmission to meet our customers’ needs (B2C/B2B).

Munich Oktoberfest Every year For many years now approx. 6 million visitors, event area fully covered
by UMTS/LTE thanks to additional base stations

Rhein-Kirmes Disseldorf Every year For many years approx. 4 million visitors, event area fully covered by
UMTS/LTE thanks to additional base stations

Cannstatter Wasen Stuttgart Every year For many years approx. 4 million visitors, event area fully covered by

UMTS/LTE thanks to additional base stations

QUESTION 23

Provide any supplementary information concerning the services
provided during the events listed above.

Mobile Communication Services: GSM/UMTS/LTE, mainly data
and telephony (B2C)

QUESTION 24

Describe the capabilities of the telecommunication company
in the delivery of video and audio signals and the experience
in the installation and operation of end-to-end video services.

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 25

Describe the kind of technologies the telecommunication com-
pany uses for the transmission of video and audio signals, in
particular the adaptation equipment connected to the fibre net-
work to handle video and audio sources.

This information cannot be published for data protection/confi-
dentiality reasons.

QUESTION 26

Event broadcast networks

This information cannot be published for data protection/confi-
dentiality reasons.
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QUESTION 27

Prove any more comments concerning the services possibili-
ties of this telecommunication company that would allow us to
evaluate it at the right level for the Tournament.

This information cannot be published for data protection/confi-
dentiality reasons.

SECTOR 09 — TELECOMMUNICATION AND BROADCASTING MATTERS m

2. TRUNK RADIO SERVICES AND NETWORKS

QUESTION 28

Which body is responsible for allocating, managing and con-
trolling the necessary radio frequencies for the usage of Radio
TETRA systems in your country?

In the Federal Republic of Germany, the Federal Network Agency
for Electricity, Gas, Telecommunications, Post and Railway (Fed-
eral Network Agency] is in charge of allocation, management and
control of frequencies; this includes the use of TETRA systems.

The Federal Network Agency is an independent paramount fed-
eral agency attached to the German Federal Ministry of Econom-
ics and Energy. Every frequency used in Germany is subject to
prior frequency allocation. To the extent that there is no general
allocation, then the Federal Network Agency makes an individual
allocation. If frequencies are to be used for short periods, such
as during UEFA EURO 2024, then there is a simplified allocation
procedure - the short-period frequency allocation process.

QUESTION 29

Provide a Guarantee ...

— The respective document has been provided to UEFA.

Experienced live: Today, any fan can
share the fun with friends worldwide.
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JER) FUR0 2021 N THE
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0F FUROPE:
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UEFA EURO 2024 IN THE HEART OF EUROPE: AN
UNFORGETTABLE EXPERIENCE FOR ALL

Fans are at the heart of Germany's planning for UEFA EURO 2024.
Hosting the Championship in the heart of Europe offers a unique
opportunity for UEFA EURO to engage with and celebrate with an
unprecedented number of fans.

Supporting this goal, the DFB is already firmly focusing on pro-
moting its UEFA EURO 2024 candidature, with former World Cup
Champion and DFB Honorary Captain Philipp Lahm acting as the
face of the campaign. International top stars such as Toni Kroos
and Mesut Ozil have already taken to the pitch proudly wearing
the official campaign logo on their sleeves when playing for the
German national team - eagerly watched by millions of TV view-
ers world-wide.

But it's not just the elite professionals in Germany who are eagerly
looking forward to the 2024 tournament. Rather, the 21 regional
football associations in Germany, and their numerous amateur
clubs, are all actively involved in the bid campaign and are busy
organizing campaign match days and local tournaments for
UEFA EURO 2024. In fact, the cities chosen as the host venues
and various other local stakeholders are already holding events
as part of the campaign for the tournament, such as photo cam-
paigns and talk shows with World Cup or European champions
who are local heroes. All of this serves to kindle enthusiasm
and excitement among the general public in the run-up to host-
ing UEFA EURQ 2024, and to boost it still further as time passes.
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Importantly, all the Host Cities have immense experience in orga-
nizing major events, and major football events. Week in week out,
thousands of football fans flood city centres and stadiums on
matchdays, where event promotion is prevalent. Moreover, count-
less tourists from all over the world enjoy Germany's famous cit-
ies too, all of which combine historic beauty with a welcoming,
festival-like atmosphere. As a result, Germany is able to call itself
Europe’s top tourist destination, providing a tremendous plat-
form for the successful promotion of and commitment to UEFA
EURO 2024 in Germany.

FAN ZONES - BRINGING THE ACTION TO CITY CENTRES
The ten chosen Host City stadiums, each of which has an average
capacity far in excess of 50,000 seats, will be fully used during
UEFA EURO 2024, providing fans with an amazing live experience
of the action. But the stadiums have limits in terms of capacity, and
itis a key priority of Germany's candidature for UEFA EURO 2024
to involve everyone in the tournament, with or without a ticket.

This will be achieved by falling back on the Fan Zones for which
Germany is famous - areas in city centres where fans of all teams
can unite before, during and after the matches. In all ten Host
Cities, the proposed Fan Zones are very centrally located and
extremely easy to reach. This ensures that all those fans who
didn't get tickets will have an opportunity to follow the matches
close up and enjoy the football party along with the staunch fans.

The concept of Fan Zones has progressed since 2006, and for
UEFA EURO 2024, security is paramount. In Germany, each Host
City will offer up to three different Fan Zone venues where pub-
lic viewing will be possible completely free of charge - keeping
some fan groups apart if deemed necessary. Each of these zones
is highly frequented in normal city life and provides a vast array of
large-format and high-profile presentation surfaces where UEFA
can run its Commercial Programme to great effect.

COMBINING EXPERIENCE AND INNOVATION

Germany has long since proved its great abilities in flanking major
events with the right supporting programmes and celebrations, as
can be seen from the countless international sporting highlights
and major football events it has smoothly and reliably hosted -
including the 2006 FIFA World Cup, the FIFAWomen's World Cup
2011 and no less than five of the UEFA Champions League finals
of the last 25 years. In the process, Germany has been able to
set new standards with a culture of volunteering, all of which
has helped to promote the respective event in a unique manner.

SECTOR 10 — EVENT PROMOTION m

R 2. STERN

The DFB is coordinating closely with the Association of German
Cities to design a holistic concept that combines all the different
promotional activities and aligns them to the overarching object-
ives of UEFA EURO 2024 in Germany, with a strong emphasis on
sustainability and innovation. With these elements at its core,
UEFA EURO 2024 in Germany will be able to create a unique leg-
acy by successfully promoting the occasion of the tournament
across the country, for generations to come.

As a result, the fun of watching and living the excitement of the
matches together will certainly not be restricted to the ten Host
Cities. In Germany, old and young people as well as people from
all manner of backgrounds and origins will unite and together
take part in what promises to be a special and highly emotional
tournament which will, thanks to a variety of event promotions
available, be experienced by all. The logos and marketing of UEFA
EURO, UEFA and its official partners will form a firm part of the
public space in all the cities even before the first match kicks off.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension
as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

2006 FIFA World Cup Six matches were held at Berlin's revered Olympia-
stadion, including the Germany vs. Argentina quarter
final and, of course, the memorable final of Italy vs.

France

During the four weeks of the
World Cup, Berlin attracted
some 15 million visitors.

A total of some 430,000
spectators enjoyed the thrill
of the six matches at the
Olympiastadion.

June-July 2006

IAAF 2009 World Athletics
Championships

Approx. 2,000 athletes from no less than 201 nations
competed for the 59 gold medals. The walking and
marathon events were held downtown. The opening
night display ("Welcome Night”) took as its motto
“Have a Good Time" - the venue being the illustrious
Brandenburg Gate.

Approx. 1.5 million spectators

flocked to the city centre
during the event. While over
400,000 spectators packed
into Berlin's famed Olympia-
stadion.

August 2009

FIFA Women's World Cup First-night show and the opening Germany vs. Canada  around 74,000 June 2011
2011 match were both held at the Olympiastadion
UEFA Men's and Women's The Women'’s Final (1. FFC Frankfurt vs. Paris Approx. 17,000 and 70,000 May 2015
2015 Champions League Final ~ Saint-Germain) took place at the Friedrich- respectively June 2015
Ludwig-Jahn Sports Grounds.
The Men’s Final (Juventus Turin vs. FC Barcelona)
took place at the famous Olympiastadion.
International German The International German Gymnastics Festival was Around 900,000 May 2017
Gymnastics Festival 2017 held in Berlin for the 5™ time. It is the largest recre-
ational sports event and competition in the world and
attracts more than 80,000 participants.
Carnival of Cultures An annual vibrant four-day festival with a massive approx. 1.2 million Every yearin
street parade with floats and 5,000 participants May / June
Berlin Marathon The Berlin Marathon has taken place each year since Approx. 1 million Every yearin
1974 and is not only one of the largest in the world, September

but certainly the fastest. It attracts more than 40,000
runners from 125 different countries, starts on Strasse
des 17. Juni and the classic finish is at the Branden-
burg gate.

Held on the section of Strasse des 17. Juni reserved
for the Fan Fest, this street party for all the family is
one huge celebration annually of German Reunifica-
tion

German Unification Day

Approx. 500,000

Every year on
October 3

New Year's Eve Party Held each year at the historic Brandenburg Gate,
symbol of Germany, the party features a massive stage
show, spectacular midnight fireworks, and extends

along the party mile.

Over 1 million

Every year on
December 31

Fan Fest Berlin The Berlin Fan Fest is by far the largest public viewing
event in both Germany and the world. It takes place on
Strasse des 17. Juni extending the whole way from the
Victory Column to Brandenburg Gate. First held during
the 2006 FIFA World Cup, it is now a regular fixture
every two years - and is known throughout Europe as
the place-to-watch.

During the FIFA World Cups:
2006: approx. 9 million

2010: approx. 1.7 million
2014: over 2 million

Biannually
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

UEFA EURO 2024 will be promoted by the Senate Department
for the Interior and Sport together with Berlin Partner for Busi-
ness and Technology (responsible for capital city marketing),
Berlin Tourismus & Kongress GmbH [visitBerlin - responsible
for tourist marketing] and the Berlin Football Association (BFV).

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

The first project Berlin seeks to run as part of UEFA EURO 2024
promotional activities is an “international” tournament for both
boys and girls from different football clubs or schools. It will be
an “international” event in the sense that the teams will each rep-
resent one of the different UEFA EURO 2024 participants, unit-
ing the countries in this unique way. Depending on registrations
up to 24 teams will therefore take part in the tournament. A real
highlight: the competition can be hosted in a central area of Ber-

Soccer outside the Reichstag:
The city morphs into a football arena.

lin on Astro-turf pitches. Moreover, prior to the tournament kick-
off the teams will have to create and present something showing
how/why they identify with the country they represent.

The second project destined to promote UEFA EURO 2024: a
football festival organized by the Berlin Football Association, its
cooperation partners, and the Berlin Senate. Again, the inten-
tion is for it to be held somewhere central in downtown Berlin -
for example on Alexanderplatz or Europaplatz, directly in front
of the main station. The football festival will consist of count-
less hands-on or feet-on activities, such as goal-shooting, table
football, mini-tournaments on a pitch etc. However, it will also
include a stage for the comedy and music acts for which Ber-
lin is famous, or even a panel discussion with (former) pro foot-
ball players from the leading local clubs, Hertha BSC and 1. FC
Union. The aim is to attract not only members of Berlin football
clubs but also reach out to passers-by and people who are sim-
ply football or sports enthusiasts in general. The festival could
run an entire weekend.
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QUESTION 04

Fan Zone Areas
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

The one and only Berlin Fan Zone will be centrally located on
the world-renowned Strasse des 17. Juni that once united Ber-
lin and thus today, by extension, Europe. The zone will extend
some 1.8 kilometres along Strasse des 17. Juni from the Bran-
denburg Gate directly through Berlin's Tiergarten Park all the way
to the Victory Column. The park is a vast and highly popular jogg-
ing and recreation destination right in the heart of the city, with
many lawns and lakes attracting picnickers in summer. The Fan
Zone will boast a total area of no less than about 83,000 m?, the
equivalent of 12 football pitches.

During the 2006 FIFA World Cup, TV made the zone famous the
world over: it was home to the worldwide famous FIFA Fan Fest.
With nine million visitors, the venue became the largest and most
successful FIFA Fan Fest Germany has ever seen and established
itself as the peaceful place-to-be uniting football fans from all
corners of the earth. The exciting and vibrant atmosphere of the
FIFA Fan Fest 2006 was just one of the great takeaways for Ger-
many and FIFA from the 2006 FIFA World Cup. Ever since, the
venue site, which can take up to half a million visitors per pub-
lic viewing, has been used every two years - and not just for the
FIFA and UEFA football championships, but also for other sports
and commercial events with more than hundreds of thousands of
spectators, such as the world-record-holding Berlin Marathon.
Accessibility is optimal from several different sides, and the site
is within easy walking distance of two subway and two LRT lines.

Over the course of the past few years, much effort has gone into
ensuring the greatest possible event security for this massive site
where the world comes together. Berlin has developed an effec-
tive, efficient and regularly updated security concept that involves
all the relevant agencies. Moreover, the technical infrastructure
has been as good as perfected in terms of water, power and waste
disposal routes. Today, the location can optimally host the hun-
dreds of thousands of visitors it attracts as there are practically
no residents who might be disturbed.

The second Fan Zone is Breitscheidplatz, at the top of the famous
Kurfiirstendamm on the most prestigious plaza in the former West
Berlin and flanked by very famous buildings. The square has for
many years been the meeting point for the fans of the two teams
that make it to each year’s DFB Cup Final. Today, local security
standards are exceptional and are constantly being enhanced.
The square can house 5,000 visitors, whereby the figure is set
by the relevant authorities, and is flanked by numerous restaur-
ants and bars.

Another popular meeting point for football fans that likewise
makes for anideal Fan Zone is Alexanderplatz, the main square at
the heart of the former East Berlin and overlooked by the famous
TV tower. It is also a popular meeting point for football fans, par-
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ticularly on the day of the DFB Cup final. Like Breitscheidplatz,
the plaza can cater to 5,000 visitors and benefits from being close
to countless hospitality outlets and bars. And like the former, it
too can be optimally reached by public transport. In fact, all three
Fan Zones are ideally linked to the LRT and subway systems, with
direct connections to stations within a short walking distance of
Olympiastadion. Fans can be kept separate by routing them on
different trains and tracks.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension

as UEFA EURO 2024
NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH
FIFA Confederations Cup 2005  The FIFA Confederations Cup is an intercontinental 150,000 June 2005

football competition for national teams. FIFA is in Stadium visitors and
charge of the event and it is viewed as a kind of dress 250,000 city-visitors
rehearsal for the World Cup. Three matches took

place in Cologne.

World Youth Day
of the Catholic Church

Catholic youth gathering of the Roman Catholic 1.1 million August 2005
church. Catechesis, church services, concerts and

discussion panels as well as a host of other religious

and cultural events took place. Prayers and services

as well as the Way of the Cross with the Pope through

Cologne were the highlights. The main event area was

the Marienfeld.

Cologne was one of twelve venues for the 2006 FIFA 220,000 June-July 2006
World Cup and hosted four group matches and one Stadium visitors and

round-of-sixteen match. Along with the football 3 million city-visitors

matches there were many fan festivities, cultural and

sporting events.

Men'’s Handball World Cham-  In 2007, the Lanxess Arena in Cologne was the venue 100,000

2006 FIFA World Cup

January-February

pionship 2007 of the Handball World Championship and the venue of 2007
the final.
Gamescom Europe’s leading trade fair for digital gaming takes 500,000 August 2016

place each year at the koelnmesse grounds. In
addition there is an extensive side-event programme
with live music, street food, games and entertainment
on Hohenzollernring, Rudolfplatz, Platz St. Aposteln
and the Neumarkt. At the last edition, some 30 bands
and performing artists appeared on four stages, there
were over 40 international street food stands, much
infotainment relating to the fair's "Mobility" theme, and
countless gaming stations.

Cologne Carnival The Cologne Carnival is the most popular annual 1.5 million February &
public festivity in the entire Rhineland region. It is one November 11, 2017
of the largest and best-known carnival festivities in the

world, and regularly draws more than a million guests

to Cologne. The proceedings officially climax on Rose

Monday with the grand parade

The IIHF Ice Hockey World Championships 2017 took 462,500 May 2017
place in Cologne and Paris. The Lanxess Arena was

the main venue and hosted no less than 34 matches.

There was a varied supporting programme downtown

for all the fans who had flocked to the city.

The DFB Women's Cup Final has taken place in 20,000-25,000 May 2017
Cologne every year since 2010. At the opening event

[the Women's DFB Cup Finall, 26,282 spectators set

the national attendance record for a women’s club

match, to this day, the highest figure registered.

The CSD parade is the climax and conclusion of Chris- 950,000 July 2017
topher Street Day in Cologne each year. Thousands

of merrymakers from the LGBTQ community join the

parade downtown which boasts many floats

IIHF Ice Hockey World
Championships 2017

DFB Women's Cup Final

Christopher Street Day

Kélner Lichter The largest synchronized fireworks and music show 1 million July 2017
in Germany takes place on the Rhine in Cologne.
A convoy of over 60 passenger ships witnesses the
spectacle. Starting in the afternoon an outdoor
supporting programme with live music takes place all
over the city.

Further sporting highlights such as the annual RheinEnergieMarathon and the VELUX EHF Final Four handball championships (it has taken
place in Cologne every year since 2010) merely go to show just how much the City of Cologne is a veritable European sports-event hub.
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The City of Cologne and the Municipal Sports Department will be
responsible for promoting the UEFA EURO 2024 Host City. They
will be strongly assisted here by Kélner Sportstatten GmbH,
FuBball-Verband Mittelrhein e.V., the 1. FC Koln football club,
Kéln/Bonn Airport GmbH and Koln Tourismus GmbH. In addi-
tion, powerful event promotion partners such as DuMont-Verlag,
Stroer and Wall have already voiced their full support for Cologne.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

A Mini UEFA EURO will be one of the supporting activities, offering
regional football clubs and teams of every age group an appeal-
ing opportunity to get into the swing of things. It will be organized
in conjunction with Fuf3ball-Verband Mittelrhein. The Mini UEFA
EURO will be a football tournament which emulates the EURO’s
fixture list and fields the corresponding teams. Each team taking
part will draw one of the sides taking part in UEFA EURO 2024
and will then contest its matches as that country. The Mini UEFA
EURO can be played at every skills or age level - and throughout
the region. In this way, a strong link will be forged between the

Fan Fest 2006: Cologne’s Old Town
firmly under the sign of football.

Greater Cologne region, with its enthusiastic football tradition,
and UEFA EURO 2024, and in particular interest in football and
sport among children and young people kindled and given a plat-
form. This tournament format can be used in schools, too, grant-
ing many boys and girls access to football, and helping regional
clubs to recruit new members.

Europe Rallye - Over a period of weeks, the City of Cologne will
carry out an “active Europe campaign” for schools focused on
Europe, UEFA EURO 2024 and the countries taking part in the
tournament. The programme will include museum visits, craft
competitions, workshops, school field days, teaching materials,
a large football tournament, and a treasure hunt - to name but
some of the highlights. All designed to familiarize children with
the various cultures and discover the joys of sport. The schools
will present their results in the closing festival, which will feature
a mega-show and interactive programme. In this way, a vibrant
atmosphere will be created even before the opening match of
the EURO, with children and young people already buzzing with
enthusiasm.
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3. FAN ZONES

QUESTION 04

Fan Zone Areas
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

Heumarkt, Neumarkt and Roncalli-Platz are the designated Fan
Zone areas. They are located in the very heart of the Old Town.
Heumarkt and Roncalli-Platz can hold approximately 12,000
fans each, while Neumarkt has a capacity of 9,000. These areas
have been consciously selected based on the resoundingly posi-
tive experiences garnered at the 2006 FIFA World Cup and other
events of similar size. Thanks to their location and surroundings,
the three zones have long since emerged as the established meet-
ing point for guests and fans from all over the world attending
the countless international sport events in Cologne. And the Old
Town is a district which is equally popular with local inhabitants,
too. Fan Zones in these areas guarantee an excellent flow of visi-
tors irrespective of whether it is match day or not, ensuring UEFA
and its partners extensive and 24/7 coverage. Thanks to these
three high-profile downtown Fan Zones, the inner city will morph
into a vibrant and lively meeting point during UEFA EURO 2024.

Where people meet
to celebrate united:
Cologne likewise
has a great public
viewing tradition.
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There are bus and tram stops close to Heumarkt and Neumarkt
as well as Cologne Main Station - which provides connections to
long-distance trains serving Germany and Europe, not to forget
the superfast rail links to the Benelux countries. Should areas
with larger capacities be required by UEFA or the security ser-
vices, itis possible to include Fan Zones at the "LANXESSarena”,
the "Deutzer Werft” - and /or the “Galopprennbahn Weidenpesch”.
Preliminary discussions to this end have already been held.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension

as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

UEFA CUP Final The 2001 UEFA Cup final was played by Liverpool 50,000 spectators May 16, 2001
vs. Alavés at the Westfalen Stadium Dortmund, with
Liverpool emerging victors after extra time by a score
of 5-4

2006 FIFA World Cup Dortmund was Host City for six matches incl. the 1 million (stadium and June 2006
classic Germany vs. Italy semi-final. The Dortmund Fan Zone)
Fan Zone was located on Friedensplatz.

Love Parade 2008 Germany's largest street rave, mainly featuring techno 1.5 million July 2008

music, successfully took place in the city, complete
with the massive parade

UEFA EUROs 2008, 2012, 2016

At the established Fan Zone on Friedensplatz there
were regular and highly popular big-screen public
viewing events

50,000 - 100,000 per
championship

June 2008, 2012, 2016

RUHR 2010 European Capital ~ Among the activities hosted by Dortmund, as the city 3 million July 2010
of Culture at the heart of the region, was the “Still-Life", the

highway A40 between Dortmund and Duisburg was

kept car-free for a time
German Bundesliga The homecoming for the freshly crowned champions 500,000 spectators May 2011
Champions Borussia 2011 included a street parade and an on-stage pro-
Dortmund 2011 gramme
Completing the Double Borussia Dortmund won both the Bundesliga and the 350,000 participants May 2012
Borussia Dortmund 2012 DFB Cup Final, an event marked by a massive street

parade
DORTBUNT! 2016, 2017 The City of Dortmund colourful annual festival is now 50,000 - 80,000 each May 2016, 2017

an established item on the calendar of events
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

Until a dedicated UEFA EURO 2024 Organizing committee office is
set up, the championship will be promoted jointly by DORTMUND-
tourismus, the municipal tourism agency, and Dortmund-Agen-
tur, the municipal communications and marketing service. After
UEFA EURO 2020 has taken place, the two agencies will hand
over their responsibilities to Dortmund’s Municipal UEFA EURO
2024 Championship Office, which will be specifically established
to handle all subsequent coordination work.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

In 2024, Dortmund would again like to link up the location of the
Fan festival (Fan Zone Friedensplatz) with the SIGNAL IDUNA
PARK along a special “Fan Mile” route. Back in 2006, the Hohe
Strasse street, which is about 1.6 kilometres long, was turned
into a Fan Mile inviting people to walk to the stadium and expe-
rience football history, culture and atmosphere along the way.
This programme will also be planned and implemented again
in cooperation with the businesses and residents along Hohe
Strasse for 2024.

Public Viewing in the
heart of the city -
outside the City hall.

In the months leading up to UEFA EURO 2024, a feeling of antici-
pation will be kindled by putting on football-related events [music,
theatre, games, football guests, etc.), decorating shop windows
and promoting football initiatives along the Fan Mile.

Promoting international friendships and contacts is a matter that
is close to the heart of Dortmund’s urban society. In the run-up
to UEFA EURO 2024, Dortmund is therefore planning to welcome
children from the countries taking part in the competition to Dort-
mund's City Hall as "ambassadors” for their home countries.

As part of the "We are looking forward to you!” campaign, schools
and kindergartens from the whole region will get involved in
spreading the word about international understanding within
UEFA EURO 2024 beyond the borders of Dortmund and into North
Rhine-Westphalia.
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

Ever since the days of Borussia Dortmund’s extraordinarily suc-
cessful era that took off in the mid-1990s, Friedensplatz in Dort-
mund - right in front of the City Hall in the heart of downtown -
has been the traditional venue for football festivals in Dortmund.
On 28 May 1997, 25,000 people came here to follow BVB's 3-1
triumph in Munich in the UEFA Champions League final against
Juventus Turin, since then, hundreds of thousands of fans have
stood in front of the large screens here and passionately cheered
on their respective national teams during the UEFA EURO and
FIFA World Cup tournaments.

Friedensplatz will therefore function as the proven central Fan
Zone in Dortmund; it fulfils the most professional of requirements.
Directly next door is Dortmund’s central underground station
“Stadtgarten”, and it's only a five-minute walk to the "Dortmund
Stadthaus” LRT station. Downtown, with its mass of shopping,
hospitality, cultural and leisure facilities and more than 15 multi-
storey or underground car parks, is likewise a mere two minutes
from Friedensplatz by foot.

According to German national regulations, the maximum spec-
tator capacity for the Friedensplatz Fan Zone is around 10,000
persons. As a consequence, for those football mega-events that
potentially pull even larger crowds, the city tends to add a second
Fan Zone just 300 metres away on Hansa Platz - it can host an
additional 15,000 people. During the 2006 FIFA World Cup Germany
vs. Italy semi-finalin Dortmund, the Stidwall road directly next to
the Friedensplatz was closed to traffic and thus converted into a

A proven platform - the Fan Fest
on Friedensplatz during the 2006
FIFA World Cup.
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Fan Zone extension. Factoring in the very latest standards, this
allows for an additional capacity of about 30,000 persons, bring-
ing the grand downtown Fan Zone total capacity to around 55,000.

All three Dortmund Fan Zones share a great quality: they are
located in the very middle of downtown and are only yards away
from one another, meaning fans need only five minutes to walk
from one to the other to meet friends or mingle. Nevertheless,
they are clearly separate in spatial terms, and the security staff
can thus add or subtract capacity as required and implement a
diversified portfolio of security measures. For example, the tried-
and-true standard on Friedensplatz for more than ten years now
has been single-file, single-person access; Hansaplatz has a
strong track record in open public viewing events. Keeping fan
blocks separate can, if necessary, be speedily implemented as
several equally prime fan areas can be used.

The authorities have in-depth experience running all the Dortmund
Fan Zones. Since 2012, Friedensplatz and Hansaplatz have tended
to host at least one major public viewing event a year screening
either national or international cup finals; in 2006, Stidwall was the
venue for the largest public viewing event in Dortmund’s history.
Fans also benefit from the fact that the central Dortmund subway
station at “Stadtgarten” is located exactly between the three Fan
Zones; what is more the “Stadthaus” LRT/subway station and the
Dortmund main railway station are likewise but minutes away by
foot. The planned ‘fan mile’ running via Hohe Strasse to the sta-
dium likewise connects up with the “"Hansaplatz” and "Sidwall”
Fan Zones to create a coherent fan architecture.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension as

UEFA EURO 2024

NAME OF EVENT | SHORT DESCRIPTION NUMBER OF VISITORS | YEAR/MONTH

Japan Day Dussel- The annual presentation of Japanese culture on stages and at booths 700,000 Every year in May,
dorf/NRW on the Rhine riverbank since 2002
FIS SKI Cross The Men’s and Women's Cross Country World Cup competition took 200,000 2002-2011in
Country place on a loop specially laid out along the banks of the Rhine river December
Metro Marathon The annual classic marathon and relay races in Disseldorf 300,000 Every year in April/
May, since 2003
20" World Youth Day ~ WYD is a world-wide encounter with the Pope organized every three 80,000 2005 in August
years. In Dusseldorf, there were tent camps set up to house the
pilgrims from all over the world: appropriately on the scenic banks
of the Rhine; Holy Mass was held in the ESPRIT arena, with the
programme otherwise taking part downtown
Eurovision Song The European music competition is always held in the home country 100,000 2011 in May
Contest of the previous year’'s winner - and Germany chose the ESPRIT arena
Special Olympics The national Games for people with intellectual disabilities, orga- 4,800 athletes and players 2014 in May

nized under the auspices of the world and national federations

in 18 different disciplines,
30,000 spectators

NRW Day 2016 Downtown celebration to mark the 70" anniversary of the State of 600,000 2016 in August
North Rhine-Westphalia

LIEBHERR World The tournament held in the city’s 8,000-seat Exhibition Hall saw the 58,000 2017 in May/June

Table Tennis Cham- new world champions decided in the Women's, Men'’s, Doubles and

pionships Mixed Doubles categories

2017 Disseldorf The European ETU triathlon championships over the sprint distance 60,000 June 24-25, 2017

ETU Sprint Triathlon  featured two days of sports, including the elite men’s and women’s

European Champi- races as well as age groups races on a highly-visible downtown

onships course. German championships were also held in the city.

Grand Départ 2017 2017 saw the world-famous Tour de France start in Diisseldorf, first 1.3 million July 1-2, 2017

with the Time Trial and then with the 2nd stage leading out of the city.
The event went out on TV world-wide

DISSELDORF
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The City of Dusseldorf will be coordinating its UEFA EURO 2024
Host City status by involving three municipal companies in the
effort. These are Disseldorf Marketing GmbH, Diisseldorf Tour-
ismus GmbH and Disseldorf Congress Sport und Event GmbH.
The City of Disseldorf's Municipal Communications Dept. will be
spearheading the activities.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

1. Within the course of our include-and-unite approach, a Mini
European Football Championship will be staged between
different Diisseldorf schools. To this end, each school will be
assigned a European partner country. The tournament begins in
the school year before UEFA EURO 2024, thus kindling children
and young people’s interest in the championship well ahead
of the day, and strongly encouraging them to participate in the
event. And there will thus not just be winners on the football
pitches. The scheme intends to highlight the culture of each of
the countries, for instance showcasing food or music culture.
These various projects will then be presented on the final

Impressive backdrop: Celebrating ’

weekend. These overall performances will be assessed with
strong help from each respective country. The final round of
the Mini Championship will be a thriller for the kids, as it will
take place - in the stadium.

.Dusseldorf is so very accessible as a city, with city life taking
place on the move and outdoors. The city is a-brim with places
that encourage encounters and interaction. Down through the
years, a culture of fun & participation has arisen, fostering a
lively city that can be experienced in all its united diversity.
Under the motto “A football's way to...” we will create a football-
specific atmosphere and content at numerous locations in
Disseldorf both before and during UEFA EURO 2024. The
campaign will hinge on “top-flight European football” acting as
the stimulus for creative visions in other segments of society,
such as art and culture, research or education. In particular
for disadvantaged children and youth, football can create easy
access to important areas of life as a whole. All the programmed
events will take place at public and semi-public places scattered
around downtown.

N

on the banks of the Rhine River in

Diisseldorf.
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3. FAN ZONES

QUESTION 04 QUESTION 05

FAN ZONES OVERVIEW MAP
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Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

With the Rheinpark, the Burgplatz and the Wiese Landtag,
Disseldorf offers up to three exeptional Fan Zones.

RHEINPARK

This public park runs along the banks of the Rhine River in Golz-
heim and is characterized by its huge expanses of lawn. It has
traditionally been host to the most varied types of events - hardly
surprisingly, since it is easily accessible by public transport.
Moreover, it is in walking distance of the stadium. It is suitable
for large or even mega-events and can potentially accommodate
as many as 150,000 persons (the actual number will be specified
nearer the time in line with requirements and security consid-
erations). Another great plus: you can take the tube down-river
to the ESPRIT arena.

BURGPLATZ

The classic downtown public plaza at the very heart of Dissel-
dorf’s old town. Various types of major events are typically staged
here, with the river in the background and the giant wheel, which
is located at the Burgplatz in autumn/ winter, and the tower in
the foreground. The picturesque plaza can host approx. 5-6,000
persons [the actual number will be specified nearer the time in
line with requirements and security considerations) and boasts
prime public transport links. It is doubly well-suited as a Fan
Zone thanks to its size/capacity and is located approx. 4.6 kilo-
metres as the crow flies from the ESPRIT arena.

WIESE LANDTAG

The large meadows outside the State Parliament of North Rhine-
Westphalia are likewise ideal as a Fan Zone. The venue is well-
established as the stage for major events and can accommodate
approx. 7-11,000 persons depending on the requirements. It is
easily accessible by public transport and is within easy walking
distance of downtown. The river bank is nearby, as are the inner-
city amenities, and it is only approx. 5.3 kilometres as the crow
flies from the ESPRIT arena.

Be it sporting highlights at the start of the Tour de
France or high-brow culture with a classical concert:
Diisseldorf is highly experienced in organizing events.
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SECTOR 10 — EVENT PROMOTION — FRANKFURT

1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension

as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

2006 FIFA World Cup

Hosted four group games and one of the quarterfinals ~ No less than 1,910,000

in the Commerzbank-Arena (FIFA World Cup Stadium  visitors attended the FIFA
Frankfurt) in Frankfurt/Main. With a total of 240,000 Fan Festival, treble the city's
visitors, the stadium was completely sold out for all population at the time. And
five games. The “MainArena” (FIFA Fan Festival 240,000 spectators flocked to
Frankfurt) was located on the banks of the River the FIFA World Cup Stadium
Main and included a great public viewing zone with Frankfurt

a capacity of 30,000. On days when there were no

matches, the zone provided a broad variety of cultural

entertainment instead

June/July 2006

International German
Gymnastics Festival 2009

A total of 85,000 gymnasts competed in over 20 Some 65,000 gymnasts and
different types of disciplines; the event also featured a 20,000 guests attended the
variety of high-quality shows and galas; the gymnast- ~ competitions each day, while
ics academy also presented trendsetting services a massive 2.5 million guests
and also gymnastic opportunities for children. The thoroughly enjoyed the
Theme for the Week: "Building bridges”. Around riverside Fan Mile

10,000 volunteers helped run things smoothly

May/June 2009

FIFA Women's World Cup
2011

The sixth final in Women's World Cup history took The stadium utilization
place in Frankfurt. Two games during the group stage,  figure is as impressive as
one semifinal and the celebrated final were all the approximately 450,000
played in the Commerzbank-Arena (FIFA Women's visitors who flocked to the
World Cup Stadium Frankfurt). The stadium organ- downtown Fan Zone.

izers reported an incredible 92 % utilization

June/July 2011

IWBF Wheelchair Basketball
European Championship

A total of 24,000 visitors
enjoyed the games in the
Frankfurt Ice Rink Arena

The European Championships, featuring seven
women's teams and 12 men’s teams, held at the
Frankfurt Ice Rink Arena (capacity 7,000); some
450 volunteers helped ensure the success of

the ten days’ event. It was the biggest sports event
of the year in the Rhein-Main area

June/July 2013

25 Years of German
Reunification

Festivities to mark the 25" anniversary of German More than 1.4 million people
Reunification. Visitors were able to choose from more transformed the city into one
than 300 different entertainment venues and cultural huge party zone, with images
activities. There were also concerts, featuring the likes ~ from the riverside venues

of Sarah Connor and Cro soon going viral

October 2-4, 2015

Museum Embankment
Festival

The Museum Embankment Festival is an annual
Frankfurt event on the last weekend of August. The regularly attracts 2.6 million
entire length of the downtown riverside forms one visitors over the course of
huge zone, populated with stages for live music, three days

cultural entertainment and hospitality. The museums

on both embankments all stay open until late at night

Each year, the festival

Every year at
the end of August
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The City of Frankfurt has set up a staff unit UEFA EURO 2024
that is and will continue to be responsible for promoting UEFA
EURO 2024.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

As a first step, in 2021 a PR committee will be set up and meet
reqularly, guaranteeing professional central coordination of all PR
work, the development of communication links, the coordination
of regular press meetings and the preparation and coordination
of open-air broadcasting events.

PROJECT EXAMPLE: FOOTBALL FOR ALL

The Host City will create new football projects or expand exist-
ing ones that focus on the lower amateur leagues, on midnight
sports, girls’ football, and integrative event formats. It will draw
on its expertise in organizing mass-appeal events.

PROJECT EXAMPLE: ROAD SHOW

In the run-up to UEFA EURO 2024, a series of major events will
be organized in the Rhine-Main region including tournaments
for trainees, people with disabilities as well as integration and
inclusion events providing information on UEFA EURO 2024; there
will also be programmes encouraging audience participation
and other interactive events. All these events will serve to focus
attention on the matches and unite everyone in the metropolitan
region behind the sport.

In the shadow of the
central banking dis-
trict: Public viewing in
downtown Frankfurt.
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SECTOR 10 — EVENT PROMOTION — FRANKFURT

3. FAN ZONES

QUESTION 04

Fan Zone Areas
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

Right in the heart of Frankfurt, there are three ideal options for
setting up a Fan Zone. A tried-and-tested location is offered along
the riverside at the prime open-air locations that have emerged
as the real crowd pullers on the river embankments between
Untermain bridge and Holbeinsteg. Against the backdrop of the
old town and flanked by the renowned Frankfurt high-rise skyline,
visitors will benefit from the fact that Frankfurt is a city where
everything is within immediate walking distance. The two zones
were first used during the German Gymnastics Festival in 2009
[when the river that is the city’s central backbone turned into a
“river party mile”) and then in connection with the FIFA Women's
World Cup 2011 for partying and for watching the games - in spe-
cial “football gardens”. No wonder that in 2015, the public festi-
val on the occasion of the 25" anniversary of German Reunifica-
tion also took place precisely here. The special location along the
newly developed river embankment and in close vicinity to down-
town makes for an unforgettable experience in what is Europe’s
key financial hub. Most hotels are within walking distance, and
the city and airport boast superlative public transport links.
Moreover, Frankfurt has in-depth, tried-and-tested experience
in public safety and security. While in December, it's the famed
annual Christmas market in the city centre that attracts many
thousands of visitors, the August attraction par excellence is the
annual Museumn Embankment Festival. The two riverside view-
ing zones can each accommodate approximately 5,000 guests,
bringing the total at any one time to about 10,000.

ite unique: In 2006, fans united
fotiow the games on the big
reenon the-Main River.
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The coherent ensemble of plazas formed by Rossmarkt, Goethe-
platz and Rathenauplatz offers a great alternative location for the
Fan Zone. Located absolutely at the heart of downtown, linking
the two main pedestrian zones and bordering on the central busi-
ness district, the three squares together can host up to 25,000
fans for public viewing events. There are various LRT and subway
stations close at hand, as are several multi-storey car parks. In
fact, Frankfurt's main railway station is within easy walking dis-
tance and the international airport is within easy reach by LRT or
car. The plazas are flanked by countless cafés, restaurants and
retail outlets. Visitors will find a large selection of hotels of dif-
ferent categories to choose from throughout the city centre. The
perimeter of the interlocking squares is formed by high-rises,
19t"-century townhouses and ultra-modern flagship stores and
showrooms that together create the atmospheric circular bowl
traditionally associated with a stadium. In addition to the Ross-
markt tradition of hosting a variety of culinary festivals each year,
the venue has already proved to be ideal for public viewing during
UEFA EURO 2008 and the 2010 FIFA World Cup. The experience
gained from hosting these mass events will be incorporated inan
updated infrastructure plan and safety & security architecture.
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SECTOR 10 — EVENT PROMOTION — GELSENKIRCHEN

1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension as

UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

Robbie Williams One stage of the "2003" tour, which featured only 56,809 July 13, 2003
21gigs across Europe
UEFA Champions League The Champions League came to Gelsenkirchen forits 53,053 May 26, 2004
Final 2004 final in 2004, played between FC Porto and AS Monaco.
It was a three-goal event in which the Portuguese side
came out tops
2006 FIFA World Cup The quarter-final match between England and 52,000 July 1, 2006
Portugal was a real cliff-hanger, going to a penalty
shoot-out after extra time, with the Portuguese side
emerging victorious
U2 Gelsenkirchen was a key concert venue on the 74,000 August 3, 2009
world-famous rock band’s “360°" tour
IIHF Ice Hockey World Cham-  The IIHF’'s 2010 World Championship was the most 77,803 May 7, 2010
pionship 2010 watched in history. And the opening match of Germany
vs. USA was no exception, attracting record spectator
numbers
Herbert Gronemeyer The crowds packed into the stadium for the local 65,000 June 7, 2011
hero’s performance as part of his 2011 "Shipping” tour
UEFA Champions League In the round of 16, FC Schalke 04 played at home 54,442 February 18, 2015
against Real Madrid. The home side lost, going two
goals down, and despite winning the subsequent away
game, lost on aggregate
AC/DC The mega-heavy-metal band played Gelsenkirchenas 55,000 July 12, 2015
part of its “Rock or Bust World Tour”
Coldplay The big-time band from England played the Arena 55,000 June 1, 2016

AufSchalke as part of its "A Head Full of Dreams” tour

(HS

il
#

All standing spacé'takeh:
The Gelsenkirchen
Fan Fest in 2006.
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The City of Gelsenkirchen will be the central focal point for all
UEFA EURO 2024 promotional activities. In the initial period, two
key municipal departments will be in charge of organization, City
Dept. 69/2 Traffic Regulations and City Dept. 63 Building Regu-
lations & Building Administration.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

Immediately after the draw for the 24 nations participating in
UEFA EURO 2024 (in late 2023), in the spring of 2024 Gelsen-
kirchen will launch its very own "MINI UEFA EURO 2024". Grade
5 and 6 pupils from schools in Gelsenkirchen will take part in
the special tournament. Each school will represent one country.
As well as the football angle - with the kids playing in the same
groups and with the same competition format as the UEFA draw
right through to the final - pupils will work on an overall project
dedicated to their’ particular country. This way, all school grades
will be united behind ‘their’ country. As a result, pupils will find
out all about the economic, political, cultural and social differ-
ences in Europe while simultaneously realizing how much com-
mon ground there is. In addition, by representing one country in
the spring of 2024, students will develop a greater understand-
ing and respect for their European neighbours. At the end of the

day, this will help overcome chauvinism or nationalism as pupils
from Gelsenkirchen will invariably be cheering on their particu-
lar school = country) during the games. Meaning a whole school
will root for a country such as Turkey, Russia, Iceland or Israel
- which will quite naturally thus be cheered on by pupils of Ger-
man, Spanish, Italian or Serbian descent.

As a football-mad city, Gelsenkirchen is also a children’s city -
for which it has won several international awards. For one entire
weekend in May 2024, thousands of children and their parents
will unite and take part in the great "UEFA EURO 2024 - Fam-
ily Day” festivities in Nordsternpark. The latter is one of the top
industrial-heritage destinations in the Ruhr Region and requ-
larly attracts well over 400,000 visitors a year. “Family Day” will
include football matches, beach ball games, table football tour-
naments, goal-shooting contests, etc. In the park’s famed mine
shaft, the Bergbaustollen, there will be dozens of audio clips for
young and old to listen to covering all sorts of aspects of football.
And in the Kinderland, hobby teams of all different age groups will
have fun playing football on the grass fields. The schools involved
in this promotion will present their projects, school choirs will
form part of the musical programme, clubs will offer everything
from face-painting to sporting activities, and all in all there will
be an action-packed programme for the whole family. Footage
of past UEFA EUROs featuring unforgettable goals etc. will also
feature on giant screens.
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3. FAN ZONES

QUESTION 04

Fan Zone Areas
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

All three Fan Zone venues, Gliickauf Kampfbahn, Trabrennbahn
and Sportanlage Haus der offenen Tir have prime public trans-
port links and are, in fact, within walking distance of downtown.
All three locations can be fenced off, and access controls can be
introduced if required.

GLUCKAUF KAMPFBAHN

During the 2006 FIFA World Cup, the Gliickauf-Kampfbahn was
very well received as a Fan Zone and has capacity for 20,000 visitors.
It can be reached on foot or via public transport from the Arena
and the inner city or central Buer quarter. For the entire duration
of the World Cup guests and local football fans alike were able
to enjoy live broadcasts of the World Cup matches on a big video
screen and a comprehensive accompanying programme under
the name “Fan Fest FIFA WM 2006™" at the Glickauf stadium in
Gelsenkirchen, a unique experience for Gelsenkirchen and vis-
itors from all over the world. On the seven days when there were
no matches, large rock/pop concerts were held, including artists
such as Bryan Adams, Simple Minds, Status Quo, and Tokio Hotel.

SECTOR 10 — EVENT PROMOTION — GELSENKIRCHEN m

TRABRENNBAHN

The Gelsenkirchen trotting track (Trabrennbahn) is a possible Fan
Zone location for up to 20,000 visitors. During the 2006 FIFA World
Cup, the trotting track was used as a second public viewing site.
The England vs. Portugal game was broadcast to the big screen at
the racetrack. A campsite was swiftly erected at Nienhaus Park.
All the visitors were able to reach the venue by strolling along a
dedicated Fan Walk. To this day, the racetrack still holds major
music events - not to mention key national horse races such
as Bild Renntag, St. Leger Rennen, and Prix de Gelsenkirchen.

SPORTANLAGE HAUS DER OFFENEN TUR

The “Open Door” sports complex that nestles close to Berger Lake
is a firm part of the city’s sporting life, with events at the sports
complex long since forming an integral part of the city calendar.
The complex provides facilities for countless sports for all and
has been the location for the annual children’s and youth camp
since 2006. The venue is fit to host some 10,000 fans.

In 2006, fans fromall over the world
loved the peaceful and leisurely
football fest in Gelsenkirchen.
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SECTOR 10 — EVENT PROMOTION — HAMBURG

1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension
as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

2006 FIFA World Cup 5 matches (incl. 1 quarter-final] and the much-lauded

FIFA Fan Fest on Heiligengeistfeld

249,480, max. 60,000 visitors
at any one time

June/July 2006

World Men’s Handball Play-offs, quarter-finals, and semi-finals 24,000 January/February
Championship 2007
ITU Triathlon World Triathlon - Olympic Distance 600,000 August/September
Championships 2007 2007
UEFA Europa League Final Final match 49,000 May 2010
Deutscher Evangelischer Protestant Church National Congress 110,000 May 2013
Kirchentag
Major Series Beach Volleyball ~ Final match 45,000 June 2016
G20 summit Summit of Heads of State and Government 30,000 July 2017
Port Anniversary Hamburg World's largest ever port festival 1 million Every year in May
Hamburg Cruise Days The event takes place in conjunction with 600,000 Every 2 years in
Europe’s leading cruise industry congress September
and trade show for the Seatrade Europe
Haspa Marathon The 2 largest marathon in Germany; 700,000 Every year in April
10" largest worldwide
EuroEyes Cyclassics The largest single-day cycle race in Germany 800,000 Every year in August

UCI World Tour

G KIA FAN-ARENA 2014 () |
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The Hamburg Ministry of the Interior & Sport together with the
State Office for Sport will provide all due support to the event
organizer and the sports event agencies for the promotional
activities that are of such importance for publicising and market-
ing the plans. A range of communications options are available
to this end. (See also answer 3). The Hamburg Ministry of Eco-
nomics, Transport and Innovation, Hamburg Tourismus GmbH,
Hamburg Marketing GmbH, the Hamburg Convention Bureau
GmbH, the Hamburg Football Association and HSV Fussball AG,
each with its particular expertise and responsibilities, will all be
closely involved.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

Hamburg proposes a broad range of initiatives to promote UEFA
EURO 2024 and football in general. The football clubs will all have
a key role to play. The initiatives include:

Tournaments for club teams consisting of youths and adults,
not to mention tournaments for non-club members, too. The
goal: to spark the interest of non-club players for football and
UEFA EURO 2024;

School football tournaments, organized in part by the Football
Association and the clubs;

Tournaments for kindergartens and/or youth groups. This will
help reach out to children who are not members of football
clubs;

Street football tournaments [mini-pitches) in city districts
with socially disadvantaged residents. This will help to attract
children and teens from “difficult” backgrounds to the game;
Club events, such as a club’s own legal public viewing events
- especially open to the general public;

Competitions in which, for example, the best fair play initiative
and/or integration measure is identified and rewarded. These
can be linked to the similar topics addressed in the UEFA
Respect Campaign;

Coach development and further training - building in particular
on episodes from games in past European football championship.

All these initiatives will systematically forge strong links and unite
Hamburg with UEFA EURO 2024. After agreement with UEFA,
these initiatives will also offer UEFA sponsors or official national
sponsors an ideal platform to present themselves, their football
activities and UEFA EURO 2024. In addition, the Free and Han-
seatic City of Hamburg can and will provide promotional mater-
ials online on its social media channels; this will also be linked
to public appearances by city representatives, in the form of bill-
board posters and advertising on public transport, etc. within the
limits of the available opportunities.

Joined in cheerful suspense:
In 2014, the fans in Hamburg united
to celebrate winning the World Cup.
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3. FAN ZONES

QUESTION 04 QUESTION 05
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Fan Zone Areas Describe the specific advantages of the proposed areas, indi-

cating also how many fans they could accommodate.

The Heiligengeistfeld, the Fischmarkt with its great view of the
River Elbe and the Port, and the Spielbudenplatz on the Reep-
erbahn are three large ideally-located central areas which have
prime transport links and have often been used in the past for
major events; all are highly suitable as venues for the Fan Zone.
The three locations are amongst the most important downtown
tourist magnets.

PRIORITY 1: HEILIGENGEISTFELD

The Heiligengeistfeld is situated in St. Pauli, close to the Millern-
tor, the FC St. Pauli stadium. It is a well-equipped, huge event
space. It fulfils all the Fan Zone requirements. Centrally located,
it can easily be reached by all means of transport. In addition to
the underground and the LRT, the venue lies on numerous bus
routes. The large space [no less than 160,000 m2) provides every-
thing necessary for safety, exit routes and a backstage village. A
perimeter fence can also be deployed to secure access. As the
official Fan Zone for the FIFA FanFest in 2006 and countless pub-
lic viewings since (including UEFA EURO 2008 and, most recently,
coinciding with the FIFA World Cup 2014 in Brazil] itis highly pop-
ular with the public. In addition, the authorities have a great deal
of professional experience staging events here. The maximum
capacity for the FanFest in 2006 was 60,000 fans.

PRIORITY 2: SPIELBUDENPLATZ

The Spielbudenplatz is located directly on the Reeperbahn in St.
Pauli, the backbone of Hamburg's famous entertainment zone.
It is centrally located and easily accessible. In addition to the
underground and LRT, numerous bus routes serve the venue.

There are 4,800 m? of available space, suitable to accommodate
approximately 4,000 fans. The location has successfully hosted
large-scale events in the past (e.g., official Fan Zone of the UEFA
Europa League Final 2010, celebration of FC St. Pauli's promo-
tion to the Bundesliga in 2007 and 2010, various public viewing
events for FIFA World Cups and UEFA EUROs, annual live broad-
cast of the Eurovision Song Contest Final for Germany). Consid-
ering UEFA and security requirements for official Fan Zones the
Spielbudenplatz is perfectly suited to feature in an individualized
security concept for this event.

PRIORITY 3: FISCHMARKT

The proposed area “Fischmarkt” (i.e., the traditional fish market /
approx. 7,580 m2) is beautifully located at the River Elbe and next
to a Hamburg architectural icon - the "Altonaer Fischauktions-
halle” (i.e., the traditional fish market hall). Due to its central
location it is easily accessible via local public transport as well as
by the suburban train / subway stations “Reeperbahn”and “Land-
ungsbriicken”. Several bus stations and the piers "Altona-Fisch-
markt” and “Landungsbricken” also conveniently connect the
city with the “Fischmarkt”. The estimated capacity of approxi-
mately 5,000 fans needs first to be verified by the local fire depart-
ment as the area has not been used for comparable events in the
past. In addition, any matters concerning security requirements
and noise control would require careful coordination with local
and national authorities. The traditional weekly markets “Fisch-
markt” and “Okomarkt”, held on Sundays and Thursdays during
the summer period, would need to be taken into account when
considering the use of this area as UEFA EURO 2024 Fan Zone.

@ Fischmarkt . =9 b t 1[4 9. (7 e & -
§ ; k : 2 T ' sho “A Haniburg
250m 5] = : - L. 5 - - tandmark - the’
p \ _Fish Market:"
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SECTOR 10 — EVENT PROMOTION — LEIPZIG

1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension

as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

2006 FIFA World Cup

Leipzig was one of the 2006 FIFA World Cup Host Cities, 210,000
with eight Group stage matches and one Round of Sixteen
match

June 2006

2011 FEI World Cup Final

The International Federation of Equestrian Sports held 93,000 (sold out)
its 2011 World Cup finals in all four disciplines (Show

Jumping, Vaulting, Reining and Dressage) in Hall One of

the Leipzig Trade Fair Grounds. A total of 190 competitors

and 800 horses from 10 different countries took part

January 2011

UEFA EURO Qualifying
Match GER - GEO

The German team'’s final qualifying match for the UEFA 43,630 [sold out)
EURO 2016 finals in France was against Georgia and
played in Leipzig's Red Bull Arena

October 2015

Tennis Fed Cup GER - SUI

The quarterfinals of the 2016 Fed Cup competition were 8,400 (sold out)
held over two days in Hall One at the Leipzig Trade Fair

February 2016

Catholic Church Congress

The Catholic Church Congress is a multi-day convention approx. 40,000
held by the Roman Catholic Church in Germany every

two years. In addition to the opening gathering, the

programme includes an exhibition of church organizations

and a closing Mass attended by 20,000 participants

May 2016

FIE World Fencing Cham-
pionships

After hosting this event in 2005, it returned to the Leipzig 18,000
ARENA once again in 2017. Titles were awarded in 12
events - 1,100 athletes took part. All finals were sold out

July 2017

IHF World Women's
Handball Championships

The Leipzig ARENA hosted the Group Stage games of the 60,000
German Women's National Handball games and was the
venue for the quarter-final

December 2017

International German The International German Gymnastics Sport Event is 250,000 May 2021
Gymnastics Sport Event Germany's largest mass-participation sports event. Every (2002 event)

four years, this multifaceted event attracts no less than

approx. 50,000 participants
Wave-Gotik-Treffen The "WGT" is the world's largest Gothic Festival and takes  approx. 25,000 Annually

Leipzig

place every spring in Leipzig. The programme is made up
of more than 150 concerts and cultural events

In 2009 and 2012, the German Football Association national team played two internationals in Leipzig (against Liechtenstein and Israel); both matches were sold out.
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Viva Espana: Spanish
fans ardently urging
their team on in Leipzig.
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The City of Leipzig has set up a Local Organizing Committee (LOC
Leipzig) that will be responsible for promoting UEFA EURO 2024.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

Leipzig wants UEFA EURO 2024 in the city, where football is
quite simply part of everyday life. Be it as players or as spec-
tators, Leipzigers love football and follow it with real passion. No
matter whether the clubs are large or small, be it the German
Bundesliga, the Champions League or simply a local neighbour-
hood club, going to games is a must. And it’s this attitude that will
stoke support for the range of projects we are planning that are
destined to make UEFA EURO 2024 a football festival to remem-
ber. Given the many projects we are planning, it's hard to limit the
answer to just two. And we will therefore highlight three events
and offer an overview of the remaining prospective projects. And
they go beyond “pure sport” to include the arts, culture, living
happily together and various local events.

PROJECT 1: “FOOTBALL IS A WORLD LANGUAGE

AND LEIPZIG SPEAKS IT TOO!”

Children, youths, adults: refugees seek safety. And a future. The
key to this is ongoing and long-term integration. Which is a great
challenge, both for society and all those who have had to flee
their homes. In such situations, sport can play a powerful uniting
role. In no other context can children and teens become part of a
group so quickly and easily. Football's deep roots in Germany are
well known: No less than seven million Germans play the sport
ina club. So it's only natural that Leipzig is planning the project
“Football is a World Language and Leipzig Speaks It Too!" along
the way to UEFA EURO 2024. The goal: learning the German lan-
guage. On the football pitch. As a highlight of the public view-
ing agenda for UEFA EURO 2024 we will invite refugees to offer
a live play-by-play commentary - with a winner chosen by audi-
ence vote. We are convinced this is an idea with broad appeal and
would be pleased to see other Host Cities adopt it. As there can
be no question that the world speaks football!

PROJECT 2: “LEIPZIG STUDENTS PRESENT

EUROPE’'S FOOTBALL"

It seems so simple: Hop on a plane and a few hours later step
into the culture of a distant land. You need time, though, to gain
a true, deeper understanding of another way of life. And time is
what the contributors to “Leipzig Students Present Europe’s Foot-
ball” will take. This project centres on the nations taking part in
UEFA EURO 2024. Each participating school will focus on one
specific participant country in the form of a number of school-
based events. Helping students produce the content for a large-
scale poster dedicated to that particular nation. Photos and text
will be combined to paint a great picture of each country taking
part in the tournament. And the posters will be displayed in the
high-profile promenade at Leipzig's Main Station in advance of
and during the tournament. Greeting all passers-by. Another idea
other Host Cities can gladly emulate.

PROJECT 3: “LARGE SCALE PHOTO GALLERY -

‘YOU CAN DO IT TOO""

Even the wildest dream can come true! This is certainly true for
people who have had to leave everything behind to save their
lives. And football often holds a place in many people’s personal
dreams - as a symbol of hope. The project transposes the feel-
ing of a match of “11vs. 11" into "normal” everyday life. The pro-
ject reflects the hopes and dreams of refugees whose flight from
home has led them to Leipzig and taps into the power of our emo-
tions. The idea: huge posters (one for each of the tournament’s
competing nations) hanging from buildings on Leipzig's Inner
Ring Road. The bottom half of the poster will have the image of
a country’s star player and above will be the photo of a refugee
child who lives in Leipzig along with his/her name, country origin
and date of arrival here. Other Host Cities could easily follow suit
and create a nationwide community of children united by football.

PROJECT 4: REFEREE BLUES - 5-MINUTE THEATRICAL
DANCE PIECE

This piece will combine theatre and dance with the gestures
and expressions of a football referee to produce a concise and
unforgettable theatre experience. Viewers will experience the
highs and lows of a match from a referee’s perspective, but also
get insight into the dreams and desires of the "Man in Black”.
"REFEREE BLUES" was first performed in 2005 under the direc-
tion of Choreographer Vivienne Newport and included in the pro-
gramme for the Public Viewing during the 2006 FIFA World Cup
in Leipzig and then again that year at Norwegian club Mglde's
first match of the season.

The 2024 production of "REFEREE BLUES" would be arranged
to ensure that the piece can be part of a number of events in the
tournament’s supporting programme, regardless of their scale.
This piece will find resonance with all event attendees as it is per-
formed with no words spoken and excellent production values.
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PROJECT 5: OPERATION SPORT BAG - WORKSHOP

BASED IN THEATRE PEDAGOGY FOR SCHOOLS AND
SPORTS CLUBS

As a supplementary programme to the staging of JULLER"
[Director: Jirgen Zielinskil, a play about Julius Hirsch, a Jew-
ish member of the German National Football team killed by the
Nazis, Bettina Frank has developed a workshop which leads par-
ticipants to reflect on the issue of intolerance in stadiums, and
broader society, both in the past and the present. This workshop is
supported by the DFB-Kulturstiftung and the Foundation "Mem-
ory, Responsibility and Future”. A variety of objects, props and
short texts introduces such themes as anti-Semitism, racism
and homophobia. A special “Sport Bag” contains instructions for
a variety of exercises and tasks which bring these themes to life
and encourage participants to act on them in a creative, thought-
ful way. Teachers and coaches will receive support so that they
can lead workshops with their students or players.

The “Operation Sport Bag” programme can be presented in both
school and club settings. Thanks to its simple construction, the
workshop could easily be used on a nation-wide level or in Ger-
man-speaking contexts outside of Germany.

A city with a special history:
It was in Leipzig that the

DFB was founded in 1900.
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ADDITIONAL PROJECT IDEAS:

* Project 6: Daniel Nivel Cup - a football tournament for fans,
police and security personnel to highlight the themes of security
and non-violence;

Project 7: A football tournament with well-known boys’ choirs:
be it music or sport, only the team counts;

Project 8: Event featuring Germany and Europe’s best football
freestylers: for a show where scoring a goal is not the only goal!;
Project 9: Table Football Championship: Schools, sports clubs
and students compete against one another against the backdrop
of UEFA EURO 2024.

3. FAN ZONES

QUESTION 04

Fan Zone Areas

o

Hauptbahnhof

Markt

Augustus Square @

/K to Stadium
2,000 m

Galopprennbahn
FZ Scheibenholz
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

The Fan Fest complete with public viewing will be located on
Leipzig's renowned Augustus Square. The plaza is perfectly posi-
tioned as it borders on the Opera House, the Concert Hall and the
University Church and is easily accessible from two key trans-
port hubs, namely the Main Rail Station and Withelm Leuschner
Square. In-between matches, the green zone directly to the north
and south of the square provides a choice spot for rest and recu-
peration and tranquillity. During matches, a total of 15,000 fans
will be able to enjoy UEFA EURO 2024 action together - as there
will be two huge screens offering public viewing. There will also
be a diverse supporting programme combining music, arts and
culture, meaning Augustus Square will be a vibrant “place to be”
not just for football fans, uniting everyone who wishes to be part
of the great event.

In addition to the Fan Fest at Augustus Square, there will also be
a designated Fan Zone. The entire 700 metres of Leipzig's popu-
lar and renowned Gottschedstrasse will be closed to traffic and
thus, under the summer skies, up to 10,000 visitors can wander
around, enjoy the Gottsched's multicultural flair and partake in
the hospitality on offer in the form of countess bars, cafes and
restaurants, many of which have outdoor seating. In other words,
visitors will definitely be able to recharge their batteries after the
match, while still being in the middle of the high-octane atmo-
sphere characterizing UEFA EURO 2024 in Leipzig. Gottsched-
strasse runs right from the inner city ring-road through to the
famed Waldstrassenviertel, a marvellous downtown quarter. The
road is renowned as Leipzig's party mile, and is easily reached
by foot from the Main Railway Station, the Red Bull Arena and
the Augustusplatz Fan Zone. Typically, up to 20,000 people can
party here together. In particular for younger fans, the Gottsched-
strasse Football Mile will combine German hospitality and cos-
mopolitan enjoyment, a mixture of football, diversity and fairplay.
In the past, the party mile has often hosted international street
parties with live music and cultural attractions themed to match
a chosen country and lots of great food to coincide with football
events. And it only seems logical that on the days when there
are UEFA EURO 2024 games being played in Leipzig the respec-
tive countries will be able to present national highlights for all to
enjoy, and Leipzig residents will have a grand opportunity to get
to know the diversity of a Europe united by football. At the same
time, Leipzig's renowned cultural institutions will be included, with
several stages ensuring cross-fertilization of sport and culture.

Both locations have proven to be ideal for these roles during pre-
vious football events and each fully complies with the criteria laid
out for Fan Zones in the application dossier.

Afurther potential Fan Zone site Leipzig offers is the Galopprenn-
bahn Scheibenholz. The Scheibenholz Horse-Race Track is the
oldest Leipzig sports facility in continuous use and provides an
ideal venue to host outdoor UEFA EURO 2024 public viewings for
up to 15,000 keen fans - for that superlative united experience. The
architecture is stunning as the impressive, heritage roof over the
main grandstand remains one of the landmarks of south Leipzig
to this day - so that even if it rains everyone can enjoy watching
football together. Located about 2.5 kilometres south of down-
town and the Augustusplatz Fan Zone, the race track is in the
middle of highly popular Clara Zetkin Park, meaning it is tucked
away in the greenery and yet very close to Leipziger Stidvorstadt
with its many bars and cafés. The obvious family choice for Fan
Zone fun in a relaxed atmosphere on a day out.

Another Fan Zone alternative in Leipzig is the Vélkerschlachtdenk-
mal (Monument to the Battle of the Nations). It is one of Europe’s
largest monuments, rising up a staggering 91 metres into the sky
- and reminding us all how important peace between peoples,
freedom, and a united Europe are. It took 15 years to build, com-
memorating the Volkerschlacht in October 1813. So what better
place to celebrate peaceful contests between European countries
on the football pitch today! The 300,000-ton colossus towers up
in front of large ponds and a landscaped park to offer an ideal
setting for the fun to come. Visible from afar, and in part illumi-
nated at night the grounds are regularly the venue for great open-
air concerts. In 2024, it will be beckoning to the football fans, as
15,000 UEFA EURO 2024 enthusiasts will be able to enjoy watch-
ing big-screen matches here together in a setting that has vast
experience in hosting mega-events. Probably the best-known
tourist site in the region, the monument grounds are only four
kilometres from downtown and easily reached by bus or tram,
making it an obvious choice.
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In the thick of it: Fans
watching football on Leipzig’s
famed Augustus Square.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension
as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

Oktoberfest World's largest fair 5.6 million since 1810

BMW International Open International golf event 60,000 since 1989

2006 FIFA World Cup FanFest  Live broadcast at the Olympic Park and 85,000 [max. per day) June 2006
at the Olympic Stadium

FIFA World Cup™ Six matches were held at Fussball Arena Munich 396,000 June 2006

Host City incl. the opening Match

850" Anniversary of the City event at different locations 1 million 2008

City of Munich

Munich Marathon/ International race with 20,000 runners 80,000 October 2010

national championships

UEFA Champions League Women'’s Final: 1.FFC Frankfurt vs Olympique Lyon 120,000 May 2012

Final Men's Final: FC Bayern Munich vs Chelsea FC

Summer X Games International action sports competition 120,000 June 2013

BAUMA Trade show for construction machinery 580,000 April 2016

Munich Mash International action sport competition 85,000 June 2016
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA
EURO 2024 Host City.

The Municipal Department of Education and Sports (Referat fir
Bildung und Sport - RBS] is the municipal agency in charge of
all promotional matters regarding UEFA EURO 2024.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

Our goalin Munich is to get as many people involved in celebrat-
ing UEFA EURO 2024 as possible. Everybody in Munich will have
the opportunity to participate in the tournament, including those
who were not fortunate enough to get tickets for the matches in
the stadium.

Plans envisage schools from all over Munich taking partin a city-
wide football tournament in the run-up to UEFA EURO 2024 with
each of the final 24 teams representing one of the participating
nations. The final round will be held in the city centre, supported
by a strong international brand. The pupils will be linked up to
people from the different consulates in Munich and learn about
the country they are representing in a special school project.
International restaurants, companies and communities could
join the party, too. Our goal is to create an environment in which
everybody feels united by football - within the city community as
among all the peoples of Europe.

Furthermore, the plan is to launch a 365-day countdown lead-
ing up to the tournament kick-off and organize a whole array
of events within the city in anticipation of UEFA EURO 2024. All
events would be held under the umbrella of a common message
and will be united in spirit: Pop concerts, museum nights or uni-
versity lectures dedicated to football topics, a reception at City
Hall, a special football tournament for refugees, and a kids and
kindergarten day.

Just before the countdown reaches Day 0, everybody will be invited
to become involved in the above events to come together and
experience first-hand how many different people from all over
Munich and Europe have already come together before the very
first ball has been kicked during UEFA EURO 2024.

In 1988, the stadium hosted the UEFA EURO finals and
is now a venue for fans who want to celebrate together:
the Olympiastadion in Munich’s Olympic Park.
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3. FAN ZONES

QUESTION 04

Fan Zone Areas

0 Olympiazentrum

2O o

@ 250m

QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

OLYMPIC PARK

The Olympic Park will form the official Fan Zone for UEFA EURO
2024. During the first stage of UEFA EURO 2024, Coubertinplatz,
the square at the heart of the Olympic Park, will function as the
Fan Zone. There, right in the official live broadcast area, up to
25,000 fans will be able to watch the matches on a big screen in
a very peaceful, comfortable and spacious atmosphere. From the
beginning of the knock-out round, all the main matches (including
the semi-finals and the final) will be screened in the Olympic Sta-
dium itself, which can accommodate a maximum of 65,000 fans.
The two sites together account for approximately 30,000 m? of
the Olympic Park, which spreads across no less than 850,000 m?;
there will be plenty of emergency exits and escape routes in all
different directions. As the preferred choice of Munich residents,
the Federal, state and municipal authorities, and having been the
prime venue for many official Fan Zones in the past, there can
be no question regarding political support of the Olympic Park
as a Fan Zone and its ability to meet the commercial require-
ments of the UEFA.

The Olympic Park hosted the Fan Zone during the UEFA EURO
2008 and 2012 tournaments, just as it did for the FIFA World
Cups 2006 and 2010. The response among fans and visitors was
overwhelming. Located in a very central spot, it is the best place
imaginable to enjoy watching football matches and having a great
time united as one great football family - not only because of the
green, friendly parkland environment, but also because of the
venue’s rich history and tradition. Where else in the world has
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an Olympic Park proven to constitute a more sustainable legacy
of the Olympic Games than in Munich? Even now more than 40
years after the Olympic Games, the park is still full of life and
activity. It has served as a venue for well over 11,000 major sport-
ing, cultural and social events. Since the 1972 Summer Olympics,
the Olympic Park has hosted no less than 31 World Champion-
ships, 12 European and 96 German Championships, not to men-
tion countless other major sports events. In fact, it is fair to say
that the Munich Olympic Park is one of the most important event
and leisure centres in the world, hosting Pop, Rock and classical
concerts [both inside the Olympic Hall and as open-air events in
the Olympic Stadium), trade fairs, conventions and exhibitions of
many kinds. Since 1972, the venue has attracted more than 190
million registered visitors in total. In 2012, more than 2.4 million
people attended 324 events in the park, while another 1.8 mil-
lion guests visited the various leisure and tourist facilities - fig-
ures that testify to the Olympic Park’s immense appeal and more
than prove that the venue is the ideal place for fans from all over
Europe to enjoy football. A home to which football can return.
And where football will be the lingua franca.

The Fan Zone at the Olympic Park can also be easily reached by
public transport. In only 12 minutes, the U3 underground line
whisks visitors from Marienplatz at the heart of the city to the
Olympiazentrum. Furthermore, there are two tram lines (num-
bers 20 and 21) that stop on the West Side of the Olympic Park;
the no. 173 bus service also stops at Olympia Eisstadion (Olym-
pia Ice Stadium). With so many high attendance events over the
last four decades having taken place in the Olympic Park, espe-
cially football games or open-air concerts in the Olympic Stadium
accommodating at times up to 80,000 spectators, the Munich pub-
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lic transport system (MVV) has played a very reliable and key role
in transporting visitors to and from the various events. The Olym-
pic Park is situated in the north of Munich’s city centre just off
the Middle Ring Road that connects all seven autobahns access-
ing Munich. For people travelling by car, the Olympic Park offers
three large parking areas. The Olympic Park is a barrier-free area
providing easy access to wheelchair users. It also provides the
highest standards in terms of safety and security.

In addition to hosting the official Fan Zone, there will be numer-
ous other activities held in and around the Olympic Park. The sup-
porting programme will feature national and international groups
from as many participating countries as possible presenting the
idea of one united Europe and one united family. Moreover, a wide
variety of entertainment and shows including dancers, perform-
ers and DJs will ensure all the guests, be they local residents
or tourists, have a wonderful time. Fans who would like to do
some shopping and purchase souvenirs will be able to do so in
the official UEFA Merchandising Store. And, of course, there will
be a large entertainment zone for kids and young people to play
games, practice sports, do crafts, or simply enjoy some exciting
and fun experiences - all naturally free of charge.

Alongside the official Fan Zone in the Olympic Park, the Security
Working Party for UEFA EURO 2020 is currently closely evaluat-
ing two meeting points for fans. The details of the proposals and
what structure such a programme could take will be discussed
in consultation with the DFB and UEFA over the next few months.
Therefore, subject to review, the following meeting points are
feasible for UEFA EURO 2024:

ODEONSPLATZ

On Odeonsplatz in Munich, life has a leisurely Italian feel to it.
There's a late baroque Italian style church, a loggia modelled on
Florence, and any amount of hustle and bustle. Odeonsplatz is
also the northern boundary of the pedestrian zone and the start
of Ludwigstrasse. This central location automatically makes it a

paramount meeting point for fans during UEFA EURO 2024. What
is more, Odeonsplatz is a public transport hub, served by the U3,
U6, U4 and U5 underground lines.

After Marienplatz, it is also one of the most important venues
for political gatherings and cultural events in Munich and has a
capacity for 10,000 people. Correspondingly high security meas-
ures have long since been in place for the square and will be
toughened for UEFA EURO 2024. Every year, the plaza hosts highly
popular open-air classical concerts. Likewise, Odeonsplatz is
home to the annual festival to mark the foundation of the city of
Munich, when it is transformed into a crafts fair. Twice a year, the
Streetlife Festival takes place here, running from Leopoldstrasse
via Ludwigstrasse through to Odeonsplatz. As the venue of the
European Homeless Cup 2013 the plaza has already functioned
as a great meeting point for football fans.

PLATZ AM SENDLINGER TOR

Sendlinger Tor is one of the three surviving historical City Gates to
the Old Town, built during the second phase of Munich’s expansion
in the early 14" century. The Sendlinger Platz in front of it com-
prises a further ideal meeting point for fans during UEFA EURO
2024. With the necessary high security measures, the plaza can
host as many as 5,000 people. The fountain on Sendlinger-Tor
Platz, which covers some 320 m?, is a real favourite among locals
and tourists alike, and in summer the square quickly morphs
into the place to cool down and refresh oneself in the heart of
the city. In front of it are traditional retail and hospitality outlets
as well as a movie theatre that is now close to a century old. In
the run-up to Christmas, the area serves as the venue for a very
popular Christmas market. Sendlinger Tor underground station
is a key local transport hub and is being thoroughly modernized,
with work scheduled for completion in 2022.
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1. PAST EVENTS/EXPERIENCES

QUESTION 01

Information on past international events of a similar dimension
as UEFA EURO 2024

NAME OF EVENT SHORT DESCRIPTION NUMBER OF VISITORS YEAR/MONTH

2006 FIFA World Cup Football World Cup - six matches

312,000

June/July 2006

Day of German Unity Public Festival about 500,000 October 2013
Germany vs. Chile Football international 54,449 March 2014
35" German Protestant Festival of Faith 97,127 June 2015
Church day

Stars&Cars Motor sports event, Mercedes-Benz 35,612 December 2015
UEFA U19 European Opening match: Germany vs. Italy 54,449 July 2016

Championship

Cannstatter Wasen Traditional Folk Festival

about 4 million

every year in

(over two weeks) October
Stuttgarter Frihlingsfest Traditional Folk Festival about 1.3 million every year in
(in 3 weeks) April/May
Stuttgarter Christmas market  One of the world’s largest and most about 3 million every year in
renowned Christmas markets every year December

Stuttgarter Weindorf Festival of Wine

about 1 million

every year in
September
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2. HOST CITY PROMOTIONAL PROGRAMME

QUESTION 02

Authorities that will be responsible for promoting the UEFA EURO
2024 Host City.

The responsible authority for promoting UEFA EURO 2024 in
Stuttgart is in.Stuttgart Veranstaltungsgesellschaft mbh & Co.
KG, a 100 % subsidiary company of the City of Stuttgart.

QUESTION 03

Host City support of the UEFA EURO 2024 promotional activities.

A. PROJECT: “MINI-EURO” IN PRIMARY SCHOOLS IN THE
GREATER STUTTGART AREA

The wfv [Football Association of Baden-Wuerttemberg] will initi-
ate 100 "Mini EURO Tournaments” for schoolchildren in Grades 1
to 4 - in coordination with the Ministry of Education and the Arts,
the Stuttgart Regional Administrative Council and the Local Edu-
cation Authority of the City of Stuttgart. Any primary school can
contact the wfv and receive the "EURO Starter Package”, which
enables the school to organize their own tournament (it includes
a template for a tournament fixture list for up to 24 teams); the
teams represent the various EURO participant countries. The par-
ticipants will also receive medals and/or certificates, plus other
small give-aways, whereby these always reference UEFA EURO
2024. There will also be a winner's trophy as well as footballs
to suit the individual age group. However, “Europe” is not just
supposed to be a PE subject in the run-up to UEFA EURO 2024.
The idea is to make certain a united Europe is also addressed in
other subjects throughout the school curriculum. In class, chil-
dren should therefore also learn what Europe is and what special

Couldn’t be more central: A sea of fans
on Stuttgart’s Schlossplatz.

features are associated with Europe le.g.: the Euro is called "€,
because ..., "Europe” means many different countries, peoples,
languages, cultures - all “under one roof”). This project was suc-
cessfully launched during both the 2006 FIFA World Cup and the
FIFA Women's World Cup 2011.

B. PROJECT: “CLUB SPONSORSHIPS”

The membership of our football clubs reflects just how multi-
cultural our society is. Many of our football players are united by
their migration background, i.e., they come from families who
originally arrived here from other countries, either in Europe or
around the world. The wfv clubs in the City of Stuttgart and the
Greater Stuttgart area can apply to be a “patron” of a country if
they have a direct link to one of the countries that have qualified
for UEFA EURO 2024. For example, if a club has many members
with Greek roots then this club can ideally act as the patron for
Greece. Such a sponsorship becomes all the more vibrant if the
club familiarizes guests with the respective country in the form of
‘living” information on it, in the form of food, drink, culture, enter-
tainment etc. at club events or tournaments, and the sports facil-
ities are decorated accordingly. For instance, club members who
have direct links to the sponsored country could host a “Greek
Evening”. And direct contacts to people living in the sponsorship
country can be used to set up ‘direct links" in the run-up to UEFA
EURO 2024 via social media, so that the ‘natives’ can describe
their everyday lives. And if they should actually plan on coming
to Germany for UEFA EURO 2024 their journey can then be fol-
lowed in the social media: from leaving home to taking their seats
in the stadium and meeting up with their ‘remote’ friends, etc.
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3. FAN ZONES

QUESTION 04

Fan Zone Areas
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QUESTION 05

Describe the specific advantages of the proposed areas, indi-
cating also how many fans they could accommodate.

The proposed venues are historical sites in the heart of the city
of Stuttgart. The central location is easy to reach for everyone
and offers, in addition to the special needs of UEFA EURO 2024,
a multitude of other services and products. All three venues are
close together so that the multiple requirements such as public
viewing, presentation of the sponsors and action areas can all be
smoothly met. The outstanding public transport links are another
clear advantage. The capacity of the respective locations is diffi-
cult to define because it depends on final designs. The following
estimates seem appropriate:

» Schlossplatz: about 35,000 people
+ Karlsplatz: about 10,000 people
» Marktplatz: about 5,000 people

Approximately 35,000 people can enjoy
watching football history in the making
on Stuttgart’s Schlossplatz square.
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Going by the fan event which was held during the 2006 FIFA World
Cup, we intend to develop a similar concept for UEFA EURO 2024
because of the extremely positive response. In detail we would
like to host the public viewing on Schlossplatz with a broad range
of hospitality services and likewise at the other two places, along
with special action zones and sponsors presentations.
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SECTOR 11 — COMMERCIAL MATTERS

IWIE By FOOTLL
REN] 1 AR EORORHS.

COMMITTED TO COMMERCIAL SUCCESS
UEFA EURO 2024 in Germany provides extraordinary commercial
opportunities and visibility for UEFA and its commercial partners.

With a history of openness and opportunities for commercial
partners, Germany offers the ideal platform for UEFA to not only
benefit from a great football tournament, but also have a long-
lasting commercialimpact. Its tremendous infrastructure, includ-
ing modern public transport networks, airports, city centres and
stadiums, will offer UEFA and its commercial partners the per-
fect showcase for commercial success.

Such success perfectly aligns with the German bid’s wish to Grow,
Share and Celebrate the Game. UEFA EURO 2024 in Germany
can act as a strong catalyst for the commercial growth of UEFA
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and its Member Associations by engaging with football fans like
never before. As soon as fans arrive in Germany, they will feel
instantly engaged and inspired by the tournament - with exclu-
sive commercial advertising space and promotions offered to
UEFA EURO 2024.

There is also a great opportunity from a sponsorship viewpoint.

Germany has a great deal of experience in working closely with
commercial partners, a true benefit of having recently hosted
the 2006 FIFA World Cup. Moreover, with many UEFA partners
having strong bases in Germany, including adidas, Coca Cola,
Continental, Hankook, McDonald's, Nissan, Volkswagen and
Wiirth, everything will be made easy for a strong product on the
field to be supported by strong partners off it.

1. COMMERCIAL RIGHTS

QUESTION 01

Describe any restrictions imposed by applicable laws that may
prohibit or restrict commercial advertising and promotions at
UEFA EURO 2024 or which may otherwise adversely impact on
UEFA's commercial programme for UEFA EURO 2024.

Alongside the restrictions on commercial advertising imposed
by FIFA, UEFA and the DFB under association law, in Germany,
in line with the corresponding European regulations, there are
specific legal restrictions as regards specific sectors:

1. TOBACCO PRODUCTS

As per sections 19 and 20 of the German Act on Tobacco Prod-
ucts (TabakerzG) it is forbidden to advertise tobacco products,
electronic cigarettes or refill packs on the radio or in a/v media
services. Moreover, sponsoring of radio programmes to promote
the sale of the above products is also not possible. This is also
reflected in section 8 para. 4 of the State Agreement on Radio and
Teleservices [RStV], which stipulates that broadcasts may not be
sponsored by companies whose main activity consists of manu-
facturing cigarettes and other tobacco products.

The above restrictions rest in part on EU laws enacted despite
Germany voting against them and have been implemented into
German law (EU Directive on the approximation of the laws, reg-
ulations and administrative provisions of the Member States of
26 May 2003; Commission Directive 2014/39/EU of 12 March 2014
amending Directive 2012/9/EU on manufacturing, presentation and
sales of tobacco products and associated products of 3 April 2014).

2. ALCOHOLIC PRODUCTS AND OTHER
ADVERTISING RESTRICTIONS

In Germany, there is neither a general prohibition of advertising
alcoholic products or their producers nor on advertising in the
field of sport. In this context, the sole restrictions relate to the
Interstate Treaty on the Protection of Minors from Harmful Media
[JMStV), which says that advertising for alcoholic beverages must
not target children or young people, nor specifically appeal to
them in terms of presentation or showing them enjoying alcohol.

3. MEDICINES

Fundamentally, advertising is permissible for medicines. How-
ever, there are partial restrictions. Advertising and sponsoring for
medicine are essentially subject to the Advertising of Medicines
Act (HWG). Section 3a HWG restricts advertising and sponsor-
ing of non-approved medicines that require authorization. Pre-
scription medicines can be advertised or sponsored to the extent
that this targets only a specific group of experts defined by the
Act [such as doctors or pharmacists). Corporations may spon-
sor broadcasts if their activity is manufacturing or selling medi-
cines or medical therapies only if it is the name and/or image of
the company that is advertised and not prescription medicines
or medical therapies.

SECTOR 11 — COMMERCIAL MATTERS m

4. ADVERTISING AND SPONSORING FOR
GAMBLING AND BETTING

Under German law, advertising gambling also includes sports
betting. The Interstate Treaty on Gambling in Germany (GLUStV)
essentially envisages a prohibition subject to conditional approval
for advertising for gambling and/or sports betting. Thus, the
states can permit advertising for lotteries and sports or horse
betting on the Internet and TV to the extent that the supra-ordi-
nated objectives of the GLUStV are upheld (such as combatting
an addiction to gambling, channelling, the protection of young
people and personal integrity), the advertising does not target
minors or similarly at-risk target groups and is not misleading.
Advertising directly before or during live broadcasts of a sport
event are not permissible on the basis of the law. The advertis-
ing directive on gambling enacted in 2013 distinguishes among
others between permissible and impermissible advertising and
by ad medium and to this extent gives more substance to the reg-
ulations set out in GLUStV.

In general, as regards the valid legal framework in Germany on
advertising gambling and sports betting it bears pointing out,
however, that the ECJ found in a ruling on German gambling
law of 4 February 2016 (Ince - C-336/14) that the German sports
betting concession procedure (sections 4a ff. GLGIStV) does not
comply with EU law. While on 16 March 2017, the federal states
signed the second Interstate Treaty Amending the Act on gam-
bling (deleting the previous restriction a maximum of 20 con-
cessions, advertising prohibition remains upheld), which is set
to come into force as at 1 Jan. 2018, this draft is also being con-
tested at various levels, among others the European Commis-
sion has already expressed doubts that it conforms to European
law. Moreover, the State of Schleswig-Holstein plans a completely
new draft and intends not to ratify the draft tabled. This means,
among other things, that essentially possible sanctions (under
administrative, competition or criminal law) against advertising
for gambling and in particular sports betting services in associ-
ation with sports events are hardly imposed at present in practi-
calterms. Judgements passed down, e.qg., by the Higher Admin-
istrative Court of North Rhine-Westphalia (Judgement of 23 Jan.
2017; File no. 4 A 3244/06) confirm that even in the absence of a
concession no proceedings against a sports betting service would
be justified. The legal situation as regards advertising gambling
and sports betting in association with sports events in Germany
is at present ambiguous; the rights holders in the sports domain
thus often assign the corresponding risks under contractual law
to sponsors from the sports betting industry.
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1. COMMERCIAL RIGHTS

. Wie 8Y FOORALL.
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QUESTION 02

Describe the legal measures (if any) that are proposed to help
support UEFA's commercial programme in relation to UEFA
EURO 2024 in the Host City and in the Host Country.

In connection with UEFA's marketing programme for UEFA EURO
2024, UEFA and/or official UEFA sponsors may respond to brand
or competition law violations (e.g., illegal ambush marketing or
offerings/sale of counterfeits) by bringing claims for cease and
desist, removal, information and/or damages before German civil
courts. In urgent cases, such claims can be brought in Germany by
the very efficient means of imposing provisional legal protection.

- See on this the extensive information given in the answers to
questions 2 and questions 17-21in Sector 04.

In the respective Host Cities, the local authorities (and thus also
UEFA and its partners] can rely on various effective sanctions
that can be imposed to assert prohibitions set by the local rules
imposed under security and public order law, such as the prohi-
bitions of sales of goods within the city without permission. Pos-
sible sanctions range from imposing fines owing to the respec-
tive administrative offence, expulsions, or seizure and confiscation
of the goods.

— See on this the extensive answers given to questions 10, 11
and 12 in Sector 04.
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QUESTION 03

Out of the total existing or projected inventory in the Host City in
the areas defined in Sector 11 - Commercial Matters of the UEFA
EURO 2024 Tournament Requirements, indicate the percentage
that will be offered free of charge by the Host City.

The DFB and the Host Cities have comprehensively analysed, and
made an inventory of, all the advertising spaces available in the
respective downtown areas and identified the entities respons-
ible for them. On this basis detailed concepts can already be
devised for allocating the screens, billboards and other media for
the duration of the exclusive period and thus ensuring planning
is on solid foundations well before the beginning of the tourna-
ment. All the Host Cities have guaranteed UEFA exclusive access
rights for itself and its partners and ensured the relevant stake-
holders are all aware of this (Engagement Letters by the 10 Host
Cities have been provided to UEFA). Absolutely all the screens,
billboards and other spaces owned by the Host Cities will be
made available to UEFA free of charge. The outdoor advertising
companies that are responsible for those ad spaces not owned
by the cities have also given UEFA and its partners exclusive first
right of refusal to the media they operate in the ten cities in ques-
tion (Engagement Letters by the outdoor advertising companies
have been provided to UEFA]. The same holds true for market-
ers of advertising spaces in the airports ([Engagement Letters by
the airports have been provided to UEFA]. As regards any rene-
gotiation of contracts thru 2024, UEFA's interests will be accord-
ingly taken into account as regards appropriate advertising for
UEFA EURO 2024 as an event of special public interest. Moreover,
UEFA's partners are assured the necessary exclusivity.

In this way, UEFA EURO 2024 will be able to make use of a vast
array of high-quality advertising spaces at all the locations of rele-
vance to the tournament (the stadium commercial perimeters,
official sites, airports and main railway stations in the Host Cities,
downtown areas, and on all connecting routes). The Host Cities
will in addition make available special ad spaces that are other-
wise only used, for example, in the run-up to German general
elections. This will foster the tournament’s even greater visibil-
ity in city life and also enhance the unmistakeable character of
the EURO sponsors. The DFB will make certain that the clean
site principle is maintained at all official sites and not only put in
place preventative measures to pre-empt any ambush marketing,
but also strictly prosecute any violations (see on this the answer
to Sector 04 Question 17 and the fold-out on local authority laws).

Itis our explicit intention to make UEFA EURO 2024 an unforget-
table experience - and the tournament’s official partners will be
presented in just as unique a fashion. They will thus become a
firm part of the overall experience, inextricably linked with the
great images and positive emotions prompted by the tourna-
ment. The venue dressing is sure to remain lodged in the mem-
ories of all the countless visitors. The partners will have a strong,
tangible presence in the Host Cities - and nationwide. From the
excitement before the first match right through until the final
whistle is blown.

Vast array of marketing
inventory to promote the
tournament in Berlin

o Fullsize advertising

column/display window

CityLightPoster

MegaLight
ull-size advertising column

Digital CityLightPoster

rd
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QUESTION 04

For each airport, provide the list of companies, with their con-
tact information, managing the relevant advertising inventory
or spaces.

As early as the bidding process, the DFB met with all ten Host
City Airports and established a working group with the German
Airports Association (ADV], as the organization representing the
interests of all German airports.

All Host City airports support the offer of the DFB to host UEFA
EURO 2024 and will continue to fully support and cooperate with
the DFB and UEFA in relation to the preparation, organization
and promotion of UEFA EURO 2024.

UEFA and/or the Commercial Partners can benefit from prior-
ity access to the advertising inventory at all ten airports to pro-
mote UEFA EURO 2024 and/or place respective advertisings at
the airports in June and July 2024 (a total of 33 days). For more
detailed information on this, the Host City airports’ Engagement
Letters have been provided to UEFA.
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1. COMMERCIAL RIGHTS

The list of companies, with their contact information, managing
the relevant advertising inventory or spaces cannot be published
for data protection/confidentiality reasons.
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SECTOR 12 — ORGANIZATIONAL AND FINANCIAL MATTERS

Te ALL INSTITOTIONS
e 1Y VEF FORO 2071

Just as our motivation to bid is based on uniting people across
Europe and beyond by football, the same emphasis on unity also
applies to the behind-the-scenes organization of the tourna-
ment. To date, UEFA EURO 2024 has proven to be a great cata-
lystin forging ever-closer connections with our Federal and local
institutions, and the organization of the tournament would only
develop this further.

Throughout the planning of its UEFA EURO 2024 candidature,
the DFB has worked very closely with a comprehensive range of
stakeholders. This includes various federal ministries, includ-
ing the Germany Federal Ministry of the Interior and the Ger-
man Federal Ministry of Finance, and many local agencies and
authorities, including the decisive cooperation with Host Cities.
Further collaboration with a variety of specialist stakeholders,
including German football clubs, the Association of German Cit-
ies, the German National Tourist Board and the Association of

1. STAKEHOLDERS

Specify by name/function the local, regional and national Author-
ities and stakeholders that will be involved directly and indirectly
in the staging and delivery of UEFA EURO 2024 and describe
briefly their role.

The countless stakeholders involved in staging UEFA EURO 2024
in Germany are described in detail in the individual sectors and
inthe UEFA EURO 2024 Sustainability Concept, which is why only
a summary is given here. Any and all of the stakeholders have
demonstrated their enthusiasm and efforts on behalf of hosting
UEFA EURO 2024 in Germany in the countless documents of sup-
port, which have been provided to UEFA.

In the Federal Republic of Germany’s system, various different
government institutions will be directly or indirectly involved in
planning, organizing, staging and delivering UEFA EURO 2024.
Essentially, the close interaction between the DFB and the gov-
ernment institutions in the context of organizing major sports
events has frequently proved its value. The DFB is closely linked
to the various institutions at the federal, regional and local lev-
els, the key persons concerned have known one another for many
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German Airports, have helped to ensure that all aspects of our
society are truly united by the candidature to host UEFA EURO
2024 and United by Football.

The result is a truly sustainable approach. Germany's 2024 can-
didature has shown its ability to bring together all stakeholders
under one roof, with a long-lasting impact. While many things can
change in any country between now and 2024, one thing in Ger-
many will remain constant - the clear engagement and commit-
ment of all stakeholders throughout the organizational process.

In addition to this strong foundation, established structures
already exist within the DFB where experienced staff are busy
setting the stage for UEFA EURO 2020 matches in Munich. They
believe in the European project and are keen to implement the
perfect organization model for UEFA EURO 2024 together with
UEFA. We are ready.

years now, and have consistently worked closely and successfully
together, be it with major sports events such as the 2006 FIFA
World Cup, the FIFA Women's World Cup 2011, the UEFA Cham-
pions League Finals in 2012 and 2015, Munich'’s participation in
UEFA EURO 2020, or as part of the constant series of interna-
tional matches.

At the federal level, the DFB works closely with the German Fed-
eral Government, not least as regards obtaining and realizing
the government guarantees for UEFA EURO 2024. In this con-
text, there is a regular relationship at the working level between
the DFB and various of the federal ministries, in particular with
the German Federal Ministry of the Interior, in whose ambit
sports falls, and with the German Federal Ministry of Finances
as regards taxes and customs tariffs. At the state level, there is
likewise close consultation and collaboration with the respective
state governments and their ministries precisely as regards the
security issues addressed in greater detail in Sector 5.

A decisive role will be the cooperation with the Host Cities; the
DFB interacts closely and constantly with their representatives,
administrations and authorities (see on this the answers pro-

vided to Question 12 in Sector 04). Local agencies and author-
ities that are directly involved in organizing and hosting UEFA
EURO 2024 include the various municipal public order offices,
the supervisory offices and the municipal departments handling
safety/security issues. For the details please consult the overview
on “Local Authority Regulations” (see fold-out on local author-
ity laws). Together with their marketing agencies, the Host Cities
are the organizers of the Public Viewings and Fan Festivals on
central plazas in the respective cities during UEFA EURO 2024.
The local authorities who are members of the German Associ-
ation of Cities [Deutscher Stadtetag) can rely on extensive experi-
ences garnered in developing and realizing public viewing events
as part of their successful involvement in the 2006 FIFA World
Cup and the FIFA Women's World Cup 2011.

In the field of protecting intellectual property, the German Patent
and Trade Mark Office (DPMA) is the central agency that will be
responsible for handling any trade mark-related matters in con-
nection with UEFA EURO 2024. Alongside awarding commercial
property rights, the DPMA is also charged with administering
and organizing rights.

The administration and enforcement of the laws is the respon-
sibility of the courts. Litigation under private law is taken care of
by the civil courts, while it is the administrative courts that have
to adjudicate in the public-law domain. Criminal courts handle
matters relating to criminal proceedings. Within Germany's fed-
eral system, the relevant authorities at the regional or local lev-
els are in part also responsible for the [coercive] enforcement of
the law (see the answer to Questions 17-22 in Sector 04). In par-
ticular, the local authorities are also decision-makers at the local
level as regards issuing permits in the fields of construction (e.g.,
building permission] and emission protection law (e.g., noise pro-
tection) as well as in highway law, which can be of relevance as
regards additional structures and/or Fan Zones.

The ten Host Stadiums selected as the venues for the tourna-
ment matches are owned by Bundesliga clubs and/or the cities
where they are located. Independent companies act as the stadium
operators, and have joined forces as the Vereinigung deutscher
Stadionbetreiber, an association which in turn employs external
service providers [for the details see Sector 6). In Germany, the
Federal Network Agency is responsible for ensuring stable and
secure telecommunications throughout the country, and not just
in the stadiums. Added to which, Deutsche Telekom AG as a pri-
vate corporation is massively advancing network expansion and
technological updating.

As regards stadium access, Deutsche Bahn AG as the operator
of the German railway network, and the regional / local transport
executives in the respective Host Cities play a key role in getting
the many fans safely and comfortable from one Host City to the
next. They are all members of the Verband Deutscher Verkehrs-

United for football in Germany: DFB President
Reinhard Grindel (on the right) with Federal
Chancellor Dr Angela Merkel and DFL President
Dr Reinhard Rauball.
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unternehmen umbrella association and can rely on in-depth
experience of successfully coordinating large-scale events. More-
over, there are airlines such as Deutsche Lufthansa AG with its
Eurowings subsidiary, or Condor, who will fly fans from all over
the world to the tournament in Germany.

Fans not only arrive at the airports in the ten Host Cities, but also
at those in the other German cities which are connected with
one another through the ADV [Arbeitsgemeinschaft Deutscher
Flughafen] airports association and who jointly coordinate their
activities. On arrival they will already be in the midst of the tour-
nament, as at the airports as with the train stations and other
central downtown spaces the tournament bid is very much pres-
ent on the billboards and ad screens owned by the cities - or
made available through cooperation with private partners (see
the detailed list in Sector 11).

The hotels and other forms of accommodation in Germany where
the participating teams and the fans will lodge during UEFA EURO
2024 in the ten Host Cities and elsewhere throughout Germany
are united in the DEHOGA hotel and hospitality association, in
the German National Tourist Board and the German Youth Hostel
Association. The training grounds are all owned by professional
clubs, the sports academies are part of the services provided by
the DFB's 21 regional associations.

In order to ensure a sustainable football tournament for everyone
involved, at an early date a broad-based participation process was
launched with representatives of countless civic and civil society
institutions. They included not only representatives of the sports
federations and clubs, NGOs, local authorities, German federal
ministries, corporations, the church, not-for-profit foundations,
academics and fan projects [see the detailed list in Sector 3 and
in the UEFA EURO 2024 Sustainability Concept). Thanks to the
permanent stakeholder dialogue, the measures are guaranteed
to have a strong legacy well after the end of UEFA EURO 2024.
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2. ANY OTHER CONTRACTUAL OBLIGATIONS

Mention if, in addition to the Staging Agreement, Undertak-
ings, Guarantees, Confirmation Letters and Engagement Let-
ters specified in the Bid Requirements, there are any other con-
tractual or other binding relationships in place (or will need to
be put in place) that set out the obligations and commitment of
the local, municipal, regional and national stakeholders in the
preparation, staging and dismantling phases of the Tournament.

In addition to the agreements, undertakings, guarantees and
other declarations mentioned in the question no other contract-
ual relationships are necessary to prepare, stage and then dis-
mantle the phases of UEFA EURO 2024.

However, the DFB will initiate three further contractual structures
and enter into the corresponding agreements with the relevant
local stakeholders in order to be able to implement further specific
arrangements for the best possible staging of the Tournament:

1. Host City Agreements: This contract will be concluded between
the DFB and the municipal administration of each of the ten Host
Cities (ten individual agreements]. In this way, legal foundations
will be laid for the cooperation between the DFB and the Host
Cities in connection with staging UEFA EURO 2024. In particular,
the agreement will specify that all the duties the Host City shall
discharge vis-a-vis UEFA as per the Host City Undertaking shall
also be performed vis-a-vis the DFB. This serves to ensure
that the DFB can make certain in its relationship with UEFA
that the Host Cities meet their obligations as per the Host City
Undertaking and in this way can assume its own duties as
regards staging UEFA EURO 2024. Moreover, the agreement
will contain additional clauses needed for staging UEFA EURO
2024 and from which UEFA and the DFB benefit when actually
organizing the tournament.

2.Stadium Agreements: This contract will be concluded between
the DFB and the stadium operator (regular stadium owner and/
or stadium operator] as an umbrella agreement covering the
provision and operation of each of the ten stadiums for UEFA
EUROQ 2024 - meaning ten individual contracts will be signed. In
this way, a legal basis will be created for the cooperation between
the DFB and the stadium owners/operators in connection with
staging UEFA EURO 2024. In particular each contract defines
that all obligations the respective stadium owner/operator has
towards UEFA under the terms of the Stadium Undertaking
also apply vis-a-vis the DFB. This ensures that the DFB can
guarantee UEFA that the obligations of the stadium owners/
operators as per the Stadium Undertaking will be met and
that it can thus duly discharge its duties staging UEFA EURO
2024. Furthermore, additional clauses relevant to staging UEFA
EURO 2024 will be contractually defined from which UEFA and
the DFB then benefit when actually organizing the Tournament.

3. Airport Agreement: This contract will be concluded between
the DFB and the airport operator (the regular airport operator
and airport owner of each airport). In this way, a legal basis
will be created for the cooperation between the DFB and the
airport operators/owners as regards staging UEFA EURO 2024.
In particular, this includes ensuring that all the obligations
the airport operator/owner shall meet in its relationship with
UEFA on the basis of the Airport Undertaking shall also apply
in its relationship with the DFB. This ensures that the DFB can
guarantee UEFA that the obligations of the airport owners/
operators as per the Airport Undertaking will be met and that
it can thus duly discharge its duties staging UEFA EURO 2024.

3. CONSTRAINTS ON HOST ASSOCIATION OBLIGATIONS

Mention if there are any legal or other constraints that would
impact the fulfilment of the Host Association’s obligations.
Provide details of such elements and explain the proposals to
address/overcome these constraints.

At the present time, no constraints other than those partly out-
lined in Sector 04 are known to us.
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4. LOCAL ORGANIZING STRUCTURE

Describe the available options and propose the most efficient
Local Organizing Structure in your country complying with the
Bid Requirements and including potentially UEFA as a share-
holder. Describe the advantages and possible disadvantages of
the proposed structure as well as any legal, fiscal or adminis-
trative obligations and in particular for UEFA in this respect.
Present practical solutions to the above issues and/or alterna-
tives that overcome the above inefficiencies.

The DFB recommends that a limited liability company (a GmbH
under German law) be founded with the DFB and UEFA as joint
shareholders. The GmbH is an incorporated company whose
shareholders can - on the basis of the articles of association

- structure the company relatively flexibly. In other words, the
requirements as regards the Local Organizing Structure as set
out by UEFA in the Tournament Requirements can be fully met
by the GmbH.

The GmbH is by dint of its legal form and entry in the Commer-
cial Register always a trading company and is a legal entity in its
own right. AGmbH is comparatively easy to found and also offers
the following advantages:

* The GmbH can have one or several managing directors.

* The name can be freely chosen by the partners, and thus reflect
the name UEFA EURO 2024.

The minimum capital stock of a GmbH is 25,000 Euros but can
be raised and adjusted at will by the partners.

The partners’ liability is limited per se to the company's assets.
The partners can decide whether they wish the company to
have a supervisory board. The number of members and the
persons appointed are solely at the discretion of the partners in
keeping with the provisions made in the articles of association.
In other words, in particular in complying with the Tournament
Requirements a supervisory board can be appointed consisting
of representatives of UEFA, UEFA Events SA and the DFB.

In addition to a supervisory board, an Advisory Board can also
be created for a GmbH if the partners so wish.

Within a GmbH there can be distinct areas of responsibility
and divisions. In other words, these areas of responsibility and
divisions can be structured to meet the split of responsibilities
between UEFA, UEFA Events SA and the DFB as envisaged in
the Tournament Requirements and the Staging Agreement.
An inclusion of new partners and/or a change in the partners
can be effected simply by transferring the shares held.

In addition to the articles of incorporation published in the
commercial register with the company’s most important core
components, the partners can reach a partners’ agreement
that can be concluded on a confidential basis.

In Germany, a GmbH or limited liability company is liable for cor-
poration and trade tax and must accordingly declare its revenues
(e.g., from ticketing or hospitality] after deducting operating
expenses (e.g., for stadium rental, security, licences) in Germany.
A GmbH counts under German law as an entrepreneur and shall
therefore charge value-added tax. All goods and services the
GmbH provides are as a matter of principle subject to value-added
tax. In general, a GmbH can treat sums for value-added tax on
inputs as input tax deductibles.

Needless to say, the government guarantees also have to be con-
sidered as regards the tax obligations for the GmbH, for these
guarantees are issued as regards issues of fiscal relevance (- see
on this Sector 04, Questions 41 through 52).

On this basis, the ultimate structure of the company and its inter-
nal organization with a view to UEFA EURO 2024 can be agreed
bilaterally with UEFA to ensure that the latter’s requirements
and ideas can be best integrated into the GmbH's organizational,
fiscal, legal and administrative structure.

Working together for a common goal:

Bid Ambassador Philipp Lahm, Head of bidding process UEFA
EURO 2024 Markus Stenger, and Project coordinator bidding
process UEFA EURO 2024 Jiirgen Eiimann (from right to left).
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5. HOST ASSOCIATION ACTIVITIES PRIOR TO THE
ESTABLISHMENT OF THE LOCAL ORGANIZING STRUCTURE

Identify the activities that will take place prior to the establish-
ment of the Local Organizing Structure, i.e., before January 2021.

The DFB's project team will be expanded in the event of Germany
winning the bid to stage UEFA EURO 2024. In this way, firstly the
most important task areas will be covered and secondly the UEFA
counterparts will be assigned to the various individual sections.
The DFB will bear the costs of expanding the project team (HR,
office infrastructure, IT, travel costs). The project team will con-
tinue to be based at the DFB Headquarters in Frankfurt/Main.
With the relocation of the DFB Headquarters to the new academy
complex in 2021, the opportunity arises for the current central
administration building to be used potentially as an LOS office
for UEFA and the DFB. The building in question can house up to
130 staff members, with its conference rooms and parking deck
is superbly outfitted for an LOS, and in logistic terms is ideally
located close to the airport, main railway station, directly next to
the stadium in Frankfurt, and with an autobahn ramp practically
outside its front door.
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From today’s viewpoint, after expansion of the project team the
following sections will be covered: Operations, Legal, PR, Security,
HR/Finance. Moreover, the DFB will have focal points for UEFA
for all of the sections necessarily involved in preparing and stag-
ing a tournament.

Local organizing structures are already in place in the Host Cities
which have in part already established their own offices for the
duration of the bid. These existing structures can be smoothly
used going forward. A prime example is the City of Munich, which
is already involved in handling UEFA EURO 2020.

Moreover, UEFA EURO 2024 will be able to rely on the know-
how and the personnel involved in staging UEFA EURO 2020 at
the DFB as well as the Munich venue; indeed, experienced staff
from the “green projects” can potentially be included in the team
for the 2024 LOS.

It bears emphasizing that on the part of the DFB there is in gen-
eral clear flexibility to adapt structures to whichever model the
UEFA should favour.

DFB President
Reinhard Grindel
(upper left) and

DFB General Secretary
Dr Friedrich Curtius
(upper right) are
already engaged in
constructive dialogue
with stakeholders

from many walks of life.

6. ESTIMATE OF HOST ASSOCIATION COSTS

Provide an estimate of the Host Association costs for activities
prior to the establishment of the Local Organizing Structure. The
budget should include staffing costs for the project team, travel
expenses, rental costs for the office (if applicable), costs related
to licences and permits, set-up costs for the local organizing
structure and any other costs that may incur.

This information cannot be published for confidentiality reasons.
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